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ONE THOROUGH CHECKING 
WOULD PROBABLY SERVE 


é 


SNOW TOP Is CHECKED 
TEN TIMES To BE SURE! 


ike other Precipitated Chalks, SNOW TOP, in the course of its manufacture, 
goes through many stages. 

At every point of the Snow Top Process the particles of pure calcium 
carbonate are carefully guarded, by specially designed manufacturing equip- 
ment, against every possibility of contamination. 

And—as SNOW TOP progresses from raw material to finished product, 
it is given a rigid chemical examination by experts no less than fen times! 

Because of this super-care, we are able to guarantee you in SNOW TOP 
the highest possible quality. Yet even this is not enough. 

We take still further precautions to safeguard our customers from uncer- 
tainty. Periodically the company submits samples of typical plant runs to 
well-known analytical laboratories in various parts of the country—this to 
check the reports of our own chemists. 

The results of this ultra measure of care come to you in a finer, whiter 
precipitated chalk, prepared fo your individual formula, and exactly dupli- 
cated at any time. 

Further details of these chemical analyses are given on pages 20-22 of our 
booklet. “PRECIPITATED CHALK FOR AMERICAN INDUSTRY.” 


A copy will be sent you on request. 








230 Park Avenue 4 NEW YORK 


PRECIPITIAT£EZED CAALE 


CRETA PRAECIP. U.S. P. 
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Flame among its distinguished selections for 1939. Even if we were so honored, there is some question as to 
whether our little book would be of interest or value to collectors and bibliophiles. But, on the other hand, 
the Phoenix Flame has its own club of readers. These readers are packagers of foods, drugs, cosmetics, 
liquors and chemicals who now use, or contemplate using, glass containers and metal caps. You cannot 
subscribe to the Phoenix Flame. Nor is it to be found on the shelves of your favorite book shop. But, if 
you come within the foregoing classification, we invite you to join our little group of monthly readers. 
Simply write us on your letterhead. We believe you will find the Phoenix Flame interesting, informative 


and helpful in the packaging of your products. 


PHOENIX METAL CAP CO., 2444 West Sixteenth Street, CHICAGO 


Plants: Chicago and Brooklyn. Offices: Philadelphia, Baltimore, Boston, Cleveland, Cincinnati, St. Louis, San Francisco and Los Angeles. 
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A NEW HIGH DEGREE OF PERFECTION HAS BEEN 
ATTAINED IN ShepPield Process Tubes 


Success in riding a surfboard requires unusual skill and experi- 
ence. Even the slightest loss of balance brings defeat. Success 
in making good collapsible tubes is also a matter of utmost skill 
and long experience. Rigid adherence to a highly developed 
manufacturing formula together with an infallible inspection serv- 
ice are required to maintain uniform high quality. 


Qo New England is one of the largest and oldest makers of collapsible 
SX tubes in America. Our exclusive Sheffield Process . . a patented 
method of treating the metals . . produces tubes that are remark- 
ably tough and pliable. Now, our exclusive new inspection device 
assures an even higher degree of uniformity and perfection. * Tubes 
of every variety are offered including internal lacquer or wax coat- 
ings. Test these better, more uniform tubes. Test our exclusive 
double service . . fine clay coated cartons shipped simultaneously 
with your tubes. Experimental samples, suggestions, ideas, de- 
sign, the aid of our competent research department . . all await 
your command without cost or obligation. Please write our nearest 
office today. 





NEW ENGLAND COLLAPSIBLE TUBE CQO. 


3132 SO. CANAL STREET, CHICAGO e NEW LONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT 3 C. H. E. DUNN, 6331 HOLLYWOOD BLVD., LOS ANGELES 
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SAGAMOR Geeets 1939 


With New Opportunities for SERVICE 














We wish it were possible for all of our 
friends and customers to visit our new plant at 
Milltown, N. J. There you would meet a 
competent executive personnel of 30 men, and 


en efficient sta of 450 employees. 


We have been specializing in the produc- 
tion of vanity cases and lipstick holders for 
many years and we are fortunate in being able 
to combine this skill and experience with the 


most modern special equipment. 


The illustration here is a view of the Press 


Department, showing a battery of drop ham- 
mers ranging from 100 pounds to 600 pounds; 
equipment which enables us to bring out the 
most delicate and finest engine turned designs 


or any other complicated design stamping. 


In future advertisements we propose to 
show each department of our Milltown, N. J. 
plant. We believe that our friends in the 
trade will see—in this series of a combination 
of long specialized manufacturing skill and the 
finest modern equipment—an advantage to 


them in securing quality cosmetic containers. 


SAGAMOR Metac Goons Corp. 


43-01 22nd Street 


CHICAGO OFFICE 


Cooper & Shuesler 
Railway Exchange Building 
Chicago, Illinois 





. . « Long Island City, N. Y. 


COAST OFFICE 
R. G. F. BYINGTON 
155 North Vermont Avenue 
Los Angeles, California 


PLANT 


40 Washington Avenue 
Milltown, N. J. 
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IN FLAKE FORM 


TEGIN is the only glyceryl monostearate in flake 
form; and it’s as uniformly pure as snow flakes. 


TEGIN is the emulsifier in the modern type of soft 


greaseless cream. 
q 
gq 
Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 
80 Boylston St., Boston 325 W. Huron St., Chicago 372 Bay St., Toronto 


Try it and you'll adopt it! 







223 Spring Street S. W. Atlanta 2260 E. 15th Street, Los Angeles 4910 W. Pine Blvd., St. Louis 
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perfumer must be essentially an imaginative and creative 
one who can deftly blend ingredients into an original 


@. 


itself is not enough. 


al industrial value, the perfumer's 
pased on sound scientific prin- 
tion, uniformity and prac- 


application. 


BLER, Inc. 
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PARIS CREATIONS 


Following the latest trends from Paris, we would like to call 
your attention to the following perfume bases: 


FLEURS EXOTIQUES 18016 
ANCHELLE 18013 
FOLLETTE 18023 
CUIROL 18024 
MOIRE XTRA 18026 


VOLENIOL 18027 
BLUE LILAC 18011 


CHARMEUSE 18015 
GARDENIA 18021 


These products, new today, will appear in the perfume 


successes of tomorrow. 
We will be glad to send samples on request. 


AROMATICS Agfe DIVISION 


GENERAL DRUG COMPANY 


170 Varick St., New York - Transportation Bldg., Los Angeles, Cal. 
1220 West Madison St., Chicago, Ill. » 907 Elliott St., West, Windsor, Ont. 








When your products are made by ALLiep 


AWAY GO WORRIES... 
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TALCUM POWDERS+ DUSTING POWDERS + FACE POWDERS « PERFUMES TOILET WATERS 
SACHETS * MANICURE PREPARATIONS « CREAMS * LOTIONS « DEODORANTS « DENTIFRICES 
BATH SALTS * HAIR AND SCALP PREPARATIONS « SHAVING PREPARATIONS « SKIN TONICS 


ALLIED PRODUCTS, Inc.: 30 ROCKEFELLER PLAZA, N.Y. C. 


PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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ANTOINE CHIRIS 


ee aed 


115-117 East 23rd Street 
NEW YORK 


Concrete A. C. 


OC RRIS | Absolute A.c. 


Absolute P. V. P. Dhumez et Cie 


florentine Gomoide P. P. Dhumez et Cie 
Gomodor P. P. Dhumez et Cie 


Baumodor Pilarfreres 


Florentirone A. C. 
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FINE CONTAINERS 
Se F/NE DRUGS 


Tue good impression made by clean, brilliant, lustrous glassware, attractively labeled 
and sealed, is important whether the packages reach only the druggist or go on through to 
the consumer. The proudest of drug and pharmaceutical houses can use no finer con- 
tainers than Anchor Hocking—worthy of the purest and most carefully prepared prod- 
ucts. In the illustrations are shown Anchor Hocking’s Round Cornered Squares, three 
of the complete line of 16 sizes, 2 to 64 oz. liquid capacity. Note that those shown are 
sealed with Anchor Improved C. T. Caps, most efficient closures of their kind—an ideal 
combination for many types of powders, pills, tablets, capsules and emulsions. ANCHOR 


HOCKING GLASS CORPORATION, Lancaster, Ohio. 


Auctor Mocking ss) 


-an unbeatable combination! Upp } 
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CREOSOTE 


CREOSOTE 
CARBONATE 


GUAIACOL 


GUAIACOL 
CARBONATE 


POTASSIUM 
GUAIACOL 
SULFONATE 
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ACETYLSALICYLIC 
ACID 


SALICYLATES 
BENZOATES 
BENZALDEH YDE 
GLYCEROPHOSPHATES 
PARASEPTS 
FORMALDEH YDE 
METHENAMINE 
PARAFORMALDEHYDE 


SILVER PROTEINS § 


CHEMICAL 
CORPORATION 


NEW YORK— 50 Union Square 
Chicago—1I80 N. Wacker Drive « FACTORIES: Garfield, N. J.—Fords, N. J. 
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Manufacturers of AROMATIC CHEMICALS, NATURAL 
DERIVATIVES, PERFUME OILS, ARTIFICIAL FLOWER 
AND FLAVOR OILS. 


STOCKS CARRIED IN PRINCIPAL CITIES 
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for all Perfumers’ 


raw materials 


AMBERGRIS 


MUSK 


CASTOREUM 


GUM BENZOIN 


TINCTURES 


FLORAL WATERS 


SOSS Nanos 
KeOs> 5957 


DODGE & 





Blend your own perfumes with 
“<p & OY” SPECIALTIES 
CHIRONA $12.00 per lb. 


A sweet, lasting odor of the “Opoponax” type: very powertu), 
excellent for blending. 


CERULEAN 7728 $10.00 per lb. 


Enriches floral odors and lifts heavy odors. A widely usefu) ingredien\ 
in modern perfumes. 


ROSAT $09.00 per lb. 


\n al) purpose Rose, imparting delightful floweriness. 


SHALAROL 12 $16.00 per lb. 


An intensely dry, woody odor, noticeable in many popular perfumes. 


CARNATION RED $6.00 per lb. 


Crives that spicy note requisite in many perfumes. 
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de LAIRE 
SPECIALTIES 


for blending economical perfumes 


CINNAM YLAL—To be used wherever “‘floweriness”’ is desired 


JASMIN VRAL—Jasmin is as important to the perfumer as 
butter to the chef 


LILAS TRIPLE—Contributes a rich floral tone requisite in 
most perfumes 


OEILLET 232—The spicy carnation note so widely useful 


FLORANOL 160—This delicate Neroly character has a place 
in many formulas 


DOREMIA—One of many de Laire Specialties providing par- 
ticular basic notes 


For further details consult our agents, Dodge & Olcott Company 
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Let us 


work with you. 


Our Laboratories 
are fully adequate 
to cope with any 


problem. 
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Cost per thousand is just one cost to think of when you buy seals. Tie 
strings around three fingers and remember seals can cost money 
in other ways! Or can save money three ways as Alseco Seals do: 





APPLICATION — Alseco Sealing Machines 
operate at low cost, perform with faultless pre- 
cision, give great flexibility in output and sizes. 
Often cut labor costs. 

SECURITY—High sealing efficiency is assured 
by the Alseco method, a seal applied with uni- 
form top pressure and tailored to fit each 
container. Leakage and evaporation losses are 
reduced. 

REMOVAL—Alseco Seals are designed for 
easy removal and re-closure by users of your 


product. No tools. No trouble. No rust or 


Trade Mark Reg: (a Sic0) U. S. Pat. Off. corrosion. Every seal builds good will. 








25 YEARS OF SEALING EXPERIENCE AT YOUR COMMAND ON ANY SEALING PROBLEM 


SMALL R-O SEAL LARGE R-O SEAL R-OVERSEAL 








Do you realize how many 
MAN-HOURS OF RESEARCH 


are spent in the constant improvement al 


N. Y. Q). products? 


Hour after hour — day after day — month after month — research is being carried on in the 
laboratories of N. Y. Q. for the improvement of our products — to assure highest quality and 
to control manufacture from raw materials into finished substances. That is why so many 


satisfied customers have confidence in products carrying the N. Y. Q. label. 
CWT oO 


MANUFACTURERS OF: Bismuth Subcarbonate .. Bismuth Subgallate .. Bismuth Subnitrate and 
other Bismuth Salts..Brucine Alkaloid ..Brucine Sulfate..AIl Salts of Cinchona Alkaloids..Codeine 
Alkaloid . . Codeine Phosphate ..-Codeine Sulfate .. Iodine Resublimed .. lodoform.. Menthol-Y..Morphine 
Alkaloid.. Morphine Sulfate ..Opium Gum (Gran. and Powd.) ..Potassium Iodide (Cryst.—Gran.—Powd.) 
--Quinine Sulfate and other Quinine Salts..Strychnine Alkaloid.. Strychnine Sulfate. .Thymol lodide.. 


THE NEW YORK QUINI Ni & CHEMICAL Works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, 915 MARKET STREET, ST. LOUIS, MO 
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i the leading perfumers — the world over 
— who are lifting their creations to success 


—— with esminique Adehy de 


An outstanding creation of Dr. Albert Verley ... 


This established specialty of the house of Verley is steadily 
increasing in usage and popularity. Those outstanding perfumers 
whose work sets the fashions, find it an indispensable adjunct in 


modern perf umery. 


This fine aromatic specialty possesses a distinctive floral freshness 
reminiscent of the Jasmin blossom. It imparts sales-producing dis- 
tinction to synthetic Jasmin, Lilac, and Gardenia. It is also an ex- 


cellent sweetener and blender in a host of fashionable bouquets. 


Jasminique Aldehyde can be used in odors for perfume, cream, 
powder, or talc, with the utmost confidence that it does not cause 


discoloration... Write today for your working sam ple and prices. 


Albert Verley atomalics 


Albert Veriey, Inc., D. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 
_ 114 E. 25th St., New York Mefford Chemical Co., Los Angeles 
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Catt 


.-AND CONVENIENT 


Here is an economical and efficient closure for Talcum 
Powder or other products requiring a sifter cap---a screw- 
thread finish insures a tight seal and is easy to assemble. 
One hand operation of the oscillating slide makes it a 
very convenient and practical cap---embodying an ob- 
vious principle together with a popular price. 

Application to your package will gladly be made on 


receipt of your containers. 


A full range of popular sizes from 22 


\ mm. up is now available. 


CO) 345 Eldert St. 
: - Brooklyn, N.Y. 
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STEARATE MERCK U. S. P. 





Merck Zinc Stearate U. S. P. is made only from the finest 
quality TRIPLE-PRESSED Stearic Acid, ensuring freedom 
from Oleic Acid. In addition to the absence of Zinc Oleate, 
which decomposes perfume, this fine product is likewise 
free from gritty or harsh particles, and from foreign or 
rancid odor. It is an exceptionally smooth, free-flowing 
white powder with. unusually fine “slip” and excellent ad- 
herent properties. 

Because of its uniformly high quality, Zinc Stearate Merck 


U. S. P. is the choice of many leading manufacturers for use 
FINE CHEMICALS FOR THE 


in powders and creams of excellence. 
PROFESSIONS AND INDUSTRY SINCE 


Samples will be furnished to manufacturers on request. 
Write for folder listing other Merck Fine Chemicals for the *« 16 16 ie 


Cosmetic Industry. 


MER C K & @ O ‘ | NC. Manufacturing Chemists RAH WAY, N. J. 


NEW YORK e PHILADELPHIA e ST.LOUIS e In Canada: MERCK & CO. LTD. * MONTREAL e TORONTO 
Jan. ’39: 44, 1 
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Door has a mysterious and exciting power 
all its own. Many a fast-selling soap owes its success 
to the provocative individuality of its scent. 

Through years of research and first-hand cooper- 
ation with perfumers, cosmeticians and manufacturers, 
Givaudan chemists have acquired unusual profici- 


ency in the development of new and _ interesting 






odors—not merely for soaps, but for every type of 
cosmetic product. 

This special ability and the extensive facilities of 
the Givaudan laboratories are at your disposal for the 
creation of original odors that will give your line a 
refreshing and arresting individuality... individuality 


that brings continued sales success. 


DELAWANNA, INC. 


80 FIFTH AVENUE, NEW YORK, N. Y. 








GIVAUDAN’S 
WITCH-HAZEL 
ODOR ... . addsanew note to 
FLORAL BOUQUETS 






















@ When a small amount of Givaudan's newly developed WITCH-HAZEL 
PERFUME EXTRA FINE is added to a bouquet or floral type odor, a new, 
fresh and unusually interesting note is brought out—and at the sqg 
time the lasting properties of the compound are increased. 

WITCH-HAZEL PERFUME EXTRA FINE is not a low-priced p 
because of its great strength—approximately 150 times thg 
witch-hazel extract—only a minute quantity is requirg 
desired effect, and it can be truly rated as a low-cg 


TWO GRADES—BOTH TO BE 


This new odor is available in two gxg 


LAWANNA, INC. 


80 FIFTH AVENUE - NEW YORK, N.Y. 


BRANCHES: Philadelphia Los Angeles Cincinnati Detroit Dallas 


Baltimore Chicago San Francisco Seattle Montreal Havana 
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The importance of resinoids in perfumery and soap making is well 


known. The products, being of a fixative nature, are of tremendous 





advantage where the use of alcoholic tinctures is inadvisable. Resinoids 


serve a double purpose in that while they increase the lasting power of 


the perfume, they frequently bring about that unusual note, which is 


so often a characteristic of the successful product. 


BENZOIN 

CASTOREUM 

CISTE LABDANUM CLAIR 
CISTE LABDANUM GREEN 
CISTE LABDANUM BROWN 
CISTE LABDANUM INCOL. 
CIVET 

CLOVES 

COSTUS 

GALBANUM 

GERANIUM 

LABDANUM 

LABDANUM CLAIR 
LABDANUM No. 34 
LABDANUM D.P. 
LABDANUM BLANCHE 
LABDANUM SUPREME 


LAVENDER 
MOUSSE DE CHENE 
MOUSSE DE CHENE S$ 
OPOPONAX 

ORRIS 

ORRIS SUPREME 
PATCHOULY 

PERU 

PERU CLAIR 
SANDALWOOD 
STYRAX 
STYRAX CLAIR 
TOLU 

TOLU CLAIR 
TONKA 
VANILLA 
VETYVERT 





Write us for details and prices 


ESINOIDS 


TOMBAREL PRODUCTS 
CORPORATION 


9 East 19th Street New York, N.Y. 


L. J. Zollinger, President 
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Experimental Department of our Perfume Laboratory is :n constant activity devel- 
oping new perfumes for the manufacturers who wish to keep abreast of the times 


All the tage HOw ° ° ° 
COLOGNE - S - ENCES 


PERFUMES FOR COLOGNES 


In keeping with the increased popularity of toilet waters and 
colognes, our perfume laboratory has created new products 
varying from Floral Colognes to Ultra-Modern Bouquets. A com- 
plete selection may be had in all types in wide price ranges. 


For Your Consideration 


| 








We Suggest a Few Outstanding 





COLOGNE - § - ENCES 











ATMOSPHERE #5508 . $7.50 lb. 





Elusive yet bewitching 














LURETTE #5538 . . . 12.50 lb. 





Fascinating Oriental type 











METROPOLIS #1812 . . 15.00 lb. 





For daytime use 











SPRING-AIR #1964 . . 4.50 lb. 








Light, Fresh, Flowery 


P. R. DREYER INC. 


16 


119 WEST 19th STREET, NEW YORK, N. Y. 





CHICAGO OFFICE: 325 WEST HURON STREET 


Also 35 representatives covering principal cities of the United States and Europe 


The Drug and Cosmetic Industry 
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YOU CAN'T ESCAPE 
KIMBLE VIALS 


It’s a small world, when you consider how the far corners of it can. 
be reached by a popular product. Look where you may, go where Sees. 
you will, Kimble Glass Vials are always in evidence as the unit 
containers for perfumes and pills, capsules and powders, photo- 





graphic developers, egg dyes or any one of hundreds of universally 
used commodities. 


This widespread circulation of Kimble Glass Vials is easily under- 
stood when you realize that they are adaptable to all modern types 
of closures—are fully annealed for great strength—are lighter than 
moulded bottles of like capacity—are readily carried in handbag 
or vest-pocket—and are more modern and appealing than any 
other form of small, transparent, sanitary container. 


If your problem is one of sampling or packaging—if you want 
quick action and steady profits from a new or old product—CON- 
SULT KIMBLE FIRST! 


K 


© ¢© e« The Visible Guarantee of Invisible Quality ¢« ¢« °* 


KIMBLE GLASS COMPANY ....- VINELAND, N. J. 


NEW YORK*: CHICAGO?s*s* PHILADELPHIA++ DETROIT** BOSTON 
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CITRATES 


CITRIC ACID 


TARTARIC ACID 


CREAM TARTAR 


ROCHELLE SALT 


SEIDLITZ MIXTURE 


POTASSIUM IODIDE 


PHENOLPHTHALEIN 


CALCIUM GLUCONATE 


CORROSIVE SUBLIMATE 


BISMUTH SUBNITRATE 


BISMUTH SUBCARBONATE 


IRON and AMMONIUM CITRATE 
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PFIZER 


QUALITY 











CHAS. PFIZER & CO.,INC. 


81 MAIDEN LANE, NEW YORK 
444 W. GRAND AVE.,CHICAGO, ILL. 








ESTABLISHED 1849 
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Vemtntch + CZ. Dee. 


135 FIFTH AV Gee W YORK 
CHICAGO OFFICE: 844 NORTH RUSH STREET 




















More than just PRECIPITATED CHALK 


Manufacturers of Dentifrices, Face Powders, Tablets and 
others who use precipitated chalk, have for many years recog- 
nized the essential value in the rigid uniformity maintained 
for STURGES STANDARD, in any grade of precipitated 
chalk. 


Long, specialized research in precipitated chalk has developed 
many special grades of great value in improved formulation. 
These grades, as always, when once established in a formula, 
will have that rigid uniformity and quality which precipitated 


chalk users recognize as “STURGES STANDARD.” 


JOHN & E. STURGE 
LIMITED 


Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave. * New York, N. Y. 


























GIVE YOURSELF A 15% RAISE 


Manufacturers who have restyled their lines with new odors have seen 
their sales jump 15 to 20%—some even more. Take a tip from a good 
fisherman (or Department Store) and change your “‘bait.’’ Make the 
perfume of your product new and different and appealing. 


Osmodor semi-finished compounds can be used as the base on which 
your perfume is built or to introduce an unusual note in your present 
formula. With Osmodors you can get new perfume effects with less 
time, less effort and less cost. To mention only a few: 


Osmodor Cyclodal adds the popular Osmodor Bouvardiol indispensable in 
aldehyde character to florals. sultry modern compositions. 


Osmodor Rosanova a powerful rose Osmodor Mousse de Saxe a moss 
note for all compositions. fragrance for chypre, fougere, etc. 


Osmodor Carnatine a carnation base Osmodor Juchten for Russian leather 
—adds zest to bouquets. and modern compositions. 


Osmodor Iriseldis orris and violet of Osmodor Ambrone effective fixative 
delicacy and fullness. of fine amber note—widely useful. 


Send for samples of any of the above or write us for complete descriptive price list. 


SCHIMMEL & CO., INC. 


601 West 26th Street, New York City 


CHICAGO LOS ANGELES TORONTO 
Cleveland Cincinnati New Orleans 
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aLiPSTIckK that will amaze you.... 


oe bee LiPs Tick 


so lustrous, so gleaming, at first glance. So lustrous, so gleaming 
to use. A new texture that stays permanently glowing to the 
last particle—that doesn‘t dull or “sweat” with exposure or 
age. ... Highly indelible. Non-greasy. Non-toxic. Velvet smooth 


in application. ... All existing shades can be matched perfectly. 


RADIANCE LIPSTICKS are self-selling. To see them is to want 





them. Write or wire today for samples! 


We make private brand cosmetics exclusively. We do not 


compete with those we serve. 


ROUGE COMPACTS e CREME ROUGE 
EYE SHADOW ° FACE POWDER 
POWDER COMPACTS . COSMETIQUE 


HELFRICH 


LABORATORIES 


HELFRICH LABORATORIES @ 564-570 WEST MONROE STREET @ CHICAGO 
HELFRICH LABORATORIES OF N. Y. C., INC. @ 30-34 WEST 26th ST. e NEW YORK 
HELFRICH LABS. OF CANADA, LTD. @ 690 KING ST., WEST e TORONTO, ONTARIO 


CABLE ADDRESS: HELFLABS, NEW YORK ® CHICAGO @ TORONTO 


BALDWIN « BALDWIN e@ 819Santee St. @ Los Angeles, Calif. 


CHARLES H. CURRY @ 420 Market St. @ San Francisco, Calif. 
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vhekvets 


The exotic bouquet of the Orient — imparting a rare, 
lasting fragrance of the Far East. Ideal for fine per- 


fumery, powders, etc. 





$30 per pound $2 per ounce 


FLORASYNTH LABORATORIES: 


153 OLMSTEAD AVENUE ‘ NEW YORK 


CHICAGO - DALLAS - DENVER - LOS ANGELES - NEW ORLEANS 
SAN FRANCISCO - SEATTLE 


Jan. 739: 44, 1 The Drug and Cosmetic Industry 19 

















20 








WASHERS 
CLEANERS 
FILLERS 
CAPPERS ¢ CORKERS 
CONVEYORS 
FILTERS e PUMPS 
STILLS 








MACH 


to fit a full-rigged vessel into a bottle requires a knowledge 
of how it’s done—and how it’s engineered! And to fill your con- 
tainer efficiently, rapidly and economically to insure a low-cost- 
per-unit requires efficient—even inspired—machinery design. 
The complete line of our machinery of engineered-design offers 
moderate first cost to the price-conscious executive and lasting, 


foolproof performance to the production-minded plant manager. 


U.S. BOTTLERS MACHINERY CO. 
4009 N. Rockwell St., Chicago, Ill. 


Offices and Agents Located in New York « Cincinnati »- Denver « Los Angeles « Omaha 


San Francisco «+ Seattle « New Orleans + Detroit » Memphis «+ St. Louis «¢ Toronto 


INERY OF ENGINEERED-DESIGN 
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yet strong enough to carry 
through your product, per- 


fectly blended and fixed. 


The ever popular and ideal odor 


for Toilet Waters and Perfumes. 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 
NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 969 E. 47H STREET 
LOS ANGELES: 2800 E. 11TH STREET SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 


CANADA: 119 ADELAIDE ST., W. TORONTO 




















Jan. ’39: 44, 1 The Drug and Cosmetic Industry 21 








AT A GREATLY 


REDUCED PRICES 


Thanks to the exceptional demand, ‘“*Truth About Cosmetics”? by McDonough 
is now in its second printing. This has enabled the publishers to offer this 
work in the same fine binding, same quality paper and typography at 


ONLY 83.00 per copy 


(Formerly [$5.00) 








TRUTH 

ABOUT 

COSMETICS 
by 


EVERETT G. McCDONOUGH, Ph.D. 





Beautifully Bound 520) Pages 
Here is the answer to the ava- cussion of every type of cosmetic, their 
lanche of criticism directed against chemical character, their use and 


the cosmetic industry during the established cosmetic value. 


period when it became popular to Written with the restraint and 
clarity of the true scientist, Dr. 


‘‘smear’’ business. : — 
McDonough gives the reader a realistic 


A searching and critical analysis of picture of cosmetic values and a 
| cosmetics and cosmetic action. A dis- wealth of interesting information. 
. Sequence of Chapters 
| 1 Benefits of Cosmetics 11 Foundation For Make-Up 21 Permanent Waving Solutions 
2 History of Cosmetics and Perfumes 12 Make-Up Preparations 22 Scalp Disorders 
| 3 The Skin 13 Face Powders 23 Oral Preparations 
4 The Skin, Continued 14 Acne and Preparations 24 Sweat Glands and Preparations 
5 Allergy 15 Pigmentation and Surface Stains Preparations 25 Soap and Bath Preparations 
6 Cosmetic Dermatitis 16 Nails, Hands and Arms 26 Perfumes 
7 Romance of Cosmetic Raw Materials 17 Hair Dyeing 27 Beauty Preparations for Men 
8 Cosmetic Colors 18 Other Hair Preparations 28 Obesity-Treatment and Preparations 
9 Cold Cream and All-Purpose Creams 19 Superfluous Hair Removal 29 Beauty Shop and Operator 
0 Creams and Lotions 20 Permanent Waving of Hair 30 Cosmetic Publicity 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


“Truth About Cosmetics” 


Please send me at once “Truth About Cosmetics” at the new low 
price of $3.00. 


| 
| 
| 
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NEW PRICE $3.00 


Company Name < (POSTPAID) 
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VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) © POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 








IPSTICK CONTAINERS 
BY BRIDGEV Ga 


Bridgeport manufactures al] types of lipstick containers. In addition to 
the high grade swivel and automatic type containers, Bridgeport pro- 
duces superior slide-type cases for the popular-priced field designed 


to meet the special requirements of particular lipstick manufacturers. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT *PHONE: BRIDGEPORT 3-3125 CONNECTICUT 


COMM se am: A UMMM 
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DRUG and COSMETIC REVIEW 


FOURTH EDITION 


Here is the most complete reference book for manufacturers 
of drugs, cosmetics and all allied products ever published. 
Hundreds of letters from buyers, chemists, perfumers, factory 
managers and others in many of the leading companies all 
praise its usefulness and everyday value. Three distinct sections 


each with as many pages as a complete book: 


1. Complete articles—67 of them, covering every phase 

of formulation, manufacturing, raw material selec- 
tion, etc., for all important products in the industry. 
An everyday manual and an invaluable reference book. 


| 2. Suppliers Catalogs: Over 300 pages of information 
| and data from practically every recognized supply 
company in the industry. Where to buy anything 
you want, full data on products. A convenient com- 
pact reference worth its weight in gold to buyers, 


chemists perfumers and factory managers. 


3. The only directory specifically for this industry. 
Over 2,000 items, covering all chemicals, perfume 
and raw materials, machinery and packages, etc., 
conveniently arranged with principle sources of 


supply. 


600 pages, 5 pounds of valuable practical information 


$3 per copy 


The DRUG and COSMETIC INDUSTRY 


101 West Sist Street Book Department New York, N. Y. 
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won Be toon? 
-emetees vests 


| Like the musician who can 

| play any instrument in the 
band, S-49 is a bottle that 

'can enact any role in the 
drama of packaging! Its sim- 
ple, smart style lines are em- 
bellished only by a delicately modeled 

| shoulder inspired by the fanlights of 

| early American doorways. 

) By the judicious use of good labels you 
can achieve complete individuality—and 
yet retain the economies of a “stock” 
bottle. 

Available for immediate delivery in the fol- 
lowing sizes: 1/, ounce, 1 ounce, 2 ounce, 3 
ounce, 4 ounce, 6 ounce, 8 ounce, 16 ounce. 
SWINDELL BROS. - BALTIMORE 
200 Fifth Avenue, New York 


Latin American Rep., Mr. Roberto Ortiz; Havana, Cuba 
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ONE EXAMPLE 


of versatility is this ar- 
rangement for filling di- 
rect from a steel drum, 
wheeled into position. 
When standard supply 
tank is used the over- 
flow returns to the tank. 
Above it is trapped in 
separate jars requiring 
occasional emptying. 











FAST FILLIN with Pneumatic’s direct line 

filling heads. No leaks and no 
drip because no moving parts contact liquid. 
Quick changes because adjustments are few and 
aple. Complete size change and product wash- 
na less than 20 minutes. 





AGST OR REGULAR 


finish bottles can be handled 






on one machine. Sluggish oi 
and the chances are- 


. . ee he, 
name a user of this simple, 
versatile, flexible, fast semi- 


mineral oil, light toilet water, 
foamy shampoo, sticky cough 
syrup, all can be efficiently Sapa i 
Gilad on thes Semnce Je. automatic filler. An ideal 
filling machine for the varie- 
ty work so prevalent in the 
drug and cosmetic industry. 







LAS is a by-word with Pneumatic’s Samco 

Jr. and for every cleaning, filling, cap- 
labeling machine in our complete range of auto- 
fand semi-automatic bottling equipment. 


»PNEUMATIC 


PACKAGING € BOTTLING EQUIPMENT 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices: 

NEW YORK . CHICAGO .« SAN FRANCISCO «+ LOS ANGELES 
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MALLINCKRODT QUALITY SALICYLATES 


for Fine Pharmaceuticals 


Pharmaceutical manufacturers have long relied upon 
Mallinckrodt Acid Acetylsalicylic. Several different 
M.C.W. grades of this chemical are available—each 
individually tailored to meet certain tablet-maker 
specifications. Standardize your plant processes and 
the therapeutic efficacy of your finished products by 
using Mallinckrodt ingredients. 


Also of the same high Mallinckrodt quality are: 








Send for comparison samples and descriptive literature. 


Mallinckrodt Industrial-Pharmaceutical Price List Sent on Request. (Address Nearest Office—St. Louis or New York) 


é 
CHICAGO e PHILADELPHIA MONTREAL e TORONTO 


CHEMICAL WORKS 
| 2nd & Mallinckrodt Sts., St. Louis, Mo. 70-74 Gold St., New York, N. Y. 














Jan, ’39: 44, 1 


THE REGULATIONS 


T# industry did not benefit much from the public hearing on 

the regulations for enforcement of the Federal Food, Drug, 
and Cosmetic Act. Such changes as were made in the regula- 
tions are of minor importance, and in most cases the mere word- 
ing was changed with the intent remaining about the same. 
The drug manufacturers got a break in the rewording of the 
section dealing with differences in medical opinion, but neither 
the drug or cosmetic manufacturers got away with much else. 


Bt the regulations are now officially promulgated, and must 

be followed unless the manufacturer who disagrees with 
them is willing to defend his opinion in court. The Food and 
Drug Administration has no choice—they must enforce the 
regulations as they have promulgated them. The only thing 
that will change these regulations is for a court to declare that 
one or more parts of them go beyond the law which they are 
designed to enforce. 


"THERE is no question concerning the fact that the regulations 
are drastic. The Food and Drug Administration has gone 
just about as far as it could to regulate the manufacturers in the 
way the administration thinks the industry should be regulated. 
It seems essential to the welfare of the industry that these regu- 
lations be modified in many respects, but whoever is to fight 
cases on the regulations must be prepared to go through the 
courts and probably get some unfavorable publicity. Sooner or 
later, however, some manufacturers will have to fight the ad- 
ministration or suffer serious losses in business. The only 
trouble is that these cases might not be fought for many long 
years of working under the regulations as they now stand. 
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F.D.A. REGULATIONS 


Full text of the Final Reg- 


ulations starts on page 47. 


< ips THE surprise of food, drug and cosmetic manu- 
facturers, apparently, the general regulations under 
the new food, drug and cosmetic law were officially 
promulgated in revised form before the close of the 
year, in accordance with the hope previously expressed 
by Walter G. Campbell, Chief of the Food and Drug 
Administration, to Drug and Cosmetic Industry. As 
forecast last month, the Department of Agriculture 
made important modifications from the tentative regu- 
lations subject of a two day hearing in Washington 
several weeks earlier. 

The changes, heretofore indicated as probable, in- 
cluded revision of the proposed requirement that all 
mandatory label information should be placed on any 
panel of a label or package likely to be displayed in sale. 
Under the revised requirement necessary information is 
to be placed on a panel provided there is sufficient room, 
but in the absence of sufficient room some of the neces- 
sary information may be placed on other parts of the 
label in conspicuous manner. Another concession 
granted to the drug and cosmetic industries is contained 
in a proviso that the street address of the manufacturer, 
packer or distributor may be omitted from a label 
where the current city directory or telephone directory 
contains such address. 

Representations of pharmaceutical interests were 
heeded when the Department amended the provision 
relative to labeling of dangerous or potent drugs. Under 
this, in revised final form such products intended to be 
dispensed by physicians and other medical men need 
not be labeled with the directions for use otherwise re- 
quired, provided that labeled statements are used such 
as can only be understood by a member of the profes- 
sion, coupled with a statement similar to the following 
form: ‘Caution, to be used by or only on prescription 
of—’’followed by the name of a physician, dentist or 
veterinarian. Under this provision, as interpreted by 
some drug trade representatives, if a retailer sells a 
package of such goods over the counter to a consumer, 
the manufacturer would not be held responsible. How- 
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ever, if the manufacturer advertised so as to interest 
consumers in his product the exemption noted would 
not apply. A somewhat similar exemption is provided 
for applicable to labels on products to be used for manu- 
facture only. 

The provision in the tentative regulations permitting 
labeling of potent drugs “for professional use only” was 
taken out, apparently at the suggestion of pharmaceu- 
tical interests, which pointed out that “professional 
use” might relate to use by a lawyer, clergyman, 
engineer, or what have you. Under the exemption, ac- 
cording to a current trade interpretation, if a retailer 
sells a package of a dangerous or potent drug labeled as 
above permitted, over the counter, the manufacturer 
and the retailer will be jointly violating the regulation. 
In that connection, however, the question is asked how 
can the manufacturer be held responsible for what every 
retailer may do with his product, unless he has a con- 
tract with the retailer. 

An important change in the regulations is authorized 
with reference to Section 201 (n) of the law concerning 
products as to which differences of medical opinion 
exists concerning their effect. The report of the House 
Committee on Interstate and Foreign Commerce on the 
food and drug bill when pending in Congress, made 
reference to ‘“‘substantial’’ difference of medical opinion. 
Under the revised regulations, it is provided that a 
label may be rendered misleading if there is a ‘“‘material 
weight of opinion” contrary to the labeled representa- 
tion. In that respect, it is agreed by department and 
trade representatives, the new regulations come more 
nearly into accord with the House Committee report 
on this section of the law. That report, by the way, is 
regarded in official and unofficial circles as a most 
authoritative presentation of the intent of Congress 
with reference to many provisions of the law. 

Trade representatives are pleased over the fact that 
the new regulations in many places change the word 
“shall,” with reference to the requirements of the law 
and the authority of the Department, to “may.” As 
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_ FINAL REVISION 


By H. C. HALLAM 








1. 


COSMETICS 


Cosmetics must have name and address of manufacturer, packer, or dis- 
tributor, and name must be identified as manufacturer, packer, or dis- 
tributor. Street address must be given when it is not in the telephone 
book or directory of town or city given as the address. To be safe, this in- 
formation should appear on the part of the label ‘‘displayed under cus- 
tomary conditions of purchase.” 


Quantity marking, which should also appear on the part of the label ‘‘dis- 
played under customary conditions of purchase,’’ have been lowered so as 
to include all cosmetics of one-quarter ounce or more. Liquids remain at 
one dram or more. There is no change in the requirement that the English 
system must be used, or that the largest unit must be used. Twenty-four 
fluid ounces would be incorrect, one pint, eight fluid ounces being correct. 


A product cannot be named after one ingredient if other such ingredients 
are present. Therefore, an olive oil cream cannot bear that name if other 
such oils are included in the product—the product must be named after 
all or none. 





DRUGS 


Drugs must have name and address of manufacturer, packer, or distributor, 
and name must be identified as manufacturer, packer, or distributor. Street 
address must be given when it is not in the telephone book or directory of 
the town or city given as the address. To be safe, this information should 
be on the part of the label “‘displayed under customary conditions of pur- 
chase.”’ 


Other required information that must appear on the label also might cause 
the product to be declared as misbranded through “the failure of such 
word, statement or information to appear on that part or panel of the label 
which is presented or displayed under customary conditions of purchase.”’ 
The other information required are the proportion or quantity of ingre- 
dients specified in the law and also stated in the regulations; the names of 
the active ingredients; a habit-forming warning for products which contain 
habit-forming ingredients named in the act and in the regulations. 
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interpreted elsewhere, however, the tendency might 
conceivably be towards enlargement of the discretionary 
power of the Department, in some respects. 

The provisions of the regulations as to new drugs 
have been somewhat improved in their final form, ac- 
cording to trade opinion. Reference is made to the 
“newness” of a drug, which is said to be what the law 
intended, rather than to a “new” drug. Under the 
tentative regulations, it was provided that “a drug may 
be a new drug by reason of” various conditions. Under 
the final regulations the provision is that “newness of a 
drug may arise by reason” of newness in use, ingre- 
dients, dosage, etc. 

Formerly, it is said, the Department could have re- 
quired the registration of a drug product if the manu- 
facturer added one more such product to a line of prod- 
ucts he was already making. For example, a simple 
combination of aspirin and phenacetine could, under 
such circumstances, be treated as a new drug because 
that particular manufacturer had not previously put it 
out, although other manufacturers might have done so. 
One trade interpretation of the revised regulation is that 
such would no longer be the rule. Other trade com- 
ment upon the “new drug” regulation is that it would 
not apply where the amount of an ingredient in a drug 
product were decreased, although it would apply where 
it was increased. This last comment, if upheld, serves 
to indicate a weakness in the regulations, it is believed, 
by professional persons, who take the view that it might 
be just as dangerous to administer a drug too weak to 
accomplish the purpose claimed for it as it would be to 
administer a drug of excessive strength. 

This is not to say, however, that official interpreta- 
tion agrees with the above comment; quite the con- 
trary. As Mr. Campbell pointed out to DruG AnD 
Cosmetic INpustry, under that interpretation it might 
be impossible to prevent in the future such tragic in- 
cidents as arose last year out of the use of sulfanilamide. 
Because under the interpretation indicated, a manu- 
facturer might put out a sulfanilamide product who had 
never done so before and still claim that it was not a 
new drug because other manufacturers had put out a 
similar product. However, the question whether the 
competitive manufacturer would file application for 
approval of his sulfanilamide product as a new drug 
goes rather to the matter of an “administrative ruling” 
than to new regulations, Mr. Campbell said. 

Attention has been attracted, in discussion of the new 
drug provisions of the regulations and the law, to a 
proposition that a manufacturer does not have to apply 
for registration of a new drug. If he is satisfied that it 
will work safely, based on observations, research and 
medical opinion, he may, if he prefers to take a chance, 
put out the drug without making application to the 
Food and Drug Administration. However, if some- 
thing goes wrong later, the manufacturer would be re- 
sponsible unless he had previously registered his prod- 
uct with the Department. Also he might get into 
trouble with FDA if the latter happened to receive com- 
plaints against the unregistered product. 
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While some beneficial changes have been made in the 
regulations, others suggested by the drug and cosmetic 
trades have been refused. The new regulations relating 
to the variation clause of the law are regarded as far 
from satisfactory to pharmaceutical interests. Like- 
wise, the request of cosmetic manufacturers that small 
packages be not required to bear labels showing the net 
weight or measurement has been rejected. Instead, the 
size of exempt packages has been reduced from one-half 
ounce, as provided in tentative regulalions, to one- 
quarter ounce in the case of solid co-metics and to one- 
eighth ounce in the case of fluid preparations. The 
latter provision applying to hizi piiced perfumes was 
retained as under the tentative regulation, despite pro- 
tests from the trade. Nothing was done about granting 
exemption from the law’s requirement of sanitary condi- 
tions of production and packing of imported materials 
for perfumes and cosmetic preparations, especially from 
wild tropical areas where sanitation means little or 
nothing. However, the intimation is that this problem, 
which the department recognizes as a real one for toilet 
manufacturers, may perhaps be dealt with in some man- 
ner administratively. 

Complaint of the proprietary manufacturers against 
requirement of the tentative regulations as to foreign 
language labels and labeling were met in part in revising 
the regulations. They now provide that if a label is used 
on which a foreign language statement is made, then the 
label must contain all the required information under 
the law in that foreign language as well as in the English 
language. If, however, the foreign language material is 
only in the labeling or circular accompanying the prod- 
uct the latter must include in the foreign language also 
required information showing active ingredients, quan- 
tity of contents, adequate directions for use, warnings, 
if any, and the name and address of the manufacturer. 
It is understood that this provision is in line with the 
recommendation of the Proprietary Association. 

In reply to a request for comment upon the new regu- 
lations, Dr. Frederick J. Cullen, of the Washington 
office of the Proprietary Association said: ‘‘All in all 
the regulations make clear about what we have been 
telling our members they could do under the law as we 
interpreted it.” Drug trade members are being told 
that the new regulations do not have the force and effect 
of law; that they merely represent the Department's in- 
terpretation of what they understand the meaning of 
the law to be. In this respect, the new regulations 
differ from other regulations to be issued under the law 
dealing with the certification of coal-tar colors for use in 
foods, drugs and cosmetics also with reference to de- 
teriorating drugs, establishment of food standards and 
other provisions. 

Provisions of the regulations relative to the guaran- 
teeing of products have been shortened and made more 
satisfactory to the trade. The manufacturer must, in 
practice, give such a guarantee to the wholesaler, it is 
stated; otherwise the wholesaler would be responsible 


for the manufacturer’s product which he distributes and 
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would refuse to take it. The ordinary guarantee, it is 
said, would be that a product complies with the food, 
drug and cosmetic law by not being adulterated or mis- 
branded and not violating the new drug section. It is 
understood that many manufacturers already are giving 
such guarantees. Some go on each invoice of goods 
sold; others are in a continuing form covering every- 
thing shipped from a plant to a consumer. Some 
wholesalers are reported to be asking manufacturers not 
only to furnish such guarantees, but to extend them so 
as to give complete protection not only under the food 
and drug law, but under the Federal Trade Commission 
act, the Patman-Robinson law, the Wheeler-Lea law 
prohibiting false advertising and the federal wage and 
hour law. Some manufacturers are reported to be balk- 
ing against such widespread guarantees. They fear 
that products may be tampered with in some instances, 
rendering them dangerous or ineffective, and they 
don’t want to be held responsible under such cir- 
cumstances. 

With the ink scarcely dry on the general regulations, 
Mr. Campbell told Drug and Cosmetic industry that 
he expected announcement to be made within a few 
days of a hearing in January, on proposed regulations 
covering certification of coal-tar colors. These regula- 
tions were to be put out in tentative form for discussion. 
Under the law, fees paid for testing coal-tar colors will 
have to be transferred into the Federal Treasury and 
could not be used by FDA unless Congress authorized 
their appropriation. At the same time, it was learned, 
a deficiency appropriation was being sought by FDA 
to make available for use in testing and certification of 
coal-tar dyes, the funds expected to be collected from 
manufacturers submitting dyes for test. Such de- 
ficiency appropriation, it was hoped to put through 
Congress by the end of January. In that event, FDA 
will be equipped to proceed with the testing and cer- 
tification of coal-tar colors without delay and Mr. 
Campbell believes that the manufacturers will be able 
to accumulate reserved stocks of such colors before the 
new law becomes fully effective in June, 1939. Mean- 
while, the new federal budget for the fiscal year be- 
ginning July 1, next, was expected to make provision for 
increased funds for FDA to enable it to meet its new 
responsibilities under the new law. 

One of the most controversial features of the new 
regulations is that interpreting the variation clause and 
the effect of this provision seems to trade representa- 
tives to be to wipe out the variation clause entirely. If 
that is the effect, they say, a manufacturer who makes 
improvements in USP or NF preparations during inter- 
vals between revisions of those official compendiums 
will probably be forced to adopt meaningless and 
fanciful names for his product. Under the regulations, 
such a product could not be called by an official name, 
it is said, and the product could not be varied to any 
extent. It seems to trade and professional people that 


if anything is added to or taken from an official prepa- 
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ration, even though it would tend to improve its qual- 
ity, there would immediately occur a change of identity 
and neither an official name nor anything approximat- 
ing it can be used. 

If this interpretation of the regulations applying to 
the variation clause is correct, then it is said that 
Hinkles’ pills could not be made by omitting the 
strychnine content in the interest of further protection 
of the public, although it is understood that the Food 
and Drug Administration is inclined to encourage such 
steps. It would be necessary in such a case, or in case 
of any other improvement in an official product where 
the identity might be changed in the public interest, to 
give the product a wholly new name, although some 
observers feel that the law permits variations in 
strength, which is looked upon as the most important 
element of any preparation, anywhere from zero to one 
thousand per cent. 

It is asserted in trade circles that from the very fact 
that Congress restated the variation clause in the new 
law, that the legislative body had a full understanding 
of the purpose, namely, to preserve the constitutionality 
of the USP and NF under the law and to permit ad- 
vances in pharmacy and chemistry through scientific 
progress. No FDA comment on the constitutional issue 
was made. 

It is declared by trade leaders that Congress recog- 
nized strength, quality and purity as the characteristics 
of drugs. To these characteristics, it is claimed, the 
Department has added “identity,” thus, in effect, 
amending the law by administrative ruling. In doing 
so the Department is understood to have acted on the 
basis of an opinion from its Solicitor. Inasmuch as the 
law does not specifically mention “identity,” industry 
leaders say that identity must be encompassed by one 
of the characteristics specifically mentioned by Con- 
gress. It is presumed that the most likely encompassing 
characteristic is quality, which could also embrace such 
other characteristics as color, taste and flavor. 

In support of the necessity for the requirement of 
Section 501 (b) of the revised regulations interpreting 
the variation clause and specifying that a drug must 
comply in identity with that prescribed in an official 
compedium, FDA experts cite what trade expects says 
is an extreme illustration under which a product might 
be put out under the name of “bella donna,” being 
really extract of “‘nux vomica,” which could be labeled 
to show that it contains no “‘bella donna.”” The “‘iden- 
tity” requirement is, therefore, necessary in the De- 
partment’s opinion. To this, trade representatives re- 
ply that the product could be caught as misbranded. 
They say that it might be possible to label a container 
of black strap molasses as “ice cream.” But, they ask, 
what would be the point in doing that, inasmuch as 
nobody would be deceived or misled. 

Commenting upon criticisms of the new regulation 
under the variation clause, Chief Campbell said to 
Drug and Cosmetic Industry: “Variation in identity 
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of drugs is not permitted under the law. Undoubtedly 
Congress had in mind the identity of drug products, in 
the ordinary sense of that term. If difference in iden- 
tity is permitted, you are in effect repealing provisions 
of the law against misbranding, as they apply to drugs. 
Congress deliberately considered a proposal to author- 
ize changes in identity and definitely rejected it. There- 
fore the Department has no alternative to the position 
which we have always taken, namely, that changes in 
identity cannot occur. The only changes authorized 
under the variation clause are in strength, quality and 
purity.” Mr. Campbell expressed the opinion that the 
regulations under the variation clause do not affect 
changes occurring between revisions of the USP ‘“‘which 
could not undermine its own requirements by authoriz- 
ing changes in identity.” 

The FDA Chief pointed out that under Section 201 
(p) relative to new drugs, an exception may be recog- 
nized in the case of a product issued before passage of 
the new law and which was subject to the original food 
and drug act of 1906. He stated that “this exception 
will be interpreted sufficiently broadly to enable a man- 
ufacturer to put on the market an article manufactured 
by one concern before June, 1938.’’ He stated, how- 
ever, that the Department had made no general ruling 
that any manufacturer could put out a product which 
any other manufacturer may have already put out with- 
out the latest product coming under the new drug pro- 
visions. To make such a ruling, he said, ‘“‘would be 
giving generic substance to the exception instead of 
making it personal.” He added that the Department 
“will try to administer the law in the spirit which is 
understood to have actuated Congress in its enactment. 
Certainly we don’t want to interpret it so as to permit 
sulfanilamide, for instance, to become an article exempt 
from the new drug provisions of the new law and reg- 
ulations.” 

Asked to comment upon other important changes 
made in the regulations, Mr. Campbell referred par- 
ticularly to the label panel provision and to foreign 
language provision. “The industry made a pretty con- 
vincing case about the impracticability of observing 
literally the regulation relative to labeled panels as 
brought out in tentative form,” said he. “After read- 
ing the material and briefs submitted at the hearing, we 
saw that particular requirement would present difficul- 
ties to manufacturers from which they could be re- 
lieved without in any way excusing them from full com- 
pliance with the law. So the regulation, as modified, 
calls for the appearance of required information prom- 
inently and conspicuously, but eliminates the require- 
ment of the tentative regulation that it should all ap- 
pear in the panel, provided it is conspicuously displayed 
on some part of the label, not necessarily on the panel. 
This meets the terms of the law and makes the regula- 
tion more flexible. To have insisted upon the panel 
provision would have been a captious requirement. 

Mr. Campbell went on to say: “In any event, how- 
ever, the legislative mandate cannot be ignored or 
escaped. The Statute requires prominent display of 
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required information. In meeting this requirement on 
drugs, we cannot formulate a label without providing 
for such conspicuous display. The regulation relaxes 
the rigid panel requirement without compromising in 
any degree the statutory requirement that declarations 
must be both prominent and conspicuous.” Mr. Camp- 
bell indicated that this change in the regulations would 
probably meet the complaint of leading trade repre- 
sentatives. 

He went on to say further that complaint against dis- 
figurement of ornamental packages could also be met, 
although he admitted that the tentative regulations 
might have destroyed such ornamental value. The 
FDA Chief pointed out that “there is no prohibition 
against the attachment of labels, by metal disks or 
otherwise, sufficiently secure to last through the com- 
mercial life of the package, butinsuchmanner aswill per- 
mit removal if someone desires to preserve the empty 
package for other uses.” He admitted, however, that 
this point was not dealt with in the regulations. He 
pointed out also that the modification of the panel pro- 
vision and the suggested use of metal disks ‘“‘would not 
solve the problem of deceptive packages, which are 
definitely outlawed,” adding that “there is a legitimate 
field in which the desire to purchase artistic and 
ornamental packages can be developed, but that under- 
taking cannot be carried to the point of excusing decep- 
tive packages in the interest of art. 

“Tf a label contains information in a foreign language, 
all the required information must be in that foreign 
language,’ concluded Mr. Campbell. “If the labeling 
contains foreign language information, all the required 
information on the label shall also be contained in the 
labeling in that foreign language. One protest of the 
trade was that if all information was to be duplicated in 
foreign languages the labeling might assume the size of 
a newspaper. The new regulation deals only with in- 
formation required by the Statute including the name, 
address, net weight, etc., all of which must be in the 
English language as well as in a foreign language, if the 
latter is used. But that does not necessarily require the 
duplication of everything on the label or in the labeling 
that may be said in a foreign language.” 

The cosmetic manufacturers feel that they did not 
get a break in the revision of the regulations. The re- 
quirement that the name of the manufacturer, packer, 
or distributor be identified on the label was continued, 
and this was of the most serious objections that the cos- 
metic people had. Also, not satisfied with requiring 
that dram bottles of cosmetics must carry a quantity 
marking, the FDA lowered the exemption on solid cos- 
metics from less than one-half ounce to less than one- 
quarter ounce. Also there has been no change in the 
requirement cosmetics be marked in the English system 
with the French system permissible only in a supple- 
meatary manner. 

Also cosmetic people are still required to give the in- 
formation required by the Act “‘to appear on the part 

(Continued on page 42) 
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FORMULA VARIATION 


By JOSEPH KALISH 


C IS quite easy to make a cosmetic preparation by 
following a given formula with reasonable care. If 
adequate directions are given, one who has never before 
made a cream should be able to do so at his first 
attempt; even without detailed directions, those with a 
bare minimum of previous experience can generally 
arrive at the result intended by the writer of the 
formula. 

Even on a large manufacturing scale, assuming com- 
plete familiarity with the equipment, no important 
difficulties need be encountered, since differences in 
technique between large and small scale operations 
favor the larger operation. It is far easier to weigh 
large quantities accurately enough for the purpose than 
it is to weigh small ones. As an example, in weighing 
out one thousand grams of material (approximately 
thirty-five ounces) variations of a single gram (about 
one-thirtieth of an ounce) can easily be noted on a 
reasonably accurate balance. This is equivalent to a 
variation of about one and one-half ounces in one 
hundred pounds, which is not unreasonable in produc- 
tion scales. A variation of one-tenth of a gram in one 
hundred, however, is not at all easy to handle, while one 
one-hundredth of a gram accuracy in 10 grams requires 
reasonably good analytical balances. All of these 
variations represent an accuracy of one-tenth of one per 
cent., more than enough for almost all cosmetic pur- 
poses. 

Small experimental batches also promote impatience. 
All of us are unfortunately inclined to heat small 
amount of waxes and oils too rapidly and at too high a 
temperature in order to increase the rate of melting and 
solution. This results in local overheating with the con- 
sequent danger of burning and inactivating part of the 
essential emulsifying agents. On a large scale, on the 
other hand, local overheating may be far more severe 
yet involve very little damage to ingredients because 
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of the very small proportion of the batch involved. 
Furthermore, mechanical stirring is far more common 
in production than in experimental work, and _ this 
further lessens the effect of local overheating. 


Different methods of agitation also distinguish large 
scale from laboratory operations. Too often a few 
whisks of a stirring rod are considered sufficient for the 
beaker size batch, since the fluid mixture seems to 
emulsify readily. Shortcomings here often do not show 
up until the cooled mixture has stood for a while. Con- 
sequent leakage of oil or water may then be ascribed 
not to faulty procedure, but to a badly balanced 
formula. Bad formulas are sometimes published, be- 
cause of careless repetition over a period of years, but as 
often as not bad mixing and other variations of poor 
technique are at fault. Mechanical stirring and emul- 
sifying equipment are commonplace on a production 
scale and, since they involve the expenditure of con- 
siderable amounts of money, are chosen with a careful 
eye as to efficiency and suitability for the job. Labora- 
tory mixers, however, when they are used at all, seem 
to be purchased invariably on a price basis; and there 
are far too few laboratory homogenizers and colloid 
mills in use in this industry. 

Mechanical stirring equipment should have provision 
for speed regulation and permit interchange of stirring 
units so that high speed emulsification without the in- 
troduction of air and slow paddle stirring are both pos- 
sible. Again these requirements are more likely to be 
met in the plant than in the laboratory. 

A point often overlooked in translating from labora- 
tory to large scale work is the difference in the time re- 
quired for cooling the batch. Small mixtures of ma- 
terials cool far more rapidly and may easily lead to a 
quite different internal structure than is found in large 
batches which have cooled slowly over a long period of 
time. 

The first point to be considered in making laboratory 
samples, is the size of the batch. We work with 100 
gram lots, but feel that 500 or 1,000 gram quantities are 
generally more suitable. The smaller amount saves 
raw materials and storage space for finished products, 
and also permits more rapid work, but requires far 
greater accuracy and care in compounding. 

All heating is done on a water bath, the beakers or 
jars being placed in a pan of warm water, the water then 
being heated to the required temperature. Since few 
substances used in standard cosmetic formulation are 
sensitive to temperatures below that of boiling water, 
this procedure definitely prevents burning and other 
adverse effects of overheating. All components, except 
water and other fluid liquids with a specific gravity of 
1.0, are weighed. The metric system is used exclusively, 
since we thoroughly dislike the effort of translating 
grains, drams, and ounces into intelligible quantities. 
Our larger laboratory balance is used for weighing 
quantities of twenty grams and over, although it is 
graduated down to tenths of a gram. A_ smaller 


balance, graduated to 0.02 gram, is used for all smaller 
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amounts, but seldom for less than 0.1 gram. We try to 
be careful that the pointer comes to an exact balance in 


every case. Water and non-viscous fluids such as alco- 
hol are measured in cylindrical 50 and 100 cc. graduates 
or in graduated pipets of 10 or 25 cc. capacity. 


Water-soluble substances such as the various alkalies 
are made up into standard solutions for greater ac- 
curacy. Thus, ten grams of potassium hydroxide are 
made up to exactly 100 cc. of solution with water. One 
ce. of this solution, which can be pipetted with great 
accuracy, will give exactly 0.1 gram of the alkali. To 
get 0.01 gram of potassium hydroxide, it is only neces- 
sary to take 10 ce. of this stock solution, dilute to 100 cc. 
with water, and then take one cc. of the solution. Do 
not use laboratory grade chemicals for experimental 
work unless you intend using the same chemicals on a 
large scale. Not only purity, but also strength may be 
very different for technical materials as compared with 
the chemically pure laboratory grade. Since New York 
City water is uniformly good, we almost never use dis- 
tilled water for our preparations. 

Preparations are made directly in the jar in which 
they are to be kept in order to avoid losses and inac- 
curacies. The jar, of low cylindrical shape and clear 
glass, is carefully balanced and the oily and oil-soluble 
components directly weighed into it. It is then placed 
in water and heated to the proper temperature. Sticky 
materials such as petrolatum, lanolin, absorption bases, 
etc. may thus be handled without losses incurred 
through transfer from paper to the final co:tainer. 
Water and water-soluble components are placed in a 
Pyrex beaker which is then heated in the same water 
bath. Although laboratory glassware will withstand 
fairly abrupt changes of temperature, ordinary glass 
jars will not and should not be placed in water that is 
too hot. When the contents of both containers are at 
the proper temperature, the aqueous solution is added 
to the melted fats. Stirring may be done with a glass 
rod but we prefer the hand-operated egg beater. If the 
jar is too small to take the standard size egg beater, we 
have a small one (for individual eggs, or as part of a toy 
set) which fits nicely. To avoid occlusion of air, always 
see that the lower, bulging part of the beater is com- 
pletely covered by the liquid being stirred. After 
thickening has begun, a glass rod will give better mixing. 

For water-in-oil emulsions we work with fatty mix- 
tures that are barely melted and with water that is a few 
degrees hotter. Add the water in small quantities, 
thoroughly emulsifying the first addition before the 
next is made. Use an egg beater until the mixture be- 
comes too stiff, when a stirring rod must be used. 

Don’t guess temperatures; use a thermometer. Even 
if you don’t need that suggestion, the other man does. 
Every process using heat should be controlled by a 
thermometer to assure proper duplication at a later 
date. 

To get down to the actual subject of the article, sup- 
pose you have acquired a formula which looks as if it 

(Continued on page 36) 
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OINTMENT BASES 


By M. A. 


D RUGS that produce local effects on the dermal tissues 
are usually divided into two classes; those whose 
action is chiefly mechanical and those which, upon ap- 
plication, induce physiological changes. Emollients be- 
long to the former and are included with the group 
which lists protectives, demulcents and antiseptics. 
No fine line of demarcation can, however, be drawn be- 
tween the members of this group. The emollients, for 
example, exert a protective action and can be made 
antispetic. Furthermore, emollients and demulcents 
both find very similar applications and uses. Here, 
however, the resemblance between the last two prac- 
tically ends. The emollients are bland, oily substances 
whose applicability is largely, but not entirely, limited 
to the skin surfaces, while the demulcents are mucilag- 
inous materials, of a colloidal nature, which find their 
greatest sphere of usefulness as coatings for the mucous 


membranes of the body. 

Emollients are applied to the skin to protect it from 
irritation, to act as lubricants and to make it softer and 
more elastic. The effect of the emollients in rendering 
the skin softer and more pliable may be partly due to 
their penetration into the surface layers, but it may also 
be explained by the fact that a slight congestion is in- 
duced by the rubbing and massage used in their applica- 
tion. The emollients probably find their greatest value 
as vehicles in which to apply therapeutic agents to the 
skin and, to some extent, to the mucous membranes. 
They are particularly valuable since their use permits 
the medicinals to remain in active contact with the 
tissues for prolonged periods. For this reason, the 
emollients are basic materials for the preparation of 
ointments, liniments and suppositories carrying various 
drugs. 

Cushny' points out that the emollient preparations 
promote the absorption by the skin of the drugs dis- 
solved in them, because they mix readily with the thin 
layer of oily sebaceous matter which covers it, the ac- 
tive substances dissolved in them therefore come into 
intimate contact with the absorbing cells lining the 
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ducts of the glands. The absorption by the skin varies 
considerably according to the emollient used and it has 
been found that some drugs are taken up more easily 
from one ointment and others form another base. The 
difference exhibited by various emollients has been the 
subject of extensive studies in recent years. However, 
to insure rapid absorption by the skin a drug should be 
dissolved in some emollient. 

The emollients are applied as protectives in abra- 
sions, cuts, bruises, chapped hands, burns and the like, 
—frequently in combination with other remedial 
agents. There can be no doubt that the protection 
given to the affected parts, the exclusion of air and of 
germs by the oily emollients, plays a major role in the 
action of these remedies. It is very possible that in 
many instances equally good effects would result from 
the application of an emollient used without any active 
ingredient. The emollient ointments are also used on 
wounds and mucous membranes as protectives and as 
vehicles for other remedies, especially where a more last- 
ing effect is desired. Emollients, because of their oily 
taste, are seldom used in the mouth, but they are fre- 
quently applied to eye, nose, urethra, vagina and 
rectum. In the last three, emollients are usually ap- 
plied as suppositories. 

In other days, the only emollients available were 
mainly animal and vegetable fats and oils. Today 
many other emollients are obtainable, chiefly from 
petroleum. These substances produce only local effects 
upon application. It is possible that when used on the 
skin a small proportion of these agents is absorbed into 
the tissues, but this has no known effect in man and 
plays no part in the nutrition of the body. Among the 
standard emollient preparations, lard and its combina- 
tions are still much used. Lard itself is a bit too odorous 
for general use and benzoinated lard is much more gen- 
eral. The addition of benzoin is claimed to prevent 
rancidity—it certainly covers the odor. Petrolatum 
and white petrolatum are available, not only under the 
official name, but also under several trade names. 
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The emollient lanolin, or hydrous wool-fat, warrants 
more than passing mention. Wool-fat has found wide 
usage in medicine during the last few years. It does not 
become rancid and unlike most of the older fats, is 
miscible with about twice its weight of water without 
losing its ointment consistency. Unhydrated wool-fat 
is considered too sticky to be satisfactory. The hard 
hydrated form, when used as an ointment, is frequently 
diluted with petrolatum, or with olive oil. Fantus” 
speaking of ‘‘emollient creams’’ points out that, “These 
serve largely as restoratives, to replace the natural 
lubricant of the skin, which is removed excessively by 
the so frequent washing of the skin demanded by mod- 
ern feminine hygiene. The emollient creams fittingly 
contain wool fat, which in its chemical composition re- 
sembles the sebum closely and hence might be con- 
sidered the ideal restorative for the sacrificed fat of the 
skin. Wool fat is, in addition to this, an excellent emul- 
sifying agent for water in fat or even in petrolatum 
which is—as is well known—not a true fat. When one 
melts together white petrolatum and wool fat (say, 
equal parts or even three parts of the former and one 
part of the latter) one can incorporate in this mixture 
as much as an equal weight and even twice its weight of 
aqueous fluid.” Need it be said that lanolin enters ex- 
tensively into the preparation of all types of unguents 
and salves? An outstanding example of such usage is 
found in Simple Ointment U. S. P. containing white 
petrolatum 90%, wool-fat 5° and white wax 5%, 
which forms the basis for many other ointments. 

Wax U.S. P., obtained from bee honeycomb, avail- 
able in two forms, yellow and white, is also included in 
the emollients list. Cerate U. S. P. is a mixture of 3 
parts of wax and 7 parts of lard. Spermaceti, from the 
sperm whale, is chiefly used to give consistency to many 
ointments, particularly cold creams. Cocoa butter is 
used in treating many skin conditions but in manu- 
facturing processes it finds particular use in making 
suppositories. Glycerine, too, enters extensively into 
emollient preparations and into the manufacture of 
suppositories. Because of the excellent solubility of 
various drugs in this fluid, many therapeutic agents are 
dissolved in glycerine to produce a large number of 
preparations known as glycerites. Prominent among 
these are glycerite of starch and glycerite of egg yolk 
which are valuable emollients in themselves. Diluted 
with one or two volumes of water or rose water, glyc- 
erine is useful as an emollient in conditions of irritation 
of the skin and the lips from exposure to cold and in 
similar conditions. 

Several fixed oils also find use as emollients. These 
include olive oil, almond oil, corn oil, linseed oil and 
cotton seed oil. Chinese investigators’ have suggested 
the use of peanut oil as a substitute for olive oil in phar- 
maceutical preparations. The peanut oil, purified by 
washing first with 1°% sodium hydroxide and then with 
distilled water, is said to be satisfactory as a substitute 
for olive oil in certain liniments, ointments and plasters. 

Several soaps; Hard Soap U. S. P., Soft Soap U. S. P. 
and Curd Soap (B. P.) are also included in the listing of 
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They are most frequently 
employed in the preparation of liniments. Ointment of 
Lead Oleate, and cold cream (Rose Water Ointment) 
are likewise listed in this group. 

As has been indicated, the chief use for the oily 


emollient preparations. 


emollients is as vehicles for therapeutic drugs. In this 
connection the work of Macht’ which has attracted con- 
siderable attention, is important. Using a series of 
emollient materials, he found that none of these was 
particularly effective in promoting drug absorption 
through the skin as measured by systemic response, 
but that of those tested hydrous lanolin was perhaps the 
most efficient. The earlier work of Bliss,” however, on 
a very similar problem with similar bases, using human 
subjects, did not rate hydrous wool-fat so high. His 
findings showed that the drugs tested were most 
rapidly absorbed from lard and that the advantages 
generally accredited to absorption from lanolin were not 
confirmed. Seelman,® reviewing Macht’s work, makes 
several significant observations; “In dermatological 
practice, the question of penetration is far more im- 
portant than that of absorption and on this his 
(Mach’ts) experiments throw no light, by reason of the 
fact that penetration cannot be measured in terms of 
systemic reaction.” (This statement would, there- 
fore, apply to the work of Bliss as well.) Seelman’s ex- 
periments indicate that “two different vehicles may 
penetrate the skin equally well but show widely differ- 
ent systemic reactions.” He concludes with this 
statement, “My experiments convince me that there 
will probably never be a such thing as a universal oint- 
ment-vehicle. On the contrary, I believe that the more 
the problem is studied, the more it will be realized that 
vehicles should be individualized in accordance with the 
drugs used, the therapeutic aim and the special needs of 
the disorder to be treated.”” This statement agrees, in 
substance, with the recommendations of Fantus and the 
findings of Clark.’ This point of view throws consider- 
able light on the wide variation in therapeutic efficacy 
of the different emollients when used as ointment bases 
and indicates the need for further investigation along 
these lines. 

By far the most important use for the emollients is 
as ointment bases. When used in this way the emol- 
lient action is complemented by the addition of thera- 
peutic agents which have definite effects and purposes. 
Since the main advantage in the use of ointments lies in 
the fact that they maintain drugs in prolonged local 
contact, the added agents must not only be soluble in 
the fatty bases but must also be available from these 
carriers to the skin. The ointments, on the other hand, 
must stick to the skin and must properly cover the area 
being treated. Fatty applications which melt at a 
temperature above that of the body are known as 
cerates, while those with a melting point at or below the 
skin temperatures are classed as ointments. There are 
three ways of making ointments: (1) by simply incor- 
porating the medicinal ingredients in the base by 
trituration (2) by melting all the ingredients together 
and stirring them until a homogenous mixture results 
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and (3) by chemical reaction. There is much more to 
the manufacture of ointments than the above would 
indicate, but this aspect has been covered in the pages 
of this journal on several occasions. 

Goodman* divides ointments into three classes. First, 
are the epidermic ointments which do not have very 
much power of penetrating the skin. Mineral oil, min- 
eral grease and mineral waxes are used as the bases in 
these products. Second, are the endodermic ointments 
which have a larger power of skin penetration. Lard, 
wool-fat and hydrated wool-fat are listed in this group. 
Third, and last are the diadermic ointments which pen- 
etrate the skin and offer an opportunity for the thera- 
peutic agent to enter the system of the organism. These 
latter have already been discussed in connection with 
the work of Macht, Bliss and Seelman. 

Within recent years the inclusion of water in oint- 
ments has become a considerable factor in the manu- 
facture of these products. Absorption bases have be- 
come important because of the demand for ointment 
bases that will absorb and carry large amounts of water 
or water-soluble materials and drugs. A large number 
of such preparations are available on the market today 
—the result of cosmetic, rather than pharmaceutical 
research. Two types are offered; the synthetic waxes, 
and the oxycholestrin bases which are lyophilic col- 


loidal substances and able to absorb several times their 


C r . . 
* While these new materials have 


own weight of water. 
attracted considerable attention for their water-absorb- 
ing powers, students abroad have not entirely over- 
looked this action in the standard cmollients them- 
selves. In Switzerland, Casparis and Meyer’? studied 
the water-absorption of ointment bases to determine 
their ‘water number.’’ They define water number as 
the maximal quantity of water capable of being held at 
ordinary temperatures (about 20°C.) by 100 grams of a 
water-free ointment base. They determined the follow- 
ing limits: 

Water Number 


DOUPONAUEE DES) oss Gath (RGA es ah ee 8.1— 15.6 
WMO RAN os <a hc Sa ds cr cee em eRe ea 185 .6 
Petrolatum + spermaceti....................... 11.1— 13.6 
Petrolatum + wool-fat........< 055 6s 00es04 sea 78.5— 88.6 
Petrolatum + cetyl alcohol.................. 38.0— 51.5 
Petrolatum + cetyl alcohol + wool-fat............ 72.4—117.4 
Petrolatum + cetyl alcohol + wool-fat + olive oil. . . 66.6 
Efardened peanutioiks 5.662. 5. See ok sade 75.43 
Hardened peanut oil + wool-fat................. 75.4— 81.8 
Hardened peanut oil+ cetyl alcohol.......... 170 .3—185 .7 
| Te aliens od San SEAR pea abet ed oli > ERS oe eae 7.5— 13.6 
Migelat + wool-latan..¢ <.av,cue of dati eure Bente 31.5—112.7 
Hog-fat.+- cetyl-alcohol’.......¢....)s:2<)03!5 aha aenes 156 .4— 244.9 
BLO maha Whe WON els 5 ios cescaustels ons seiecteteiaakieuate 14.3— 26.6 


Another field of recent research has been the study 
and introduction of new emollient materials for use as 
ointment bases. Fiero'’ advocates the use of hydro- 
genated castor oil as an ointment base. He obtained 
very satisfactory products by substituting soft hydro- 
genated castor oil for petrolatum or wool-fat and hard 
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hydrogenated castor oil for wax and the like in the 
preparation of U. S. P. ointments. Horse-fat has also 
been suggested as an ointment vehicle. When em- 
ployed as an ointment for the scalp, about 3% of 
paraffin wax or beeswax is added to stiffen it. It has 
been found especially useful in veterinary practices, and 
it is suggested that horse-fat can be used instead of 
lard’. 

Cosmetic ointments have become important because 
they carry the medicating agents in a greaseless form, 
and so offer certain advantages not to be found in fatty, 
emollient bases. They are especially valuable in the 
treatment of minor cuts, bruises, burns, abrasions and 
other minor affections. Furthermore they do not stain, 
are less conspicuous and are pleasanter to use.'® Phar- 
maceutical manufacturers have begun to realize their 
worth and more cosmetic ointments should find use in 
unguents and salves. 

The use of emollient materials in the manufacture of 
antiseptic ointments has received considerable atten- 
tion. At the 1938 meeting of the American Pharma- 
ceutical Association, Ping-lu Li and R. A. Kuever re- 
ported on the higher antiseptic potency of ointments 
made with a base containing 98% white petrolatum and 
2% cholesterol. Tests made on U.S. P. and N. F. oint- 
ments proved conclusively, in most cases, that the 
antiseptics combined with fatty bases such as wool-fats, 
hydrogenated fats, etc. exhibit greater bacteriostatic 
properties than when combined with the non-fatty 
bases. Of the non-fatty group white petrolatum ap- 
pears to be the most effective."* Maynard’? found that 
a salve made of 4 grams of iodine crystals, 4 grams of 
triethanolamine and 30 grams of goose-grease was effec- 
tive in the treatment of ringworm of the scalp. The 
addition of the triethanolamine facilitates the removal 
of the ointments and other oily preparations presented 
by this worker. 

Recently the “‘cuticolor” preparations of Fantus and 
Dyniewicz"® have excited considerable attention, not so 
much for the preparation of improved products as for 
the fact that the psychological factor in healing has also 


been taken into consideration. These skin-colored, 
hence ‘‘cuticolor’’, preparations it is indicated, are pre- 
ferred in dermatologic practice for use on the surfaces 
of the body exposed to view. Among the products 


offered is the following Cuticolor Ointment. 


Cuticolor POWER... 0cec eee cnc cde oe vw comes nee RO 
Eich peGolntunne. 0.2. ccc ds ee ee ene 10.0 cc. 
Wookfat, aniiydrous: .. ..... 2. oo obec less. .12.5 gm. 
Yellow pettolatum..... .. 2. ..256. hich eee eee oes 
Stronger Hose water. . 02. .6 oa koe bk es oboe os Oe 


Mix the yellow petrolatum and wool-fat and incor- 
porate the stronger rose water in small proportions 
until completely emulsified. To this add the cuticolor 
powder and triturate thoroughly until well mixed. 
Finally add the liquid petrolatum and mix until the 
product is smooth. 
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(The cuticolor powder consists of red ferric oxide 3, 
yellow ferric oxide 4 and zinc oxide 93 grams.) 

Directions are also given for incorporating sulfur, 
ammoniated mercury and salicylic acid in this ointment. 
Methods for preparing Cuticolor Cerate and Cream 
Salve are also given. 

Ointments are contraindicated for use on discharging 
wounds of the skin, since they prevent free drainage of 
the secretions. 

Liniments are among the oldest of medical agents. 
These are usually applied for their soothing effect, 
though they are frequently medicated with various 
drugs. The emollient soaps are often used as vehicles 
for liniments. Examples of such usage are illustrated 
by Camphor and Soap Liniment U.S. P. which is used 
as a mild counter-irritant in sprains and the like and 
also as a vehicle for more active liniments. Liniment of 
Soft Soap U. 5. P. (Tincture of Green Soap) is another 
instance of a soap liniment. Some are of the opinion 
that the effects produced by liniments are due chiefly to 
the rubbing and massage required in their use, but any- 
one who has ever used liniments containing volatile 
essential oils will doubt this. 

Glycerine and cocoa butter are the major emollients 
used in the manufacture of suppositories. These, too, 
can be made to carry a wide variety of medicating 
drugs. Bird'* has suggested the use of propyl glycol 
stearate as a suppository base and in a patent’® issued 
to him he combines glycerine and this material with 
similar agents such as the glycol esters of palmitic and 
Jauric acids. 

As a group, the emollients are among the basic 


pharmaceutical materials. Their importance can best 
be illustrated by indicating the extensive research and 
study being conducted upon them. No doubt newer 
findings will result in finer products for the creation of 
more effective agents. 
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Formula Variation 
(Continued from page 32) 


might be worth trying. Don’t make your first batch 
on a production scale. No one but yourself can be the 
proper judge as to whether the product is one that you 
will like and the sample submitted may have been made 
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with different grades of raw materials or under different 
working conditions. If your one pound batch is all that 
it should be, then you can start to move into larger 
scale work, although it will be advisable to make a half- 
size batch at first in order to cut down the waste that 
will follow the almost inevitable “mistake” that happens 
the first time. 

In varying a formula, however, it will not always be 
necessary to make the whole formula, with a slight 
change, over again. Suppose a cold cream seems all 
right, but is too hard. If the cream is of the oil-in-water 
type, weigh out a definite quantity, say one hundred 
grams, and add slightly warmed water from a graduate 
containing a measured amount of water. Incorporate 
each addition of water thoroughly by the judicious use 
of a stirring rod. When the desired consistency has been 
reached, you can at once tell how much water has been 
added to the known amount of the cream and recalcu- 
late your formula accordingly. Incidentally, this is a 
good procedure for mixing and matching colors for pow- 
ders and other mixtures. Use a weighed amount of the 
powder base. Carefully weigh portions of each of the 
colors you intend using. When the proper color has 
been attained, it is only necessary to weigh each of the 
colors again to know how much was used and the re- 
sults can readily be translated into larger quantities. 

For water-in-oil emulsions, oil may be added as water 
was to the cold cream, as described above. 

For more drastic variations, where changes must be 
made before emulsification, it is still possible to shorten 
the labor considerably. Suppose the cold cream type is 
too soft and is to be hardened by the addition of an inert 
wax, such as paraffin, ceresin, etc. Melt together the 
fat and wax components already present in the propor- 
tions desired in the final mixture and then add the 
hardening agents to the mixture. As an example, sup- 
pose the original formula calls for beeswax 10, mineral 
oil 40, petrolatum 10, lanolin 5, borax 1 and water 34. 
Melt together 100 parts of beeswax, 400 parts of min- 
eral oil, 100 parts of petrolatum, and 50 of lanolin. Stir 
gently until cold to retain homogeneity. Dissolve 10 
parts of borax in 340 parts of water. Now to get the 
original cream, merely weigh out 65 parts of the fatty 
mixture, 35 parts of the aqueous solution, heat, and 
mix. To make alterations, weigh 60 parts of the fatty 
mixture and add 5 parts of the hardening wax, melt and 
stir, and mix with 35 parts of the heated borax solution. 
The final mixture will consist of 34 water, 1 borax, 5 
added hardener, 9.23 beeswax, 36.92 mineral oil, 9.23 


petrolatum, and 4.62 lanolin. 

Primarily, we are advocating more and better ex- 
perimentation. By the use of care, results will be worth 
something and can be duplicated. With the shortcuts 
suggested, a given amount of time will be utilized with 
greater efficiency. Somewhere along the line, improved 
products will come out of the laboratory and perhaps we 
can get away from a deadly uniformity of preparations. 
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cKESSON CONTINUE 





Wt the clearing up of the McKesson & Robbins 
scandal by the exposure of the fact that four 
Musica brothers under different names were responsible 
for all the difficulties, the action of the company in the 
manufacturing and wholesaling drug and liquor business 
was found to be of the highest order. Nothing has been 
out that would react against the regular business of 
McKesson & Robbins with anyone familiar with the 
industry. The smearing of the one of the finest old 
names in the drug business was attempted, but this can 
be corrected since there was no real basis upon which to 
smear the name. 

The publication of a list of judgments against 
McKesson & Robbins based upon action by the Food 
and Drug Administration was decidedly unfair and 
meaningless for the reason that it is difficult to find in 
the list any products manufactured by McKesson & 
Robbins. That the name of McKesson & Robbins 
appeared upon these libel actions at all was probably 
due to the McKesson & Robbins not having the neces- 
sary guarantees under the law or not using them to 
throw the responsibility back to the actual manufac- 
turer where it belonged. Anyone can understand that 
a wholesaler should fill an order for any product that a 
retail druggist wants, and that the wholesaler feels no 
responsibility for the product merely because he turns 
it over. Certainly if the public knew the facts they 
would not think any less of the McKesson & Robbins 
name. 

Everyone in the industry knows that McKesson & 
Robbins manufacture excellent products from highest 
quality ingredients. They also know that distribution 
of manufacturers’ products through the wholesale divi- 
sion of the company has been well handled. It is for 
these reasons that practically universal support came to 
the company from suppliers of raw materials and manu- 
factured goods as soon as the trustees in bankruptcy 
were appointed. Because of the fact that goods shipped 
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after the trustees were appointed could be paid for 
promptly, the company can continue to operate. So 
far as creditors are concerned, there is little question as 
to the solvency of the firm, the fictious assets not being 
sufficient to cause any loss to creditors, but only to 
stockholders. 

Under the direction of Charles F. Michaels, the hard- 
working and intelligent personnel of the company is 
carrying on. Business is being conducted as usual. 
What the future for the company will be lies in the 
profits to be derived by the company under honest and 
proper direction such as can confidently be expected 
from Mr. Michaels. 

One very important step that the company has taken 
is the engagement of a man to direct an aggressive 
advertising campaign to establish confidence in the 
name of McKesson & Robbins. This will be a real 
campaign to overcome whatever reaction has set in 
from smearing of the name of the company by telling 
the simple truth. 

The industry as a whole wishes McKesson & Robbins 
well and hopes that the company is prosperous. The 
leaders of the industry know full well that the failure of 
McKesson & Robbins to overcome these difficulties 
would be a black mark for the entire industry. 

Further than this the leaders know that smearing of 
any company might be attempted with rather dire pos- 
sibilities because of the ignorance of the public of the 
distortion of the facts by the daily newspapers. Cer- 
tainly our best manufacturers have had seizures of their 
goods for misbranding or adulteration or both. And 
there is guarantee that our best manufacturers will not 
have seizures in the future. While these seizures might 
occur for any reason including a political one, the 
public would not understand the reason and might be- 
lieve that they are taking a chance when buying the 
goods of the manufacturer whose goods had been 
seized. 
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THE ENDOCRINE 


Pathological processes developing in the 
pineal gland are usually followed by accel- 
erated sexual development and early 
maturity both physical and mental; but 
to what these phenomena are due is still 


la rgely u nknown. 


jes pineal gland or conarium is a small, dark, reddish 
body, about the size of a cherry-stone and shaped 
after the fashion of a fir-cone. It projects from the roof 
of the third ventricle and embryologically develops as 
an outgrowth from this vesicle of the brain. In early 
life it has a glandular structure which seems to reach 
its greatest development at about the seventh year. 
After this period and especially after puberty it under- 
goes a process of involution, during which the gland- 
ular structure gradually disappears and its place is 
taken by fibrous tissue. 

The gland is regarded as a vestigial remnant of a 
primitive dorsal eye of some ancestral vertebrate, and 
not an ingredient of the human brain. In certain 
lizards, such as Hatteria, and in certain fishes, such as 
the lamprey, the pineal outgrowth is better developed 
and may be paired. One division corresponds to the 
pineal gland; the other develops into an eye-like 
structure situated centrally on the upper surface of the 
head but covered by skin. In its development it re- 
sembles the eye, but even in the lizards it has lost all 
visual functions. 

Histologically the pineal gland consists of a frame- 
work of connective tissue supporting follicles which are 
lined with epithelium and contain a viscid fluid and in- 
organic salts of calcium and magnesium. Collectively 
the latter are known as brain sand, which may appear 
even in early life. 

As with the thymus, until the last four or five years 
it was possible to make but very few definitely accurate 
statements about the pineal gland, and, while there was 
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evidence which associated the pineal gland with en- 
docrine function, much of it was so contradictory that 
it was difficult to state definitely that the gland was an 
endocrine gland. 

In the pineal gland there seem to be two types of 
cells, i. e., neuroglia, and ependymal or “‘secretary” 
cells. In the earlier literature concerning the gland, 
there appears to be only two statements which seem 
certainly accurate, and of them one possesses no dis- 
cernible clinical significance. 

It is stated that in young children, usually boys, in- 
vasion of the gland by pathological growths results in 
distinctive effects. Under such conditions there is pre- 
sumably a diminished activity of the gland, and the re- 
sults observed are an accelerated, premature develop- 


ment of the reproductive organs, with an attending — 


precocity, and an increased growth of the skeleton. 
They usually die at an early age, following symptoms 
suggestive of brain tumor. At autopsy there is fre- 
quently found a teratoma of the pineal gland, a fact 
which presents some support of the presumed hypo- 
function of the organ. The results of Saphir’s ex- 
perimental work suggests that pineal tissue contains a 
gonadotropic substance which inhibits growth and par- 
ticularly restrains the development of the reproductive 
glands. According to Dandy, total extirpation of the 
gland gives no decisive effect on dogs, but on guinea- 
pigs Horrax states that pinealectomy causes an ac- 
celerated development of the sexual organs in the male. 

When ox pineal gland is fed to tadpoles, along with 
plant food, from the beginning of larval life, in about 
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thirty minutes after each feeding they become suffi- 
ciently translucent to permit the beating heart to be 
visible. This translucency lasts about three hours, and 
the phenomenon persists until metamorphosis. How- 
ever, its significance is unknown. 

The recent work of Rowntree, Hanson, Clark, Ein- 
horn, Steinberg and Shannon, using extracts of the 
gland prepared by Hanson, has led to some striking re- 
sults, although no marked degree of concentration of 
active principles has been attained, and confirmatory 
work must still be done. 

Hanson’s pineal extracts were made from beef pineal 
gland, but the potency of these extracts is seemingly not 
yet under control. The most potent extract is an 
aqueous acid derivative containing 0.21 per cent. of free 
picric acid. It is a slightly turbid, greenish fluid, some- 
what irritating locally, but apparently relatively non- 
toxic. The glands were extracted with 0.1 per cent. 
hydrochloric acid, and the extract then treated suc- 
cessively with picric acid, and subsequently reextracted 
with hydrochloric acid. The derivative is probably in 
the form of a picrate. Experiments have demonstrated 
that injections of picric acid solutions in corresponding 
doses are without effect. 

The experimental procedure followed very closely 
that used by these investigators in their experiments 
with the thymus. (See this journal, October, 1938.) 
Colonies of twelve white rats each were divided into 
control and test groups. The litter mates born to these 
rats in each group were mated in pairs when possible. 
The rats in each test group received daily intraperiton- 
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THE PINEAL GLAND 


By A. RICHARD BLISS, Jr. 


eal doses of the pineal extract even during pregnancy 
and lactation. Treatment of the young usually began 
between the sixteenth to the twentieth day after birth. 
The published data available refer to results observed 
up to the sixth generation, and are based on a total of 
several hundred rats. 

No effects were noted in the first generation other 
than a moderate loss of weight, and phenomena which 
suggested sex excitation and early breeding. The second 
generation showed a definite retardation in growth with 
mild precocity in gonadal development. There was an 
accentuation of these results in subsequent generations 
which presented pictures of “precocious dwarfism” with 
relative macrogenitalism. Many of these animals were 
physically weak, nervous and irritable, and often pre- 
sented eye diseases and blindness. Although the 
dwarfism is less striking as the animals grow older, it is, 
nevertheless, permanent. 

In a series of pinealectomized rats—four successive 
generations—Rowntree and his collaborators report 
that there was no definite evidence of enhanced growth 
and retarded development, as might be anticipated 
from the results of treatment with the pineal gland ex- 
tracts. Furthermore, their results were not constant. 

It is obvious from the studies which have been re- 
ported thus far that no certainly definite statement may 
be made as to the functions of the pineal gland. The in- 
ference that in the young child the gland furnishes a 
secretion which inhibits growth and restrains the de- 
velopment of the reproductive glands, is not, as yet, 
well supported by experimental evidence. 
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COSMETIC BARGAIN 
PROMOTIONS 


| Fs many other “evils” of cosmetic merchandising, 
the bargain promotions sponsored by manufactur- 
ers, particularly those in the treatment line field, are a 
perennial subject for debate and argument with nobody 
doing much about it. During the past year, however, 
this type of promotion ran riot, the final straw being 
the entrance of Elizabeth Arden into this type of selling, 
with a 20-per-cent-off sale in June. The situation grew 
so bad in fact that one of the larger department store 
groups called a joint meeting of toilet goods buyers and 
cosmetic manufacturers in an effort to regulate the 
number and the timing of sales of this kind. But secur- 
ing cooperative action being what it is in this industry, 
nothing definite was accomplished. 

The manufacturer who engages in this type of pump- 
priming usually finds that he has the bull by the tail 
and that the next year’s sales program perforce must 
call for more and bigger price promotions. It is a hard 
thing to stop as the classic example of Coty’s face pow- 
der has illustrated for all to see. When Coty started to 
give away a small vial of perfume with each box of face 
powder many years ago, Coty started something which 
took a long time, a new powder making process, and a 
completely new powder package and much advertising 
—to say nothing of a great deal of intelligence and 
courage—to stop. But, in the meantime, the treatment 
lines have gone into “bargain” promotions in such an 
extreme fashion that many of the retailers who sell the 
bulk of this type of merchandise are resenting it. They 
feel that an excellent business in staples is being 
jeopardized for twice a year sales, that prestige and 
glamour are being sacrificed to bargains. 

That this feeling is uppermost in many minds is evi- 
denced by a symposium which appears in the January 
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issue of TortetT Reguisires. Answering a request 
which asked simply for a statement on the year’s busi- 
ness, many devoted a large share of their remarks to a 
discussion of these practices. 

For example, R. E. Curran, toilet goods buyer at 
Kresge Department Store, Newark, N. J., says that, 
“from a retailer’s angle, this past year has been rather 
confusing because, as always in the toilet goods indus- 
try, there are so many follow-the-leader types of promo- 
tions that whenever one manufacturer starts, something 
everyone falls in line. In a good many instances some 
of the lines have been selling their prestige, their good- 
will and everything that they have built up over a period 
of years for fifty cents on the dollar. 

“T think it would have a stabilizing effect on the in- 
dustry if the better type manufacturers would be honest 
enough with each other to come to an understanding 
and to lay out a plan for 1939 on the basis of promoting 
their lines at regular prices rather than at 50, 20 and 30 
per cent. off. If there could be a building up program 
for the year, I am sure that the majority of retailers 
would welcome the change. The time, effort and 
money that has been spent on half-price promotions 
could be used to cooperate in a regular way to sell mer- 
chandise at the regular values. While the results may 
not be the same in dollars, the industry will be a lot 
better off and so will the retail accounts at the end of 
the year. 

*T know that this is not an easy matter but I think it 
is worth more than a trial.” 

This point of view is emphasized in strong fashion by 
Fred West, merchandise manager at Emery, Bird, 
Thayer of Kansas City, who says that, “the manu- 
facturers are greater price cutters than the Pine Board 
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Stores ever dared be, in that they have presented one 
special after another during the entire year. I grant 
you it has created a certain amount of volume this year 
but I sincerely doubt the wisdom of too many specials in 
any one line in a given period of time. The end, as I 
foresee it, will be the killing of the goose that lays the 
golden egg. 

“1 think more time should be spent by both the de- 
partment manager and the sales department of the 
manufacturers in educating the salespeople or con- 
sultants of the various lines, both working together in a 
common cause, to improve their selling ability, manner 
of display, packaging, effective advertising, etc. In this 
way [ think one or two specials a year would be suffi- 
cient to stimulate business in dull seasons. Certainly it 
would give us a more stable year-round volume which 
would be far more satisfactory than a week or so of 
inflated business resulting in a period of customer con- 
sumption during which they not only refrain from buy- 
ing items they have bought during the discount sale but 
even the necessities in that field, in the hope that they 
too will be sold at a discount later in the season.” 

John S$. Holliday of Joseph Horne Co., Pittsburgh, 
adds that “I still feel that manufacturers are running 
entirely too many promotions and are not paying 
enough attention to the steady everyday business which, 
over the long pull, is the thing that keeps the wheels 
turning. It will take a lot of the well-known intestinal 
fortitude on their part to stop or slow up on the pro- 
motional idea but I feel that it should be done and that 
in the long run it will pay dividends.” 

This thought is carried further by Ann McGwin of 
L. L. Berger, Inc., Buffalo, who says that, ‘the lines 
that are still holding their own without special promo- 
tion work will, no doubt, come out ahead. Half-price 
sales and free merchandise, or whatever you want to 
call it, have certainly done away with keeping customers 
interested in a complete treatment and large sizes are no 
longer in demand. 

“Unless this thing is checked somewhat, I really feel 
that it is going to be awfully hard to keep up with the 
figures of previous years in the lines that have taken so 
long to build up.”’ 

That cosmetic manufacturers are alive to the danger 
of these methods, is evidenced too by remarks many of 
them have made in the same issue of TormetT 
Reguisires. They appreciate what is involved even 
though they feel that competition often forces them to 
make use of the same two-edged sales weapon. A 
typical viewpoint is that of William Bonyun, sales man- 
ager of Daggett & Ramsdell who says that, “our own 
experience during the past year has clearly demon- 
strated that dollar sales volume can be materially in- 
creased by offering bargains to the buying public. In 
the long run, however, I believe that this type of pro- 
motion is detrimental, not only to the individual man- 
ufacturer, but to the industry as a whole, since re- 
peated price offers must eventually result in lower 
values and serious impairment of profits. 
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“On the other hand, a greater number of people are 
induced to try the products when an opportunity is 
given to purchase at reduced prices. The gains made in 
the direction of new customers, however, should be con- 
solidated by promotional schemes designed to induce 
customers to purchase fresh supplies at regular prices. 
The device of selling merchandise at bargain prices is 
not indicative of any particular merchandising genius on 
the part of sales managers, but where one sheep leads 
the other sheep will follow.” 

Paul H. Douglas, assistant to the general manager of 
Bourjois feels that “the most serious situation that both 
retailers and manufacturers face today is the extent to 
which special beauty line promotions have been carried. 
This is serious to both branches of the industry and one 
that can only be cured through mutual effort.” 

M. K. Katz, sales manager of Helena Rubinstein 
holds out the “hope that 1939 will also see the reduction 
in the number of promotions that our industry has been 
sponsoring in recent years.” 

While Curtis Campaigne, vice-president of Yardley 
says that “many concerns have been thinking mainly in 
terms of volume and immediate necessities rather than 
taking a long range view as to the damaging effects of 
such policies on the future confidence in their marketing 
approach. It is to be hoped that much of this type of 
merchandising will disappear in the new year. 

“T look forward to a return to standard methods and 
practices with straightforward promotions without 
price motive as the sole basis.”’ 





FDA Regulations 


(Continued from page 30) 


of the label displayed under customary conditions of 
purchase. Also the information is still required ‘“‘to 
appear on two or more parts or panels of the label, each 
of which has sufficient space therefore, and each of which 
is so designed as to render it likely to be, under cus- 
tomary conditions of purchase, the part or panel dis- 
played.” 

While these requirements also apply to drugs, they 
are much more objectionable to cosmetic manufacturers 
since bottom labeling is quite common because of the 
desire to not mar the beautiful packages used. 

Another requirement which cosmetic manufacturers 
object to is that which follows: 

“The labeling of a cosmetic which contains two or 
more ingredients may be misleading by reason (among 
other reasons) of the designation of such cosmetic in 
such labeling by a name which includes or suggests the 
name of one or more but not all such ingredients, even 
though the names of all such ingredients are stated 
elsewhere in the labeling.” 

This means that an “Olive Oil Cream,” containing 
other ‘‘such ingredients’—which probably means other 
oils—must be named after all the oils which it contains. 


Jan. ’39: 44, 1 














f 
| 











IF WAR COMES 


= recent war scare in Europe which was finally 
settled by the peace of Munich, caused everyone 
connected with this industry to wonder and to worry as 
to what would happen to their supplies of raw materials 
if the war broke out. Suppliers of raw materials to 
manufacturers were likewise wondering what to do. 
They were uncertain as to whether they should load up 
with large stocks of certain raw materials. Finally the 
affairs of Europe were settled for the time and everyone 
breathed easier. 

However, there were many of the opinion at the time 
that the peace of Europe was far from settled, and as 
the months passed following the historic Munich pact, 
the number of people believing that peace in Europe is 
only temporary grew. Many are very outspoken in the 
belief that the Munich meeting was nothing more than 
a postponement until Spring of the outbreak of armed 
conflict. These people have been studying conditions 
surrounding the materials which they import and sell in 
an effort to determine what steps they should take to 
be certain of supplies for their customers or for the 
manufacture of their own products. 

In the event of an European war, the two fine chem- 
icals which would cause the greatest distress to drug 
manufacturers would be opium and the potassium 
salts. There is no substitute for opium and its deriva- 
tives, codeine and morphine. It must be recalled that 
our opium all comes from Turkey, and also that we use 
much larger quantities now than we did before the last 
war due to the substitution of the harmless codeine for 
the dangerous heroin. Very few physicians’ prescrip- 
tions for coughs are now written without the inclusion 
of codeine. Therefore, without adequate supplies of 
opium the drug manufacturers would be in a sorry 
state. Cocaine would be available as supplies of coca 
leaves—the raw material for manufacture of cocaine— 
comes chiefly from Peru. 

The potassium salts come from Germany, and the 
drug industry uses large quantities of potassium bi- 
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carbonate and other salts. While we do produce potas- 
sium salts in this country, the imported material is 
preferred, and the swing to American potassium salts 
would not be pleasant, although it eventually could be 
accomplished. Other fine or medicinal chemicals are all 
available in this country in the desired grades so that 
we are infinitely better off in regard to chemicals than 
we were in the World War. 

Prices of other fine or medicinal chemicals might rise 
in price rather sharply due to the increased cost of 
shipping facilities for the importation of raw materials. 
The shortage of bottoms in which to import raw ma- 
terials and the shortage of men to man the ships always 
raises costs. Likewise insurance rates are always higher 
during a war. Therefore, while supplies of cinchona 
bark from Java for quinine manufacture would prob- 
ably be plentiful, the price of quinine would doubtless 
advance. Another cause of a general rise in the cost of 
all manufactured goods during a war is the fact that 
the warring nations buy supplies of all sorts from us and 
this increases our production to the point that labor 
must be paid more and a great many markets change 
from buyers’ to sellers’ markets, causing general inflation 
of values. 

Ephedrin prices would probably not be affected by an 
European war as trade with China would doubtless re- 
main open, although prices would probably advance. 
Likewise with strychnine which is extracted from nux 
vomica. Nux vomica comes from India and Cochin 
China. During the World War, imports of nux vomica 
remained in the neighborhood of two and one-half 
million pounds, although in 1917 prices were twice as 
high as they were in pre-war days. 

As with the fine chemicals, the aromatic chemicals 
would be largely available because of the manufacturing 
facilities now available for these products in this coun- 
try. It is true that a large number of these products are 
still imported and that the industry would suffer to a 
marked extent without the imported products, still we 
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would be able to get along. Furthermore, more of the 
foreign houses would doubtless set up manufacturing 
facilities in this country in the event of real difficulty. 

The principal trouble with the aromatic chemicals 
during a war would be the importation of raw u.aterials, 
such as essential oils, from which to extract the aromatic 
chemicals and their bases. Another difficulty would be 
the greater burden thrown upon the domestic houses as 
sources of supply. Both of these factors would tend to 
make the aromatic chemicals cost more, and would tend 
to tighten conditions surrounding supplies. 

Supplies of essential oils would also suffer from the 
difficulty of importation. Such oils as citronella and 
lemon grass oils, which are imported from Ceylon and 
Java would be available in plentiful quantities at prices 
which might be double what they are today if the con- 
flict lasted any great length of time. Anise oil, which 
comes from China and therefore does not have any 
direct reference to an European war, would be plentiful 
although this price would also advance to some extent. 
Eucalyptus oil from Australia would increase in price 
because of the fact that the British Empire would 
doubtless be involved in any European war and there- 
fore, men and ships would be particularly short in 
Australia making for a limitation of supplies as well as 
higher prices. 

The oils emanating from France, Bulgaria, and other 
European countries are certain to be more difficult to 
obtain with sharply higher prices the rule. However, the 
question as to whether or not they will be cut off entirely 
depends upon which side has control of the seas during 
such a conflict. African oils might be somewhat easier 
to obtain, but here again much depends upon which side 
has control. 

In the botanical field so much has been learned re- 
garding the real sources of supply since the last war that 
less difficulty would be experienced in obtaining sup- 
plies in the event of another conflict. Just as our prin- 
cipal source of supply for chemicals and dyes before the 
World War was Germany, so was Germany the main 
source of our imported botanical drugs. Hamburg was 
the drug market of the World. Just as the chemical and 
dye importers were forced to learn how the products 
they had been importing were made and set up manu- 
facturing facilities for them, so the drug importers had 
to stay up nights in an effort to determine where the 
drugs originated. Now we know that Hamburg, while 
still a large market, is far from being the drug market of 
the World. Crude drug dealers in this country import 
practically all their foreign supplies of drugs directly 
from the countries in which they originate. Such a con- 
dition would naturally make for a much easier market 
for crude drugs during another European conflict. Im- 
porters of drugs in this country have become personally 
acquainted with the shippers in many countries of the 
World both through importers here visiting abroad, and 
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through the foreign shippers paying visits to this 
country. 

Ergot has been coming out of war-torn Spain for over 
two years now and it will probably continue to do so 
barring temporary hold-ups. Buchu from South Africa 
was little affected in import volume during the last war 
and probably would not be affected in volume during 
another war. As with all items, prices of buchu would 
probably double. Senna from India and Egypt was not 
affected in volume of imports during the last war and 
probably would not be affected again. Gentian from 
Southern Europe was not affected during the last war, 
but here again we would have to know what countries 
were lined up together and which side controlled the 
seas before we could know what would happen in this 
drug. 

But by and large, during another European war this 
country would be infinitely better off for supplies of raw 
materials for this industry than it was during the World 
War. The country has very definitely become of age in 
this respect, practically reaching the age of maturity. 
Manufacturers in this country can make any organic 
chemicals that are required, and the imports of such 
products are exceedingly small. Citric acid no longer 
depends upon Italy, our supplies now coming com- 
pletely from the West Coast lemons and from fermen- 
tation of sugar. 

Neither do our supplies of lemon and orange oil any 
longer depend upon Italy, although large amounts of 
Italian lemon and orange oils are still required. Lemon 
oil and orange oil are now produced in large quantities 
in this country. Orange oil is also available from many 
more countries than during the World War when Italy 
was our only real source. 

But because of our much better position in raw ma- 
terials markets, let not the manufacturers be lulled to 
sleep in the event of a conflict in Europe. Prices are 
bound to increase sharply as the conflict progresses for 
reasons that we have indicated. If a war occurs the 
wise manufacturer will have his warehouses bulging 
with supplies of raw materials bought upon a quiet 
market at prices which will be extremely low if a con- 
flict starts. There are some manufacturers whom we 
know who are following this course already and who will 
have large supplies of those raw materials which they 
believe will be most difficult to obtain. Some of these 
people will have this material on hand before the Spring. 
Of course there are several manufacturers of proprietary 
products depending upon imported ingredients who 
have carried a two year supply of these imported raw 
materials ever since the last war. This not only pro- 
tects them in the manufacture of their products in the 
case of wars, but it also allows them to study the mar- 
kets for these raw materials and to buy large lots 
during the year when market conditions are most 


favorable to them. 
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A PEEK AT THE FUTURE | 


|i genera generally know that methods of 
: doing business have changed to a marked extent 
during the last few years due to legislation. However, 
they do not stop to think what has brought all this legis- 
lation about and how radically some parts of it are 
opposed to other parts of it. Practically everyone 
knows that we are in an era of a changing social order. 
This change is heralded as being in the interest of what 
President Roosevelt originally called “the forgotten 
man.” The labor laws, the agricultural laws, the NRA, 
the SEC, and practically all other New Deal measures 
were designed to protect the workers and small business 
men, and to regulate big business. Since the depression 
of 1929, all sorts of law have been proposed, and many 
enacted, all sponsored for the sole reason of protecting 
the working man and the small business man against 
oppression, and the average man against economic and 
other kinds of fraud. 

Because of the nature of this industry, the legislation 
enacted to regulate it has been greater in volume than 
the legislation enacted to regulate most other industries. 
Because the products of this industry are so essential to 
life and happiness that all must buy them in fair propor- 
tion, more stringent laws were directed against this in- 
dustry than against any other. Also because people are 
gullible concerning claims for health and beauty re- 
stores, it was thought that such regulation was neces- 
sary. 

But since the products of this industry are so essential 
to public welfare, we were not only saddled with a much 
more stringent Food, Drug and Cosmetic Act to regu- 
late products and the label claims made for them as well 
as with a law definitely to restrict advertising claims 
made for the products of the industry, but we were 
saddled with price maintenance laws, chain store laws, 
and the Robinson-Patman Act. Therefore, while the 
more stringent regulation of products and the label and 
advertising claims made for them were in the public 
interest, the price maintenance laws, chain store tax 
laws, and Robinson-Patman Act are opposed to the 
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general interest of that broad class known as_ the 
consumers. 

Certainly the Food, Drug, and Cosmetic Act, by re- 
quiring that all claims be modest, and by requiring that 
all drug products carry the names of all active in- 
gredients upon the label, is tending to bring drugs and 
cosmetics down to a more common level. Certainly 
non-advertised merchandise will stand a better chance 
of being sold when the nationally advertised article and 
the non-advertised product both bear the same state- 
ment of active ingredients upon the label. The state- 
ment of active ingredients upon the label is for the 
stated purpose of letting the consumer know that what 
he is taking is safe and something that he is satisfied to 
take. But the competitive angle is there nevertheless, 
and those back of the bill certainly did not frown upon 
it. The trend of the New Deal has been the distribution 
of wealth, and this can be aided by smaller profits for 
manufacturers so that people can buy more of the 
things they need. 

But this tendency of legislation to lower values of all 
products, and particularly of necessities, is being offset 
to a marked extent by the price maintenance laws and 
the chain store tax laws. For the price maintenance 
laws have definitely raised prices on many items, and 
the chain store tax laws have retarded the growth of 
chain stores and have actually reduced their number in 
several instances. Their is no one who denies that chain 
stores will work prices down if they are left alone, and it 
has been the cry of the small independent merchants 
that has caused taxes to be levied against the chains. 

The true facts of the matter are that the lower the 
prices of the products of this industry are to the public, 
the greater will be the volume of products sold by this 
industry, all other factors remaining the same. And 
while the requirement that active ingredients be stated 
upon the label will tend to lower prices, the price main- 
tenance and chain store tax laws are raising prices. 

Manufacturers are not only faced with this set of 
conditions, but they are having, and will continue to 


The Drug and Cosmetic Industry 45 





have a most difficult time meeting the requirements of 
the laws which are bringing this state of affairs about. 
It is one thing to be faced with this set of conditions and 
Inow what the result is likely to be, but it is quite 
another thing to have to sweat and hire lawyers, and be 
threatened by Government officials, and hauled into 
court on occasions to bring yourself to an undesirable 
result. 

But such is the situation, and while the volume of 
products sold by the industry might be greater after 
these laws become fully effective and the public reacts 
to the effect of these laws, in the interim the manufac- 
turers will probably sell just as much goods as they have 
heretofore, but they will have many headaches bringing 
their products into conformity with the new law. 

The peculiar part of the laws which have been 
enacted is that the Food, Drug, and Cosmetic Act and 
the Wheeler-Lea Act regulating advertising are both 
Federal laws. These are the two laws which will tend to 
bring drugs and cosmetics to a common level and there- 
by reduce prices. The price maintenance laws, on the 
other hand, and the chain store tax laws are all State 
laws, and these are the laws which will advance prices. 
The only thing that this indicates is that the small mer- 
chants who are trying to make a profit out of every 
sale and thereby keep themselves going are more effec- 
tive in their efforts to dictate to State Governments 
than they are in their efforts to dictate to the Federal 


Government. It is true that the Tydings-Miller Act 


which enabled price maintenance laws of the States to 
be operative across State lines is a Federal measure, but 
this only enacted reluctantly after a large majority of 
the States had taken the definite step in the direction of 
price maintenance. The President reluctantly signed 
the Tydings-Miller Act with a measure indicating that 
he was not pleased about the measure. 

Now that the Government has finished with this in- 
dustry and has restricted its operations as far as it can, 
it is going after the medical profession. Socialization of 
medicine and a softening of the attitude of the American 
Medical Association toward this step is next in order, 
and there seems to be no doubt that the American 
Medical Association will have to move at least some- 
what in the direction which the Government wants it to 
take. Already there are definite signs that the A.M.A. 
is moving. However, the A.M.A. will fight to the last 
ditch against socialized medicine as that term is gen- 
erally understood, and this might prove to be a good 
thing for the drug manufacturers. 

It must be realized that the drug manufacturers will 
become more and more dependent upon the medical 
profession as time goes on. With advertising claims 
now limited by law, and people being educated in health 
matters to the point that they can discuss their ail- 
ments and the remedies for them with a fair degree of 
intelligence, the doctor becomes more the focal point of 
activity on the part of drug manufacturers. The 
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physicians will be the ones who will be able to tell their 
patients what is good and what is worthless. And they 


have never hesitated to do so in the past. More and 
more detail men will call on the physicians as time goes 
on and as the bland advertising that manufacturers are 
allowed to do ceases to have the effect of the advertising 
of the ‘“‘good old days.” 

But if the medical profession is socialized so that 
health centers and clinics are the rule rather than the 
exception, then the products used in these health cen- 
ters will not be the ones upon which the leading manu- 
facturers make a profit. This will be business like that 
obtained from many hospitals and many so-called ethi- 
cal drug stores today where a thousand tablets or ten 
thousand tablets of a certain kind are bought from the 
one who quotes the lowest price. It might be easier to 
get clinical evidence for new products under these con- 
ditions, but there will be few who will be willing to pay 
high prices for new products. 

Anyway that you look at socialized medicine it does 
not seem that the drug manufacturers will benefit. It 
might be possible that under socialization of medicine 
people will pay more visits to the physician, but physi- 
cians have not for years been large users of drug prod- 
ucts, and there is no good reason to expect them to 
change. Therefore, socialization of medicine does not 
hold out any great promise to the drug manufacturers. 
With the medical profession operating as it has been in 
the past, the drug manufacturers are probably better 
off. However, the change might come, and, if it does, 
ways will doubtless reveal themselves of promoting 
drug products under that state of affairs. 

The cosmetic manufacturers do not have to worry 
about the socialization of medicine to the same extent as 
the drug manufacturers. However, it is certain that the 
medical profession will exercise a greater influence over 
the cosmetic manufacturers as time goes on due to the 
greater interest of the consumers and the physicians in 
these products. And if socialization of medicine comes 
and people start going to doctors for every skin dis- 
order, the physicians will soon become potent factors in 
the marketing of cosmetics. 

We might well find an increase of the detailing of 
physicians by cosmetic manufacturers as time goes on. 
Certainly they have a real sales talk to give physicians 
who are in an excellent position to damn cosmetic 


products if they are not well informed. Furthermore, 
many cosmetic manufacturers will doubtless have to 
take up detailing of physicians as a protective measure 
against knocks from the detail men of other cosmetic 
manufacturers. This is much after the manner of using 
demonstrators for the reason that if there are four 
demonstrators in some stores, and the fifth manufactur- 
er does not have one, none of the four lines suffers at the 
hands at any of the four demonstrators, but the fifth 


line suffers at the hands of them all. 
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AGULATIONS 


Food, Drug, and Cosmetic Act 


GENERAL REGULATION 

(a) The provisions of regulations pro- 
mulgated under the Act with respect to 
the doing of any act shall be applicable 
also to the causing of such act to be done. 

(b) The definitions and interpretations 
of terms contained in section 201 of the 
Act shall be applicable also to such terms 
when used in regulations promulgated 
under the Act. 

(The caption of each of the following reg- 
ulations designates the section of the Aet 
under which the regulation is issued.) 

SECTION 201 (m) 

Labeling includes all written, printed, 
or graphic matter accompanying an ar- 
ticle at any time while such article is in 
interstate commerce or held for sale after 
shipment or delivery in interstate com- 
merce. 

SECTION 201 (N) 

The existence of a difference of opinion, 
among experts qualified by scientific train- 
ing and experience, as to the truth of a 
representation made or suggested in the 
labeling is a fact (among other facts) the 
failure to reveal which may render the 
labeling misleading, if there is a material 
weight of opinion contrary to such repre- 
sentation. 

SECTION 201 (Pp) 

Newness of a drug may arise by reason 
(among other reasons) of — 

(1) the newness for drug use of any 
substance which composes such drug, in 
whole or in part, whether it be an active 
substance or a menstruum, excipient, car- 
rier, coating, or other component; 

(2) the newness for drug use of a com- 
bination of two or more substances, none 
of which is a new drug; 

(3) the newness for drug use of the 
proportion of a substance in a combina- 
tion, even though such combination con- 
taining such substance in other propor- 
tion is not a new drug; 

(4) the newness of use of such drug in 
diagnosing, curing, mitigating, treating, 
or preventing a disease, or to affect a 
structure or function of the body, even 
though such drug is not a new drug when 
used in another disease or to affect an- 
other structure or function of the body; or 

(5) the newness of a dosage, or method 
or duration of administration or applica- 
tion, or other condition of use prescribed, 
recommended, or suggested in the labeling 
of such drug, even though such drug when 
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used in other dosage, or other method or 
duration of administration or application, 
or different condition, is not a new drug. 


SECTION 301 (H) 

In case of the giving of a guaranty or 
undertaking referred to in section 303 (c) 
(2) or (3) of the Act, each person signing 
such guaranty or undertaking shall be 
considered to have given it. 


SECTION 303 (c) 

(a) A guaranty or undertaking re- 
ferred to in section 303 (c) (2) of the Act 
may be— 

(1) limited to a specific shipment or 
other delivery of an article, in which case 
it may be a part of or attached to the in- 
voice or bill of sale covering such ship- 
ment or delivery: or 

(2) general and continuing, in which 
‘ase, in its application to any shipment or 
other delivery of an article, it shall be 
considered to have been given at the date 
such article was shipped or delivered by 
the person who gives the guaranty or 
undertaking. 

(b) The following are suggested forms 
of guaranty or undertaking under section 
303 (c) (2) of the Act: 

(1) (Limited Form for use on invoice 
or bill of sale) 

(Name of person giving the guaranty or 
undertaking) hereby guarantees that no 
article listed herein is adulterated or mis- 
branded within the meaning of the Federal 
Food, Drug, and Cosmetic Act, or is an 
article which may not, under the provi- 
sions of section 404 or 505 of the Act, be 
introduced into interstate commerce. 

(Signature and post-office address of 
person giving the guaranty or under- 
taking) 

(2) (General and Continuing Form) 

The article comprising each shipment 
or other delivery hereafter made by 
(name of person giving the guaranty or 
undertaking) to, or on the order of (name 
and post-office address of person to whom 
the guaranty or undertaking is given) is 
hereby guaranteed, as of the date of such 
shipment or delivery, to be, on such date, 
not adulterated or misbranded within the 
meaning of the Federal Food, Drug, and 
Cosmetic Act, and not an article which 
may not, under the provisions of section 
404 or 505 of the Act, be introduced into 
interstate commerce. 

(Signature and post-office address of 
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person giving the guaranty or under- 
taking) 

(c) The application of a guaranty or 
undertaking referred to in section 303 (c) 
(2) of the Act to any shipment or other 
delivery of an article shall expire when 
such article, after shipment or delivery 
by the person who gave such guaranty or 
undertaking, becomes adulterated or mis- 
branded within the meaning of the Act, or 
becomes an article which may not, under 
the provisions of section 404 or 505 of the 
Act, be introduced into interstate com- 
merce. 

(d) A guaranty or undertaking referred 
to in section 303 (c) (3) of the Act shall 
state that the shipment or other delivery 
of coal-tar color covered thereby was 
manufactured by a signer thereof. It may 
be a part of or attached to the invoice or 
bill of sale covering such color. If such 
shipment or delivery is from a foreign 
manufacturer, such guaranty or under- 
taking shall be signed by such manufac- 
turer and by an agent of such manufac- 
turer who resides in the United States. 

(e) The following are suggested forms 
of guaranty or undertaking under section 
303 (c) (3) of the Act: 

(1) (For domestic manufacturers) 

(Name of manufacturer) hereby guar- 
antees that all coal-tar colors listed herein 
were manufactured by him, and are from 
batches certified in accordance with the 
applicable regulations promulgated by the 
Secretary of Agriculture under the Federal 
Food, Drug, and Cosmetic Act. 

(Signature and post-office address of 
manufacturer). 

(2) (For foreign manufacturers) 

(Name of manufacturer and agent) 
hereby severally guarantee that all coal- 
tar colors listed herein were manufactured 
by (name of manufacturer), and are from 
batches certified in accordance with the 
applicable regulations promulgated by the 
Secretary of Agriculture under the Federal 
Food, Drug, and Cosmetic Act. 

(Signature and post-office address of 
manufacturer) 

(Signature and post-office address of 
agent) 

(f) For the purpose of a guaranty or 
undertaking under section 303 (c) (3) of 
the Act the manufacturer of a shipment 
or other delivery of a coal-tar color is the 
person who packaged such color. 

(g) A guaranty or undertaking, if 
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signed by two or more persons, shall state 
that such persons severally guarantee the 
article to which it applies. 

(h) No representation or 
that an article is guaranteed under the 
Act shall be made in labeling. 


suggestion 


SECTION 305 

(a) Presentation of views under section 
305 of the Act shall be private and in- 
formal. The views presented shall be 
confined to matters relevant to the con- 
templated proceeding. Such views may 
be presented by letter or in person by 
the person to whom the notice was given, 
or by his representative. In case such 
person holds a guaranty or undertaking 
referred to in section 303 (c) (2) or (3) 
of the Act applicable to the article on 
which such notice was based, such guar- 
anty or undertaking, or a verified copy 
thereof, shall be made a part of such 
presentation of views. 

(b) Upon request, seasonably made, by 
the person to whom a notice appointing a 
time and place for the presentation of 
views under section 305 of the Act, has 
been given, or by his representative, such 
time or place, or both such time and place, 
may be changed if the request states rea- 
sonable grounds therefor. Such request 
shall be addressed to the office of the Food 
and Drug Administration which issued the 
notice. 

SECTION 501 (B) 

(a) The name by which a drug is desig- 
nated shall be clearly distinguishing and 
differentiating from any name recognized 
in an official compendium unless such drug 
complies in identity with the identity pre- 
scribed in an official compendium under 
such recognized name. 

(b) The term ‘‘drug defined in an offi- 
cial compendium” means a drug having 
the identity prescribed for a drug in an 
official compendium. 

(c) A statement that a drug defined in 
an official compendium differs in strength, 
quality, or purity from the standard of 
strength, quality, or purity set forth for 
such drug in an official compendium shall 
show all the respects in which such drug 
so differs, and the extent of each such 
difference. 

SECTION 502 (A) 

(a) Among representations in the label- 
ing of a drug or device which render such 
drug or device misbranded is a false or mis- 
leading representation with respect to 
another drug or device or a food or cos- 
metic. 

(b) The labeling of a drug which con- 
tains two or more ingredients may be mis- 
leading by reason (among other reasons) 
of the designation of such drug in such 
labeling by a name which includes or sug- 
gests the name of one or more but not all 
such ingredients, even though the names 
of all such ingredients are stated elsewhere 
in the labeling. 

SECTION 502 (B) 

(a) If a drug or device is not manu- 

factured by the person whose name ap- 
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pears on the label, the name shall be quali- 
fied by a phrase which reveals the connec- 
tion such person has with such drug or de- 
vice, such as ‘Manufactured for and 
Packed by——,” ‘Distributed by ag 
or other similar phrase which expresses the 
facts. 

(b) The statement of the place of busi- 
ness shall include the street address, if any, 
of such place, unless such street address is 
shown in a current city directory or tele- 
phone directory. 





(c) Where a person manufactures, 
packs, or distributes a drug or device at 
a place other than his principal place of 
business, the label may state the principal 
place of business in lieu of the actual place 
where each package of such drug, or device 
was manufactured or packed or is to be 
distributed, if such statement is not mis- 
leading in any particular. 

(d) The requirement that the label shall 
contain the name and place of business of 
the manufacturer, packer, or distributor 
shall not be considered to relieve any drug 
or device from the requirement that its 
label shall not be misleading in any par- 
ticular. 

(e) (1) The statement of the quantity 
of the contents of a package of a drug shall 
reveal the quantity of such drug in the 
package, exclusive of wrappers and other 
material packed with such drug. 

(2) The statement shall be expressed in 
the terms of weight, measure, numerical 
count, or a combination of numerical count 
and weight or measure, which are gener- 
ally used by consumers and users of such 
drug to express quantity thereof and which 


give accurate information as to such 
quantity. But if no general usage in ex- 


pressing accurate information as to the 
quantity of such drug exists among con- 
sumers and users thereof, the statement of 
the quantity of a drug which is not in 
tablet, capsule, ampul, or other unit form 
shall be in terms of weight if the drug is 
solid, semisolid, or viscous, or in terms of 
measure if the drug is liquid; the statement 
of the quantity of a drug which is in such 
unit form shall be in terms of the numer- 
ical count of such units, supplemented, 
when necessary to give accurate informa- 
tion as to the quantity of such drug in the 
package, by statement (in such 
terms, manner, and form as are not mis- 
leading) of the weight or measure of such 
units, or of the quantity of each active 
ingredient in each such unit, as will give 
such information. 

(3) The statement of the quantity of 
a device shall be expressed in terms of 
numerical count. 

(f) A statement of weight shall be in 
terms of the avoirdupois pound, ounce, 
and grain, or of the kilogram, gram, and 
milligram. A statement of liquid measure 
shall be in terms of the United States 
gallon of 231 cubic inches and quart, pint, 
fluid ounce, and fluidram subdivisions 
thereof, or of the liter, milliliter, or cubic 


such 


The Drug and Cosmetic Industry 





centimeter, and shall express the volume 
at 68° Fahrenheit (20° Centigrade). 


(g) Statements of the quantity of a 
drug shall contain only such fractions as 
are generally used in expressing the quan- 
tity of such drug. A common fraction 
shall be reduced to its lowest terms; a 
decimal fraction shall not be carried out to 
more than three places, except in the case 
of a statement of the quantity of an active 
ingredient in a unit of a drug. 

(h) (1) Unless made in accordance with 
the provisions of subdivision (2) of this 
paragraph, a statement of the quantity of 
a drug, in the terms of weight or measure 
applicable to such drug under the provi- 
sions of paragraph (e) (2) of this regula- 
tion, shall express the number of the larg- 
est unit specified in paragraph (f) of this 
regulation which is contained in the pack- 
age (for example, the statement on the 
label of a package which contains one pint 
of a drug shall be “‘1 pint,” and not ‘16 
fluid ounces’’). Where such number is a 
whole number and a fraction, there may 
be substituted for the fraction its equiva- 
lent in smaller units, if any smaller is 
specified in such paragraph (f) (for exam- 
ple, 114 pounds may be expressed as *‘1 
pound 4 ounces”). The stated number of 
any unit which is smaller than the largest 
unit (specified in such paragraph (f) con- 
tained in the package shall not equal or 
exceed the number of such smaller units 
in the next larger unit so specified (for 
example, instead of “1 quart 16 fluid 
ounces” the statement shall be ‘1! 
quarts” or “1 quart 1 pint’’). 

(2) In the case of a drug with respect 
to which there exists an established cus- 
tom of stating the quantity of the con- 
tents as a fraction of a unit, which unit 
is larger than the quantity contained in 
the package, or as units smaller than the 
largest unit contained therein, the state- 
ment may be made in accordance with 
such custom if it is informative to con- 
sumers. 

(i) The statement of the quantity of 
a drug or device shall express the minimum 
quantity, or the average quantity, of the 
contents of the packages. If the statement 
is not so qualified as to show definitely 
that the quantity expressed is the mini- 
mum quantity, the statement, except in 
the case of ampuls, shall be considered to 
express the average quantity. The state- 
ment of the quantity of a drug in ampuls 
shall be considered to express the minimum 
quantity. 

(j) Where the statement expresses the 
minimum quantity, no variation below 
the stated minimum shall be permitted 
except variations below the stated weight 
or measure of a drug caused by ordinary 
and customary exposure, after such drug 
is introduced into interstate, commerce, 
to conditions which normally occur in 
good distribution practice and which un- 
avoidably result in decreased weight or 
measure. Variations above the stated 
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minimum shall not be unreasonably large. 
In the case of a liquid drug in ampuls the 
variation above the stated measure shall 
ccmply with the excess volume prescribed 
by the National Formulary for filling of 
ampuls. 

(k) Where the statement does not ex- 
press the minimum quantity— 

(1) variations from the stated weight 
or measure of a drug shall be permitted 
when caused by ordinary and customary 
exposure, after such drug is introduced 
into interstate commerce, to conditions 
which normally cccur in gced distribution 
practice and which unavoidably result in 
change of weight or measure; 

(2) variations from the stated weight, 
measure, or numerical count of a drug or 
device shall be permitted when caused by 
unavoidable deviations in weighing, meas- 
uring, or counting the contents of in- 
dividual packages which occur in good 
packing practice. 

But under subdivision (2) of this para- 
graph variations shall not be permitted 
to such extent that the average of the 
quantities in the packages ccmprising a 
shipment or other delivery of the drug 
or device is below the quantity stated and 
no unreasonable shortage in any package 
shall be permitted, even though overages 
in other packages in the same shipment or 
delivery ccmpensate for such shortage. 

(1) The extent of variations from the 
stated quantity of the contents permissible 
under paragraphs (j) and (k) of this regu- 
lation in the case of each shipment or 
other delivery shall be determined by the 
facts in such case. 

(m) A drug or device shall be exempt 
from compliance with the requirements of 
clause (2) of section 502 (b) of the Act if— 

(1) the statement of the quantity of 
the contents, as expressed in terms appli- 
cable to such drug or device under the 
provisions of paragraph (e) (2) of this 
regulation, together with all other words, 
statements, and information required by 
or under authority of the Act to appear 
on the label of such drug or device, can- 
not, because of insufficient label space, be 
so placed on the label as to comply with 
the requirements of section 502 (c) of the 
Act and regulations promulgated there- 
under; or 

(2) the quantity of the contents of the 
package, as expressed in terms of numer- 
ical count in compliance with paragraph 
(e) (2) or (3) of this regulation, is less than 
six units, and such units can be easily 
counted without opening the package. 

SECTION 502 (c) 

(a) A word, statement, or other infor- 
mation required by or under authority of 
the Act to appear on the label may lack 
that prominence and conspicuousness re- 
quired by section 502 (c) of the Act by 
reason (among other reasons) of— 

(1) the failure of such word, statement, 
or information to appear on the part or 
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panel of the label which is presented or 
displayed under customary conditions of 
purchase; 

(2) the failure of such word, statement, 
or information to appear on two or more 
parts or panels of the label, each of which 


has sufficient space therefor, and each of 


which is so designed as to render it likely 
to be, under customary conditions of pur- 
chase, the part or panel displayed: 

(3) the failure of the iabel to extend 
over the area of the container or package 
available for such extension, so as to pro- 
vide sufficient label space for the prom- 
inent placing of such word, statement, or 
information; 

(4) insufficiency of label space (for the 
prominent placing of such word, state- 
ment, or information) resulting from the 
use of label space for any word, statement, 
design, or device which is not required by 
or under authority of the Act to appear on 
the label; 

(5) insufficiency of label space (for the 
prominent placing of such word, state- 
ment, or information) resulting from the 
use of label space to give materially greater 
conspicuousness to any other word, state- 
ment, or information, or to any design or 
device; or 

(6) smallness or style of type in which 
such word, statement, or information ap- 
pears, insufficient background contrast, 
obscuring designs or vignettes, or crowd- 
ing with other written, printed, or graphic 
matter. 

(b) No exemption depending on in- 
sufficiency of label space, as prescribed in 
regulations promulgated under section 502 
(b) or (c) of the Act, shall apply if such 
insufficiency is caused by— 

(1) the use of label space for any word 
statement, design, or device which is not 
required by or under authority of the Act 
to appear on the label; 

(2) the use of label space to give greater 
conspicuousness to any word, statement, 
or other information than is required by 
section 502 (c) of the Act; or 

(3) the use of label space for any 
representation in a foreign language. 

(c) (1) All words, statements, and other 
information required by or under author- 
ity of the Act to appear on the label or 
labeling shall appear thereon in the Eng- 
lish language. 

(2) If the label contains any representa- 
tion in a foreign language, all words, state- 
ments, and their information required by 
or under authority of the Act to appear on 
the label shall appear thereon in the foreign 
language. 

(3) If the labeling contains any repre- 
sentation in a foreign language, all words, 
statements, and other information re- 
quired by or under authority of the Act to 
appear on the label or labelling shall ap- 
pear on the labeling in the foreign language. 


SECTION 502 (p) 
(a) (1) The name of a substance or 
derivative required by or under authority 
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of section 502 (d) of the Act to be borne 
on the label of a drug shall be the name 
by which such substance is designated in 
such section 502 (d), or such derivative is 
designated in regulations promulgated 
thereunder. 


(2) A statement on the label of a drug 
of the name of a constituent, which con- 
stituent is a chemical derivative of a sub- 
stance named in section 502 (d) of the Act, 
shall show the substance from which such 
constituent is derived and that such con- 
stituent is a derivative thereof. 

(b) (1) If the drug is in tablet, capsule, 
ampul, or other unit form, the statement 
of the quantity of such substance or de- 
rivative contained therein shall express 
the weight or measure of such substance 
or derivative in each such unit. If the 
drug is not in such unit form the statement 
shall express the weight or measure of such 
substance or derivative in a specified unit 
of weight or measure of the drug. Such 
statement shall be in terms which are in- 
formative to the ordinary consumer and 
user of the drug. 

(2) The statement of the percentage of 
such substance or derivative contained in 
a drug shall express the percentage by 
weight; except that, if both the substance 
or derivative and the drug are liquid, the 
statement may express the percentage by 
volume at 68° Fahrenheit (20° Centigrade) 
but in such case the statement shall be so 
qualified as to show definitely that the per- 
centage is expressed by volume. 

(c) The names, quantities, and _per- 
centages of all such substances and de- 
rivatives, and the statement ““Warning— 
May be habit forming,”’ shall immediately 
follow (without intervening written, 
printed, or graphic matter) the name by 
which such drug is titled in the part or 
panel of the label thereof which is pre- 
sented or displayed under customary con- 
ditions of purchase. 

(d) A drug shall not be considered to be 
misbranded under section 502 (d) of the 
Act by reason of failure of its label to bear 
the statement ‘‘Warning—May be habit 
forming,” if such drug is not suitable for 
internal use and is distributed and sold ex- 
clusively for such external use as involves 
no possibility of habit formation. 


SECTION 502 (£) 

(a) (1) The name of an ingredient, sub- 
stance, derivative, or preparation required 
by section 502 (e) (2) of the Act to be 
borne on the label of a drug shall be the 
name thereof which is listed in such section 
502 (e) (2), or, if not so listed, shall be a 
specific name and not a collective name. 
But if an ingredient (which itself contains 
two or more such ingredients, substances, 
derivatives, or preparations) complies with 
the specifications set forth for an article 
in an official compendium, such ingredient 
may be designated on the label of such 
drug by the common or usual name under 
which such specifications are to set forth. 
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(2) An abbreviation or chemical formu- 
Ia shall not be considered to be a common 
acetophene- 


“6 


or usual name. The name 
tidin” shall be considered to be the same 
as the name “‘acetphenetidin,”’ “amino- 
pyrine”’ the same as ‘“‘amidopyrine.”” The 
name “alcohol,” without qualification, 
means ethyl alcohol. 

(b) (1) A derivative or preparation of 
a substance named in section 502 (e) (2) 
of the Act is an article which is derived or 
prepared from such substance by any 
method, including actual or theoretical 
chemical action. 

(2) A statement on the label of a drug 
of the name of a constituent thereof, which 
constituent is a derivative or preparation 
of a substance named in section 502 (e) (2) 
of the Act, shall show the substance from 
which such constituent is derived or pre- 
pared and that such constituent is a de- 
rivative or preparation thereof. 
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(c) (1) If the drug is in tablet, capsule, 
ampul, or other unit form, the statement 
of the quantity or proportion of a sub- 
stance, derivative, or preparation con- 
tained therein shall express the weight or 
measure of such substance, derivative, or 
preparation in each such unit. If the drug 
is not in such unit form the statement shall 
express the weight or measure of such sub- 
stance, derivative, or preparation in a 
specified unit of weight or measure of the 
drug, or the percentage of such substance, 
derivative, or preparation in such drug. 
Such statement shall be in terms which are 
informative to the ordinary consumer and 
user of the drug. 

(2) A statement of the percentage of 
alcohol shall express the percentage of 
absolute alcohol at 68° Fahrenheit (20° 
Centigrade). A statement of the per- 
centage of a substance, derivative, or 
preparation other than alcohol shall ex- 
press the percentage by weight; except 
that, if both the substance, derivative, 
or preparation and the drug containing 
it are liquid, the statement may express 
the percentage by volume at 68° Fahren- 
heit (20° Centigrade), but in such case the 
statement shall be so qualified as to show 
definitely that the percentage is expressed 
by volume. 

(d) In case a statement of the quantity 
or proportion of a derivative or prepara- 
tion in a drug is not as informative, to con- 
sumers or users of such drug, of the activ- 
ity or consequences of use thereof as a 
statement of the quantity or proportion of 
the substance from which such derivative 
or preparation is derived or prepared, the 
quantity or proportion of such substance 
shall also be stated on the label of such 
drug. 

(e) A label of a drug may be misleading 
by reason (among other reasons) of— 

(1) the order in which the names of 
ingredients, substances, derivatives, or 
preparations appear thereon, or the rela- 
tive prominence otherwise given such 
names; or 
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(2) its failure to reveal the proportion 
of, or other fact with respect to, an in- 
gredient, substance, derivative, or prep- 
aration, when such proportion or other 
fact is material in the light of the repre- 
sentation that such ingredient, substance, 
derivative, or preparation is a constituent 
of such drug. 

(f) (1) A drug shall be exempt from 
the requirements of clause (2) of section 
502 (e) of the Act if all words, statements, 
and other information required by or under 
authority of the Act to appear on the label 
of such drug, cannot, because of insufficient 
label space, be so placed on the label as to 
comply with the requirements of section 
502 (e) of the Act and regulations promul- 
gated thereunder. But such exemption 
shall be on the condition that, if the omis- 
sion from the label of the statement of the 
quantity of the contents affords sufficient 
space to state legibly thereon all the infor- 
mation required by such clause (2), such 
statement of the quantity of the contents 
shall be omitted as authorized by regula- 
tion (m) (1) under section 502 (b) of the 
Act, and the information required by such 
clause (2) shall be so stated as prominently 
as practicable even though the statement 
is not of such conspicuousness as to render 
it likely to be read by the ordinary in- 
dividual under customary conditions of 
purchase. 

(2) A drug shall be exempt from the 
requirements of clause (2) of section 502 
(e) of the Act with respect to the alka- 
loids atropine, hyoscine or hyoscyamine 
contained in such drug, if such alkaloid is 
contained therein as a constituent of 
belladonna, hyoscyamus, acopola, stra- 
monium, or other plant material, or any 
preparation thereof, which was used as an 
ingredient of such drug, and no practical 
and accurate method of analysis exists for 
the quantitative determination of each 
such alkaloid in such ingredient. But such 
exemption shall be on the condition that 
the label of such drug shall state the quan- 
tity or proportion of total alkaloids con- 
tained therein as constitutents of such 
ingredient. 


SECTION 502 (F) 

(a) Directions for use may be inade- 
quate by reason (among other reasons) of 
omission, in whole or in part, or incor- 
rect specification of— 

(1) directions for use in all conditions 
for which such drug or device is prescribed, 
recommended, or suggested in its labeling, 
or in its advertising disseminated or spon- 
sored by or on behalf of its manufacturer or 
packer, or in such other conditions, if any 
there be, for which such drug or device is 
commonly and effectively used; 

(2) quantity of dose (including quanti- 
ties for persons of different ages and dif- 
ferent physical conditions; 

(3) frequency of administration or ap- 
plication; 

(4) duration of administration or ap- 
plication; 
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(5) time of administration or applica- 
tion (in relation to time of meals, time of 
onset of symptoms, or other time factor); 

(6) route or method of administration 
or application; or 

(7) preparation for use (shaking, dilu- 
tion, adjustment of temperature, or other 
manipulation or process). 

(b) A shipment or other delivery of a 
drug or device shall be exempt from com- 
pliance with the requirements of clause (1) 
of section 502 (f) of the Act— 

(1) with respect to directions for com- 
mon uses, adequate directions for which 
are known by the ordinary individual; 

(2) if the label of such drug or device 
bears the statement “Caution: To be used 
only by or on the prescription of a = 
(the blank to be filled in by the word 
**Physician,”’ ‘‘ Dentist,” or ‘* Veterinarian,” 
or any combination of such words), and 
all representations or suggestions con- 
tained in the labeling thereof with re- 
spect to the conditions for which such drug 
or device is to be used appear only in such 
medical terms as are not likely to be under- 
stood by the ordinary individual, and if 
such shipment or delivery is made for use 
exclusively by, or on the prescription of, 
physicians, dentists, or veterinarians li- 
censed by law to administer or apply such 
drug or device; but such exemption shall 
expire when such shipment or delivery, or 
any part thereof, is offered or sold or other- 
wise disposed of for any use other than by 
or on the prescription of such a physician, 
dentist, or veterinarian, except such use as 
renders the article not a drug or device 
within the meaning of section 201 (g) and 
(h) of the Act; or 

(3) if the label of such drug or device 
bears the statement ‘For manufacturing 
use only,” and the labeling thereof con- 
tains no representation or suggestion with 
respect to the effect of such drug or device, 
and if such shipment or delivery is made 
for use exclusively in the manufacture of 
another drug or device; but such exemp- 
tion shall expire when such shipment or de- 
livery, or any part thereof, is offered or 
sold or otherwise disposed of for any use 
other than in such manufacture, except 
such use as renders the article not a drug 
or device within the meaning of section 
201 (g) and (h) of the Act. 

(c) The expiration of an exemption 
under paragraph (b) of this regulaticn 
shall not be considered to render invalid 
the exemption existing up to the time of 
expiration. The causing by any person of 
such exemption so to expire shall be con- 
sidered to be an act of misbranding for 
which such person shall be liable. 





SECTION 503 (A) 

(a) Except as provided by paragraphs 
(b) and (c) of this regulation, a shipment 
or other delivery of a drug or device which 
is, in accordance with the practice of the 
trade, to be processed, labeled, or repacked 
in substantial quantity at an establish- 
ment other than that where originally 
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processed or packed, shall be exempt, dur- 
ing the time of introduction into and 
movement in interstate commerce and the 
time of holding in such establishment, 
from compliance with the labeling and 
packaging requirements of sections 501 
(b) and 502 (b), (d), (e), (f), and (g) of 
the Act if— 

(1) the person who introduced such 
shipment or delivery into interstate com- 
merce is the operator of the establishment 
where such drug or device is to be pro- 
cessed, labeled, or repacked; or 

(2) in case such person is not such op- 
erator, such shipment or delivery is made 
to such establishment under a written 
agreement, signed by and containing the 
post-office addresses of such person and 
such operator, and containing such spec- 
ifications for the processing, labeling, or 
repacking, as the case may be, of such 
drug or device in such establishment as 
will insure, if such specifications are fol- 
lowed, that such drug or device will not 
be adulterated or misbranded within the 
meaning of the Act upon completion of 
such processing, labeling, or repacking. 
Such person and such operator shall each 
keep a copy of such agreement until all 
such shipment or delivery has been re- 
moved from such establishment, and 
shall make such copies available for in- 
spection at any reasonable hour to any 
officer or employee of the Department who 
requests them. 

(b) An exemption of a shipment or 
other delivery of a drug or device under 
clause (1) of paragraph (a) of this regula- 
tion shall, at the beginning of the act of 
removing such shipment or delivery, or 
any part thereof, from such establishment, 
become void ab initio if the drug or device 
comprising such shipment, delivery, or part 
is adulterated or misbranded within the 
meaning of the Act when so removed. 

(c) An exemption of a shipment or 
other delivery of a drug or device under 
clause (2) of paragraph (d) of this regula- 
tion shall become void ab initio with re- 
spect to the person who introduced such 
shipment or delivery into interstate com- 
merce upon refusal by such person to make 
available for inspection a copy of the 
agreement, as required by such clause. 

(d) An exemption of a shipment or 
other delivery of a drug or device under 
clause (2) of paragraph (a) of this regu- 
lation shall expire— 

(1) at the beginning of the act of re- 
moving such shipment or delivery, or any 
part thereof, from such establishment ‘f 
the drug or device comprising such ship- 
ment, delivery, or part is adulterated on 
misbranded within the meaning of the Act 
when so removed; or 

(2) upon refusal by the operator of the 
establishment where such drug or device 
is to be processed, labeled, or repacked, 
to make available for inspection a copy 
of the agreement, as required by such 
clause. 
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SECTION 505 (a) 

A new drug shall not be deemed to be 
subject to section 505 of the Act if it is a 
drug which is licensed under the Virus, 
Serum, and Toxin Act of July 1, 1902 
(U.S. C., 1934 ed., title 42, ch. 4), or the 
Virus, Serums, Toxins, Antitoxins and 
Analogous Products Act of March 4, 1913 
(U. S. C., 1934 ed., title 21, ch. 5). 


SECTION 505 (B) 

An application which is on its face in- 
complete in that it does not contain all 
the matter required by clauses (1), (2), 
(3), (4), and (6) of section 505 (b) of the 
Act shall not be accepted for filing; the 
Food and Drug Administration shall notify 
the applicant of such non-acceptance and 
shall specify the clauses in respect of which 
such application is on its face incomplete. 
Otherwise the date on which an applica- 
tion is received by the Department shall 
be considered to be the date on which such 
application is filed, and the Food and 
Drug Administration shall notify the 
applicant of such date. If the applicant 
withdraws his application, such applica- 
tion shall be considered as not having been 
filed. 

SECTION 505 (c) 

If the Secretary determines, before the 
date prescribed by section 505 (c) of the 
Act for an application to become effective, 
that he has no cause to issue an order 
under section 505 (d) of the Act refusing 
to permit such application to become 
effective, the Food and Drug Administra- 
tion shall so notify the applicant in writing 
and such application shall become effec- 
tive on the date of the notification. 


SECTION 505 (1) 

A shipment or other delivery of a new 
drug shall be exempt from the operation 
of section 505 (a) of the Act if— 

(1) the label of such drug bears the 
statement “For investigational use only.” 

(2) such shipment or delivery is made 
only to, and solely for investigational use 
by, an expert qualified by scientific train- 
ing and experience to investigate the 
safety of drugs; and 

(3) the person who introduced such 
shipment or delivery into interstate com- 
merce holds a signed statement from such 
expert to the effect that he has adequate 
facilities for the investiagtion to be con- 
ducted by him, and that such drug will be 
used solely by him or under his direction 
for the investigation, unless and until an 
application under section 505 (b) of the 
Act becomes effective with respect to such 
drug. 

SECTION 601 (A) 

The term “coal-tar hair dye” includes 
all articles containing any coal-tar color 
or intermediate which color or interme- 
diate alters the color of the hair when such 
articles are applied to the hair under the 
conditions of use prescribed in the labeling 
thereof, or under such conditions of use as 
are customary or usual. 
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SECTION 602 (a) 

(a) Among representations in the label- 
ing of a cosmetic which render such cos- 
metic misbranded is a false or misleading 
representation with respect to another 
cosmetic or a food, drug, or device. 

(b) The labeling of a cosmetic which 
contains two or more ingredients may be 
misleading by reason (among other rea- 
sons) of the designation of such cosmetic 
in such labeling by a name which includes 
or suggests the name of one or more but 
not all such ingredients, even though the 
names of all such ingredients are stated 
elsewhere in the labeling. 


SECTION 602 (B) 

(a) If a cosmetic is not manufactured 
by the person whose name appears on the 
label, the name shall be qualified by a 
phrase which reveals the connection such 
person has with such cosmetic, such as 
“Manufactured for and Packed by es 
“Distributed by ”, or other similar 
phrase which expresses the facts. 








(b) The statement of the place of busi- 
ness shall include the street address, if 
any, of such place, unless such street 
address is shown in a current city direc- 
tory or telephone directory. 

(c) Where a person manufactures, 
packs, or distributes a cosmetic at a place 
other than his principal place of business, 
the label may state the principal place of 
business in lieu of the actual place where 
each package of such cosmetic was manu- 
factured or packed or is to be distributed, 
if such statement is not misleading in any 
particular. 

(d) The requirement that the label shall 
contain the name and place of business of 
the manufacturer, packer, or distributor 
shall not be considered to relieve any cos- 
metic from the requirement that its label 
shall not be misleading in any particular. 

(e) (1) The statement of the quantity 
of the contents shall reveal the quantity 
of cosmetic in the package, exclusive of 
wrappers and other material packed with 
such cosmetic. 

(2) The statement shall be expressed 
in the terms of weight, measure, numerical 
count, or a combination of numerical 
count and weight or measure, which are 
generally used by consumers to express 
quantity of such cosmetic and which give 
accurate information as to the quantity 
thereof. But if no general consumer usage 
in expressing accurate information as to 
the quantity of such cosmetic exists, the 
statement shall be in terms of liquid 
measure if the cosmetic is liquid, or in 
terms of weight if the cosmetic is solid, 
semisolid, or viscous, or in such terms of 
numerical count, or numerical count and 
weight or measure, as will give accurate 
information as to the quantity of the cos- 
metic in the package. 

(f) (1) A statement of weight shall be 
in terms of the avoirdupois pound and 
A statement of liquid measure 
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ounce. 








shall be in terms of the United States 
gallon of 231 cubic inches and quart, pint, 
and fluid ounce subdivisions thereof, and 
shall express the volume at 68° Fahrenheit 
(20° Centigrade). However, in the case of 
an export shipment, the statement may be 
in terms of a system of weight or measure 
in common use in the country to which 
such shipment is exported. 

(2) A statement of weight or measure 
in the terms specified in subdivision (1) of 
his paragraph may be supplemented by a 
statement in terms of the metric system of 
weight or measure. 

(3) Unless an unqualified statement of 
numerical count gives accurate informa- 
tion as to the quantity of cosmetic in the 
package, it shall be supplemented by such 
statement of weight, measure, or size of 
the individual units of the cosmetic as will 
give such information. 

g) Statements shall contain only such 
fractions as are generally used in express- 
ing the quantity of the cosmetic. A com- 
mon fraction shall be reduced to its lowest 
terms; a decimal fraction shall not be car- 
ried out to more than two places. 

(h) (1) If the quantity of cosmetic in 
the package equals or exceeds the smallest 
unit of weight or measure which is specified 
in paragraph (f) of this regulation, and 
which is applicable to such cosmetic under 
the provisions of paragraph (e) (2) of this 
regulation, the statement shall express the 
number of the largest of such units con- 
tained in the package (for example, the 
statement on the label of a package which 
contains one pint of cosmetic shall be “1 
pint” and not ‘16 fluid ounces”), unless 
the statement is made in accordance with 
the provisions of subdivision (2) of this 
paragraph. Where such number is a 
whole number and a fraction, there may 
be substituted for the fraction its equiva- 
lent in smaller units, if any smaller is 
specified in such paragraph (f) (for exam- 
ples, 134 quarts may be expressed as ‘I 
quart 1% pints” or “1 quart 1 pint 8 fluid 
ounces”’; 114 pounds may be expressed as 
“1 pound 4 ounces”). The stated number 
of any unit which is smaller than the larg- 
est unit (specified in such paragraph (f) ) 
contained in the package shall not equal 
or exceed the number of such smaller units 
in the next larger unit so specified (for 
examples, instead of “1 quart 16 fluid 
ounces” the statement shall be “114 
quarts” or “1 quart 1 pint’; instead of 
**24 ounces”? the statement shall be ‘11% 
pounds” or “1 pound 8 ounces”). 


(2) In the case of a cosmetic with re- 
spect to which there exists an established 
custom of stating the quantity of the con- 
tents as a fraction of a unit, which unit is 
larger than the quantity contained in the 
package, or as units smaller than the larg- 
est unit contained therein, the statement 
may be made in accordance with such cus- 
tom if it is informative to consumers. 


(i) The statement shall express the 


minimum quantity, or the average quan- 
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tity, of the contents of the package. If 
the statement is not so qualified as to 
show definitely that the quantity ex- 
pressed is the minimum quantity, the 
statement shall be considered to express 
the average quantity. 

(j) Where the statement expresses the 
minimum quantity, no variation below 
the stated minimum shall be permitted 
except variations below the stated weight 
or measure caused by ordinary and cus- 
tomary exposure, after the cosmetic is in- 
troduced into interstate commerce, to con- 
ditions which normally occur in good dis- 
tribution practice and which unavoidably 
result in decreased weight or measure. 
Variations above the stated minimum 
shall not be unreasonably large. 

(k) Where the statement does not ex- 
press the minimum quantity— 

(1) variations from the stated weight 
or measure shall be permitted when caused 
by ordinary and customary exposure, after 
the cosmetic is introduced into interstate 
commerce, to conditions which normally 
occur in good distribution practice and 
which unavoidably result in change of 
weight or measure; 

(2) variations from the stated weight, 
measure, or numerical count shall be 
permitted when caused by unavoidable 
deviations in weighing, measuring, or 
counting individual packages which occur 
in good packing practice. 

But under subdivision (2) of this para- 
graph variations shall not be permitted to 
such extent that the average of the quanti- 
ties in the packages comprising a shipment 
or other delivery of the cosmetic is below 
the quantity stated, and no unreasonable 
shortage in any package shall be permitted, 
even though overages in other packages 
in the same shipment or delivery compen- 
sate for such shortage. 

(1) The extent of variations from the 
stated quantity of the contents permis- 
sible under paragraphs (j) and (k) of this 
regulation in the case of each shipment or 
other delivery shall be determined by the 
facts in such case. 

(m) A cosmetic shall be exempt from 
ermpliance with the requirements of clause 
(2) of section 602 (b) of the Act if the 
quantity of the contents of the package, as 
expressed in terms applicable to such cos- 
metic under the provisions of paragraph 
(e) (2) of this regulation, is less than one- 
fourth ounce avoirdupois, or less than one- 
eighth fluid ounce, or (in case the units of 
the cosmetic can be easily counted without 
opening the package) less than six units. 

SECTION 602 (c) 

(a) A word, statement, or other infor- 
mation required by or under authority of 
the Act to appear on the label may lack 
that prominence and conspicuousness re- 
quired by section 602 (c) of the Act by 
reason (among other reasons) of— 

(1) the failure of such word, statement, 
or information to appear on the part or 
panel of the label which is presented or 
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displayed under customary conditions of 


purchase; 

(2) the failure of such word, statement, 
or information to appear on two or more 
parts or panels of the label, each of which 
has sufficient space therefor, and each of 
which is so designed as to render it likely 
to be, under customary conditions of pur- 
chase, the part or panel displayed; 

(3) the failure of the label to extend 
over the area of the container or package 
available for such extension, so as to pro- 
vide sufficient label space for the prom- 
inent placing of such word, statement, or 
information; 

(4) insufficiency of label space (for the 
prominent placing of such word, state- 
ment, or information) resulting from the 
use of label space for any word, statement, 
design, or device which is not required by 
or under authority of the Act to appear 
on the label; 

(5) insufficiency of label space (for the 
prominent placing of such word, state- 
ment, or information) resulting from the 
use of label space to give materially 
greater conspicuousness to any other word, 
statement, or information, or to any de- 
sign or device; or 

(6) smallness or style of type in which 
such word, statement, or information ap- 
pears, insufficient background contrast, 
obscuring designs or vignettes, or crowd- 
ing with other written, printed, or graphic 
matter. 

(b) (1) All words, statements, and 
other information required by or under 
authority of the Act to appear on the 
label or labeling shall appear thereon in 
the English language. 

(2) If the label contains any representa- 
tion in a foreign language, all words, state- 
ments, and other information required by 
or under authority of the Act to appear on 
the label shall appear thereon in the foreign 
language. 

(3) If the labeling contains any repre- 
sentation in a foreign language, all words, 
statements, and other information re- 
quired by or under authority of the Act to 
appear on the label or labeling shall appear 
on the labeling in the foreign language. 


SECTION 603 

(a) Except as provided by paragraphs 
(b) and (c) of this regulation, a shipment 
or other delivery of a cosmetic which is, in 
accordance with the practice of the trade, 
to be processed, Jabeled, or repacked in 
substantial quantity at an establishment 
other than that where originally processed 
or packed, shall be exempt, during the 
time of introduction into and movement in 
interstate commerce and the time of hold- 
ing in such establishment, from compliance 
with the labeling requirements of sections 
601 (a) and 602 (b) of the Act if— 

(1) the person who introduced such 
shipment or delivery into interstate com- 
merce is the operator of the establishment 
where such cosmetic is to be processed, 
labeled, or repacked; or 
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(2) in case such person is not such 
operator, such shipment or delivery is 
made to such establishment under a writ- 
ten agreement, signed by and containing 
the post-office addresses of such person 
and such operator, and containing such 
specifications for the processing, labeling 
or repacking, as the case may be, of such 
cosmetic in such establishment as will in- 
sure, if such specifications are followed, 
that such cosmetic will not be adulterated 
or misbranded within the meaning of the 
Act upon completion of such processing, 
labeling, or repacking. Such person and 
such operator shall each keep a copy of 
such agreement until all such shipment or 
delivery has been removed from such 
establishment, and shall make such copies 
available for inspection at any reasonable 
hour to any officer or employee of the De- 
partment who requests them. 

(b) An exemption of a shipment or 
other delivery of a cosmetic under clause 
(1) of paragraph (a) of this regulation 
shall, at the beginning of the act of remov- 
ing such shipment or delivery, or any part 
thereof, from such establishment, become 
void ab initio if the cosmetic comprising 
such shipment, delivery, or part is adulter- 
ated or misbranded within the meaning of 
the Act when so removed. 

(c) An exemption of a shipment or 
other delivery of a cosmetic under clause 
(2) of paragraph (d) of this regulation 
shall become void ab initio with respect to 
the person who introduced such shipment 
or delivery into interstate commerce upon 
refusal by such person to make available 
for inspection a copy of the agreement, as 
required by such clause. 

(d) An exemption of a shipment or 
other delivery of a cosmetic under clause 
(2) of paragraph (a) of this regulation shall 
expire— 4 

(1) at the beginning of the act of re- 
moving such shipment or delivery, or any 
part thereof, from such’ establishment if 
the cosmetic comprising such shipment, 
delivery, or part is adulterated or mis- 
branded within the meaning of the Act 
when so removed; or 

(2) upon refusal by the operator of the 
establishment where such cosmetic is to 
be processed, labeled, or repacked, to make 
available for inspection a copy of the 
agreement, as required by such clause. 

SECTION 702 (B) 

(a) (1) When any ollficer or employee 
of the Department collects a sample of a 
food, drug, or cosmetic for analysis under 
the Act, the sample shall be designated as 
an official sample if records or other evi- 
dence is obtained by him or any other 
officer or employee of the Department in- 
dicating that the shipment or other lot of 
the article from which such sample was 
collected was introduced or delivered for 
introduction into interstate commerce, or 
was in or was received in interstate com- 


merce, or was manufactured within a Ter- 
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ritory. Only samples so designated by an 
ofticer or employee of the Department shall 
be considered to be official samples. 

(2) For the purpose of determining 
whether or not a sample is collected for 
analysis, the term “analysis” includes ex- 
aminations and tests. 

(3) The owner of a food, drug, or cos- 
metic of which an official sample is col- 
lected is the person who owns the shipment 
or other lot of the article from which the 
sample is collected. 

(b) When an officer or employee of the 
Department collects an official sample of 
a food, drug, or cosmetic for analysis under 
the Act, he shall collect at least twice the 
quantity estimated by him to be sufficient 
for analysis, unless— 

(1) the amount of the article available 
and reasonably accessible for sampling 
is less than twice the quantity so esti- 
mated; 

(2) the cost of twice the quantity so 
estimated exceeds $10; 

(3) the article is perishable; 

(4) the sample is collected from a ship- 
ment or other lot which is being imported 
or offered for import into the United 
States; 

(5) the sample is collected from a per- 
son named on the label of the article, or 
his agent, and such person is also the 
owner of the article; 

(6) the sample is collected from the 
owner of the article, or his agent, and such 
article bears no label or, if it bears a label, 
no person is named thereon; or 

(7) the analysis consists principally of 
rapid analytical procedures, organoleptic 
examination, or other field inspection ex- 
aminations or tests, made at the place 
where the sample is collected or in a 
mobile or temporary laboratory. 

In addition to the quantity of sample 
prescribed above the officer or employee 
shall, if practicable, collect as part of the 
sample such further amount of the article 
as he estimates to be sufficient for use as 
exhibits in the tria) of any case that may 
arise under the Act based on the sample. 

(c) After the Food and Drug Admin- 
istration has completed such analysis of an 
official sample of a food, drug, or cosmetic 
as it determines, in the course of analysis 
and interpretation of analytical results, to 
be adequate to establish the respects, if 
any, in which the article is adulterated or 
misbranded within the meaning of the Act, 
or otherwise subject to the prohibitions of 
the Act, and has reserved an amount of the 
article it estimates to be adequate for use 
as exhibits in the trial of any case that 
may arise under the Act based on the 
sample, a part of the sample, if any re- 
mains available, shall be provided for 
analysis, upon written request, by any 
person named on the label of the article, 
or the owner thereof, or the attorney or 
agent of such person or owner, except 
when— 
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(1) after collection, the sample or re 
maining part thereof has become decom 
posed or otherwise unfit for analysis, or 

(2) the request is not made within a 
reasonable time before the trial of any 
case under the Act, based on the sample, 
to which such person or owner is a party. 
The person, owner, attorney, or agent who 
requests the part of sample shall specify 
the amount desired and make advance 
payment of the cost thereof. A request 
from an owner shall be accompanied by a 
showing of ownership, and a request from 
an attorney or agent by a showing of 
authority from such person or owner to re- 
ceive the part of sample. When two or 
more requests for parts of the same sample 
are received the requests shall be com- 
plied with in the order in which they were 
received so long as any part of the sample 
remains available therefor. 

(d) When an official sample of a food, 
drug, or cosmetic is the basis of a notice 
given under section 305 of the Act, or of 
a case under the Act, and the person to 
whom the notice was given, or any person 
who is a party to the case, has no right 
under paragraph (c) of this regulation to a 
part of the sample, such person or his at- 
torney or agent may obtain a part of the 
sample upon request accompanied by a 
written waiver of right under such para- 
graph (c) from each person named on the 
label of the article and owner thereof, who 
has not exercised his right under such 
paragraph (c). The operation of this para- 
graph shall be subject to the exceptions, 
terms, and conditions prescribed in para- 
graph (c) of this regulation. 

(e) The Food and Drug Administration 
is authorized to destroy— 

(1) any official sample when it deter- 
mines that no analysis of such sample will 
be made; 

(2) any official sample or part thereof 
when it determines that no notice under 
section 305 of the act, and no case under 
the Act, is or will be based on such sample; 

(3) any officia) sample or part thereof 
when the sample was the basis of a notice 
under section 305 of the Act, and when, 
after opportunity for presentation of 
views following such notice, it determines 
that no other such notice, and no case 
under the Act, is or will be based on such 
sample; 

(4) any official sample or part thereof 
when the sample was the basis of a case 
under the Act which has gone to final 
judgment, and when it determines that no 
other such case is or will be based on such 
sample; 

(5) any official sample or part thereot 
if the article is perishable, 

(6) any official sample or part thereof 
when, after collection, such sample or part 
has become decomposed or otherwise unfit 
for analysis; 

(7) that part of any official sample 
which is in excess of three times the quan- 
tity it estimates to be sufficient for 
analysis. 
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MERCHANDISING NEWS 
and 
PACKAGING NOTES 
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HE COSMETIC TREND: Still incomplete re- 

turns from the nation’s sales centers indicate that 
Christmas demand in toilet goods was better than ex- 
pected, but may have failed to reach last year’s figures. 
Principal features in the situation were—a demand for 
better grade merchandise, sold in medium and lesser 
sizes, a noticeable trend to branded merchandise, and 
good-sized sales of complete sets in gift containers and 
wrappings. 

The outlook for the New Year seems definitely good 
and buyers generally feel that their counters will do 
better during the remainder of the winter than during 
the corresponding period of last year. 

A comparatively active cruise season and the earlier 
than usual start of the Southern season, combined with 
the increasing interest in winter sports makes itself felt 
upon the counters by the appearance of more summer 
goods. Many of these are rapidly turning into all year 
‘round items. Some had quite a spurt during the short 
snow period early in December. 

New make-up fashions continue to create sales and 
most stores are pushing them heavily, carrying a large 
variety of shades, brands and sizes. For the present 
the smaller units seem to find preference and will do so 
until customers have learned which type or shade of 
make-up is most suitable to their respective needs. 
After that a return to larger (regular) sizes can be ex- 
pected. Large packages are preferred in powders, 
foundation make-up, cleansing creams and lotions to 
take care of neck, shoulders, arms. Sales opportunities 
are opening for larger sales of hand lotions, whitening 
creams, lotions, etc. 

Manicure articles are bought largely with an eye upon 
the remainder of the make-up. Lipsticks and _ nail 
polishes are frequently selected together and practically 
every woman buys both in various shades for day and 
evening make-up. 

Cruise fashions favor even wider open sandals than 
last years models and most department stores have 
asked for earlier deliveries for them to take care of the 
demand with the view of laying a sound foundation for 
the coming summer bathing season. Buyers believe 
that the demand for foot cosmetics will continue. 
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In view of the considerable style activity in make-up 
the comparative stability in scent preference is some- 
what of a puzzle. Little has happened in perfumes, and 
apparently no changes are expected in the near future. 
Buyers will be inclined to protect themselves by favor- 
ing brands in their displays and centre their promotions 
rather around well-known names, instead of pushing 
scent. This may give the complete line the edge on 
individual items. 

Unusually good response to store advertising of toilet 
goods is reported from various sources, encouraging the 
more extensive use of local advertising during the cur- 
rent year. 


LAMOUR BUSINESS: One of the best articles 

we have ever seen on the cosmetic business ap- 

peared in the October issue of “Shelf Appeal,” a British 

marketing publication. Although dealing exclusively 

with the British cosmetic industry, many of its observa- 
tions and conclusions are universal. 

According to this article, ““The beauty business in 
Britain is not yet Big Business. The noise it makes in 
the world, chiefly by large-space press advertising, is 
louder than any other trade of comparable turnover 
because of its high ratio of selling cost to manufacturing 
cost. 

“Of the total value of output of the soap, candle and 
perfumery trade in 1935 only £8,655,000 represented 
finished products, bought by the general public, classi- 
fied as toilet, cosmetic or beauty products. The list is 
as follows (all values in pounds sterling): Toilet soap, 
2,463,000; Face creams, 1,271,000; Hair preparations, 
1,130,000; Perfume, 1,157,000; Face powders, 872,000; 
Talcum powder, 370,000; Bath salts, 349,000; Sham- 
poos, 316,000; Toilet water, 148,000; Other preparations 
579,000; Total £8,655,000. 

“To convert these figures into retail values it would 
be conservative to add 100%, giving a total of £17,310,- 
000. Excluding the utilitarian toilet soap, the 12,500,- 
000 women in England, Wales and Scotland between 
the ages of 20 and 50 spend, on the average, £1 a year 
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A new kind of package and a famous old name 
make significant packaging news! For only 
Ritchie brings to this new medium 73 years of 
sound packaging experience — a versatile and 
merchandising-minded design department — 
and the large-scale, cost-saving manufacturing 
facilities of one of America’s oldest and largest 
boxmakers. After many months of research 
and preparation, Ritchie now invites the op- 
portunity to show you what transparent pack- 


aging can do for your product. Write now! 


W. C. 


8847 BALTIMORE AVENUE 


AND COMPANY 





An Important Announcement to Those Who Want Their Products Sen and Sold 





COMBINING THE BEST 
FEATURES OF ALL 


Ritchie is uniquely able to combine 





the economy of set-up boxes and 
fibre cans with the merchandise visi- 
bility of the transparent material. 
Illustrated here are but a few of the 
packages, designed and manufac- 
tured entirely by Ritchie, which can 
be developed for almost any type of 


product. If you want your product 





seen and sold, ask about the free de- 
sign service which Ritchie offers to 


responsible manufacturers. 
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on beauty preparations. Which means, of course, that 
the majority of them buy nothing but a rare box of 
powder and perhaps a Woolworth lipstick. 

“In America, in 1935, the manufacturer of perfumes, 
cosmetics, and toilet preparations, was credited with a 
production valued at £24,000,000, which is roughly 
proportionate to the English figure on a population 
basis but the variation in the methods of classification 
in the two countries prevents the comparison from being 
taken too seriously.” 

(Editor’s Note: The wholesale value of perfumes, 
cosmetics and other toilet preparations manufactured 
in the United States during 1935 was $138,654,000. The 
toilet soap figure of $53,324,747 must be added to this 
to give a total wholesale value of about $192,000,000 for 
1935. This compares with the £8,655,000 or roughly 
$40,000,000 figure given above for Great Britain). 

The article continues to say that, “In both countries it 
is obvious that the hairdresser has first call on the beauty 
budget. No reliable estimates exist of the amount of 
money spent on the coiffure; even estimates of the num- 
ber of women’s hairdressing shops vary from 12,000 to 
40,000. But assuming an average weekly turnover of 
£25 for 12,000 shops, English women’s annual ex- 
penditure on hairdressing must be in the region of 
£15,000,000. 





“Having paid for her trim, perm or wave-set, she is 
left with little to spend on a very great variety of 
preparations. The continuous education of newspaper 
women’s pages, magazines, advertisements and store 
demonstrations, encourages her to spread her money 
over a mass of creams, skin-foods, hair washes and 
lotions, toning lotions, foundation creams, lipsticks, 
rouges, eye shadow, toilet waters, bath preparations, 
deodorants, depilatories, nail varnishes and the rest. 
Result is a constant pressure towards the lower-priced 
packages and a complete explanation of the importance 
the fixed-price stores have come to play in cosmetic 
merchandising. 

“Tt seems likely that the next few years will bring a 
tendency for manufacturers to plump either for the 
luxury trade or the lowest price market. 

“At present there is a general inclination to shun both 
and to try to establish a middle-class market, with its 
center of gravity in the upper middle class. Apart from 
the fact that this small group of buyers is strongly in- 
fluenced by the habits of the wealthy, which means 
hopeless competition with the leading perfumers, this 
market is already dominated by established cosmetic 
houses. 

“The lower middle and working class markets are 
also dominated by a few well-established lines. But 
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The wholesale value of toilet preparations sold in the twelve months ended November 1938 was $183,947,000. This was 0.2 per 
cent. less than the $184,361,000 for the year ended October 1938 and 2.8 per cent. less than the $189,274,000 sold in the twelve 


month period ended November 1937. 
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NO-KAP CLOSURE 


aids your product’s appeal 


ee beautiful, the No-Kap 
Closure is finding application on containers 
for all granular materials including tooth pow- 
ders, talcum powders, salt, pepper and other 
spices, granular soaps and cleaning powders. It 


is an excellent pouring device for liquids. 


Working on the principle of two perfect hemi- 
spheres sliding against each other under pressure, 
this new development lends itself to virtually 


every use that can be made of a dispensing closure. 


Advantages: (1) operated by one hand. (2) open- 
ing or closing is faster. (3) pouring is easier. (4) 
distinct eye appeal. (5) if bottle or can is acci- 
dentally tipped after closure is shut, contents do 
not spill. 

3 

} 
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OY 








The No-Kap Closure is now available in a com- 
bination of aluminum and plastic, with the alu- 
minum in natural color, or in any of Scovill’s 


brilliant Indurited finishes. 


Scovill will be glad to apply samples of this new 
closure to your containers for your inspection and 


tests. Any Scovill office below is at your service. 








Ly 2 - Majority of Rawuil f * Cotsssillia 
in Leading _ ; am a se 


Cf Ps : r ‘ 
Conibiiens .... as in Burdine’s, Miami, 
Florida, where two-thirds of the brands are 


made by Scovill customers. 




















SCOVILL MANUFACTURING COMPANY 
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Q, wug and eee ‘oe 2 
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Masters of Metal 
= 69 Mill Street 





* Waterbury, Connecticut 


Boston, Providence, New York, Philadelphia, Lynchburg, Va., Syracuse, Pittsburgh, Detroit, 
Chicago, Cincinnati, San Francisco, Los Angeles. IN CANADA: 334 King St., East, Toronto, Ontario 
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AR. WINARICK, INC. 








NOWLAND 
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MOLINARD 


“Iles d'Or,” Molinard’s newest per- 
fume, created especially for the New 
York and San Francisco Fairs, is a gay 
fragrance for evening wear. It is pack- 
aged in an attractive white box with 
gold lettering. 


YARDLEY 


It’s time to work on hands and Yardley 
offers two treatment items attractively 
boxed—English lavender soap, finely 
milled and delicately perfumed and 
Yardley Milk of Lavender, a liquid 
cream for the hands. Milk of Lavender 
should be applied after washing the 
hands to prevent roughness and chap so 
easily acquired in blustery weather. 


AR. WINARICK, INC. 


Fore!, the after-shaving lotion sold by 
Ar. Winarick, Inc., appears in a new and 
more modern carton. The former pic- 
torial design has been discarded and a 
forceful design in green, white and 
black takes its place. The appeal is made 
more dramatic by clever use of modern 
lettering. 


DALE S. DAVIS’ ASSOCIATES 


Pocket-size quantities of Renaud per- 
fumes are put up colorfully in Kimble 
Glass vials with flashing metal screw 
caps and the whole ensemble is en- 
closed in attractive leather cases with 
snap or zipper closures. 


NOWLAND 


Nowland’s Lassie Parfum is packaged 
in purse size flacons which retail at 10 
cents. Twelve flacons are arranged in an 
attractive carton designed for counter 
display. The carton is colorfully de- 
signed and carries a partition to protect 
the small bottles. The partition of course, 
may be removed for display purposes. 


COURTLEY, LTD. 


Courtley, Ltd., of Los Angeles, has 
designed an unusually attractive line of 
toiletries for men. The line starts off with 
Bridle Path and Spur Cologne, in dis- 
tinctive porcelain containers with smart 
gold shaker tops. Hair dress, after 
shave lotion, pre-shave lotion for the 
electric shave and men’s talcum powder 
are available in individual containers of 
fine porcelain, packaged in rich browns 
and silver. The shave bowl is of beauti- 
fully grained and polished maple. An 
appealing spicy fragrance is used for 
these preparations, which are also avail- 
able in sets such as the three piece set 
illustrated. 
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Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 0.4 per cent. greater in 
November 1938 than in the same month of 1937. This cor- 
responds to unadjusted index numbers of 115.5 for November 
1938, 109.5 for October 1938, and 115.0 for November 1937. 
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Sales of toilet articles and drug sundries by department stores 
in Los Angeles were 3 per cent. greater in November 1938 than in 
November 1937, were one per cent. greater in San Francisco, 8 
per cent. greater in the Pacific Northwest, and averaged 4 per 
cent. greater in the whole San Francisco Federal Reserve Dis- 
trict. The corresponding unadjusted index numbers for the whole 
district were 119.0 for November 1938, 100.2 for October 1938, 
and 114.4 for November 1937. 
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the potentialities of the mass market are probably far 
greater and offer a more solid basis for selling policy 
than the intermediate middle class, a market at which 
the luxury goods manufacturer discreetly nibbles from 
above and from which the mass market advertiser takes 
huge bites from below. 

“In the households between the £750 a year and 


£100 a year income grades, women’s tastes in cosmetics, 
and their price-range preferences, differ less than you 
might think—certainly far less than between the £750 
and £1,500 income grades. From the point of view of 
buying habits, the lower middle and working classes of 
Britain—particularly their womenfolk—are becoming 
assimilated. 

“One expects to see, in the next decade of the beauty 
business, a tendency for most manufacturers to aim at 
a style of advertising and package presentation which 
will invest cheap products with an atmosphere of style 
which the upper stratum of the lower middle class will 
regard as authentic.” 


OR VALENTINE’S DAY: A great deal of prepara- 
tion seems to be going on again among the perfume 
and cosmetic people for Valentine's Day. And small 
wonder because what better expresses the grand senti- 
ment of such a romantic day as a beautiful bottle of per- 
fume, a lovely sachet, a handsome bottle of Cologne, a 
compact, or almost anything in the cosmetic line? Dur- 
ing the past year increased sales on these items have 
convinced more and more manufacturers of the pos- 
sibilities for making this a very special gift occasion. 
Schiaparelli is among the first with a Valentine pack- 
age. It consists of a large “Shocking” satin heart with 
a gold arrow through it to which are attached two small 


bottles of “Shocking” perfume—tiny replicas of the 


characteristic dressmaker’s dummy form—packaged in 
a transparent box ($3.75 Retail). Last year Schiapa- 
relli introduced heart shaped sachets in Shocking color 
packaged one to a transparent box at $4 or two for 
$7.50, and very adorable cakes of soap in the form of 
small hearts which retail for $1.50 a cake. Both of 
these numbers together with the newest one will be 


featured and advertised next month. 


ITCHIE ADDS TRANSPARENT PACKAGING 
DIVISION: A new transparent packaging divi- 
sion is announced by W. C. Ritchie & Co., Chicago, for 
73 years designers and manufacturers of set-up paper 
boxes and fibre cans. Sales and promotion of the new 
division will be under the direction of George S. Den- 
ning, vice-president, who states that operations are 
now under way through enlarged design and production 
facilities. Many unusual packaging developments, 
combining the economy of the set-up paper box with 
the display value of the transparent material are 
promised. 
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RESSED POWDER: It’s been a long time since 

the days of the pressed powder compacts. Why? 
No doubt it was because it was so difficult to get the 
powder off the cake with a puff and because for some 
unaccountable reason it lost most of the softness of the 
original powder from which it was prepared. Another 
hurdle was securing a good shade. Coty is trying the 
idea again with a new compact which contains “Air 
Spun” pressed powder. The difference is by no means 
in the name alone. In its new, pressed form, ‘Air 
Spun” is so gently soft as almost to make you believe 
that you are actually dipping your puff into loose Air 
Spun powder. The new presentation of “Air Spun” 
pressed powder is for the present available in L’Origan 


fragrance in Naturelle, Rachel No. 1 and No. 2, 


Rachel-Nacre, and Soleil d’Or. 
decorated with the familiar Coty powder puff motif and 


The compact itself is 


is ideally shaped and sized for a purse accessory. Its 
price is $1 and refills will be available for 50 cents. 


OSMETIC PURCHASES, by Income Groups: A 

further analysis of personal care expenditures is 
given in an analysis of these expenses in 1500 families in 
four small cities of Washington and Oregon by the 
Consumer Purchases Study. 

This reveals that as soon as incomes permit, cos- 
metics are added to the family budget. In families with 
less than $500 income, expenditures for cosmetics were 
nil. But even with incomes from $500 to $750, an 
average of $3 a year was managed for these aids to 
beauty, the same as the amount spent for toilet soap 
and a third more than the $2 spent for tooth paste, 
tooth powders and mouth washes. 

By the time the income had reached the $1750 level, 
the family cosmetic bill had doubled, and amounted to 
$6 per year. It had nearly tripled by the time incomes 
were up to $4000 and when they were $5000 to $10,000 
the bill for beauty aids had quadrupled, being $12 a 
year. 

The average amount spent by men of these families 
on shaving soap and cream varied but little. While an 


Jan. 739: 44, 1 


average of less than fifty cents for those families with 
incomes under $500, it remained $1 for the families in 
the next four classes, until incomes reached as much as 
$1,500 a year; then the average expenditure for these 
articles doubled to $2. That amount seemed to repre- 
sent maximum expenditure—even when incomes 
reached $10,000 a year. 

Expenditures for tooth paste, powders, and mouth 
washes also increased with purchasing power. Families 
of the lowest income class spent an average of $1 a year 
for these items, but the expenditure doubled as soon as 
incomes rose above $500, tripled when incomes were 
from $750 to $1,250. 


$4,000 to $10,000, spent six times as much on these 


And families with incomes from 


items as those in the lowest income class—$6 instead 
of $1. 


“DP AYSTICK”: A new lipstick base called ““Bay- 

stick” has been introduced by Anre. It promises 
to make lipstick “stay and stay and stay—smooth, 
even, uncaking, unsmudgable.”” The base takes the 
form of a regular lipstick in a black and gold lipstick 


case. It is copper in color and goes on in the same 
shade. However, according to instructions, a wait of 


two minutes is required before regular lipstick is ap- 
plied on top of it. During the lapse of time it changes 
color to a slightly purplish-red cast. 





TICK COSMETICS: Something new in the way 
of cosmetics is being featured by the Osmor Corp. 
of Cleveland—“Estmont beauty aids in convenient 
stick form—a new, easier way to a more perfect com- 
plexion.”’ Cleansing cream, cream rouge, and beauty 
base come in stick form so that they can be carried in 
the purse as handily as keys or a fountain pen. Small 
kits are available which contain all three items in a neat 
compact case. It is said of the cleansing cream that it 
will not soften in the hottest room—will not soften until 
it touches the skin, and that it also is not affected by 
winter’s cold weather. 
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SHULTON 





COSMETIC FACILITIES 


TONE 


The Tone guest chest is designed par- 
ticularly for a hostess gift and for women 
who wish to vary the color of their 
make-up with different costumes without 
the expense of regular sized lipsticks and 
boxes of powder, as this chest gives 
them five shades of lipstick and four 
shades of powder, all for the price of $5. 


JORDEAU, INC. 

Jordeau, Inc. has introduced a hand 
cream packaged in an unusual classic 
antique container styled after the pattern 
of a three footed urn. The container is 
made of opal glass and the wide mouth of 
the jar is designed especially for con- 
sumer convenience in application. The 
package is completed with a peach 
colored screw cap lettered in white. 


SHULTON 


Within the newly designed Treasure 
Box of Shulton’s Early American series is 
Old Spice bath salts, toilet soap, sachet 
and toilet water. A gift token also ac- 


companies each package—a mirror, dec- - 


orated as in olden times with an old 
fashioned scene, colorfully enhanced by 
a star spangled mat and ready for framing. 


CHARLES OF THE RITZ 
Charles of the Ritz has a new double 


compact for loose powder and cake 
rouge. It is gold in color and is so de- 
signed that it can easily be mono- 

rammed. It contains a large mirror. 

he front compartment is for loose pow- 
der and the customer selects and pur- 
chases her own shade of rouge. The 
Charles of the Ritz consultant will blend 
and fill the compact with a sample of the 
customer's own individual blend of face 
powder. 


COSMETIC FACILITIES 


Cosmetic Facilities “Suaver’ automatic 
lip brush comes filled with a generous 
supply of cream lip rouge. A slight turn 
and the rouge is forced into the brush. 
To refill, unscrew cap holding brush, 
screw plunger back to clear rouge cham- 
ber and insert refill. The case comes in 
gold and chromium, a slim and attractive 
accessory for the purse. 


ROSE LAIRD 


To compliment the purply, fuschia 
tones, Rose Laird has coordinated a new 
make-up— Foxglove.’ The lipstick, 
cream and powder rouge are the glow- 
ing pinky purple of a foxglove petal, the 
eye shadow is a deep purple and the 
mascara, purply black. This is a rich, 
glowing make-up which enhances al- 
most any shade of complexion. 
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Blue tones in lipsticks, rouges 
just seemed a wel- 





|B hcjoess BLUES: 
and nail polishes everywhere 
come change from the decided reds which have been 
used for so long. Just why are the blue tones so 
popular? Probably first because they are decidedly 
more flattering to most women, because men like them 
and because they were a “must” with the Fall and 
Winter fashion hues. Will they go on their merry way 
in the Spring or will they be a thing of the past? Prob- 
ably the deep orchid to purple tones used during the 
winter will be modified but blue tones will still be good 
in the Spring for the simple reason that no matter how 
much the fashion people stress the tans and browns in 
the Spring, the blues always steal the spotlight. When 
a house as conservative as Guerlain decides to add a 
soft orchid shade of lipstick to its lipstick shades, it is 
time to decide that the blue trend in lipstick shades is 
making history. It is pretty difficult to trace back just 
where it started—perhaps it was Schiaparelli’s “‘Shock- 
ing’ pink or Elizabeth Arden’s “Cyclamen,” but the 
fact remains as a result of these unusual shades, make- 
up and nail polish shades have changed radically. Of 
course, all women do not find these tones satisfactory, 
but by and large, they are flattering to the majority of 
women, young and old. 





HE CHILDREN’S HOUR: “True Story” maga- 

zine, of all people, has been investigating the brand 
preferences of children. From out of the mouths of 
babes they found that 30.2 per cent. preferred Dr. 
Lyon’s and 30.2 per cent. Colgate’s as dentifrices. For 
the rest, 6.3 liked Phillips; 6.2 Squibbs, 6.1 Calox; 5.1 
Listerine; 5.0 Pepsodent; 3.8 Kolynos; 2.5 Pebeco; and 
2.5 Ipana. 


LAYTEX: Make-up capes come and make-up 

capes go—very quietly, but ‘Playtex’ was launched 
with a bang and much fanfare. According to Inter- 
national Latex Corp. women need no longer commit the 
social sin of a powder smeared dress for the new Playtex 
make-up cape slips over the shoulders and quickly and 
easily protects the dress while a woman is primping. 
The advertising copy headed “make up and. . . Give” 
shows head and shoulders of a model wearing the cape, 
and carries coupons which features not only a space for 
the consumer to fill in the quantity, but actually sug- 
gests multiple orders of one, two and three dozen. 
Orders are not taken care of directly by the company 
but are sorted by cities and presented to accounts and 
prospects to be filled locally. As a result the company 
was literally deluged with orders—and reported a short 
time ago the estimated sale of 1,000,000 capes, and the 
opening of over 1,000 retail outlets. 

It is difficult to account for its sudden phenomenal 
rise out of the make-up cape doldrums. It is certainly 
not the first make-up cape to be placed on the market 
nor is it the first to be sold at cosmetic counters. How- 
ever, it is the first to be backed by national advertising 
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and it is logical to assume that this is what did the trick. 
Anyway, it will be interesting to watch the progress of 
“Playtex” and others which will doubtless spring into 
action to share the limelight—and the profits! 


J OLDED COLOR: Be sure to secure for your 
packaging library a copy of *‘Molded Color” just 
published by the Plaskon Co. In extremely interesting 
fashion, it presents the story of this urea formaldehyde 
molding material, its nature and applications. The full 
page photographic illustrations are stunning. 


[D* ETAILING WITH OIL PAINTINGS: John 
Wyeth & Bro. is detailing physicians with a series 
of oil paintings by Dean Cornwell, dramatizing sig- 
nificant events in the progress of medicine. An elab- 
orate brochure containing a 10 by 13 reproduction in full 
color of the original goes to each doctor requesting one. 
Modestly, on the back, Wyeth calls attention to its 
products which tie in with the particular type of 
therapy represented. 


ot AKING OF MATCHED MAKE-UP: Don’t 
look now, but an outfit in Chicago is said to be 
bringing out what they are pleased to call a cosmetic 
tooth paste. Our information is very sketchy, but the 
idea seems to be to have a tooth paste which will color 
the gums—doubtless to match that new evening dress. 
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Sales of toilet articles and preparations by department stores 
in Baltimore were one per cent. greater, in Washington were 2 per 
cent. greater, and averaged 2 per cent. greater in the whole 
Richmond Federal Reserve District for November 1938 com- 
pared with November 1937. The corresponding unadjusted index 
numbers for the whole district were 146.6 for November 1938, 
122.4 for October 1938, and 143.7 for November 1937. 
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KURLASH 





HELENA RUBINSTEIN 





BARBARA GOULD 


KURLASH 


The new Kurlash cruise and travel kit, 
made of real leather with a fast slide 
closing contains everything necessary for 
eye grooming—Shadette, mascara com- 
pact, Kurlene, Kurlash, eye beauty brush, 
eyebrow brush, eyebrow pencil, tweez- 
zers and a metallic mirror. It is designed 
for easy packing and quick use when 
opened. Offered in several shades of 
leather. 


SCHIAPARELLI 

Especially for Valentine’s Day this 
year Schiaparelli is featuring a Shocking 
pink satin sachet heart to which are 
attached two flacons of Shocking per- 
fume, each a tiny replica of the dress- 
maker dummy form which characterizes 
the larger bottles of Schiaparelli’s Shock- 
ing perfume. 


HELENA RUBINSTEIN 


Helena Rubinstein’s saucy milkmaid 
tray of red wire carries eight chubby 
bottles of Pasteurized Milk Bath, each 
bottle holding a sufficient supply of the 
velvety white powder for two baths. 
The tray looks exactly like the rack a milk- 
man carries, and the bottles are miniature 
replicas of the real dairy variety, daintily 
dressed up with cellophane tops and 
gold cord. 


DAGGETT & RAMSDELL 


Daggett & Ramsdell’s compact and lip- 
stick is set done in old gold, decorated 
with engraved diagonal bands. It is 
packaged in an ivory colored jeweler’s 
box, artistically lined with deep blue 
velvet. The double compact has a loose 
powder container and the rouge comes 
in light, medium and dark. 


BARBARA GOULD 
Barbara Gould has assembled lipstick, 


rouge and nail polish in a new shade 
called Cerise. Four other new shades of 
nail polish have been added: Rose Mist, 
a mauve rose; Fez, a red to be worn with 
browns and greens; Dresden, with a 
pink tone, and Clear for the school girl 
and those who prefer a gloss but no 
color. 


HERPICIDE CO. INC. 


Herpicide Co. Inc. introduced these 
twin massagers recently by packaging 
two of them in a box—not only to 
stimulate sales for home use but ap- 
parently to stimulate scalps as well. The 
white rubber bristles are mounted in 
a black moulded knob, which is said to 
be unaffected by oils, alcohols, soaps, 
water or excessive handling. 
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FRENCH SQUARE 
%, o,1, 2, 4, 6, 8 
j and 10 oz. 


} 







CHESAPEAKE OVAL 


SQUAT JAR 
4, 6, 8, 12,16 and 32 oz. 


ve, 1, 2, 3, 4, 8 
and 13 oz. 





CABINET SQUARE 
1, 2, 2%, 3, 4, 6, 8, 16 
and 32 oz. 





Wewill gladly mail re- 
prints of this illustra- 
tion (without adver- 


tising) upon request. 





They breathe quality and 
distinction... yet these three 
h d contai s—the 
Classic wave set, the Vogue 
lotion and the Sunburst bril- 
liantine—are each from 
lines of STOCK MOLD items. 
When a smart, modern label 
is added, a SALESpackage 
deluxe is created—at a cost 
that is surprisingly low. 











Much as we like to cling to the memories 
of years gone by, one by one, they slip 
away into oblivion... Modern packaging 
eliminated the pickle barrel, the cracker 
barrel ... and other historic landmarks 
found in every type of retail store at the 
turn of the century. 


And just as old-fashioned means of mar- 


keting have disappeared—so have slow 
and inefficient methods of manufacturing 
been supplanted by modern methods and 
machinery— production costs have been 
reduced, the quality average raised. 

But change is still with us. Public fancy 
still is fickle, and sales battles are being 


won because consumers are attracted to 
newness and novelty... brightness and 
beauty in a sales package. 
Trademarked merchandise is your 
business and Salespackages of Glass is 
ours. That’s why we believe it will pay 
you to combine your experience with our 
specialized knowledge of modern packag- 
Any O-I representative will arrange 
to put your problem before our Packag- 
ing Research Division. Owens-Illinois 
Glass Company, Toledo, Ohio. 


OWENS-ILLINOIS 


“FIRST IN GLASS” 
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HAS GREATEST 
iil PULL 


That’s the kind of sealing you get with Crown Screw Caps. And : 
there is a very definite reason for it. Their patented thread forma- 
tion gives greater pull-down sealing pressure. They seal tighter with > 
the same amount of application force. That means a safer, more 


dependable seal. @ The Deep Hook Thread is patented. It is  @PEATER DOWN- PULL 


available only in Crown Screw Caps. For many users it has solved WITH THE DEEP HOOK 
THREAD The patented con- 


the problem of obtaining better sealing at = JANI ae 


Hook Thread results in greater 
down-pull on the cap at just the 
you samples of Crown Screw Caps so you _‘“isht place where it meets the 

sealing surface of the container. 
You get constant positive seal- 
ing pressure—a safer seal for 
your product. 


no extra cost. @ We'll be glad to send 


can try them on your own containers. Just 
write and tell us the size you want. 
CROWN CORK AND SEAL COMPANY e BALTIMORE, MD. 


World's Largest Makers of Closures for Glass Containers 


@ BD SHOW) SORT CAzvs 








STYEE? 275 


STYLE 275—Available in Four Sizes 
Capacity Finish 


4 oz. 415-20 mm. 


6 o7. 415-20 mm. 
8 oz. 415-20 mm. 


16 oz. 415-22 mm. 


STYLE 372—Available in Three Sizes 
DESIGN PATENT 99,819 


Capacity Finish 
2 OZ. 425-13 mm. 
1 oz. 425-15 mm. 
4 o7. 410-20 mm. 


STYLE L-746 10z. 410-20 mm. 


STYLE 385—5 dr.* 425-15 mm. 


DESIGN PATENT 103,785 
Sizes illustrated are underlined. 





STYLE 722—Available in Three Sizes 


Capacity Finish 


Ai dr. 425-15 mm. 


1 oz. 400-20 mm. 
2 oz. 400-20 mm. 


STYLE 908—Available in Three Sizes 
Capacity Finish 


4 oz. 400-22 mm. 


8 oz. 400-28 mm. 
16 oz. 400-28 mm. 


STYLE L-115 20z. 415-20 mm. 


STYLE 362—? oz. 495-15 mm. 


DESIGN PATENT 94,703 


*Not regularly carried in stock. Ask us for 
quotations. 


CARR-LOWREY Glass Co. 


FACTORY AND MAIN OFFICE: BALTIMORE, MARYLAND 


NEW YORK OFFICE: 500 Fifth Avenue, Phone: Chickering 4-0592 
CHICAGO OFFICE: 1502 Merchandise Mart, Phone: WHitehall 4326 
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USED IN ALL PARTS OF 





Non-rolling, extra 
depth, bakelite cap; 
non-swelling, Ame- 
kine synthetic rub- 
ber part, without 
strong odor; Saftee 


ball glass. 





View berfection 


DROPPING PARTS 


THE CIVILIZED WORLD BECAUSE THEY 


MOST SUITABLE FOR ALL CLIMATES 


Double shell metal 
cap; special thin 
flange rubber part; 
special bent glass. 











Regular or acid re- 
sisting plastic cap; 
regular rubber part 
in various colors; 
semi-blunt glass. 


Single shell metal 
cap; clutch rubber 
part; tooled blunt 
glass. 


Write for samples and quotations 
Patented in United States, Canada, Great Britain and other countries 
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Fancy colored beetle 
cap; midget rubber 
part; regular 
straight glass. 


Bottles in Amber, 
Blue, Clear or 
Emerald Green 
Glass 








PENNSYLVANIA GLASS PRODUCTS CO. 


‘“GLASS GOODS 
410-412 NORTH CRAIG STREET 


OF THE BETTER KIND’’ 


: PITTSBURGH, PA. 
































ADMINISTRATIVE 
PROBLEMS 


ITH RESPECT TO THE FDA REGULA- 

TIONS covering the parts of the Federal Food, 
Drug, and Cosmetic Act applying to cosmetics we be- 
lieve that the emphasis given to that part or panel of 
the label “‘displayed under customary conditions of 
purchase” might be useful. The point that we make is 
that if the product is displayed in a carton or outside 
box or wrapping, the required statements must appear 
on the part of this carton, wrapping, or box which is 
displayed to the buyer. In such cases we do not see 
why the required information must appear on the front 
of the perfume or cosmetic container itself, since this is 
not “displayed under customary conditions of pur- 
chase.” And while the same information must by law 
appear on the immediate container as well as on the 
outside container, we can see where back or bottom 
labeling might be permissible on the bottle or jar. Cer- 
tainly there is no great need for a perfume or cosmetic to 
have the maker’s name on the front or back when it is 
being used. And all that is required by the regulations 
is that it appear on that part of the package which is 
displayed under customary conditions of purchase. If 
this view is a proper one, we forecast a great boom of 
business for the carton and box makers. 

The regulations as promulgated by the Secretary of 
Agriculture do not include regulations covering that 
part of the law having to do with imports and exports. 
This is for the reason that the regulations for the import 
and sections of the law are to be drafted jointly by the 
Secretary of Agriculture and the Secretary of the 
Treasury, the latter have a very particular interest in 
imports and exports. 


HE LETTERS STILL POUR IN and the tele- 
phone calls continue on questions concerning the 
new Federal Food, Drug, and Cosmetic Act. Now that 
the regulations for enforcement of this act are promul- 
gated in final form, we are able to answer a great many 
more questions regarding labeling provisions of the act, 
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but we are unable to give an opinion on the large 
majority of the questions put to us. This is because we 
are unable to pass upon the claims made for many drugs 
and cosmetics, especially when often we do not even 
know what the ingredients are. Manufacturers should 
now be quite well able to read the regulations and the 
law and tell whether their labels are right or wrong. 
The intent of the law is clear and manufacturers should 
bear in mind the intent of the law when they are trying 
to determine what is right and what is wrong. 

Recently a manufacturer who imports his product 
from London and packages it here wanted to know if 
the London name and address of the English company 
would be sufficient. We all can easily guess that it is not 
the intent of the law to give the name and address of 
someone outside the country and beyond the jurisdic- 


tion of the enforcement officials. 


ANUFACTURERS CAN NOW GET DOWN 
TO WORK and definitely change their labels, 
labeling, and packaging in accordance with the regula- 
tions for enforcement of the Federal Food, Drug, and 
Cosmetic Act. They now know how quantity marking 
must appear, that the street address is not needed if the 
name and address are in the telephone book of the place 
given on the label, and they know that they must 
identify themselves as manufacturer, packer, or dis- 
tributor. 

Manufacturers also know that, to play safe, the in- 
formation required to appear on the label must appear 
on the part of the label which is presented or displayed 
under customary conditions of purchase. This means 
that on cosmetic labels, the quantity marking and name 
and address must appear on the front label of at least 
the outside wrapper or carton. Drug labels must carry 
in addition the list of active ingredients, percentage or 
quantity of ingredients specified in the law, and a 
warning on habit forming ingredients specified in the 
law. 
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Sure Tete 


vague. COMP OME 


... but with my competition 
tough as it is, I need the new 
package developments /irst. 
And I feel a whole lot surer of 
getting ’em first, doing busi- 


ness with American Can.” 


a> AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Ye 
World’s Largest Manufacturer of Metal and Fibre Containers 
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HE LATEST DIFFICULTY IN PRICE MAIN- 
TENANCE recently occurred in New Orleans 
when the American Drug Stores, a chain of eight stores 
advertised that it was selling drugs, cosmetics, and 
liquors on what it called a Club Plan. The method was 
advertised as instalment selling, ““No Carrying Charge 
—Your Credit Is Good” being the slogan. 

Some items listed were Coty Face Powder, on which 
the Fair Trade minimum is $1.00, offered at seventy- 
five cents down with five cents a week for five weeks; 
Ipana Tooth Paste with a Fair Trade minimum of 
thirty-nine cents, offered at twenty-nine cents down, 
and five cents a week for two weeks; Phillips Milk of 


4 jor Of weal 


FV ILU A Ue 


CUB PLAN DRUES-LIDUORS 


NO CARRYING CHARGE... YOUR CREDIT IS GOOD 


See tase 10 
to" Taco Preeve 


[nr | Just Give the Clerk Your Name and Address When You Make Your Purchase 
At Main Store 1024 Canal St. Only—Easy Payments—Only on Items Listed Below 
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34¢ PHILLIPS’ “2. 2Q¢e Bows ww :sa» | 49¢ LUXOR POWDER 39¢ Down 1x sau. 
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Magnesia was offered at twenty-nine cents down with 
five cents a week for one week. 

As might be expected, the stores do not appear to 
have any method of collecting the additional payments 
as they become due, and for this reason court action is 
threatened against them unless they charge full Fair 
Trade minimum prices when the purchase is made. 


N ADDITION TO THE UNIFORM STATE 

FOOD, DRUG AND COSMETIC ACT prepared 
by the American Pharmaceutical Association and ap- 
proved by the National Drug Trade Conference which 
includes all the major groups in manufacturing, whole- 
saling, and retailing of drug products, we note that a 
model State Bill has also been prepared by the Associa- 
tion of Food and Drug Official of the United States. In- 
cluded in the committee which drafted this latter bill 
were C. S. Ladd, food commissioner and chemist of 
North Dakota; W. S. Frisbie, chief of State Coopera- 
tion of the Food and Drug Administration, and A. L. 
Sullivan, Food and Drug Commissioner of Maryland. 

The bill drafted by the association of enforcement 
Officials is said to conform closely to the Federal Food, 
Drug, and Cosmetic Act. The model bill differs from 
the Federal bill chiefly in the provisions regarding local 
factory inspection, it being felt that this is a State 
rather than a Federal function. 

Now that we have one uniform state law drafted by 
enforcement officials and one drafted by the industry, 
there should be some real activity when the State 
legislatures try to find out what is what regarding the 
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problem of enacting a new bill to bring the law of the 
State up to date with the Federal law. 

We recently heard that the eminent Mr. Maslow, 
who had a great deal to do with the threatened revision 
of the Sanitary Code of New York City several years 
ago, now tells that he and his associates have a real 
tough bill which will be introduced at Albany for con- 
trol of drugs and cosmetics within New York State. 
Mr. Maslow is said to be of the opinion that the bill will 
not possibly pass in the form in which it is introduced, 
but even after concessions are granted to the industry, 
the bill will be quite something and tie the industry up 
quite tightly. This sounds just like what happened to 
the industry following Senator Copeland’s introduction 
of the Tugwell Bill. 


HE REGULATIONS WHICH PROHIBITS a 
product from being named after one or two ingre- 
dients, but not all such ingredients is more reaching than 
we had at first supposed. This regulation, which is 
identical for both drugs and cosmetics, reads as follows: 
“The labeling of a drug (or cosmetic) which contains 
two or more ingredients may be misleading by reason 
(among other reasons) of the designation of such drug 
(or cosmetic) by a name which includes or suggests the 
name of one or more but not all such ingredients, even 
though the names of all such ingredients are stated else- 
where in the labeling!” 

This regulation is another of those carry-overs from 
the regulations for enforcement of the old act. We 
always believed that the regulation went beyond the old 
law and we likewise believe that this one went further 
beyond the new law. Note that the regulation says 
that a name might only suggest one or more ingredients. 
We can think of so many products on the market which 
are named in this manner that some extremely old and 
valuable trade-marks will be lost if this regulation is 
enforced and upheld by the courts. 

It has long been a theory of Dr. Durrett of the Food 
and Drug Administration that names invalided by this 
regulation and names that are therapeutically sugges- 
tive are wrong under the law. However, the legal brains 
of the industry have never agreed with him. There 
was nothing in the old law which prohibited therapeu- 
tically suggestive names, yet Dr. Durrett would not 
approve them if he could get away with it. 

We remember an attempt by the Food and Drug 
Administration to abolish the name Cascarets because 
the name of the product suggests one of the ingredients, 
but not all such ingredients. However, the name is still 


in use. 


EK FIND MORE PEOPLE AWAKENING to the 
fact that it is going to be extremely difficult to 
launch a new proprietary under the new Federal Food, 
Drug, and Cosmetic Act, and the Wheeler-Lea Act. 
With the Food and Drug Administration in full charge 
of all new products that are introduced, and more 
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stringent about claims, a manufacturer must have 
definite proof of the efficacy of a product before he will 
be allowed to market it. Further than this, the manu- 
facturer also must have definite proof for the Federal 
Trade Commission or they will not let him make any 
advertising claims. 

Products already on the market can be advertised 
simply by the name in many instances and very few 
claims have to be made in the labeling. Take the case 
of Bayer Aspirin, it being remarked by an official of the 
company that this product can be advertised simply by 
the use of the Bayer cross since everyone knows the 
products and its uses. Castoria, Alka-Seltzer, many 
cold and cough remedies,—practically the entire list of 
well-known and reputable products can be advertised 
merely through publicity given to their names or their 
backgrounds. 

Such a condition will make for a status quo state of 
affairs in the drug business. The manufacturer who 
wants to introduce a product will be called upon for 
proof of efficacy in a staggering number of cases—cer- 
tainly a number of cases that is impossible to obtain 
without real cooperation of the medical profession 
throughout the country. 

And this leads us to the belief that all new type 
products will have to be introduced ethically, even 
though at a later date they might abandon whatever 
ethical standing they have. For it will be necessary to 
obtain definite proof through the cooperation of the 
medical profession before a product can be labeled for its 
uses or before advertising claims can be made to the 
public. 





OMPLETE NEW PACKAGING OF MANY 
PRODUCTS will be necessary not only because of 
the new labeling requirements of the law, but also be- 
cause of the deceptive packaging provisions of the law. 
No one knows how the FDA is going to tackle the slack- 
fill package problem, but it is certain that much will be 
done about it when the time comes. Paneling and in- 
verted bottoms will no doubt be allowed on a propor- 
tionate basis. Trade custom will also be considered in 
this matter just as it has been considered in regulations 
covering other parts of the law. 


HE PUBLIC HEARING ON THE PROPOSED 
REGULATIONS covering the certification of 
colors under the Federal Food, Drug, and Cosmetic Act 
has been scheduled for February 6 in Washington. 
There are one hundred and thirty-two colors listed in 
the proposed regulations, of which fifteen have been 
certified for food use under the old Food and Drugs 
Act. The increase in the number of colors gives some 
idea of how many will be required for cosmetic manu- 
facturers, since relatively few of the proposed colors are 
for use in drugs. 
In addition, the list as proposed is not as compre- 
hensive as manufacturers would like it to be since the 


68 The Drug and Cosmetic Industry 


FDA did not have sufficient time to make adequate 
investigations of the several hundred proposed. How- 
ever, more colors will be added to the list as the in- 
vestigations are completed. 

A number of colors submitted were not put on the list 
because toxicological studies indicated that they are not 
harmless or because suitable chemical methods of 
analysis are not available. Methods of analysis are 
necessary for a certified color since the batches must be 
analyzed for purity. 

All interested in the colors they are using should 
attend the hearing. If they cannot attend the hearing, 
then they should submit their testimony in affidavit 
form to the Food and Drug Administration or the 
Secretary of Agriculture. It is pointed out, however, 
that affidavits are not as important as personal appear- 
ances, since there is no opportunity to cross-examine 
the ones who submit affidvaits. 


T IS GOING TO BE INTERESTING to see the 
packages appear on the market with the new labels. 
Drug products with their active ingredients, specified 
ingredients, warning statements, and full name and 
address. Likewise it is going to be extremely interesting 
to see cosmetics‘appear with the full name and address 
and also with the name defined as manufacturer, packer, 
or distributor. While these labeling requirements are in 
the law for the protection of the public, the industry 
itself will read them avidly and will make much use of 
them. 


HE STATEMENT OF ACTIVE INGREDIENTS 

is going to be a headache to people with new prod- 
ucts since they must confess to the industry at large 
what they are using. No longer will it be possible to 
hide the ingredients from those in the industry who 
would imitate a product. The difficulty of making an 
analysis of a mixture of organic chemicals is now over- 
come, the label itself will give the answer. And 
imagine how a retailer can compare the two products for 
the purchaser must after the manner of Macy with 
vitamin potency statements on an advertised vitamin 
tablet and their own. From now on everything is to 
be open and above board. 


HICH LEADS US TO THE THOUGHT that 

with price maintenance either forcing manufactur- 
ers of advertised goods to reduce their prices to retailers 
or to open the door to non-advertised products, the 
publication of ingredients on the label is going to aid 
non-advertised products still further. It looks as 
though everything is being done to prevent a manu- 
facturer of a good product from taking a good profit on 
his business. We suppose it will work out all right and 
that the industry will be better off in the long run, but 
right now it seems that the changes will be painful to 
many. 
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LEGAL ANGLES 


POLICING PRICES 


After pretty consistent wrangling and 
argument among themselves and with the 
manufacturers, dealers in both the liquor 
and the food field have finally decided that 
the policing of Fair Trade should be and is 
a function of the manufacturers. The 
drug and cosmetic trade to date has not 
been bothered by any great effort on the 
part of its distributors to help in the mat- 
ter of price maintenance. They have taken 
it in strides and left the work of policing 
and actual protection up to the manufac- 
turers from the start. Perhaps that is why 
price protection appears to have worked a 
little better in our industries than it has in 
some others. As the same time no one is 
going to contend that everything is ideal. 
Reports have it that at least one important 
company is going “off Fair Trade.” <A 
start in that direction might bring a string 
of troubles not too greatly different from 
those which have followed Fair Trade in 
other fields. Let’s hope the report is not 
well founded and more important, that 
educational work as to Fair Trade’s value 
will be more conspicuous in the work of the 
industry than it has been to date. 


WEIGHTS AND MEASURES 


Circumstantial reports, not yet official, 
however, are that one of the most import- 
ant cosmetic companies is in something of 
a jam because it has failed to read care- 
fully the provisions of the New York State 
weight and measure law and has labeled 
some of its packages none too clearly on 
the bottom instead of distinctly on the 
face. It seems likely that enforcers will be 
somewhat tougher on violators of this old 
law from now on. The law itself has been 
in effect about twenty years but no one 
paid much attention to it until recently. 
Now it is decidedly a live question. The 
loss to the manufacturer in question, 
whose distribution is very wide, is likely 
to be quite severe, if, as reported, the 
officials compel the relabeling of all pack- 
ages now on dealers’ shelves. At the same 
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time, he and other drug and cosmetic 
houses have only themselves to blame if 
complete compliance is not the rule. They 
have had warning enough in all conscience. 


TRUST BUSTING THE A.M.A. 


Trying an anti-trust suit of the magni- 
tude and complications of that recently 
filed against the American Medical Asso- 
ciation in advance is much too great a task 
for this department. 

Of course, there is little doubt that dis- 
ciplinary action by the A.M.A. has been 
taken against quite a few doctors, both 
members and non-members. It is also a 
fact that the operations of the Council 
have often prevented manufacturers from 
advertising, not only in the official Journal 
but also in a good number of minor medical 
publications. Also, a lot of drug trade 
leaders are indulging in wishful thinking 
about the result of the pending case and 
its effect upon the fortunes of the Chicago 
group. Granting enough evidence of dis- 
crimination and discipline which may have 
hindered some doctors in practicing their 
profession, some of the best corporation 
and trust lawyers tell me that the case will 
finally revolve about a single question, 
namely, “Is the practice of a profession, 
in this case medicine, ‘trade and com- 
merce’ )”’ 

At first blush it would seem to most of us 
that drawing a hard and fast line between 
profession and business when both are 
conducted for pay or profit would be too 
difficult a task and that all gainful occupa- 
tions are actually “‘trade and commerce.” 
Well, maybe so, but a good many fine 
legal minds think to the contrary and be- 
lieve that the A.M.A. will win its case on 
this point, if on no other. Perhaps, again, 
the lawyers, who are professional men, are 
indulging in some wishful thinking. In 
any event, a great change in the A.M.A.. 
seems likely, regardless of the outcome of 
this suit. It is no secret that the organiza- 
tion has not functioned as unanimously 
during the last few years as the good Dr. 
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Fishbein would like to have us believe. 
Also, there are two strong factions on the 
opposing sides of the question of co-opera- 
tive medical care, which is the cause of this 
very suit. Many envisage the end of the 
Chicago czardom and believe that that end 
would have come even if the government 
had not precipitated the dispute into the 
press by bringing its famous anti-trust 
suit. 


OTHER A.M.A. TROUBLES 


Preliminary work on the “‘Endocreme”’ 
case has been going on with reports en- 
couraging to both sides. The A.M.A. 
partisans report that preliminary exam- 
inations have only fortified their belief in 
ultimate victory. Partisans of the 
plaintiff, on the other hand, say that their 
evidence will demolish any defense which 
Dr. Fishbein can muster. It seems likely 
that the anti-trust matter will have an 
effect upon the older and more private case 
although, of course, both should stand 
upon their own legs as officially they will. 


TRADE COMMISSION CASES 


The Federal Trade Commission is still 
active in citing numerous firms in the cos- 
metic industry on the basis of their adver- 
tising claims. Most of these causes have 
been settled by stipulations and in many 
instances, the claims were so fantastic or 
the violations so evident that such a course 
was the only one which could readily be 
followed. Cases recently have been turn- 
ing toward the misuse of a “foreign label’”’ 
or of the words “‘Paris,” ‘‘France”’ etc. on 
goods made domestically. Reports indi- 
cate that at least one very large company 
will be the next on the list in this category. 
And it seems likely that there will be 
another stipulation on its case. 

The industry, in my opinion, should be 
careful what it stipulates, however, since 
in a good many instances, the law would 
be clarified and the industry freed from 
unnecessary and inadvisable citations and 
attacks if the courts were brought in to 
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decide disputed points. Certainly, in 
some instances, citations would be not 
upheld and there would develop some 
records and decisions favorable to the in- 
dustry instead of a constantly mounting 
body of citations and stipulations unfavor- 
able to the manufacturers without defense. 


So I am pleased the Murray Morin and 
Fioret fought out one long discussed point, 
even though they lost the case in the 
Circuit Court of Appeals. The Fioret case 
hinged on the question of whether a per- 
fume whose raw materials were made and 
compounded in France, but which were 
completed by the addition of American 
alcohol could be labeled in such a way as 
to suggest French origin. There were 
other points, such as the use of French 
language in labelling and the implication 
of French origin. The court held that 
addition of American alcohol constituted 
manufacturing and that the labels were 
misleading in their implications of foreign 
origin. The decision intimated, although 
the point was not definitely decided, that 
other lesser operations than the addition 
also be construed as 


of alcohol might 


manufacturing. 

Here is a decision which clarifies the 
meaning of the law and the powers of the 
Trade Commission. More such cases 
where important points are involved, or 
even minor ones, ought to be brought to 
trial, so that the operations of the Com- 
mission may be kept within proper legal 
limits and not be permitted to run wild in 
bureaucratically expansive fashion. 


REVIEWING ADVERTISING 
COPY 


This department has been advised that 
because of the tremendous pressure of 
work, the Board of Standards of the Toilet 
Goods’ Association is no longer able, and 
will not pass upon the copy, labels, etc. of 
companies which are not members of the 
Association. While this may seem to some 
to be a decided limitation upon the usefu!- 
ness of the Board and of the Association, 
it is only fair to point out that the work of 
passing on advertising claims entails very 
considerable expense. Recently, the flood 
of matter submitted has been so great that 
a considerable expansion of the Board’s 
personnel would have been made necessary 
unless the restriction had been adopted. 

The members of the Toilet Goods’ Asso- 
ciation bear the expense of maintaining 
this service, which is always more and 
more valuable. Since they pay and are 
the only ones who pay, they are quite 
justified in restricting the service. 

It has been proposed and argued that, 
in view of the complications entailed by 
the new law, and especially the regula- 
tions, the Government should set up an 
agency for passing upon claims and adver- 
tising in advance. This would seem logical 
at first blush and might, indeed be a useful 
service. Two real objections to such a 
course are evident, however. First from 
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the standpoint of the government, this 
would be going contrary to all precedents 
of our democratic processes. Second, and 
of greater immediate importance from the 
standpoint of industry is the fact that such 
a bureau, administered by those who would 
enforce the law, would undoubtedly lead 
to more and more stringent interpretation, 
to the temptation to go far beyond the in- 
tent of the law in regulating industry, and 
to the obvious temptation to use pre- 
censorship as an excuse for later prosecu- 
tion: We cannot afford to be put in the 
position where the government can say, 
“Do as we say, or else!’’, although we are 
perfectly willing to be told to “obey the 
law or else!” Certainly government pre- 
view and review is not the answer. Per- 
haps the simplest and best way is to join 
the T.G.A., or if you don’t like that, the 
Proprietary Association, which has long 
aided manufacturers through its Advisory 


” 


Committee on Advertising. 


CERTIFIED DYES 

Work has been progressing as fast as 
humanly possible on the certification of 
dyes. There is now an approved list, 
tentative of course, but nevertheless giving 
an indication of a very reasonable attitude 
on the part of the Department of Agricul- 
ture. It may be said in passing that some 
dyes on the approved list are in the debat- 
able class. Chemical and biological work 
is proceeding on these and the Department 
will, if it seems desirable, add other colors 
to the list. One vexing question to many 
sellers of dyes is whether a mixture of two 
or more certified colors, with or without 
dilution, has to be certified, or whether the 
former certification of the ingredients of 
the new mixture will be considered suffi- 
cient. So far, there has been no definite 
ruling, but the tentative position of the 
Department is that such mixtures, espe- 
cially with diluents, constitute “new dyes”’ 
and will require specific approval. This 
may be changed if evidence sufficiently 
convincing in character can be submitted. 
In passing may I say, that this work could 
never have progressed to its present rea- 
sonably satisfactory state unless a great 
deal investigation and 
checking had been done by the industry 
before the government could legally come 
into the picture at all. Even as it is, there 


of preliminary 


is scant time for completion of the work 
before the law goes into effect. 


ROBINSON-PATMAN 


In the press of other newer and perhaps 
more acute matters, all of the exciting 
Robinson-Patman have been ne- 
glected in the press and in industry com- 
ment. They have not been entirely 
neglected by the Federal Trade Commis- 
sion, however, and decisions in one or two 
of some interest are expected before many 
more weeks have passed. Some interesting 
precedents are going to come out of these 
cases which may widely affect methods of 


cases 
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distribution, discounts, allowances and 
other more or less important matters, to 
leave demonstrators and PM’s out of the 
discussion entirely. It would be unwise in 
my opinion to bet against the government 
and in favor of the companies on very 


many of the points at issue. 


ANTI CHAIN STORE BILLS 
Mr. Patman is going to press as hard as 
further restrictive 


legislation governing chain store opera- 


may be to secure 
tions in the next session of Congress. How- 
ever, he seems less likely to win than 
His bill is still 
popular with certain Congressional ele- 
ments, but, unfortunately for him, some of 
its certain supporters, will not be there 


seemed the case last year. 


when Congress meets, and some of them 
may have been succeeded by men who do 
not agree with Mr. Patman’s main thesis. 
Also certain women’s and consumers’ or- 
ganizations are making themselves heard, 
largely due to the work of the chain leaders 
in publicizing their side of the controversy. 
Mr. Patman does have a certain facility 
for getting things done, but the weight at 
the moment seems to be against him. How- 
ever, he has succeeded in partly curbing 
chain the wrong. sort 
through raising the specter of chain taxa- 


competition of 


tion which would be so great as to be 
completely destructive. 


GLASS CONTAINER “TRUST"? 


It has, of course been no secret to the 
initiated, but probably many buyers of 
glass containers unaware of the 
patent chains which have long embraced 
practically the entire glass container in- 
dustry. Senate hearings have developed 
that some measure of control over produc- 


were 


tion units has been exercised by the owners 
of the basic patents, but there was not 
any evidence of moment to indicate that 
the consuming industries have not been 
able to purchase economically and at com- 
petitive prices from leading manufacturers. 
The drug and cosmetic industry in general 
is likely to feel that the small measure of 
control in effect thus far has been helpful 
and salutary rather than the reverse. It 
has complained rather bitterly at times 
about the service which the glass com- 
panies have rendered, but it has not 
quarreled much about prices, ultimate val- 


ues, and competition. 


HALLS OF BEAUTY AND OF 
PHARMACY 

The buildings which will house the cos- 
metic and drug exhibits at the New York 
World’s Fair are practically completed. 
They are two of the most beautiful and 
imposing of the great Fair’s seventy-odd 
structures. Support by the industries has 
been good and the response made to ap- 
peals for intelligent, striking and con- 
structive displays has been remarkably 
well received. 
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USP, FDA, and FTC Action 


U.S.P. Changes 
Synthetic Ephedrine Official 


Official recognition is given to synthet- 
ically produced Ephedrine of the op- 
tically-active variety. This is believed to 
be identical in all respects with the natural 
alkaloid. The definition for Ephedrine on 
page 144, of the U.S.P. XI is changed to 
read as follows: “An Alkaloid obtained 
from Ephedra equisetina Bunge, Ephedra 
sinica Stapf and other species of Ephedra 
(Fam. Gnetaceae), or produced synthetically. 
Stramonium 

Under Stramonium, page 360, of the 
U.S.P. XI, change the alkaloidal require- 
ment from ‘not less than 0.30 per cent.” 
to “‘not less than 0.25 per cent.” 





Extractum Stramonii 

Under Extract of Stramonium, page 160 
of the U.S.P. XI, change the alkaloidal 
requirement from “not less than 1.10 Gm. 
and not more than 1.30 Gm.” to “not less 
than 0.90 Gm. and not more than 1.10 Gm.” 
from each 100 Gm. 





Tinctura Stramonii 

Under Tincture of Stramonium, page 
407 of the U.S.P. XI, change the alka- 
loidal requirement from “not less than 
0.027 Gm. and not more than 0.033 Gm.” 
to “not less than 0.022 Gm. and not more 
than 0.028 Gm.” from each 100 cc. 


Aloe 

Under the monograph for Aloe, of the 
U.S.P. XI, the following revisions are 
authorized. The standards for ash and 
moisture are revised, the second para- 
graph, lines 21 to 23, from the top of page 
47 are to read as follows: 

“‘Aloe yields not more than 4 per cent. 
of total ash, not more than 2 per cent. 
of acid-insoluble ash, not more than 
12 per cent. of moisture, and not less 
than 50 per cent. of water soluble 
extractive, pages 471-475.” 

Tests for identity—The second para- 
graph, lines 4 to 12 from the bottom of 
page 47, is revised to read as follows: 

“Intimately mix in a flask or bottle 
about 1 Gm. of finely powdered Aloe 
with 25 cc. of cold distilled water, 
shake the mixture occasionally during 
two hours, transfer it to a filter and 
wash the filter and residue with suffi- 
cient cold distilled water to make the 
filtrate measure 100 cc. The color of 
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the filtrate, viewed in the bulb of a 
100-cc. volumetric flask, is light yel- 
lowish-brown with Socotrine Aloe, 
reddish-brown with Curacao 
The filtrate darkens on stand- 


and 
Aloe. 
ing.” 

In the second paragraph, line 6 from 
the top of page 48, omit the word ‘“‘deep,”’ 
the sentence to read “a permanent rose 
color is produced in the lower layer.” 

Test for purity—This test, lines 8 to 10 
from the top of page 48, is revised to read 
as follows: 

“Add 1 Gm. of finely powdered Aloe 
to 50 cc. of alcohol in a flask and 
gently heat the mixture, avoiding loss 
by evaporation. Withdraw the heat 
and shake the mixture at intervals 
during one hour. Pour the liquid 
through a small tared filter, or a suit- 
able tared filtering crucible, and rinse 
the flask and filter with alcohol until 
the washings are colorless. Dry the 
filter and the residue to constant 
weight at 100°C. and weigh. The 
weight of the anhydrous residue does 
not exceed 10 per cent. of the weight 
of the Aloe taken for the test. (AI- 
cohol-insoluble substances).” 


F.T.C. Activities 


Seyon Ads Modified 

Earl C. Noyes, 129 State St., Rutland, 
Vt., and 4 East Garfield Blvd., Chicago, 
trading as Seyon Products Co., Inc., and 
as End-O-Corn Laboratories, has been 
ordered in the sale of Seyon Fluid, Seyon 
Ointments and Seyon Lax-O-Tabs, to 
cease and desist from representing that 
such preparations, separately or in com- 
bination, constitute remedies or cures for 
neuritis, lumbago, sciatica or rheumatism; 
that the ointment is competent and effec- 
tive in preventing colds or in remedying 
or treating headaches, or that it is more 
than a palliative furnishing temporary 
relief. 

Under the order, Noyes is barred from 
representing, through use of the word 
“laboratories” in his trade name, or other- 
wise, that he manufactures and com- 
pounds various preparations sold by him, 
or that they have been tested and ap- 
proved by a laboratory, unless he actually 
owns and operates or directly controls a 
plant wherein such products are so made 
and tested by him. 
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Changed Claims 

Milford Milichy Davis, 76 East Fair St., 
S. E. Atlanta, trading as So-Good Chem- 
ical Co., agrees to cease advertising that 
So-Good Hair Grower will grow hair and 
is competent in treating dandruff and 
other scalp diseases; that So-Good Hair 
Straightener will straighten the hair, un- 
less this assertions is limited so as to indi- 
cate that it is merely a temporary dressing 
that may enable one to comb or dress the 
hair so that it will appear to be straight; 
and that So-Good Skin Whitener will re- 
move skin blemishes. The respondent 
agrees to stop using the word “Whitener” 
as part of the trade name of its products, 
So-Good Skin Whitener and Flesh Brown 
Skin Whitener. 


Acker Claims to Stop 

E. M. Acker, Denton, Tex., trading as 
Acker Medicine Co., in the sale of Acker’s 
Black Medicine, stipulates that he will 
stop representing the preparation as a 
competent treatment or effective remedy 
for fatigue, drowsiness or sick headache, 
and that he will cease advertising it as a 
substitute for or as preferable to calomel. 





Wings Agrees with F.T. C. 

Wings Products Co., Inc., 11 West 
State St., Trenton, N. J., in the sale of 
Hollywood Wings, a preparation for use in 
treating the skin, agrees to stop use in 
labeling or advertising of the word 
‘“‘medicated”’ as descriptive of its products 
so as to imply that they are treated with 
medicine in sufficient quantity to produce 
therapeutic benefit to the user. The re- 
spondent also stipulates that it will cease 
making representations which imply that 
its products, when externally applied, 
will nourish or feed the tissue of the skin 
or will make facial or frown lines vanish. 
The respondent also agrees to discontinue 
representing that its products will give re- 
lief from sinus or have been recommended 
by physicians for sinus relief, when such 
are not the facts. 


Foot Remedy Claims 

Old Reliable Laboratories, Ashland, 
Ky., will discontinue advertising that its 
preparation designated Wim is a remedy 
or cure for athlete’s foot, burns, insect 
bites, ivy poisoning, corns or callouses, foot 
rash or other skin ailments; that it will of 
itself prevent re-infection from the fungus 
causing athlete’s foot, or that it is of any 
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value in all instances, The company also 
agrees to cease using the word “labora- 
tories” in its name, Old Reliable Labora- 
tories, Inc., until it owns and operates an 
adequate laboratory under the super- 
vision of a competent chemist. 


Depilatory Claims 

Claro Laboratories, Inc., 530 West 
Indiana Ave., South Bend, Ind., is 
charged with falsely advertising that 
Claro Hair Remover will permanently re- 
move superfluous hair from the body; that 
it is safe and non-irritating, and that 
claims made for the product are guaran- 
teed; that the product will not permanent- 
ly remove any hair, but will only destroy 
existent hair; that it will cause the hair 
thereafter growing out to be more coarse, 
and that, according to some authorities, it 
will result in more hair growing out. The 
complaint points out that any chemical 
depilatory containing a sulphite in suffi- 
cient quantity to dissolve and burn hair as 
does Claro Hair Remover also will irritate 
or burn some delicate skins. 


Stomach Tablets 

E. W. Knowlton, trading as Old Mission 
Tablet Company, Pasadena, Calif., is 
charged with representing, when such are 
not the facts, that Old Mission Tablets, 
also known as O-M Tablets, are one of the 
greatest tablets offered for general run- 
down stomach conditions; that they will 
quickly relieve stomach and _ digestive 
troubles frequently caused by costive 
weakened digestive system; that they will 
relieve congestive stomach soreness, sick 
headache, backache, dizzy spells, and gas- 
tric stomach attacks, and that relief from 
the conditions named is often attained 
from use of the first tablet or two. The 
complaint also alleges as false the repre- 
sentation that the respondent’s tablets 
helped to build up the reputation of one of 
the greatest stoiznach and kidney special- 
ists in the United States. 


Weight Reducer 

I. Burman, trading as Burtley Com- 
pany, 245 Fifth Ave., New York, is en- 
gaged in selling under the trade name 
Marrilis a drug or cosmetic to be used as an 
external application for reducing weight. 
According to the complaint, the respond- 
ent disseminates advertisements in which 
he falsely represents that Marrilis is pre- 
pared by one of the world’s leading cos- 
metic scientists; that the preparation will 
cause a definite and substantial loss of 
weight at the place applied, and will re- 
duce weight one to four pounds after each 
treatment by naturally and scientifically 
eliminating fatty particles, surplus water 
and waste through the skin. The com- 
plaint charges that the preparation serves 
merely as an emollient ointment when 
applied to the skin. 
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Origin of Perfumes 

Parfums Langyel.¥Ltd., 105 East 29th 
St., New York, allegedly advertises that 
the perfumes, toilet waters and other cos- 
metics it sells are manufactured in France 
and imported into the United States, when, 
in fact, they are made in this country from 
essential ingredients among which are 
some imported from France. 





Feminine Products Claims Stopped 

Two distributors of feminine hygiene 
products have been served by the Federal 
Trade Commission with orders prohibiting 
certain misleading representations in the 
sale of such articles. 

R. E. and Gladys M. Leaderbrand, 
Springfield, Mo., trading as F. B. Prod- 
ucts Company and as F. B. Drug Com- 
pany, distributors of F. B. Regulators, 
F. B. Relief Compound and other prepara- 
tions, are directed to cease advertising 
that such preparations form safe, com- 
petent or reliable cures or remedies for 
certain ailments of women and that F. B. 
Vagettes and F. B. Vagi-Tabs constitute 
effective, potent or powerful germicides 
under the conditions of use for so-called 
feminine hygiene purposes. Findings are 
that the respondent’s representations are 
false and misleading. 

Josiah L. Jones, 824 Central Ave., St. 
Petersburg, Fla., in the sale of an ap- 
pliance designated Venereal Air Syringe, is 
ordered to cease representing that use of 
the device protects women against preg- 
nancy and constitutes a competent and 
effective remedy, cure or treatment for 
women’s diseases. Findings are that many 
of the respondent’s representations are 
false and fraudulent and are used with 
reckless disregard of their truth or falsity. 


Porous Plasters 

Allcock Manufacturing Co., Ossining, 
N. Y. stipulates that it will stop represent- 
ing in advertising matter that Allcock’s 
Porous Plasters are of value in treating 
rheumatism, arthritis or sciatica and will 
give immediate relief from chest colds. The 
respondent company also will discontinue 
advertising that pains caused by rheu- 
matism, arthritis, sciatica, lumbago and 
strains respond instantly to Allcock’s 
Porous Plasters or that such pains will be 
quickly curbed by use of the product. 


Mentho Salve & Vapor Balm 


An order to cease and desist from unfair 
competitive methods in the sale of 
medicinal products and other merchandise 
has been entered by the Federal Trade 
Commission against Morris R., Charles, 
and Mary Shapiro, 836 West Roosevelt 
Road, Chicago, who have traded under 
the names Uca Manufacturing Company, 
Uca Mentho Company, Uca Mentho 
Laboratories, and Robert Moore Com- 
pany. 

The respondents are directed to cease 
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representing that Uca Mentho Salve and 
Uca Vapor Balm are competent and ad- 
equate remedies or cures for eczema, sore 
throat, colds, cuts, burns, chapped hands 
and lips, asthma, catarrh, and other ail- 
ments, and to discontinue advertising 
through use of the word “laboratories” 
that they own or operate a laboratory. 

The order also prohibits placing in the 
hands of others pull cards or other lottery 
devices whereby such persons are en- 
abled to dispose of or sell merchandise. 

Findings are that the respondents’ two 
medicinal products will not heal and are 
not effective remedies or cures for the ail- 
ments advertised; that the place where 
the products are compounded and mixed 
is not a laboratory, and that the trade 
name Uca Mentho Laboratories, formerly 
used by the respondents was discontinued 
in 1936. 


Boncquet Labs. Cited 

Frederick A. Clarke, 1416-18 South 
Central Ave., Glendale, Calif., trading as 
Boncquet Laboratories in the sale of 
Boncquet Blood Building Tablets, also 
known as Boncquet Hemo-Tabs and 
Boncquet Tablets, is charged with having 
represented that his preparation is not a 
drug but a food; that it will regenerate the 
blood in from 9 to 30 days; that it is a 
valuable aid and remedy in the treatment 
and cure of anemia, and that it is scien~ 
tifically processed so as to have and retain 
Vitamins A, B, E and G in the maximum 
amounts. 

The complaint alleges that the prepara- 
tion is a drug which has no significant 
effect on the bloodstream and that it con- 
tains no ingredient having any value in the 
treatment of anemia except an amount of 
liver, which is useful only in treating 
pernicious anemia and then only if given 
in relatively large amounts. The prepara- 
tion contains the four vitamins mentioned 
in small amounts only, it is alleged. 

Representation that preparation is the 
discovery of Dr. Pierre Auguste Boncquet, 
an internationally noted biochemist, is 
misleading, according to the complaint, in 
that that individual is neither a medical 
doctor nor a well-known authority on food 
and nutrition. 


Hair Preparations 

Mrs. Devillah Bailey, Jamaica, N. Y., 
trading as New York Mail Order House, 
distributes Glosso Foam Shampoo, De- 
Villa’s Tonic Hair Food and Glosso 
Enamel Permanent Hair Dressing. She 
agrees to cease advertising that the “tonic 
hair food”’ is a combination of roots, herbs 
and barks; that it stimulates the growth 
of hair, and relieves itching and dandruff. 
The respondent also stipulates that in pro- 
moting the sale of her products she will 
discontinue using the words “‘tonic,”’ “hair 
tonic,” “food,” or “hair food,” as part of 
their names. 
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ESSENTIAL OILS ¢ PERFUME BASES ° 


CUTANOL 


* SIIO SSAIANAdadL 


We announce the creation of ETHERS e ETC. 
this masterpiece, developed to 
give an unusual flower note to 
your creams, lotions and 


powders. 


Write for a sample and try this 
exceptional base. The price is 
$6.00 per pound. 
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Cite Zendejas Advertising 

Alleging misrepresentation in the sale of 
a medicine advertised in Spanish over the 
radio and in newspapers and periodicals, 
the Federal Trade Commission has issued 
a complaint against Zendejas Products 
Corp., 200 West 51st St., Los Angeles, and 


against J. Silva, secretary and manager of 


the corporation. 

Zendejas Medicine, it is alleged, is repre- 
sented as containing well-known curative 
qualities of many plants, barks and roots, 
and as helping to purify the blood, regulate 
its circulation and prevent blood clots. 
This medicine, it is also alleged, is adver- 
tised as a cure or remedy for ailments for 
which an idoized medicine could be pre- 
scribed, and as being of value in treating 
rheumatism, arthritis, and skin diseases. 

The complaint alleges that representa- 
tions are exaggerated and misleading, and 
that use of their false advertisements is 
likely to induce the purchase of medicinal 
preparations containing drugs. It is al- 
leged that Zendejas Medicine contains 
drugs the indiscriminate sale of which is 
dangerous. 


Rheumatic Remedy Cited 

Alleging dissemination of false adver- 
tisements concerning the therapeutic value 
of a medicinal or pharmaceutical prepara- 
tion designated as Allenru, the F. T. C. 
has issued a complaint against two cor- 
porations in Jersey City, Alle-Rhume 
Remedy Co., manufacturer and Block 
Drug Co., distributor. 

Block Drug Co., it is alleged, owns and 
controls a considerable portion of the com- 
mon stock of Alle-Rhume Remedy Co., 
and the affairs of both companies are con- 
trolled and directed by the same officers. 

The complaint charges that the respond- 
ent companies falsely advertise that 
Allenru is guaranteed to remove the cause 
of sciatica, neuritis and lumbago; that its 
use will cause uric acid poisons to be 
eliminated in 24 hours and that pain, 
agony and inflammation will leave the 
body within 48 hours; that most of the 
aches, pains and lameness of rheumatism, 
sciatica, neuritis and rheumatic gout are 
caused and aggravated by excess uric acid 
and other circulating poisons, and that use 
of the preparation will swiftly stop the 
distress and agony caused by the condi- 
tions named when they are due to an 
excess of uric acid or other circulating 
poisons. 

According to the complaint, Allenru is 
not a competent and an effective remedy 
for, nor will it cure or be of substantial 
therapeutic value in the treatment of, 
rheumatism, sciatica, neuritis, or any 
other ailment, disease or condition, and it 
will not drive out the pain and agony 
caused by such ailments within 48 hours 
or in any other period of time. The com- 
plaint also alleges that excess uric acid and 
other circulating poisons do not cause, 
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nor do they aggravate, most of the aches, 
pains and lameness resulting from rheu- 
matism, sciatica, neuritis, and rheumatic 
gout. 

The respondent companies’ representa- 
tion that Allenru is a_ safe, sensible, 
scientific formula free from harmful or 
paind deadening drugs is untrue, the com- 
plaint charges. 


Cough Medicines Cited 

Misrepresentation in the sale of cough 
and cold medicines is alleged in a F. T. C. 
complaint issued against M. L. Clein & 
Co., 219 Norris Bldg., Atlanta, and Max 
L. and Sadie B. Clein, the company’s pres- 
ident and vice-president. 

Mentho-Mulsion allegedly was adver- 
tised in newspapers, magazines and on the 
radio as being safe and as constituting a 
remedy or cure for every cough irrespec- 
tive of the cause and as being capable of 
stopping cough spasms and relieving every 
cough regardless of its cause. Malco Cold 
Tablets allegedly were advertised as con- 
stituting a remedy or cure for colds ir- 
respective of the cause and as being cap- 
able of driving colds entirely out of the 
system. The respondents’ representations 
are exaggerated, misleading and in viola- 
tion of the Federal Trade Commission Act, 
the complaint alleges. 


Tissue Building Cream 

Metzler-McKean Corp., 207 Westport 
Ave., Kansas City, Mo., trading as Lady 
Frances Laboratories and as Lady Frances, 
is prohibited from representing that its 
facial creams and cosmetics will build new 
tissues to replace old and broken-down 
tissues, prevent or remove wrinkles, elim- 
inate sallowness and enlarged pores, and 
produce the lovely clear glow of natural 
youth. The order also requires the re- 
spondent company to cease advertising 
that its lipstick and creme rouge are in- 
delible, that it maintains a personal pre- 
scription service for its customers, when 
such is not a fact, and that its salesmen or 
dealers earn $15 a day or any other 
amounts, unless they consistently earn 
such amounts under normal business con- 
ditions. 


Woodbury Must Stop 

William A. Woodbury Sales Co., 347 
Fifth Ave., New York, must cease and de- 
sist from representing that they are the 
manufacturers of the cosmetics and kin- 
dred products they sell, unless they 
actually own and operate or directly con- 
trol a factory where they make such prod- 
ucts. Respondents also are ordered to 
stop using the name “Turtle Cream Oil” 
to describe any emulsion of fats and oils, 
or any other preparation, which does not 
contain turtle oil as a principal ingredient. 


The Drug and Cosmetic Industry 


Beauty Wave Claims 

Societe Coiffure, Inc., 507 West 132nd 
St., New York, in selling a hair waving 
preparation designated Beauty Wave, 
agrees to stop advertising, when such are 
not the facts, that the product has been 
sold by ““Gimbels of New York” or by any 
other concern in any designated quantity 
during a specified period of time, that 
satisfied users number hundreds of thou- 
sands, or that the preparation has been 
used by glamorous movie stars. The 
respondent company also will discontinue 
use in advertising matter of the words 
“manufacturers of’? to represent that it 
makes Beauty Wave or owns or operates 
the plant in which the preparation is 
manufactured. 


Pinaud Claims Must Stop 

Pinaud, Inc., 220 East 21st St., New 
York, has been ordered by the F. T. C. 
to cease and desist from advertising that 
use of an eyelash cosmetic, designated 
Pinaud’s Six-Twelve (612) Creme de 
Mascara, will increase or promote the 
growth of eyelashes or cause eyelashes to 
be longer, heavier or of a silkier quality. 

Findings are that the respondent com- 
pany’s representations as to the effective- 
ness of its preparation are exaggerated and 


false. 


Kolynos Answers F.T.C. 

The Kolynos Co., New Haven, Conn., 
has filed an answer with the Federal Trade 
Commission denying many of the com- 
mission’s charges of unfair and misleading 
advertising in connection with Kolynos 
tooth paste. The Kolynos company asks a 
dismissal of the complaint on the grounds 
that certain quotations from the advertis- 
ing cited by the F. T. C. were disconnected 
parts of advertising statements and did not 
give a fair picture of the advertising as a 
whole. 


Wrisley Case Arguments 

Final arguments in the Federal Trade 
Commission’s complaint case against the 
Allen B. Wrisley Co., Chicago, were heard 
December 14. 

The case hinged about the question of 
whether a soap advertised as an olive oil 
soap is misbranded if it contains other oils 
too. The attorney for the Commission 
cited testimony of the trade and consumer 
witnesses to show that olive oil soap is ex- 
pected to contain only olive oil. The 
attorney for Wrisley cited testimony to 
show that consumers do not expect the 
entire oil content. of olive oil soap to be 
olive oil unless it is specifically stated to 
contain only olive oil on the label. He 
pointed out that the company has never 
used any advertising which would leave 
purchases to believe that Wrisley’s soaps 
do not contain any other oils. 








EVERY USE ° 


Our dropping parts and fitments will give your 
products greater consumer acceptance because 
every part has been carefully fitted and in- 
spected to make doubly sure that your package 
functions properly during its use. We carry 
a complete line of patented non-frictional 
dropping parts. Single and double shell metal 
caps and standard black and brown plastic caps 
are carried in stock. Plastic caps in other colors 
can be furnished without delay on special 
orders. Pippettes of any length or shape, and 
rubber nipples in every color are available for 
immediate delivery. Write for samples and 
prices. 


@ NEW. For products requiring oil-resistant parts, we 
now have available Neoprene synthetic rubber nipples. 
Neoprene, when in contact with any oil base solution, 
does not swell as will ordinary rubber. Write for further 
information on this new development in nipples. 
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MOLDED 


you order any a | ; helen 


S MALL “ee Beautify Your Product 

é. Increase Sales Appeal 
Ne E R A by using 
BOXES 


TERKELSEN HI-LUSTRE 
MOLDED CAP 


Sizes available 
10-13-15-18-20-22-24-28 mm 
: Short... Medium... Long 
to a Any type of liner inserted 


Let us quote on your requirements 


Terkelsen Machine 
Company 


320 A Street Boston, Mass. 





RANDOLPH 
Paper Box Folks 


in | 
RICHMOND, VA. 
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U.S. INDUSTRIAL CHEMICALS, INC. 
NEW NAME FOR U.S.L SUBSIDIARY 


KFFECTIVE JAN. | 


Indicates Further Extension 
Of Activities In Chemieal Field 


President C. S. Munson announces that since Jan. 1. 
1939. all manufacturing and selling activities of the U.S. 
Industrial Alcohol organization, _— the exception of 
resins, are being ¢ -onducted by U.S. Industrial Chemicals. 
Inc.. a wholly peibie subsidiary, formerly 
| known as U. Industrial Alcohol Sales Co., 
Inc. This ¢ “ei of name designates more ac- 
curately the present nature of the U.S.I. or- 
ganization’s business and reflects also its 
greatly widened scope in the chemical field. 
The same organization and plant facilities will 
continue to serve U.S.1.’s customers as before. 





















Urges Industrial Alcohol | 
Users to Attend Council 
Planning Luncheon, Jan. 24 | 


NEW YORK, N. Y.—A luncheon aimed at Expansion Since 1906 
realization of a “Council of Industrial Alcohol } 
Users” will be eld here on Tuesday, January | 
24, at the Chemists Club, 52 E. 41st St.. Cap- | 
tain James P. MeGovern of the Industrial | 
Aleohol Institute has announced. 

Urging representatives of industrial alcohol | 
users to be present. Capt. MeGovern says the | 
mecting will offer an opportunity for discuss- 


Ul. S. Industrial Chemicals, Inc.. today 
manufactures widely diversified chemical 
products and supplies them to virtually every 
important industry using such chemicals in its 
processes. The contrast with 1906, when U.S 

Industrial Alcohol Co. was organized is sharp. 
| Its sole product then was industrial alcohol. 
ing a definite program by which a Council may oar — ; SL. eo manufactures 

: eee er . rest ace triee 3 | and sells solvents, chemicals. resins, erme- 
7 ee 0 oo oe pr | SOLVENTS AND CHEMICALS are manufactured | (iates, ing a levi pee ago 
promoting industrial alcohol throughout the | by U.S.I. at its 40-acre Curtis Bay, Md., plant | : , ! 

| and ‘gs ‘natured), and a vitamin concentrate for 


nation. (upper left). The aluminum stills pictured above 
A “Council of Industrial Aleohol Users” | are used in the production of synthetic resins at | stock and poultry feedstuffs. 


was first broached by Capt. McGovern early 
in December of last year (see Dee. ALCOHOT 
News). Reactions of scientific and trade jour- | 
nals to the projected Council have been “uni- | 
. | 


duction is U.S.1.’s cellulose acetate plant located 


| 
| Newark, N. J. Not shown, but soon to begin pro- | | pon its incorporation in 1906. U. S. In- 
| 
at Baltimore, Md. } 


formly favorable.” 

Those planning to attend the luncheon are | 
urged to communicate with the Industrial Al- | 
cohol Institute, 420 Lexington Ave.. New York. 


CO» Atmosphere Preserves 
Solutions of Tannie Acid | 


AMSTERDAM, Holland.—Tannie acid so- | 
lutions will keep longer if, before sterilization. 
the air in bottles is replaced by carbon diox- 
ide, P. van der Wielen writes in a recent issue 
of Pharmaceutisch Weekblad. 

Sterilization alone is of little value in stabil- | 
izing the solutions against the growth of bac- 
teria and molds, van der Wielen claims. 
because of oxidation (accelerated by alkali 
dissolved from the glass). color formation, 
and the presence of deposits. 











Relates Taste to Structure 
TOKYO. Japan—- Taste is related to the 
stereo-structure of compounds, not to positive 
or negative optical rotation, experimenters 








U.S.I.’s_ original alcohol plant in 
1906 (left). Today’s Baltimore unit 
(above) is the largest of its kind. 
Other U.S.I. plants are located at 
New Orleans, La.; Anaheim, Calif.; 
Newark, N. J., and Chicago, Ill. 


here report. Tests on tyrosine derivatives indi- | 
cate d family compounds have a sweet taste | ! 
while those of natural or / derivatives have a | 
bitter and disagreeable taste. 
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Syringing With Alcohol 
Aids In Treatment For 
Middle Ear Inflammation 
COPENHAGEN, Denmark. 


of acute suppurative otitis media, the combi 
nation of disinfection and astringent 
with improved drainage of the middle ear 
through syringing with alcohol is not attained 
by any other agent, Doctor V. Schmidt declares 


For treatment 


action 


here. 

Discussing details of the method 
bears his name. Dr. Schmidt states that 
creasing drainage brings about simultaneous 
in hearing 
necessily 


which 
in 
improvement well as 
sharply reduces the 
treatment. His remarks 
U eeskrift for Laeger. 
33% Aleohol By Volume 

Phe Schmidt treatment for inflammation of 

the middle ear consists of performing early 


as 
for 


rapid 
operative 
published 


are in 


paracentesis and then applying hot compresses 
for 24 hours. Syringing with 339° by volume 
or 27% by weight of aleohol at 37° C. is then 
begun. A record syringe of from 10 to 20 ce. 
with rubber disk attached to the 
cone and held to the external ear. 

This treatment, Dr. Schmidt continues, is 
performed on an average of 6 times a day, 
although individual cases with a high tem 
perature and a tendency for the paracentesis 


Is used 


opening to close may require more frequent 
daily flushings. 

An account of Doctors Schmidt's and Jor 
gensen’s experiences in applying the treat 
ment to several hundred patients is given. 


Acetic Acid and Alcohol 
In Low-cost Shave Lotion 


AUGSBURG, Germany—How an inexpen- 
sive after-shave lotion can be prepared from 
neutralizes alkalinity and 
possesses astringent properties is revealed in 
an article published here. 

It is suggested that 200 parts of glacial acetic 
acid be mixed with 800 parts of water and 
later diluted to a 1% solution. Perfuming the 
initial 20% solution is described as “difficult” 
but can be done by adding 12 parts of vanillin, 
5 of coumarin, 10 of ethyl acetate and 5 of 
citronella oil dissolved in twice th 
alcohol. according to the author. 


Philadelphia Office Moves 
On Jan. Ist, U.S.1.’s Philadelphia Office 
will move from 401 North Broad St. to 3200 
North 17th St. The new phone numbers will be 
Radcliffe 0220 and Park 2808. J. W. Criss is 
manager of the Philadelphia Division. 


N 


acetic acid which 


volume of 











Nail ‘Conditioner’ 

PHILADELPHIA, Pa. 

in a recent Vedical World, the 

following formula is recommended to prac- 

titioners for women who complain of dry 
and cracked nails due to nail polish: 





Appearing here 
issue of 


Grams 
Tr etnan lan ! 10 
NVhite petrolatum 13 
White wax 
Anhydrous wool fat 


vWVater x 
Application, the article states, should be 
made nightly and during the day, if pos 
sible. 











New U.S.1. Name Indicates 
Diversity of Activities 


‘¢ lf 





dustrial Aleohol Co. was the pioneer manulac 
turer of industrial alcohol in this country. 

In 1917 U.S. Industrial Chemical Co.. Ine., 
was organized by U.S.1. and immediately en- 
the manufacture of acetic acid, 
acetone, methyl ethylene. ether and 
numerous other alcohol derivatives urgently 
required in the World War by Allied Gov- 
ernments and later by the United States. To- 
day. the U.S.I. the largest 
manufacturer of industrial aleohol and is also 
a major producer of chemicals and solvents 
derived from alcohol. 


Entered Resin Field in °38 
Che most recent major step in widening the 
chemical activities of U.S.L. was its entry into 


tered into 


acetate. 


organization is 


the resin business. 
the business of Robert Rauh, Inc., a leading 
manufacturer of synthetic resins. including 
modified and pure phenolics, alkyds, urea- 
formaldehydes and ester gums. Later in the 
same year. U.S.L. acquired Stroock & Witten- 


Early in 1938 it acquired | 


berg Corporation, well-known importers of | 
natural resins and distributors of synthetic 
resins. All of U.S.L.’s resin activities are now 


conducted by Stroock & Wittenberg Corpora 
tion. 


Us | 


Industrial Chemicals. Inc.. is begin- 
ning the manufacture of cellulose acetate at a 
new plant constructed for this purpose at Balti- 
Nd. 


more, 











Los Angeles Office Moves 

On Jan. Ist, U.S.1.’s Los Angeles Of- 
fice will move from 1216 Broadway 
Arcade Building to the Western Pacific 
Building, 1031 South Broadway. W. W. 
Haughey is manager of the Los Angeles 
Division. 
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TECHNICAL DEVELOPMENTS 
Further information on these items 
may be obtained by writing to U.S.1. 
A new hair lacquer base soluble in water 1 al 






cohol, gives a transparent trou oat 
removed with water, an announcement 
Thickness of the coating « upon d i 
and increasing the tent speeds th 
drying time, the ma [ nts out 

(No. 170a) 


> 
Automatic blending of face powder free from 
specks, streaks or runs in three mi i 
for a new machine intended to stimulate sales by 
enabling toilet goods departments to blend 

tom-made” powders hygienically. (No. 171a) 


nutes is claimed 


= 
A new latex adhesive claimed to be e 
waxed and greasy surfaces is now avail 
[ products include a quick-se ] 
nearly colorless waterproof cement with excel 

aging qualities for rough surfaces and othe 
eties for smooth surfaces and 7 
waterproof coatings, according to the manufac 








} 








turer. (No. 172a) 

Protective packaging for cosmetics, beverages 
and other products sold in fragile containers, is 
claimed for Balsa wood, described as very light 
and resilient. (No. 173a) 

Hair wave oils said to leave the hair soft, shiny 


and well waved when mixed in the proportion of 
2 to 4 ounces per gallon of wave lotion 
available. The oils reduce the harsh actic 
alkalis and aid in the waving operation, acc 
to a recent report. (No. 174a) 





Removal and re-use without marking the surface 
is claimed for labels backed with a 
drying gum said to adhere instantly 
moistening, to fabrics and smooth 
surfaces such as glass, metal, plastics, etc. The 
labels will withstand exposure to the sun a 
non-corrosive, it is claimed. (No. 175a) 


new non 
Ww ithout 
porous 


non 


nd are 


on 
An inexpensive laboratory oven which will safely 
and automatically keep micro crucibles, beakers 
etc., at temperature from 40°C to 125°C wa 
announced recently. Suggested uses It 
orations, drying crystalline substances, inactivat 


ing vaccines, etc. (No. 176a) 
S 





A completely automatic pH meter not only 
possible continuous visible and recorded 





tion of pH variations but also operates a c¢ 

troller to maintain, automatically, a desired pH 
value, according to the manufacturer. Sugar re 
fining, paper and leather manufacture are cited 


1s typical processes aided by this de 





exac 





Eau de Cologne formulated in 
with a product long-famous in Hav 
introduced into the U. S. shortly, according to ar 
authoritative report. (No. 178a) 


A dustless vacuum powder filler wil! fill any shape 
paper, glass, or tin containers without collapsing 


them, the manufacturer claims. From 20 to 25( 
containers per minute can be filled with both 
sticky powders and free-flowing material t 
stated. (No. 179a) 


DUSTRIAL GHEMICALS, Inc. 


60 EAST 42no ST., N.Y. BRANCHES IN ALL PRINCIPAL CITIES 





A SUBSIDIARY OF U. S. INDUSTRIAL ALCOHOL CO. 


ALCOHOLS 


Amyl Alcohol 
Buty! Alcohol 
Fusel Oil—Refined 
tsopropyl Alcohol 
Cte alelale)| 


*ANSOLS 
Ansol M 
Ansol PR 


ETHERS 
Ethyl Ether 
Ethyl Ether Absolute—A.C.S. 


KETONES 
Acetone, C.P. 
Methy! Acetone 


INTERMEDIATES 
PNaAcelrela-dielal lite! 
Acetoacet-o-chloranilid 
Acetoacet-o-toluidid 
Ethyl Acetoacetate 
molachesial(e)ecemealhicelallila(- 
Sodium Ethyl Oxalacetate 


ESTERS, ACETATES 
Acetic Ether 
Amy! Acetate 
Butyl Acetate 
Ethyl Acetate 
Isopropyl Acetate 
ESTERS, PHTHALATES 
Diamy! Phthalate 
Dibutyl Phthalate 
Diethyi Phthalate 
Dimethyl Phthalate 


TERS, ETHYL 
id BJ Teh ve) | 
Diethy! Carbonate 
Diethyl Maleate 
Diethy! Oxalate 
Ethyl! Chlorocarbonate 
*Registered Trade Mark 


Ethyl Formate 
Ethyl Lactate 


ESTERS, BUTYL 
Butyl Propionate 
Dibuty!l Maleate 
Dibutyl Oxalate 


OTHER ESTERS 
Amy! Propionate 
Dimethy! Maleate 


OTHER PRODUCTS 

Collodions 

urbay Binders 

urbay X (Dried Curbay) 
Ethylene 
Nitrocellulose Solutions 
Potash, Agricultural 
Urethane 


Ethyl Alcohol 


yNalasyelaele iy 
Absolute 

C. P. 96% 

Pure ( 196 proof) 
Specially Denatured 


Completely Denatured 

U.S. |. (Denatured 
Paliaelale) Malslitnis--> 4-3) 
uper Pyro Anti-freeze 
olox Proprietary Solvent 






































A luncheon will precede the forum at 


12.30 P. M. 


Plans for turning research into “economic 
adrenalin’ that will stimulate the develop- 
ment of new products, boost trade volume 


Associations 








Industry Forum January 17 

With “for public confidence, for eco- 
nomic recovery, for expanding employ- 
ment” as its theme, ““The Industry Forum 
—1939” will take place Tuesday, January 
17th, at the Hotel Astor under the spon- 
sorship of the Drug, Chemical and Allied 
Trades Section of the New York Board of 
Trade. 

The 1939 outlook for the chemical in- 
dustry will be presented by Harry L. 
Derby, president of the American Cy- 
anamid & Chemical Corp.; for the phar- 
maceutical industry by R. D. Keim, vice- 
president of E. R. Squibb & Sons; for the 
proprietary industry by W. Y. Preyer, 
president of Vick Chemical Co.; for the 
cosmetic industry by Edward Plaut, presi- 
dent of Lehn & Fink Products Corp.; and 
for the wholesalers by Captain William J. 
Schieffelin. Jr., president of Schieffelin & 
Co. 

Among the subjects that will be re- 
ported upon by the speakers in connection 
with the forum’s announced purpose are: 


An open discussion will follow. 


Jan. 739: 44, 1 








CHARLES E. KELLY 


and add substantial numbers to private 
industry’s payroll; taking economic re- 
covery and good-will out of the mental 
test-tube stage and building them into 
actualities through mutual cooperation; 
advertising for the general good; trends in 
legislation and regulations. 


Meeting of Drug, Chemical, and Allied Trades Section of New York Board of Trade addressed by Dr. Fishbein. 


The Drug and<Cosmetic Industry 


Alcohol Users Council 


Industrial Alcohol Institute has invited 
users of industrial alcohol to attend a 
luncheon at the Chemists’ Club in New 
York, January 24. At this luncheon meet- 
ing the possibility of organizing a “Council 
of Industrial Alcohol Users” to follow 
closely any legislation directed toward the 
control of alcohol for non-beverage use 
will be discussed. 


Chicago Drug Dinner 

Two hundred eighty of the three hun- 
dred members of the Chicago Drug and 
Chemical Association attended the annual 
Christmas banquet at the Hotel Stevens, 
December 22. This year the private cock- 
tail parties which have heretofore been 
held before the Christmas banquet were 
discontinued. Instead one large cocktail 
party sponsored by the association pre- 
ceded the dinner. The arrangements were 
made by a committee headed by Elmer F. 
Smith. 
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aay 
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Three outstanding products representing 
the ULTIMATE for use in a high-grade face 3 
powder. Well known for their adherent 


properties, extreme fineness and lightness 
of bulk .... . Samples on Request, Gladly 


RB] 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK. N. J. 


BOSTON CLEVELAND 
831 ane B10 Broun Bla, 89 Broad Street 15201 Elderwood Ave. 

























Water Soluble Gums Waxes Cosmetic Raw Materia: Fruit Flavors 


Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil lrish Moss 
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Flynn Heads St. Louis Assn. 


At the annual meeting of the board of 
directors of the Drug-Chemical and Allied 
Trades Association of St. Louis, held 
December 10, the following officers were 
elected: president, F. C. Flynn, American 
Drug Corp.; first vice-president, Thomas 
QO. Trisler, Merck & Co., Inc.; second 
vice-president, Elmer C. Flint, Chas. H. 
Dietz Co., Inc.; secretary and treasurer, 
Robert R. Rosenthal, Superior Folding 
Box Co., and chairman of the board, Leon 


Broyer, Mallinckrodt Chemical Works. 





F. C. FLYNN 


The following were elected members of 


the board of directors: O. J. Cloughly, 
Saint Louis Whse. Drug Co.: W. O. 


Dempsey, St. Louis Star-Times; E. L. 
Dumas, Petrolagar Laboratories; R. T. 
Dunn, Dick Dunn Drug Prods. Co.; Har- 
ley A. Eckhart, Dr. Miles Laboratories: 
Fred A. Hoch, John Wyeth & Bro. Inc.; 
Charles J. LaMothe, St. Louis Terminal 
Whse.; Walter Meissler Jr., Merck & Co., 
Inc.; Paul L. Mueller, Missouri Box & 
Label Co.; Joseph Noh, McKesson-Rob- 
bins, Inc.; J. L. Smith, the Mennen Co.; 
Ernest T. Stehlby, Monsanto Chemical 
Co.; Paul Strahl, Burrough Brothers Mfg. 
Co.; J. A. Veazey, Merck & Co., Inc.; G. 
C. Wade, Meyer Brothers Drug Co. and 
O. G. Weitzel, Eastman Kodak Co. 

The meeting was followed by the annual 
banquet of the 
attended by about one hundred twenty- 
five members, men prominent in the drug, 
chemical, and allied trades in St. Louis. 


association which was 


Baltimore Drug Exchange Elects 

At the annual meeting of the Baltimore 
Drug Exchange held at the Emerson 
Hotel, December 7 the following officers 
were re-elected: president, Edward 5. 
Muth, Muth Brothers & Co.; first vice- 
president, J. O. Robinson, Henry B. Gilpin 
Co.; second vice-president, Frank L. 
Black, Hynson, Westcott & Dunning; 
secretary, W. J. Lowry, Yager Liniment 
Co.; treasurer, Leroy Oldham, Leroy Old- 
ham & Co. The executive board is com- 
posed of: George M. Armor, McCormick 
& Co.; Clarence Klingel, Howard Drug 
Co.; M. G. Pierpont, Loewy Drug Co., 


Jan. ’39: 44, 1 


and the officers of the exchange and chair- 
man of the legislative committee. 

Charles L. Fardwell, MWeCormick & Co., 
is chairman of the legislative committee 
and the other members are: Dr. Samuel 
P. Helms, Emerson Drug Co.; Howard C. 
Lamkin, J. J. Lamkin’s Sons; John I. 
MeGinnity, Standard Pharmaceutical 


Corp. and William J. Lowry. 


Chicago Cosmetic Tax 

Hearings on the injunction suit against 
the City of Chicago to restrain it from the 
collecting of a city tax from cosmetic and 
toilet preparation manufacturers were held 
December 1, December 20 and January 11, 
before Honorable Harold E. Sullivan, 
Master in Chancery of the Circuit Court of 
Cook County. 

The City of Chicago is trying to extract 
a City License Fee and 
toilet preparation manufacturers under 
the City of Chicago Chemical and Paint 
Factory ordinance which defines a chem- 
ical or paint factory as any establishment 
which compounds or mixes chemicals, 
paints, etc. The city has taken the posi- 
tion that it is privileged to contro) and 
license toilet preparation 
manufacturers as chemical and paint fac- 
‘trtue of an act relating to the 


from cosmetic 


cosmetic and 
tories by 
storage of combustible or explosive ma- 
terials. 

The Chicago Perfumery, Soap & Ex- 
tract Association, Inc., is opposing this in- 
terpretation. In order to the 
“multiplicity of suits” allegation in the 
association’s bill of complaint the following 
members have been entered as parties 
plaintiff to the cause of action: Arabian 
Toilet Goods Co., Inc.; Bree Cosmetics, 
Inc.; Comfort Manufacturing Co.; Franco- 
American Hygienic Co.; Gordon-Gordon, 
Ltd.; Graham Co.; Helfrich 
Laboratories; Illinois Cosmetics Co.; Kolar 
Laboratories; Kremola Co. Inc.; Lan- 
chere, Inc.; LaPlaya Laboratories, Inc.; 
Lucien Lelong Inc.; Luxor, Limited; 
Marcelle Laboratories; J. E. McBrady & 
Co.; Private Label Cosmetics; Scott’s 
Laboratories; Ela Singer Ice Pak Co. Ine.: 
Valentine Laboratories; Valmor Products 
€o3 


sustain 


Gervaise 


and Western Laboratories, Inc. 


Chemical Salesmen’s Party 

The Salesmen’s the 
American Chemical Industry held its an- 
nual Christmas party at the Hotel 
McAlpin, New York, December 29. The 
arrangements were under the direction of 
B. F. Sheehan of Grasselli. 


Association of 


Chicago Perfumery Banquet 

The annual banquet of the Chicago 
Perfumery, Soap and Extract Association, 
held at the Stevens Hotel, December 10, 
was a great success. Arrangements for the 
dinner were made by Chris Christensen 
and E. P. Scown, co-chairmen of the en- 


tertainment committee. 
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Chicago Association Elects 

The Chicago Perfumery, Soap & Ex- 
tract Assn. has announced the election of 
the following officers for 1939: president, 
A. A. Bafetti, La Playa Laboratories, Inc.; 
vice-president, Paul H. Pettit, Bree Cos- 
metics; secretary-treasurer, Thomas Mor- 
gan, THE DrucG ANp Cosmetic [NpustrRY. 
The elections were held December 30, at 
the annual meeting, at which time W. 
Kedzie Teller, Columbus Laboratories, re- 
tiring president of the association, was 


presented with a set of sterling silver 





A. A. BAFETTI 


candlesticks in appreciation of his services. 

The association’s bowling league con- 
tinues its regular Wednesday night meet- 
ings with the race for first place becoming 
increasingly interesting and exciting. Visit- 
ors are strongly urged to attend even 
though they are not team members for 
some of the latter are always absent and 
they would thus be helping to fill in, while 
having a grand evening at bowling. First 
prize in the Christmas turkey shoot was 
won by H. D. Crooks. 


Olive Oil Association Dinner 

The Olive Oil Association of America 
hold a dinner and entertainment at the 
Produce Exchange Club, New York, 


February 16. 


People 


Powers 25 Years with Fougera 

J. V. Powers, secretary and sales man- 
ager of E. Fougera & Co., was guest of 
honor at a dinner given by his associates 
to commemorate his completion of twenty- 
five years with the company. 


Kroneman Joins D. & O. 

William F. Kroneman has joined Dodge 
& Olcott Co. as a special representative 
for the sale of “‘Essenol’’ an insecticide 
activator based on the penetrating proper- 
ties of specially processed essential oils. 
Mr. Kroneman was at one time in charge 
of the insecticide department of Sherwood 
Petroleum Co. and more recently with 


R. J. Prentiss & Co. 
79 





Percy Magnus To Be Honored 
The New York Board of Trade will hold 


a testimonial dinner at the Waldorf- 


Astoria, New York, January 26 in honor of 


Percy C. Magnus, president of Magnus, 
Mabee & Reynard, who has retired as 


president of the New York Board of 


Trade after six years of service. 
Mr. Magnus served on the executive 


committee of the Drug, Chemical and 





PERCY C. MAGNUS 


Allied Trades Section of the New York 
Board of Trade for many years and was 
chairman of the Section for two years, 
prior to his becoming president of the 
Board of Trade. 

Although Mr. Magnus is retiring as 
president, the Board of Trade will not be 
deprived of his services inasmuch as he 
will now be chairman of the board. 


Wilson Joins Quinlan 

N. W. Wilson of Los Angeles, has been 
appointed district manager for Kathleen 
Mary Quinlan, succeeding Harry Stubley 
who has become Quinlan Pacific Coast 
manager. 

Mr. Wilson who is well known to the 
Pacific Coast trade, represented Denney 
& Denney, Philadelphia, two years prior 


to 1938 and for six years prior to 1936 he 
represented Primrose House. 





Lewis Joins Rubinstein 

T. J. Lewis has joined Helena Rubin- 
stein, New York, as executive vice-presi- 
dent. He will remain president of the Vi- 
Syneral Co., New York, and will devote 
some time to the latter business. Before 
his connection with the Vi-Syneral Co., 
Mr. Lewis was general manager of Eliza- 
beth Arden. 


Wilson Heads Exchange Products 


C. P. Wilson has been appointed man- 
ager of the products department of Cali- 
fornia Fruit Growers’ Exchange, succeed- 
ing E. T. Mr. 
Wilson has been assistant manager of the 
products department since January 1, 
1929 and has been secretary of the depart- 


Cassel, who has retired. 


ment and of the joint executive committee 
of the exchange for nine years. He went 
to the exchange from a position as chemist 
with the Department of Agriculture and 
served as chemist and manager of the Ex- 
change By-Products Co., until April, 1920, 
when he organized the research depart- 
of California Fruit Growers Ex- 
change. He acted as head of that depart- 
ment until January, 1929, when he became 
assistant manager of the products depart- 


ment 


ment. 


Homan on Coast Trip 

Charles Homan, sales manager for 
Dodge & Olcott Co., New York, is on a 
six weeks’ business trip to the Coast. 


Herman Brooks Abroad 


Herman L. Brooks, president of Coty, 
Inc., New York, sailed on the Aquitania, 
December 10, for Europe. He visited the 
offices of Coty in France and England and 
returned to New York on January 5. 





Shipkoff Returns to Bulgaria 

Peter Shipkoff, chairman of P. K. Ship- 
koff & Co., S. A., Kazanlik, Bulgaria, who 
had been in this country for about five 
weeks sailed for home on December 16. 
While in New York he made his head- 
quarters at the offices of Compagnie 
Parento, Inc. His trip took him to 
Toronto where P. Kk. Shipkoff & Co. is 
represented by Compagnie Parento, Ltd., 





PETER SHIPKOFF 


and to the Middle West, spending a few 
days at Parento’s Chicago office. 

The old firm of Shipkoff & Co. was 
founded by two brothers, Peter and 
Theodore K. The former was engaged 
solely in production of Otto of Rose and 
the latter was chiefly concerned with sales 
abroad. The old firm was dissolved in 
1932 after the death of Peter K. Shipkoff 
and two new companies were created: 
P. K. Shipkoff & Co., Kazanlik and Theo- 
dore K. Shipkoff & Co., Sofia, P. K. 
Shipkoff & Co., Kazanlik, is controlled by 
the sons of the late Peter K. Shipkoff. 


Leonard Hill Visits Here 

Leonard Hill, publisher of the English 
publications, “‘Manufacturing Perfumer”’ 
and ‘‘Manufacturing Chemist,”’ sailed for 
the U. S. on the Aquitania January 9. 





Above are shown officials and salesmen in attendance at the Givaudan sales convention. Seated: left to right: Martin B. Vance, Ira Bennett , 
John K. Stevenson, George M. Warren, Dr, M. Luthy, Dr. Eric C. Kunz, R. M. Stevenson, Dudley F. Lum, Dr. G. A. Geiger, Lyle L. Lowden. 
Standing: left to right: R. A. Engel, J. Balsam, Fred Fielding, E. P. Nicholson, H. F. Duffy, R. M. Roberts, H. L. Shaftoe, W. Wynne, George 
Blake, E. R. vanLiew, M. Lazorchak, D. Watson, Frank H. Seely, A. G. Fox. 
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HE SCOPE of the chemist’s research covers the whole earth. The results 
Tt, his research benefit all mankind. Yet he works within the four walls 
of a laboratory. In the field of manufacturing pharmaceuticals, it is his job to 
keep tonnage production geared up to laboratory standards of accuracy. He 
knows no compromise. His job is not merely one of compounding, but of 


testing every ingredient. 


Because of his work, thousands of pharmaceutical products are available 
today; they are bought with implicit faith. The investments of millions of 
dollars behind well-known trademarks are protected by his ideals. 


This man’s standards are those which have inspired the J. T. Baker Chemical 
Co. throughout the thirty years of their producing C. P. Analyzed Reagents. 
This man’s requirements led Baker into the making of Fine Chemicals—meas- 





ured purity by the ton. 


Baker enjoys the confidence of hundreds of such men. They know Baker stand- re ee 
Chemicals held under rigid 
ards are their standards; they know that Baker representatives speak their lan- See, Oe See Gare 


Alkali Bromides 


Potassium lodide 
ner how Baker’s Fine Chemicals can help solve your manufacturing problems. Mecemabass Callie 


Cream of Tartar 


guage. We would welcome the opportunity to demonstrate in a practical man- 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey Consitiiciniaat beach talc 
NEW YORK PHILADELPHIA CHICAGO Sticks and Pellets 
420 Lexington Avenue 220 South 16th Street. 435 North Michigan Blvd. Rochelle Salt 
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Salicylates 
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‘‘Make it better and you'll sell more.’’ This is 
just as true today as it was a hundred years ago. 
Yet, even in these modern times, some manufac- 
turers often do not keep abreast of the new and 
better in regards to the ingredients that enter 


their products. 


GUM ARABIC, for example, has been used for 
generations mostly with hit-or-miss regard to 


standardization and uniformity. 


Perfected by special processes and maintained by 
carefully regulated laboratory supervision, we be- 
lieve our Powdered No. 1 GUM ARABIC is the 


finest ever produced. 


‘‘Make it better’? with PENICK’S POWDERED 
ARABIC. Send for samples and full particulars. 


Test the merits for yourself. 


IF I§T GROWS ...ASK PENICK 


%. BB. PENICK & COMPANY 


132 NASSAU STREET, NEW YORK 


1228 W. KINZIE STREET, CHICAGO 


THE WORLD’S LARGEST BOTANICAL DRUG HOUSE 
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The LABEL 
BEHIND Y(}|JR LABEL 


Your customers reorder because they are satisfied with your products. 


They trust your label. To justify their trust, you put into your 


product the highest quality ingredients obtainable . . . ingredients 
with a label you can trust. 


When it comes to botanically-derived items; alkaloids, resins, solid 
and powdered extracts, oleo-resins, etc., you can fully rely upon 
those produced under the Penick label by the 


PENICK MANUFACTURING DEPARTMENT 


Complete scientific control of all produc- 
tion processes, supervision by a staff of 
specially trained men, a special analytical 
and research laboratory, tremendous physi- 
cal facilities ...all combine toward one 
end quality. Little wonder that so many 
pharmaceutical and other manufacturing 
firms so confidently place their label over 
the Penick label on: 
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DERRIS EXTRACT PODOPHYLLIN U.S.P. 
SORE: Seen PYREFUME (PYRETHRUM EXT. 
EPHEDRINE U.S.P. piano 
EPHEDRINE HYDROCHLORIDE 

USP. SALICIN N.F. 


EPHEDRINE SULPHATE U.S.P. SCAMMONY RESIN NF, 


HIGH POTENCY FISH LIVER OILS e SOLID AND POWDERED EXTRACTS 


%. BK. PENICK & COMPANY 


132 NASSAU STREET, NEW YORK 1228 W. KINZIE STREET, CHICAGO 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 
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Above are shown the exterior and several interior views of the recently completed modern home of the Western branch of Florasynth Labora- 
tories, New York. Dr. Alexander Katz, who directs this branch, is shown in his office. The branch is located at 4643 Hollywood boulevard, 


Los Angeles. 


Companies 
U. S. Industrial Chemicals 


C.S. Munson, president of U.S. Indus- 
trial Alcohol Co., has announced that, 
effective January 1, 1939, all manufactur- 
ing and selling activities of the organiza- 
tion, with the exception of resins, are being 
conducted by U. S. Industrial Chemicals, 
Inc., a wholly owned subsidiary, formerly 
known as U. S. Industrial Alcohol Sales 
Co., Inc. This change of name designates 
more accurately the present nature of the 
U.S. I. organization’s business. 

U.S. Industrial Alcohol Co. was organ- 
ized in 1906 for the manufacture of indus- 
trial alcohol. Today the organization 
manufactures and sells solvents, chemicals, 
resins, intermediates, anti-freeze, indus- 
trial alcohols (pure and denatured), and a 
vitamin concentrate for stock and poultry 
feedstuffs. 

In 1917 U. S. Industrial Chemical Co., 
Inc. was organized by U. S. I. for the 
manufacture of acetic acid, acetone, 
methyl acetate, ethylene, ether and num- 
erous alcohol derivatives. Today, the 
U.S. I. organization is the largest manu- 
facturer of industrial alcohol and a major 
producer of chemicals and solvents de- 
rived from alcohol. 

U. S. I. entered the resin business in 
1938, acquiring the business of Robert 
Rauh, Inc., and later the Stroock & Whit- 
tenberg Corp., which now conducts all of 
U.S. ls resin activities. 
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U. S. Industrial Chemicals, Inc. is now 
beginning the manufacture of cellulose 
acetate at a new plant constructed for this 
purpose at Baltimore. 


Mathee-President Scott & Bowne 

W. H. Mathee, who has been vice-presi- 
dent and general manager of Scott & 
Bowne, Bloomfield, N. J., has been elected 
president of the company and all sub- 
sidiaries. He succeeds Douglas Nicholson, 
who has resigned as president but who re- 
mains as chairman of the board. Arnold 
Gaine has been elected vice-president and 
treasurer and H. McMeilly has_ been 
elected secretary. 


Ellis Joins Ferminich 

Edgar R. Ellis has been appointed sales- 
man in the New York metropolitan dis- 
trict by Firmenich & Co., Inc., American 
distributors for the Chuit, Naef line of per- 
fume specialties and aromatic chemicals. 

Mr. Ellis has been associated with the 
drug and cosmetic business for many 
years and comes to Firmenich from the 
“Oil, Paint and Drug Reporter” where he 
served in the editorial department. 


Patch's 50th Year 

The E. L. Patch Co. held a banquet in 
Armory Hall, Stoneham, Mass., on Decem- 
ber 29, in celebration of the fiftieth an- 


Norwich Advances Lewis 

J. T. Lewis has moved to Norwich, 
N. Y., to take up his new duties as assist- 
ant sales manager of the Norwich Phar- 
macal Co. He will have charge of whole- 
sale sales to large outlets and will work 
with the divisional managers and district 
supervisors. 

Mr. Lewis has been with Norwich since 
1938, first as assistant credit manager of 
the Chicago branch, then as manager of 
the Chicago order and shipping depart- 
ments. In 1932 he was transferred to the 
sales department and in 1934 made special 
representative for Michigan, Northern 
Illinois, Wisconsin, Minnesota, North 
Dakota, South Dakota, and Iowa. 


Fritzsche Opens in St. Louis 

For more than twenty-five years the 
firm of Barada & Page, Inc., has repre- 
sented Fritzsche Brothers, Inc., in the St. 
Louis territory. With the exception of 
Barada & Page, Inc., all other similar 
agencies were replaced several years ago 
by exclusive Fritzsche agents. 

Beginning January 1, 1939, the Fritzsche 
representation in the territory served by 
Barada & Page will be directed from the 
newly established Fritzsche branch in St. 


Louis. Franc A. Barada, is in charge of 


niversary of thetteunding:ef the company. -* the new branch. 
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BETTER NAIL ENAMELS 
WILL COME WITH RESEARCH! 








HE laboratory and research is the heart of a business. Particularly 


is this true in the development and manufacture of nail enamel. 

The last few years have seen great technical development in the finer proc- 
essing of color pigments, in the control of color uniformity, in the formula- 
tion, and in the general physical and chemical superiority of nail lacquer. 
There is little doubt that the future will bring an equal or greater develop- 
ment for the improvement of nail enamel. 

DURLIN research has the advantage of a large, fully equipped laboratory, 
specialized research chemists and long experience in lacquer development, to 
anticipate the changing demands for better nail enamel. 

Standardize on DURLIN Lacquer for your permanent source of supply.* 
Be sure of a laboratory-controlled product; be sure also of anticipating the 
new improved nail enamels of the future. 


*Where you will have dependable and continuous uniformity 


THE NEW IMPROVED NAIL ENAMEL 
OF THE FUTURE‘! 


Keep in Step with Progress 





THE DURLIN CORPORATION 


The Most Experienced Producers of Nail Enamel 


Il WEST 42nd ST. NEW YORK, N. Y. 
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Monsanto Advances Williams 

Promotion of Victor E. Williams, man- 
ager of the New York sales branch of 
Monsanto Chemical Co., to assistant gen- 
eral manager of sales has been announced 
by G. Lee Camp, vice-president. In his 
new position, Mr. Williams will divide his 
time between New York City and the 
Saint Louis headquarters of Monsanto. 
He will reside in New York. 

A. T. Loetiler, who has been assistant 
manager of the New York branch, has been 








V.E. WILLIAMS 


promoted to the managership to succeed 
Mr. Williams. 

F. C. Renner, assistant general manager 
of sales, Merrimac Division of Monsanto, 
Boston, has been promoted to succeed 
Mr. Loefl'er at New York. 

Mr. Williams was born October 29, 
1896 in Saint Louis. Following education 
in Saint Louis schools, he started to work 
in 1915 as oflice boy for John Francis 
Queeny, founder of Monsanto. After 
service with the Missouri National Guard 
on the Mexican border in 1916, he re- 
turned to the company to find he had been 
promoted to the order and billing depart- 
ment. He returned from the World War 


in 1919 and was assigned to the export 
sales department until later in the year 
when he became supervisor of the order 
and billing department. Early in the 20’s, 
he opened the Chicago office of the com- 
pany, and in 1924, he was transferred to 
New York as assistant manager, becoming 
manager a year afterward. In 1930, he 
was made assistant vice-president and 
assistant secretary of the company. 

He is a member of the Chemical Sales- 
men’s Association, the Drug and Chemical 
Club, the Rockefeller Center Luncheon 
Club and the Garden City Country Club. 

Mr. Loeltier was born in Oswego, N. Y. 
February 2, 1904. He was educated at 
Brooklyn Polytechnic Institute, the Col- 
orado School of Mines, and was graduated 
from the University of Rochester in 1926. 
During his college years, he directed a 
Paul Whiteman orchestra unit. 

Prior to joining Monsanto in January, 
1937 as assistant to Mr. Williams, he was 
with Eastman Kodak Co., Yawman and 
Erbe, and the Hooker Electrochemical 
Co., of which he became assistant sales 
manager in charge of organic chemical 


sales. 


Dr. Rothenberger Heads Sandoz 


Dr. E. N. Rothenberger has been made 
manager of the pharmaceutical division of 
Sandoz Chemical Works, New York, suc- 
ceeding Eugene Marti, who has resigned. 
Dr. Rothenberger has been associated 
with the American branch of the company 
for the past two years and for the eleven 
years prior to that was attached to the 
scientific department of the parent com- 
pany in Switzerland. 


Haynes Quits Chemical Fund 
Williams Haynes, publisher of *‘Chem- 

ical Industries,” resigned as of January | 

as a director of the Chemical Fund, Inc. 


* 


Spang Heads Gillette 

J. P. Spang has been elected president 
of Gillette Safety Razor Co., Boston, suc- 
ceeding S. C. Stampleman who has re- 
signed as president to become chairman of 
the board. Mr. Spang resigned from 
Swift & Co., Chicago, last October to be- 
come vice-president of the Gillette com- 
pany. 


Lesser Sells Bost 

Charles H. Lesser has announced that 
he has sold out his interest in the Bost 
Tooth Paste Corp. to the Barbasol Co., 
and has resigned as an officer and director 
of the company effective December 31, 
1938. 

Gloeckler Resigns from Zonite 

Hugo Gloeckler, for the past ten years 
eastern divisional sales manager of Zonite 
Products Corp., has resigned to organize 
his own company, H. Gloeckler Associates, 
manufacturers’ representatives. 

Mr. Gloeckler, who has been in the drug 
business for the past twenty-two years 
has a staff of nine men covering New York 
State and northern New Jersey. 


Harry Walters Jr. to Chicago 

Harry Walters, Jr., has been transferred 
from the Vineland, N. J., plant of Kimble 
Glass Co. to the Chicago sales office. Mr. 
Walters is the son of Harry Walters of the 
New York office of Kimble Glass Co. 


Fowler Returns to Australia 

Frank Fowler, managing director of 
Alfred Lawrence & Co., Ltd., Melbourne, 
Australia, left New York, December 15, 
after a two weeks visit during which he 
made his headquarters with Charles L. 
Huisking & Co., his American agents. 





S. B. Penick & Company was host to a group of those who were in attendance at the meeting of the Insecticide & Disinfectant Manufacturers, 
Association. On December 7, the day following the meeting, the group shown above were taken through the Lyndhurst plant of the Penick 
company, and then returned to the Biltmore Hotel for lunch. 
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KOLMAR LABORATORIES have proven that the problem of 


color matching can be scientifically controlled. By means of the 


photometer, shown above, Kolmar accurately measures all cosmetic 
shades for dominant hue in millimeters and percentage of saturation 
and brilliance. These measurements are charted and the resultant 
curve becomes an unchanging record with which every shade may 
be perfectly reproduced at any time. Although we retain master 
samples, which so frequently fade and change, we find it unneces- 
sary to refer to them. We are proud to offer our customers the cer- 


tainty of color reproduction with no possibility of variation. 


Write for samples of Kolmar Atomated Smooth-as-Silk 
Rouge, THE FINEST ROUGE ON THE MARKET, 
available in over 250 scientifically charted shades. 


ar \aboratories 


iL WA U K CEE e 


We manuracture cosmetics for private label brands, only. We never compete with our 
clients. We also protect the interests of our trade with Products Liability Insurance. 


There is a Kolmar Representative in or near your community. 


M.C. Boyd . . . . . . 100-108 River St., Hoboken, N. J. Warren Curry . 
Norman Kole. . . . 11-108 Merchandise Mart, Chicago, III. 


svree dex 3950 Club Drive, Atlanta, Ga. 
R. G. F. Byington . . 155 N. Vermont Ave., Los Angeles, Cal. 
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Fritzsche Dinner Dance 


A dinner dance held in the Grand Ball- 
room of the Hotel New Yorker on Satur- 
day, December 17, brought to a close 
the annual sales convention of Fritzsche 
Brothers. Attended by two hundred and 
thirty employees and executives, it was 
the largest Fritzsche party on record. 

The sales convention which preceded it 
started on December 13 when twenty-four 
representatives from all parts of the 
United States and Canada were welcomed 
to New York by F. H. Leonhardt, presi- 
dent of the company. The _ three-day 
program included a discussion by John H. 
Montgomery of various sales problems 
and discussions of some of the implications 
of the new legislation; a novel series of 
experiments in odor compounding con- 
ducted by C. F. Booth, a lively quiz ses- 
sion on certain of the properties, charac- 
teristics and applications of numerous 
aromatic chemicals conducted by F. L. 
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FRITZSCHE BROTHERS SALES MEETING 


Hilbert and a talk by H. P. Wesemann 
dealing with imports and conditions sur- 
rounding certain foreign and domestic 
sources of supply. 

Three evening sessions were held, pre- 
ceded by dinner and followed by colored 
motion pictures. of the company’s Seillans 
factory and Dr. Guenther’s African films. 
On Saturday morning the representatives 
were taken by bus for a preview of the 


New York World’s Fair. 


Croda Moves 


On January first the London offices of 
Croda Limited were moved to 403-404 
Cecil Chambers, Strand, London W. C. 2. 
Rapidly increasing business in the south of 
England made necessary this move to 
more central and more commodious quar- 
ters. The London offices are now in charge 
of E. Cannon, the company’s technical 


director. 


FRITZSCHE BROTHERS DINNER DANCE 
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Mayer Appointed Sales Agent 

Marton Freres of 507 Fifth Avenue, 
New York, has appointed Harold Mayer, 
who has represented the Mem line of 
soaps for many years in this market, as 
sales agent for the United States. Mr. 
Mayer maintains offices and display 
rooms at the Vanderbilt Hotel, New York, 
Marton Freres is best known for its Eau 
de Cologne and liquid Sea-water soap 
packages. 

Mr. Mayer also represents Richard 
Wheen & Son of England, and Gallecier- 
Laboratoire Freydina, of Paris, both 
prominent European soap manufacturers. 


N. Y. Q. Closes Saturdays 

New York Quinine and Chemical Works, 
Inc., has announced that, beginning 
January 1, its factory, shipping depart- 
ment and office will be closed on Satur- 
days. All orders received up to noon on 
Friday will be shipped on that day. 
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Stafford Allen & Sons, Ltd., 
LONDON, ENGLAND 


STAFFORD ALLEN product is recognized the world over 
by its sheer excellence. This is no surprise for British 
character is involved here. Which means a rugged deter- 
mination that a product must always be as perfect as is humanly 
possible for it to become before it is shipped from England. 


At those times in your drug manufacturing or in your perfume 


or cosmetic preparation when you require a CLOVE 

‘perfect’? natural aromatic product, please LAVEN DER 
consult with Ungerer & Co., our American rep- N UTMEG 
ORRIS 
PACHOULY 


resentative, for deluxe samples and quotations. 


We are content to rest on your decision. PEPPER iw i NT 
SANDALWOOD 


AMERICAN REPRESENTATION BY 


UNGERER & COMPANY 


13-15 West 20th St. NEW YORK 


Philadelphia Boston St. Louis Chicago Los Angeles Toronto San Francisco 
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Lentheric’s Grand Prix Trip 

Lentheric’s Grand Prix trip for sales 
representatives who have achieved their 
1938 quota started on December 26 aboard 
the S. S. Normandie bound for Le Havre. 
From there the group will proceed to Paris 
where four or five days will be spent sight- 
seeing, visiting the new Lentheric labora- 
tories at Puteaux (Seine), and in business 
meetings. A Banquet International in- 
cluding the European and American staffs 
will be held on January 3rd at the Hotel 
Crillon. 

The following day the group entrain for 
Budapest where more sightseeing trips, 
special luncheons, shopping, etc. have 
been arranged. Several days in all will 
be spent in Budapest, after which the 
group will return to Paris, and shortly sail 
for New York again on the Ile de France. 

The Lentheric representatives who 
sailed on the Grand Prix trip are: Fred F. 
Anderson, Louis C. Barley, Jr... Merton W. 
Brush, Carl B. Casper, Newton Chipley, 
William D. Crookes, Earl P. Haney, Fred 
D. Jones, Nelson M. king, Robert W. 
Kline, Ralph W. keim, Ralph R. Klein- 
schmidt, D. G. Kitzmiller, Clarence H. 
Ober, Harold G. Payne, Jr., Wellington Z. 
Pearsoll, Frank V. Suthers and William R. 
Tenney. The executives who accom- 
panied this group are: Charles S. Gage, 
vice-president; W. D. Canaday, vice- 
president, in charge of sales; David M. 
Kendall, assistant sales manager, Kurt 
Loesch, production manager. 


Hirestra —A.M.A. Suit 

The $3,000,000 damage suit which 
Hirestra Laboratories has brought against 
the American Medical Association will 
probably not come to trial before May. 

At present hearings are being held on a 
suit for injunction asked by Hirestra to 
bar publication of any further critical 
comments on its products in the “Journal 
of the American Medical Association.” 


Valdor Appoints Fougera 

Valdor Laboratories has been estab- 
lished in this country and has appointed 
E. Fougera & Co., New York, as national 
distributor for the United States. Valdor 
will manufacture in this country the lip- 
stick which has been known abroad as 
“Guitare.” This is said to be the largest 
selling lipstick in France and has been 
forging into equal place with the leaders 
in England and other countries in Europe. 
“Guitare” is said to be truly indelible and 
will be marketed here as a dollar lipstick. 

The company has established adminis- 
trative offices at 11 West 42 St., New 
York. In this company at the present 
time are J. Havlik, president, and E. T. 
Politzer, director. Advertising is expected 
to start early in February. The company 
also manufactures ‘‘Arcancil’’ mascara and 
*““Guitarose” cream rouge in France. It is 
not expected that the latter two products 
will be introduced here immediately. 


” 
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Norwich Elects Canadian Officials 

The following officers have been elected 
by the directors of Norwich Pharmacal 
Co., Ltd., of Canada: president, Frank L. 
McCartney; vice-president and general 
manager, M. Webster Stofer; vice-presi- 
dent and director of sales, John A. Goep- 
per; vice-president, Oliver W. Benedict; 
secretary and assistant-treasurer, Donald 
S. Whitney; treasurer and assistant secre- 
tary, John K. Hill. 

Directors elected were: Oliver W. Bene- 
dict, John A. Goepper, John K. Hill, Guy 
L. Marsters, Frank L. McCartney, M. 
Webster Stofer and Donald S. Whitney. 

Dr. Stofer is planning an extensive ad- 
vertising campaign in Canada featuring 
the same products as are advertised in the 
United States. Mr. Goepper has won his 
place on the Canadian staff as a result of 
the outstanding sales job which he has 
done in other British possessions. 


Financial 
Armstrong Buys Hart 


Armstrong Cork Co., Lancaster, Pa., 
has purchased the Hart Glass Manufactur- 
ing Co. of Dunkirk, Ind. The Hart fac- 
tory, which manufactures a wide line of 
glass containers and employs 500 persons, 
will continue to be operated by the same 
management and the sales organizations 
of Hart and Armstrong will be combined. 
Francis H. May, formerly general manager 
of the Hart company, is the new head of 
the glass department of Armstrong’s glass 
and closure division. 

Last June Armstrong acquired the busi- 
ness of Whitail Tatum Co., Millville and 
Keyport, N. J. Whitall Tatum Co. has 
been dissolved. 


Bischoff Dividend and Bonus 


The Ernst Bischoff Co., Inc., [voryton, 
Conn., has declared a dividend of $1.00 per 
share to its stockholders. The company 
gave all employees who joined the com- 
pany prior to September 1, 1938, a bonus 
of one week’s salary as a Christmas gift. 
In addition, all lower wage earners re- 
ceived a salary increase of from 5 to 12 per 
cent. depending upon their time of service 
and their position with the company. 


Continental Can Earnings 

Continental Can Co., Inc. reports for 
the year ended October 31, 1938, a net 
profit of $7,111,429, equivalent after 
dividend requirements on the preferred 
stock, to $2.18 each on 2,853,971 shares of 
common stock. 

Gross sales to outside customers and 
operating revenues less discounts, returns, 
allowances and estimated provision for 
probable tin plate price refunds to cus- 
tomers for the twelve months ended with 
October amounted to $87,436,148. 
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Frank Newton Carpenter 

Frank Newton Carpenter died at his 
residence, 108 East 81st Street, New York, 
December 19, of angina pectoris. He was 
born July 30, 1876 and spent the greater 
part of his business career in the toilet 
goods business. Mr. Carpenter was con- 
nected with Parfums Lionceau for many 
years and was later sales manager of the 
Caron Corp. In June 1925 he became gen- 
eral sales manager of Lentheric and later 
joined Solon Palmer in an executive posi- 
tion in charge of sales and merchandising. 
In August 1938 he joined Shulton, Inc., 
New York, in an executive capacity and 
assisted William L. Schultz, president, 
with the sales and merchandising of the 
Early American line of toiletries. 


Thomas N. Dickenson 


Thomas Newton Dickenson died at his 
home in Mystic, Conn., December 3. He 
was eighty-five years old. Mr. Dickenson 
was associated with his father in one of the 
first developments of witchhazel extract. 


Harold W. Mitchell 


Harold W. Mitchell, Canadian repre- 
sentative for S. B. Penick & Co., died sud- 
denly December 20 in Toronto, Canada. 

Mr. Mitchell had been associated with 
the drug industry for forty years, during 
eighteen of which he represented P. E. 
Anderson & Co., which was later acquired 
by the Penick company. He had been 
Penick’s sole Canadian agent for the past 
fifteen years. 


William J. Mooney, Sr. 


William J. Mooney, Sr., president of the 
Mooney-Mueller-Ward Co., Indianapolis, 
Ind., died December 14 after a short ill- 
ness. He was seventy-five years old. 

When he was thirteen years old he be- 
came a drug clerk in the Blue Front drug 
store in Washington, Ind. About 1880 
Mr. Mooney went to Indianapolis to work 
for the A. Kiefer Drug Co., later becoming 
general manager. In 1902 he formed a 
partnership with J. G. Mueller, the 
Mooney-Mueller Drug Co. In 1915 the 
Mooney-Mueller Drug Co. was con- 
solidated with the Ward Brothers Drug 
Co., and Mr. Mooney became president 
of the new firm. 

He was a former president of the Indian- 
apolis Board of Trade. 


Mrs. Ida G. Planten 

Mrs. Ida Gilman Planten, vice-presi- 
dent of H. Planten & Son, Inc., Brooklyn, 
died at her home in that city on December 
6. Mrs. Planten was the widow of H. 
Rolff Planten, former president of the 
company. 
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54. Waving Fluids, Jellies and 
21. Facial Masks Powders 
22. Cream Equipment 55. Miscellaneous Hair Preparations 
23. Emulsifying Machinery 56. Brilliantines 
24. Paste Equipment 57. Bath Preparations ; 
25. Packaging Creams and Pastes 58. Miscellaneous Cosmetics 
59. Equipping the Small Plant 
26. Liquid Creams 60. Factory Construction 
27. Hand Lotions 61. Handling Materials 
28. Mouth Mashes 62. Packaging Equipment Layou: 
29. Skin Toning Lotions 63. How to Lay Out a Cosmetic 
30. Astringent Lotions Factory 
31. After Shaving Lotions So 
32. Bleaching and Freckle Lotions Tenles and Useful Data 
33. Acne, Blackhead, Eczema Lotions Buyers Guide 
34. Alopecia Tonics Index 
THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 
Please send me at once “Modern Cosmetics” for which I enclose six dollars. 


Name......... 
Address... 
City... 


Company 


If after 24 hours examination I wish to return “Modern Cosmetics” it is 
understood that my money ($6.00) will be refunded at once, on publisher’s 


State 


receipt Of the book. 





Title.. 








Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics’’ a valuable help in business. It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 

The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new to him. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions. 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


ORDER AT ONCE! 


“Modern Cosmetics” 


Beautifully Bound 


564 Pages 




















Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 











Chimie des Vitamines et des Hormones, by Joseph 
Sivadjian, 239 pages, Gauthier-Villars, Paris, France. 
This one of the new series of monographs on pure and 

applied chemistry. Each chapter has a similar ar- 

rangement, namely, historical, constitution, natural 
occurrence and distribution, methods of synthesis, 
physical and chemical properties, methods of deter- 
mination, and physiological action. There is a separate 
chapter, ten in all, on each vitamin and each important 

hormone group. As a very valuable survey of an im- 

portant field, this work can be recommended to those 

interested in the subject. 


Manuel du Savonnier, by A. Matagrin, 268 pages, 

Gauthier- Villars, Paris, France, 30 Frs. 

This is a practical manual giving not only French 
practise, but also a description of important new pro- 
cedures used in other parts of the world. The first part 
is devoted to the general manufacture of soap and 
covers the physical and chemical principles of saponifi- 
cation; raw materials, such as fatty substances, fillers, 
and alkalies; and general methods of manufacture. In 
the second section, laundry and industrial soaps are 
thoroughly discussed, while the final section covers 
toilet and medicated soaps. Although the greatest 
emphasis throughout the book is deservedly placed on 
manufacturing procedure, many formulas are also 
given. 


Sprinkle’s Conversion Formulas, by Leland W. 
Sprinkle, 122 pages, P. Blakiston’s Son & Co., Inc., 
Philadelphia, $1.25. 

The material included in this very convenient pocket- 
size is generally available in handbooks that are much 
more difficult to handle. Alphabetically listed, every 
type of measuring unit is easily found and just as easily 
converted into the desired new unit by simple multipli- 
cation. The necessary constants are given to seven 
significant figures. 
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Cosmetology Jurisprudence, by Romeyn Sammons, 
311 pp., 7x 10”, cloth, Parker & Baird Co., Los 
Angeles, $5.00. 

This is a treatise and manual on the legal liabilities, 
duties, and constitutional rights, of beauty culture 
operators, cosmeticians and barbers, and of manufac- 
turers and dealers in appliances, cosmetics, drugs, etc. 
It is a presentation of the manner in which the courts 
have dealt with litigation in the beauty culture indus- 
try. All beauty shop owners and operators should have 
a knowledge of the laws relating to the work of cos- 
metology as the greatest protection to themselves and 
their investments. This book discusses all the cases 
decided by the American courts in which beauty shops 
were involved as a result of injuries to patrons in shops. 


The Extra Pharmacopoeia, Martindale, 21 Ed., Vol. 
II, 1148 pp., Pharmaceutical Press, London, 22s 6d. 
Volume II of this valued work has just been pub- 

lished by direction of the Council of the Pharmaceutical 

Society of Great Britain. The publication of this 

volume completes the 21st edition of a work which first 

appeared in 1883. The general scope of the two 
volumes has undergone little change. Volume I is con- 
cerned almost entirely with the composition and thera- 
peutic application of drugs, chemicals and biological 
products. Volume II deals with numerous subjects 
ancillary to those dealt with in the first volume, and in- 
cludes such matters as the analysis and assay of 
medicinal substances, the analysis of some principal 
foods and water, the application of chemistry as an aid 
to clinical diagnosis, bacteriological information and 
numerous other aspects of medicine, chemistry and 
pharmacy. This book can well be recommended as the 
scope of information contained therein is valuable to 


medical practitioners, pharmacists, analysts and others. 
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SLUGGHIG 


IS RECOMMENDED FOR 


_.. troublesome formulas 
.., heat-sensitive formulas 
,..moisture-sensitive formulas 


Slugging or precompressing as a method for preparing granulations 
for tabletting has certain very definite advantages. It simplifies the 


problem of combining incompatible drugs or chemicals. It eliminates 





































the wet mixing and drying operations that cause trouble in many 
materials. It reduces both the amount of equipment needed and the 
investment necessary to prepare correct granulations. It saves time, 


floor space and power, also materials handling and other labor costs. 








The Stokes D-3 Rotary is the ideal press for slugging. It is a rugged, Stokes D-3 Rotary Slugging Press 
semi-steel, heavy duty machine, especially designed for feeding fine 


powders. It has the all-essential Stokes Excess Pressure Release that 













prevents possible damage to the machine. Its variable speed drive makes available the most 


efficient operating speed for any specific material. 


This machine is also particularly well suited for making finished tablets or lozenges in sizes 
from 3’’ to 1’. Punches are quickly changed. Correct machine speed for any size tablet is in- 


stantly obtainable. Production rates are up to 350 per minute. 


The Stokes Oscillating Granulator is used for breaking down the pre- 
compressed slugs. This machine has the necessary strength for this 
service, is provided with a special screen, produces uniform granules 


with minimum “‘fines.’’ 


For slugging-granulating you need only a Slugging Press, a Granulator 
and a Tablet Machine. Where required output isn’t too great or tablets 
too small the Slugging Press does double duty . . . makes slugs one 


day and finished tablets the next. Send for more information. 


Our laboratory division, with pharmaceutical and chemical engineers 
and demonstration equipment, is at your disposal to help with all 


granulating and tablet making problems. 





F.J. STOKES MACHINE CoO. 
5932 Tabor Road Olney P.O. Philadelphia, Pa. 


Representatives in New York, Chicago, Cincinnati, St. Luu’s 
Pacific Coast Representative * L. H. Butcher Company, Inc. 


Stokes No. 43-A Oscillating Granulator 
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BY Prainedon, “Os, 
PRUBULCTION ENGINEER 


ACCOUNTING DEFICIENCIES 

For a great many years we have been preaching the 
deficiencies of accounting and the waste of money in- 
volved in making detailed audits which mean nothing. 
On numerous occasions we have pointed out that since 
accountants lack engineering or chemical training, they 
are unable to identify assets and must, perforce, accept 
records as the real thing. The McKesson and Robbins 
fiasco is an amazing confirmation of my position on the 
problem of asset values. In preliminary testimony the 
chief accountant of the firm which did the auditing said 
that they had not actually sent a representative to 
check over the inventory, because, as he so neatly put it, 
an accountant did not know the difference between one 
drug and another, and could be shown a barrel of saw- 
dust as a certain drug and he would not know the differ- 
ence. In this statement, the gentleman hit the nail 
squarely on the head. Even when accountants take the 
trouble to verify the amount or weight of a particular 
item in an inventory, they do not know what they are 
looking at unless they are thoroughly familiar with the 
industry in which they are working. Such familiarity 
can come only from long experience and training in a 
particular industry and is rarely met with in an ac- 
countant working for a professional firm which must, 
of course, extend its activities over many trades. 

The same thing applies to inventories of machinery 
and plant buildings. An accountant is in no position to 
appraise fixed assets of this sort. He cannot tell the 
difference between a hammer mill and a pony mixer, so 
he is obliged to accept whatever values have been 
placed upon plant equipment, so long as he is convinced 
that rates of depreciation are apparently satisfactory. 

The McKesson affair is not the first instance we have 
seen of false values on inventories and acceptance of 
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non-existent inventories by firms of certified public 
accountants. Our position has been, therefore, that 
since the reasonable value of primary assets cannot be 
verified authoritatively by accountants, why bother to 
spend so much money on auditing? 

I think that what will happen as one useful result of 
Mr. Coster’s activities is that accountants will be 
obliged to call in firms of consultants who have ex- 
perience in particular trades, such as Siel, Putt & 
Rusby and similar firms. These gentlemen could test- 
check inventories of materials and identify them, not 
only as to quantity, but as to quality as well. This 
seems to me to be the important thing in making audits 
and if I were a banker loaning money to a firm on the 
basis of its financial statements, I should certainly 
want to know that the inventories of materials, equip- 
ment, and the plant valuation had been verified by 
technical men in the industry rather than by mere 


accountants. 


CLAD METALS 

You are familiar with stainless clad steel and un- 
doubtedly nickel clad steel which is used less often than 
the former but for many purposes is better. It will in- 
terest you to know, therefore, that Luckens’ Steel 
Company, Coatesville, Pennsylvania, will shortly be in 
production on Monel clad steel, aluminum clad steel, 
and also silver clad steel. These new materials will 
actually be two sheets of material permanently bonded 
together. If you are interested in these materials, drop 
a line to the above company addressing it to Mr. E. C. 
Gosnell who has charge of this special development 
division. Mr. Gosnell, incidentally, is a chemical 
engineer and has had a vast amount of experience on 
corrosion problems. 
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Model FA-Q—A new wrapping machine 
that can be adjusted for different sizes in 
10 minutes. 












Model CA-2—Wraps 
leading makes of 
chocolate bars and 
other products. Ad- 
justable for many 
sizes. 


Model S—The ma- 
chine that wraps all 
the leading toilet 
soaps at 150 per 
minute. 





in 1939 


Shorter working hours and higher wages will call for better pro- 
duction methods in 1939...the wheels of industry will have to 
move faster. 

That executives are aware of this is shown by the orders we are 
receiving for new and faster wrapping machines. 

But speed is not the only essential. With speed, must be com- 
bined genuine all-around efficiency...The machines must be 
simple and easy for operators to handle . . . They should be versatile 
—built to accommodate a variety of package sizes, and to permit a 
change in package style, if necessary. In short, your modern 
wrapping machine must be a flexible and accommodating servant 
as well as a fast one. 

Working with package goods manufacturers during the past 25 
years, we have taken a leading part in the development of such 
machines. Many basic improvements now common to most 
wrapping machines were first introduced in our models. Moreover, 
since we regularly build many different types of wrapping machines, 
we can readily supply one that is ideally adapted to the special re- 
quirements of a product. This perfect adaptability, of the machine 
to the product, enables a manufacturer to introduce a new and strik- 
ing package, offering greater eye appeal as well as better 
protection for his goods—the kind of package that wins 
trade and holds it. 

Comparison of our new machines with your present 
equipment will show you in dollars-and-cents what we can 
offer you. Why not make the comparison? 

Get in touch with our nearest office. 





PACKAGE MACHINERY COMPANY, Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND LOS ANGELES 


Typical of the 78 different types of Mexico, D. F., Apartado 2303 Peterborough, England: Baker Perkins, Ltd. 


wrapping machines in our line 


Buenos Aires, Argentina: David H. Orton, Maipu 231 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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FILLING MACHINES 

Your attention is called to the Bagby filling machine 
made by the Bagby and Company, 2122 Southport 
Ave., Chicago, of which the adjacent picture shows the 
hand operated model. These machines are obtainable 





in a variety of sizes and have long been used for filling 
semi-solid materials such as creams, pastes, etc. 

Your attention is also called to the plunger type filling 
machine which has been developed by the Anderson 
Brothers Manufacturing Co., Rockford, Ill. This 
machine also is a plunger type filler and is very com- 
pactly designed. In the past it has been used prin- 
cipally for filling ice cream, cheese, and similar ma- 
terials. 


HARD GRANULATION 

There is a lot of rubbish printed in the literature on 
pharmacy concerning the disintegration of tablets. The 
theory is that a tablet is more effective therapeutically 
when it disintegrates very quickly than when it doesn’t. 
While this may be an excellent sales point, it is not true 
at all. The average tablet, even when by commonly 
accepted standards it is fairly hard will still break up 
in the stomach or the intestines in sufficient time to do 
its work. We mention this for the reason that, deluded 
by the necessity for making tablets that will disin- 
tegrate very rapidly, many manufacturers make their 
granulation altogether too soft. Such a procedure in- 
creases the number of fines beyond all reason and, 
therefore, interferes with compressing, besides causing 
a hell of a lot of dust all through the tablet department. 
I am a stickler for cleanliness and I believe that the way 
to avoid dust is to prevent its occurrence. One certain 
way of doing this in the tablet room is to make your 
granulations harder and with fewer fines. This does not 


mean that your tablets need be as hard as buckshot. 
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On numerous occasions in the past we have made very 
fine, thirty mesh granulations and sifted out all fines 
altogether. The granulation ran like sand entirely 
without dust and compressed perfectly. Although the 
tablets were slightly harder than usual, we could not 
observe any difference in their therapeutic effect. There- 
fore, we believe that when a tablet is to be swallowed 
whole, the granulation can be made hard enough to 
minimize fines and eliminate dust. It should be made 
hard enough so that when a scoopful is dumped into the 
hopper of a tablet press, a cloud of dust is not raised. 


FORE LADY 

When we were with the Marinello Company several 
years ago, we had in one of the departments a fore lady 
who was a capable person. She left the organization 
somewhat later because of marriage and now because of 
unfortunate reverses is again available for a job. I 
would like to get this person a position as fore lady or 
assistant with some reputable organization which would 
assure her of a permanent connection. She knows how 
to handle finishing department operators. If you have 
an opening for such a person, please let me know and I 
will put you in touch with her. 


PORTABLE CONVEYOR SECTIONS 

In laying out conveyor systems and in operating 
warehouses generally applications for the use of tem- 
porary conveyors occur—applications which do aot 
justify the cost of permanent conveyor installations. 
For such purposes and in general utility work the Filter 
Paper Co., of 57 East 24 St. Chicago, has developed 
what is called a Filco-Easy-Ride conveyor. These con- 
veyors are extremely light and a man can carry a ten 
foot section with one hand. Instead of using conven- 
tional tubular steel rollers, this type of conveyor uses a 
series of small ball bearing wheels, on fixed axles, which 
are permanently fastened to the side channels. The 
side channels are extremely light and rigid and strength 
is obtained by cross bracing beneath the rollers. The 
rollers resemble little wheels staggered on three inch 
centers throughout the assembly. The rigidity of the 
assembly is further enhanced by means of the axles or 
rods which pass through the “wheels” and are per- 
manently fastened at both ends to the conveyor 
channels. In passing it might be mentioned that a ten 
foot section of this conveyor weighs seventy-two pounds. 
This type of conveyor is available in straight, curved, 


and spiral sections as required for particular uses. 


NEW-WAY LABELER 

Your attention is called to the wrap around labelling 
machine developed by the New-May Canning Machines 
Company, Hanover, Pa. This machine is used for 
wrap around labels and will handle cans or bottles as 
required and is designed for quick adjustability of an 
extremely wide range of sizes. 
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EASY TO DISMANTLE 
EASY TO CLEAN 


COMMERCIAL PRODUCTION 


A a 


READCO Vertical Mixers for READCO Mass Mixers READCO Blender - Mixers 
for Mixing and Kneading for Powdered Granulations 


Salves, Pastes, and Jellies 


Scientific Research has become a leading phase of 
Twentieth Century Industrial Economies ...a means 
of opening new avenues of employment for countless 
thousands, new avenues of profit for aggressive indus- 
tries. In line with the trend READCO now offers a new 
and improved Lab Mixer for easier, more effective 
Laboratory prediction of successful processing. A Lab 
Mixer that is easy to dismantle, easy to clean, that can 
be built of common metals, stainless steel or non-fer- 
rous alloys, that can be jacketed for cooling or heating, 
and furnished with vapor-tight covers as desired. 


Write for complete information today. 


READ MACHINERY COLINC. 


YORK, PA. 
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READCO Dreg Stills for 


READCOVacuum Mixers 
Recovering Distillate 


for Tablet Granulations 


READE 
Tomonrwwh Cyuipment=Joday 

















MAIL THIS COUPON TODAY — There's no obligation. 


York, Pennsylvania 
Gentlemen: 
We are interested in your NEW READCO LAB 
MIXER. 
C Please send me the complete literature. 
(Please have your Representative call. 


Name. 

Company. 

Address 

City ... State. 
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GADGETS 

It frequently happens that you need some kind of 
gadget such as a funnel with a thumb operated valve for 
filling small lots of creams or ointments, or a measuring 
can with a flexible discharge nozzle, or some kind of 
jacketed filter funnel—then you should have in your 
files a copy of the bulletin issued by the Midland 
Specialties Co., 4801 South on Richmond St., Chicago. 
This company manufactures practically everything in 
connection with measures, pails, funnels, sample cans, 
troughs, barrel stands, tilters, waste cans, etc. 





AIR CONDITIONING UNIT 

Air conditions exert an important effect upon health, 
comfort, and the ability to do mental and _ physical 
work. Medical authorities agree that irrespective of 
temperature, moisture, con- 
tent, and chemical com- 
position, air in impercep- 
tible motion is essential. 
Air in motion effects diges- 
tion, the assimilation of 
food, and other highly com- 
plex processes by which 
energy is made available for 
the use of the body. 


age cui . 







Pettenhofer, a German Physiologist, Leonard Hill in 
England, Billings, and others in this country, and the 
New York Commission of Ventilation all agree that the 
exhaled carbon dioxide is not, but the lack of oxygen in 
a room is, injurious to the respiratory system. 

According to Hoobler the air absorbs moisture from 
the body and lungs at the rate of 350 grains per hour 
and excess heat at the rate of 500 B.T.U. per day for an 
adult. This tends to form an envelope of vitiated air 
around and over the body. Since the necessary oxygen 
and the harmless carbon dioxide are of greater atomic 
weight than the spent and heated bad air, it is obvious 
that the air at the floor line is the best air and that a 
horizontal draft, or air driven from the ceiling down- 
ward will not completely raise the best air in the room 
to the proper level unless the ventilation equipment is 
designed and located with more than ordinary care. 

Since both air motion and the raising of the good air 
from the floor level is essential, it is now necessary to 
distinguish between a draft and imperceptible air 
movement. The scientists, Palmer and Rosenau, show 
that moving air does not constitute a draft until it has 
the velocity of 3.5 feet per second and that a draft is 
objectionable and positively harmful, while gentle air 
motion is enjoyable and beneficial. To provide good 
air mixtures over restricted areas the Roffy Manufac- 
turing Company, 1121 Venice Boulevard, Los Angeles, 
Cal., has developed a portable air circulator which can 
be plugged into any outlet and which, unlike the usual 
Thus it 


causes a vertical upward circulation of air by mixing 


type of ventilating fan, rests upon the floor. 


the cold with the warm layers. This unit is particularly 
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recommended to you for private office and private 
laboratory use. It is not practical for general plant 
installation. 


SIFTER 

For sifting small quantities of materials in your 
powder department or granulating room, you ought to 
have a look at the Whizard bench table sifter made by 
Union Steel Products of Albion, Michigan. It is a very 





compact little machine which is well designed and com- 
pletely accessible for cleaning. 

The same organization also makes a combination 
sifter elevated blender and weighing hopper. 


TABLET MAN WANTED 

For one of my clients I would like to get hold of a 
good all-round tablet man who can operate a small de- 
partment pretty much on his own hook. A thorough 
familiarity with tablet making, compressing, and coat- 
ing is required, and the job will pay in the neighborhood 
My 


client would like to get hold of a man under forty-five, 


of twenty-five hundred dollars a year as a start. 


although this is not an arbitrary age limitation. If you 
would like to change your present connection, drop me 
a letter giving in detail your experience. Present con- 


nections will not in any way be approached. 


MAGNIFYING GLASS 

For inspection purposes along packaging lines and on 
packaging equipment the two power magnifying glass 
developed by Continental Machine Specialties of Min- 
neapolis, Minnesota is very useful. This device is called 
a Doall unit, having a lens 2” x 334” and is mounted in 
an adjustable bracket equipped with a light. The light 
may be focused in any position whatever. The cost of 
the item is $20.00. 
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‘Chat STOPS °EM... 











And so will your 
products ina... 


TRANSWRAP 
PACKAGE 











Stokes & Smith Transwrap Packaging 
Machine on exhibition at the duPont 
exhibit in Atlantic City, N. J. 


Glistening and transparent, Transwrap 
Packages are one of the best assets your 
product could have at the point of sale. 
Yet Transwrap Packages are remarkably 
economical. Employing either printed or 
unprinted Cellophane, run directly from 
the roll, they are automatically filled, 
formed and sealed at speeds of sixty or 
more units per minute. 

An ideal sample package, as well as a 
regular production package, Transwrap 
Packages are available for a wide range 
of assorted products. 






Illustrating the wide range of the 
Transwrap Machine. From the 
smallest to the largest, Transwrap 
Send us samples of your product and we sia pert Pci ig ne 
will return them in Transwrap Packages 
with full information about how the 
Transwrap Machine may be fitted to 


your requirements. 


STOK Et(SayMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 SUMMERDALE AVE., PHILADELPHIA, U. S. A. 
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ALL-PURPOSE LABEL ADHESIVE 


To meet a need for an adhesive capable of adhering to 
practically any surface, Paisley Products, Inc., 1770 
Canalport Avenue, Chicago, announces that Grip-Tite 
Label Paste is now being placed on the market. This 
new adhesive has been perfected to make available to 
label users a paste which can be relied upon to hold 
labels on practically any surface under almost any con- 
dition of temperature or atmosphere. It is said that 
countless tests have been carried on which demonstrated 
the excellent adhesive power of Grip-Tite Label Paste 
on plain, lacquered, and lithographed surfaces of tin, 
iron, copper, brass, lead, aluminum, stainless steel, 
bakelite, hard rubber, tile, leather, wood, paper board, 
porcelain, glassware, galvanized ware, plastics, and 
similar surfaces. 

Heretofore the attaching of labels to different types 
of surfaces called for an adhesive specially adapted for 
each purpose. Thus, in a business handling and label- 
ing products with various kinds of surfaces it is neces- 
sary to keep on hand a variety of different kinds of 
labeling adhesives. If Grip-Tite Paste works as 
claimed this expense and inconvenience should be 
eliminated. It is said that this paste will make any 
kind of label stick. In order that any label user may 
test this product Paisley will send a testing sample on 
request to those who write for it. 


SEND FOR A COPY 

Blackmer Pump Co., 71 Murray St., New York—A 
catalog on pumps of all kinds and for all purposes. Your 
attention is called particularly to the section dealing 
with hand operated pumps which are very useful in 
filling large containers with cream and for pumping out 
mineral oil and other liquid materials from drums. 

Mixing Equipment Company, Rochester, New York 
—An informative bulletin dealing with the Improved 
“Lightnin’ ”’ mixers. 

Horix Manufacturing Co., Corliss Station, Pitts- 
burgh, Pa.—A catalog dealing with filling machines of 
all kinds, cappers, conveyor belts, and similar equip- 
ment. The Horix Company, as you probably know, is 
noted for the production of gravity filling machines in 
which many improvements have been made in recent 
years, particularly with reference to the prevention of 
dripping. 

Frank B. Lomax Co., 365 West Oak St., Chicago—A 
bulletin dealing with disk filters of several types and 
sizes. These appear to be extremely well designed. The 
company manufactures also portable mixer pumps and 
a line of glass lined tanks. 

The Filter Paper Co., 57 East 24 St., Chicago—A 
series of bulletins on bottling room equipment of all 
kinds, including tanks, filters, mixers, portable agita- 
tors, pumps, etc. A feature of one of the tanks in the 
bulletin is a bottom driven agitator which is designed 
in such a manner that the discharge and the agitator 
assembly consist of a common fitting. The tank has a 
dished bottom with an outlet in the center. A fitting in 
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the bottom holds the agitator assembly and provides 
the means by which the liquid can flow out around the 
shaft to the discharge valve. Below the tee at which 
the discharge valve is connected on the exterior of the 
vessel there is a stuffing box and a drive shive. In 
other words, the agitator shaft extends upward through 
the discharge pipe. 

Filler Machine Co., 1254 East Montgomery Ave., 
Philadelphia—A couple of bulletins on plunger type 
filling machines. One bulletin deals with the new junior 
size automatic filling machine which may be equipped 
with one or two filling ports. It looks very much like 
the U. S. Bottlers Machinery Company plunger type 
filler which has been on the market for several years. 
The second circular deals with a hand operated plunger 
type filling machine which could be used for filling small 
lots of creams and ointments. 


Blomfeldt and Rapp, 108 North Jefferson St., Chi- 
cago—A bulletin on the Blomfeldt and Rapp paper 
shredder which is available in several sizes and which is 
used for converting waste paper of all kinds into 
excelsior. 

Budde and Westermann, 104 Worth St., New York— 
A series of bulletins on capping, corking, washing, and 
filling machines, principally hand operated, in which 
small manufacturers might be interested. 


Klemm and Company, 1364 West Grand Ave., Chi- 
cago—A bulletin on a variety of types of water filters 
and purifiers. These units are available in all sizes and 
appear to be extremely well designed. 

International Engineering Inc., Dayton.—A bulletin 
on various types of exhaust and ventilating fans. 


American Machine and Foundry Company, 511 
Fifth Ave., New York—A bulletin on a variety of dry 
and wet mixers, drying ovens, and similar process 
equipment. 

King Sales and Engineering Company, 206 First St., 
San Francisco,—A bulletin on the Kingeco filling 
machine. This machine is extremely well designed and 
is built throughout of corrosion proof parts. It may be 
used primarily in the food industries for filling semi- 
solid foods and pastes of various kinds. It can, how- 
ever, be adapted for filling the products of the drug, 
cosmetic, and chemical trade, and is called to your at- 
tention because the design of the equipment permits 
perfect cleaning throughout. 

A catalog has recently come to hand from Mears- 
Kane-Ofeldt, Inc., Philadelphia, makers of automatic 
steam boilers. These boilers are for supplying both 
low and high pressure steam in plants where steam con- 
sumption is not very great. There are a variety of sizes 
obtainable and they may be hooked up in series with 
automatic controls so that by using a number of these 
boilers a plant of any size can be served. According to 
some steam engineers, when capacity requirements 
fluctuate tremendously it is more economical to use a 
series of small automatically controlled gas or oil filled 
boilers than to use a single large boiler. 
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HERE COMES BUSINESS 
Prepare for Increased Production NOW 


The dam is broken, here come orders flooding in. Will you be 
able to make deliveries? Is your plant geared to take care of 
business far greater than last year? Guaranteed REBUILT 
EQUIPMENT is_ economical insurance against being 
caught short. Check this list for machinery you can use. 


Stokes ‘‘D’’, “‘DD’’, ‘‘H’’ and ‘‘R’’ Tablet Machines. 

Colton No. 2 Triple Punch Dies. 

Pfaudler 100 gal. Perfect Jacketed Stills. 

Day Sifters and Mixers 50 to 4000 lbs. some still in actual 
operation. 

McDonald Automatic Labelers. 

Standard Knapp Automatic Gluing and Sealing Machines. 

J.H. Day 2% to 40 gal. Pony Mixers. 

Samco Jr. 8 Spout Vacuum Filler. 

Colton 6 C and Stokes 90 C Automatic Tube Fillers (Monel 
Construction). 

Pneumatic Scale 6 Head Automatic Screw Cappers. 


Pfaudler Glass Lined Tanks 30 to 450 gal. some agitated 
Stokes & Smith Model G and Stokes No. 15 Powder Fillers. 


Eppenbach Colloid Mills 14H. P. motors (one Stainless). 


~— 
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MISCELLANEOUS: Kettles, Filter Presses, Agitators, Boilers, 
Grinders, Pulverizers, Mass Mixers, Disc and Gravity Filters, 
Filling Machines, Conveyors, Labelling Machines, etc. 


SEND FOR NEW ILLUSTRATED CATALOG JUST OUT. 


First Machinery Corp. wew vor city 


“We purchase your surplus equipment” 


APPRAISERS and 
LIQUIDATORS 





**See First first’ 


419 Lafayette St. 























SINGLE PUNCH and 
Rotary Tablet Presses 


RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 





Without a peer from the standpoint 
of rigidity of design, as well as for 
durability and low cost of mainte- 
nance. 

Preforms of bakelite and other materials 


SPECIAL PRESSES BUILT TO ORDER 


Send for New Catalogue and Prices 


Kux-Lohner Machine Co. 


2145 Lexington St. Chicago, II. 





All Single Punch and Rotary Presses Completely Covered by Patents 














Here’s what you'll like about 
the new 





. HAGERTY 
HANDY FILLER" 








e Durable 


e Moderately 
priced 


e Simple to operate 
e Convenient sizes 


e Eliminates e Light construction 


spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 


20-2) Park Row 
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HOLD THAT LINE! 


Don't weaken your production line with obsolete 
worn out machinery. Consolidated’s Rebuilt Equip- 
ment will eliminate your worries on that score. It's 
a triple-threat economy measure! 


SELECTED SPECIALS 
&—Tablet Machines; 3—Colton 2B, \%''; 1—Stokes ‘‘O,’’ 
1—Mulford, 2''; 2—Colton No. 2 Rotary, "5 1— 
wha Rotary D, 1"'; | —Stokes Eureka hand, 4". 
1—Pneumatic Scale Automatic Screw Capper; 4 Kramer, 
semi-automatic. 
5—Gravity and Vacuum Bottle Fillers, 2 to 6 spouts. 
1—Pneumatic Scale Packaging Unit, carton feeder, top and 
bottom sealer, 2-stage weigher, Wax liner unit. 
2—Samco Jr., 6 spout Vacuum straight line Fillers. 
1—National MG Powder Filler and Weigher. 
1—Miller ‘‘Economatic’’ Wrapping Machine. 
2—World Rotary Automatic Labelers. 
1—World Automatic straight line Duplex Labeler. 
8—World, Ermold and National semi-auto, motor driven 
Labelers. 
22—-Dry Powder Sifters and Mixers, lab. size to 4000 Ib. 
2—Karl Keifer Visco Piston type Jar Fillers. 
1—Urie Universal Tube or Jar Filler, motor driven. 
5—Pony Mixers, Day and Ross makes, 8, 15, and 40 gal. 
2—200 gal. Glass Lined Jacketed Kettles; 2-250 gal. Agi- 
tated; 4—350 gal. jacketed. 
MISCELLANEOUS—Large selection of: Glass Lined Storage 
Tanks, Drug Mills, Pulverizers, Pill Mass Mixers, Sifters, 
Colloid Mills, Filter Presses, Coating Pans, Tanks, Portable 
Agitators, Pumps, Boilers, Kettles, Grinders, Ointment 
SUakianne Filters, Stills, etc. SEND FOR COMPLETE 


What have you for sale? Send us a list. 
We Buy and Sell from a Single Item to a Complete Plant 


Consolidated Products Company, Inc 


FO New York, N. Y. 


Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 
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New and Improved! 


. 


* 
a 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 
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No. 2 Rotary 
Tablet Machine 

















FASTER PRODUCTION — NO INSTALLATION 
OR MAINTENANCE COST — YET YOU PAY 
ONLY $9.75 FOR THIS AMAZINGLY EFFICIENT 


Ertel ore 


e Each stroke of the 
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You can use this 


arm caps a bottle! Bottle Capper with 


e@ No wrist motion, any screw cap up to 


no operator fa- 43m/m. Various 


tigue! size chucks are in- 


e Fast and positive! terchangeable. Send 


sample caps with 





e@ Screws each cap 


CONTROLLED and perfectly UNIFORM drying is often y order or write at 


important to the color and texture of a product. . . and in ri securely—yet cap 

drug and cosmetic industry, especially, any variation in color 

and texture often means the difference between high and low Is easily remova- once for complete 
quality. Proctor Dryers, whether of the standard cabinet tray 


type shown above or machines especially designed for a par- ble by consumer! details. 


ticular drying problem, have earned a reputation in a large 
number of installations for drying pharmaceuticals, cosmetics 








and allied products correctly, efficiently and economically. 
E Q i: E L ENGINEERING 
PROCTOR & SCHWARTZ - INC CORPORATION 
Manufacturers and tap bar tan Bt 
PHILADELPHIA lacdnes Eau New York, N.Y. 
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WHAT’S YOUR PREFERENCE 


LANOLIN? 


GOLDEN FLEECE 


.- - ISCO American Made 
...and ENGLISH 


ZINC OXIDE 


ISCO Imported . Gold Seal . White Seal . Light 
Impalpable . White . Porous . Adherent 


Greater covering properties in extent and in 
opacity. Product of Vieille Montagne, for 
whom we are distributors. Preferred in the 
manufacture of first class face powders. 


SOLUTION of U.S. P. 


Caustic PoTasH 


@ 
IScO TRINITY TALC 


Uniform . Pure . Smooth . Retentive of Per- 
fume . Shine free . Consistently white, with 
low acid soluble content and plenty of slip— 
In short, a first grade, dependable American 
Tale. 

eS 


ISCO PRECIPITATED CHALK 


Extra Light . Light . Medium . 
American origin 


Heavy 


Specifications on request. 


Uniformly pure. 


INNIS, SPEIDEN & CO. 


Industrial Chemicals since 1816 





117-119 LIBERTY STREET, NEW YORK 
BOSTON © PHILADELPHIA © CLEVELAND © CHICAGO © GLOVERSVILLE, N, Y. 
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presents eee 


Our registered brand, "LEONARDO 
DA VINCI,” of finest selected Sicil- 
ian Oils for that trade seeking the 


en ene ultimate in ingredients, including: 
OIL OF LEMON OIL OF BERGAMOT 
— OIL OF ORANGE OIL OF MANDARIN 
iteieel cod And remember, Standard Synthetics 
_. now carries in stock in the U.S. a 
general line of the finest natural 
Se and chemical aromatics which the 


world can supply. No longer is it 
necessary for you to import direct. 


Sesqui-Terpeneless Olls 


Real English Tolfee Flavors. 


Consult Us... 


We also offer the finest assortment of bou- 
quets and true flower odors for perfumes, 
toilet waters, creams, lotions, etc., for firms 
who do not have their own laboratories. Ask 
for suggestions, samples, quotations. 


STANDARD SY¥INTHETICS CO. 


Fixative ROSACRETE with 
Otto of Rose Character 


39 West 32nd. Street. New York, N. ¥; 























S-5 and COLOR 


For years we advocated the purifica- 
tion of all cosmetic colors. Now the 
law, S-5, the Federal Food, Drug 
and Cosmetic Act demands it. In 
approximately six months, cer- 
tification of all cosmetic colors of 
coal tar origin will be mandatory. 





Don't leave for next Spring what you 
should do now. The Kohnstamm 
Laboratories are prepared to assist 
you with your color problems. Atlas 
Purified Cosmetic Colors are backed 
by the Kohnstamm guarantee. Pro- 
viding the strongest protection the 
industry affords...freedom from 
concern, and greater sales possibili- 
ties for your products. 


Established 1851 
First PRODUCERS of Certified COLORS 
H. KOHNSTAMM & CoO., Inc. 


83-93 PARK PLACE 11-13 E. ILLINOIS ST. 


NEW YORK, N. Y. CHICAGO, ILL. 
ATLANTA BALTIMORE BOSTON CINCINNATI 
CLEVELAND . DALLAS DETROIT LOS ANGELES 





MINNEAPOLIS . NEW ORLEANS . PHILADELPHIA . ST. LOUIS 
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DEODORANTS 


Chemical agents used for reducing sweat 
secretion are the astringents. Owing to 
their affinity to fibrin and albumen, they 
bring about precipitation changes and con- 
sequently contraction and swelling of the 
epidermic tissue and the underlying mus- 
cular tissue which close up the entrance to 
the sweat ducts. All substances with a pro- 
tein-precipitating action reduce sweat se- 
cretion. But other substances are known 
that exercise the same effect without any 
marked action upon protein. They also 
possess a slight irritant action which en- 
hances their value. Belladonna prepara- 
tions (atropine and its salts) and agaricin 
act by influencing the peripheral nerves, 
but both are intensely poisonous and their 
use in cosmetics is out of the question. 

Numerous astringents are available, 
among them being: Formaldehyde, sub- 
limate (mercuric chloride), aluminum 
chloride, beryllium chloride, lead acetate, 
tannin, zinc chloride, zinc acetate, iron 
chloride, potassium permanganate, cal- 
cium permanganate, aluminum sulfate, 
potassium aluminum sulfate (alum) and 
other double salts of aluminum, aluminum 
acetotartrate, aluminum acetate, alumi- 
num lactate, aluminum salicylate, salicylic 
acid, acetic acid, magnesium acetate, zinc 
sulfocarbolate, oxyquinoline sulfate, mag- 
nesium hypochlorite, and others. 

All the materials mentioned are more or 
less astringent in action but the deodorant 
Strong de- 
odorants are formaldehyde and its con- 
densation products (the latter not so 
marked), aluminum chloride, beryllium 
chloride, magnesium hypochlorite (as a 


power varies considerably. 


result of chlorine evolution), etc. 
Astringent and deodorant action is a 
function of the cations and anions, or in 
some cases of the anion alone, where hy- 
drolyzable salts are concerned. All hydro- 
lyzed salts in which the acidic component 
predominates, i.e., whose pH is below 7, 
With a pH 


have an astringent action. 
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value exceeding 7 it is only in rare cases 
that an astringent effect can be established, 
and even then only in a mild form (e.g., 
aluminum hydroxide). But when the sub- 
stances possess more strongly absorbent 
properties (e.g., aluminum hydroxide, 
magnesium hydroxide), they are again 
suitable components of all deodorant 
preparations. 

Most astringents, as just mentioned, 
react acidic. The lower the pH value the 





COMPOUNDERS CORNER 


more pronounced the acidity, but this 
does not imply that an exceptionally high 
degree of acidity is desirable. 

All toxic compounds are ruled out of 
consideration. Mercury salts are thus ex- 
cluded. Cadmium salts resemble zinc 
salts in action but cadmium is more toxic 
than zinc. Aluminum salts are strongly 
astringent and find extensive application. 
The relatively low toxicity of these com- 
pounds makes them applicable for incor- 


“Well, some day they may make lipstick really indelible.” 
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Jaipur Mine 


@ Unlimited crude supply 
@ Modern grinding equipment 
@ Pure white color 
@ Ideal chemical analysis 
@ Regular monthly arrivals 


Ample stocks carried in New York. Prompt deliveries at all times 


Established 1890 





WHITTAKER, CLARK 
& DANIELS, tc. 


260 West Broadway New York City 





102 The Drug and Cosmetic Industry 

















yl, lomo) qi] >) = 


With (zinc? U.S.P. ZINC OXIDE you can enjoy more than 





maximum uniformity, microscopic fineness, and U.S.P. pur- 
ity. (zinc? U.S.P. ZINC OXIDE offers you, as well, the 
most in handling and storage convenience. (zinc? U.S.P. 
ZINC OXIDE is packed either in paper-lined, best-quality 
wooden barrels (100 Ibs. net)—or in especially designed 
cartons (50 Ibs. net) engineered for the ultimate in space 
saving, lightness, and protection. Pick the package best 
for your needs—either will contain the same reliable 


zinc? U.S.P. ZINC OXIDE. 






EW JERSEY ZINC CO. 


JERSEY ZINC SALES CO. 
D Front Street, New York is 








Be a 
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poration in all astringent and deodorant 
preparations (lotions, creams, powders, 
pencils, etc.) Certain bismuth prepara- 
tions are also highly effective in some 
preparations. Good deodorants can be 
made with the aid of beryllium salts. They 
are no whit inferior in activity to alumi- 
num salts (e.g., the chloride), but their 
cost is rather high. Compounds of even 
rarer elements would also enter into con- 
sideration were it not for the price factor. 
H. Janistyn, S.P.C. 


SKIN TONICS 

Pilocarpine, because of its stimulating 
action, might well be a useful addition of 
skin toning lotions. It has been recom- 
mended (1 part in 250) for use in lotions 
intended to promote the growth of hair, 
this again being on account of its stimu- 
lating properties. Occurring in the form of 
colorless, odorless crystals, pilocarpine 
nitrate is soluble in water (1 in 8) and also 
in alcohol (90 per cent., 1 in 50). Amber 
tinted glass bottles should preferably be 
used for the packaging of tonics and lo- 
tions containing pilocarpine salts, as they 
are somewhat light-sensitive; although or- 
dinary water-white bottles may be used if 
absolutely necessary. 

The possible utility of pilocarpine in pro- 
moting hair growth on the scalp can in no 
way cause hair to grow on the face; gentle 
stimulation of the facial epidermis would 
result merely in a toning up and “‘condi- 
tioning” of the skin. 

Closely resembling pilocarpine in its 
properties, and also employed as a miotic 
in ophthalmic practice, is the alkaloid ob- 
tained from calabar beans, namely, physos- 
tigmine. Physostigmine salicylate is solu- 
ble in alcohol but only sparingly soluble in 
water (about | in 100); solutions turn pink 
on exposure, but this may to some extent 
be obviated by the addition of boric acid. 

In place of pilocarpine salts, the parent 
extract of jaborandi or the tincture could 
doubtless be employed. 

Another interesting substance in the 
same group as the alkaloids derived from 
calabar beans and jaborandi is arecoline, 
the liquid, volatile alkaloid present in 
areca (or betel) nuts.  Betel nuts are 
chewed by natives throughout the tropics 
—and are said to have a beneficial, stimu- 
lating action on the gastric juices; their 
taste is bitter and pleasantly astringent. 
The most widely used salt of arecoline is 
the hydrobromide, which occurs as white, 
stable, needle-shaped crystals, readily solu- 
ble in water and alcohol. Used in ophthal- 
mic practice (1 per cent. solution) and also 
for veterinary purposes, arecoline hydro- 
bromide is astringent and stimulating. 

According to Dr. H. M. Dumont and 
others, arnica flowers tincture gives a 
pleasant sensation on the skin and im- 
proves its delicacy of texture to an as- 
tonishing degree; this observation opens 


up a further avenue of exploration for 
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those interested in producing a really 
effective skin lotion. Pharmaceutically, 
arnica flowers tincture is said to have an 
irritant effect upon the alimentary system 
and a soothing action when applied as a 
local application to sprains and_ bruises. 
Other substances employed for the latter 
purpose might also be considered for use 
in skin tonics. 

Other interesting potential constituents 
of skin tonics include cherry laurel water 
(flavoring agent, eye lotion ingredient, 
sedative) witchhazel extract, elderflower 
water, peppermint water (better than 
menthol), birch bark water (used in Ger- 
many), cucumber juice, lemon juice and 
quince seed mucilage (traces only give a 
pleasant effect on the skin). One must also 
take into account rosewater, orangeflower 
water, styrax and benzoin tinctures, alco- 
hol, menthol (traces only) camphor, 
glycerin and glycerin substitutes; and, of 
course, the usual mild acids such as boric, 
lactic and citric. The harsher astringents 
like alum are to be avoided in skin tonics 
and lotions intended for daily application 
and should be regarded solely as con- 
stituents of astringent lotions for occa- 
sional use. S. P. Jannaway, P.E.O.R. 


BALDNESS 


Robertson studied the state of the skin 
and hair of the legs and scalp of 1,171 men 
between the ages of 20 and 60 years. He 
found that in a proportion of adult men 
there occurs on the legs an area of skin 
with the following characteristics: 1. It is 
smooth, shiny and hairless and, on ex- 
posure to cold, has no goose-skin appear- 
ance. It is whiter than normal skin and 
looks thin and atrophic. 2. It occurs be- 
low the knee on the anterior lateral and 
posterior aspects of the leg and varies in 
size in different individuals. 3. Its posi- 
tion and extent on one leg are the same as 
on the other. 4. In appearance and tex- 
ture it is similar to the bald skin in diffuse 
alopecia of the scalp. 5. It does not occur 
before puberty. 6. With the exception of 
the scalp, no similar area occurs elsewhere 
on the body. It was found that the major- 
ity of men who are bald on the scalp, 379 
of the 1,171 men examined, are bald also 
on the legs, 408 of the entire group. Ex- 
periments on nerve and vascular supply 
carried out on the atrophic skin of the legs 
and scalp, when compared with shaved 
normal skin, showed that there is equal 
sensibility to touch, heat, cold and pain. 
When the condition of the cutaneous atro- 
phy on the legs is considered along with 
diffuse alopecia of the scalp, it is seen that 
in both conditions the hair loss and the 
cutaneous atrophy are bilaterally sym- 
metrical (for the denudation of hair is 


symmetrically outlined on the two sides of 


the scalp, as it is also on the two legs) and 
that when there is baldness of the scalp 
there is generally baldness of the legs. 
These observations suggest a common 


causation; a general change occurring in 
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the body. The nature of this change is 
suggested by consideration of the factors 
responsible for the maintenance of cuta- 
neous and hirsute health. These factors are 
vascular supply, nerve supply and nerve 
influences and the composition of the 
blood. It therefore appears probable that 
the change in the body which is responsible 
for diffuse alopecia of the scalp and for the 
areas of the cutaneous atrophy on the legs 
is an alteration of the balance of endocrine 
secretion and is dependent on the integrity 
of the testicles. How this produces the 
cutaneous atrophy and why the areas 
affected should be localized on the scalp 
and legs are questions yet unanswered. 
Brit. J. Derm. Syph. vol. 50, p. 581. 


OCTYL ALCOHOL 


A new four-page folder, ‘“Octyl Alcohol- 
Anti-Foaming Agent,” has just been pub- 
lished. The folder summarizes the use of 
octyl alcohol as an anti-foaming agent in a 
variety of applications. 

This new publication tells how to use 
the new alcohol and also presents its im- 
portant physical and chemical properties. 
Copies of this publication can be obtained 
from Carbide and Carbon Chemicals 
Corporation, 30 East 42nd Street, New 
York, N. Y. 


UNIVERSAL pH INDICATOR 

The Harleco Universal Indicator is 
available in the form of either the dry 
powder or as a solution ready to use. It 
shows a complete range of colors, red for 
pH 2, orange for pH 4, yellow for pH 6, 
green for pH 8, and blue for pH 10, with 
values between easily estimated. An ac- 
companying color chart obviates the neces- 
sity for buffer solutions. Hartman-Led- 
don Company, Philadelphia. 


HARTOLAN 


Hartolan is a brand of wool wax or wool 
fat alcohols being imported from England 
by Walter H. Jelly & Co., Inc., of Chicago. 
The manufacturing process is such that 
the wool fat alcohol mixture is absolutely 
uniform in composition and_ different 
batches can be utilized without the neces- 
sity of making allowances for variations. 
It is a yellowish-brown wax-like substance, 
crystalline in appearance and brittle at 
low temperatures so that it can easily be 
powdered. It contains approximately 65 
per cent. of cholesterol and its isomers and 
thus constitutes a cheap source of this 
material. 

Practically any fatty or oily substance 
in which 2 to 5 per cent. of Hartolan is dis- 
solved will take up substantial quantities 
of water. An absorption base may be 
made by melting 5 parts of wool wax alco- 
hols with 95 parts of petrolatum; the mix- 
ture will take up 350 parts of water. This 
mixture can obviously be used for making 
water-in-oil cosmetic emulsions wherever 
absorption bases are now required, as well 
as in lipsticks and as a superfatting agent. 
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PERFUME COMPOUNDS 


GooD many manufacturers of cos- 
Pe metics and soaps feel that the 

purchase of specialties or com- 
pounds from the essential oil houses is an 
expensive procedure and that they could 
save money by devising their own scents 
for their own particular products. This 
view is, however, shortsighted and may 
well lead to either unsatisfactory products 
or unexpected expense, or both. 

The manufacture of specialties by essen- 
tial oil houses for cosmetic use requires 
both specialized knowledge and specialized 
apparatus. Tests must be made on new 
compounds to determine whether or not 
they irritate the skin, whether they will 
-ause discoloration, and whether the com- 
ponents of the mixture will be stable under 
the conditions of use. When a prospective 
buyer requires an oil for a given purpose, 
he informs his favorite essential oil sales- 
man of his requirements as regards the 
type of odor, the use to which the com- 
pound is to be put, and the price range re- 
quired. The perfume laboratory now pre- 
pares a series of mixtures, one of which is 
acceptable to the consumer. Meanwhile, 
the perfume house, has all necessary data 
on the components of the mixture as re- 
gards stability, discoloration, skin irrita- 
tion, etc. and will often make further tests 
to assure the complete suitability of the 
mixture. The essential oil house cannot 
afford to, and will not take any risks con- 
cerning the suitability of the compounds it 
sells. Any difficulties arising later may 
well be referred back to the source and 
future business might be sacrificed. It is 
even quite possible for serious financial loss 
to be incurred by the return of large stocks 
of imperfect and unsatisfactory compound. 
Everything thus points to the necessity 
for extreme care on the part of the com- 
pounder, and this care is a normal element 
of his procedure. 

In the trade there is told the story of the 
cosmetic manufacturer who had had his spe- 
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cialties made by an essential oil house for 
a number of years and suddenly decided 
that the specialty business was an ex- 
ceptionally profitable one to the essential 
oil house and, therefore, he would save 
considerable money by making his own 
perfume materials. It took this gentleman 
several months to make anything which he 
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thought would be acceptable and it re- 
quired several hundred samples of various 
materials from the essential oil houses in 
order to work out his odor. He questioned 
the various salesmen with reference to dis- 
coloration, irritation, etc., and finally pre- 
pared his own product. In order to obtain 
the best prices for these materials it was 
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‘No, we have no odor to match skunk.” 
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REWARDS of RESEARCH 


c —) ELDOM a day passes that the world is not treated to 
some new and startling revelation of Science. Yesterday 
invisible glass opened the way to unlooked for advances in 
many fields. Today, for the first time, super-magnification 
brings matter’s tiniest particle, the atom, within the range 
of man’s vision. Tomorrow it will be something else—some 
discovery of no apparent significance, perhaps, to the in- 
dividual, or one that may affect immediately millions of 
the earth’s inhabitants. 


Such is the way of Science and of the men and women whose 
energies and skill are being applied at this moment in labora- 
tories the world over to problems which some day may 
shape and control the destinies of us all. . . . It is with con- 
fidence and hope, therefore, that we look upon our relatively 
modest efforts in the field of perfume and aromatic chemical 
research: Confident that such effort will keep our patrons’ 
products in the forefront of quality, up-to-dateness and ap- 
peal; hopeful that its ultimate reward will be rich accom- 
plishment for us all. 


FRITZSCHE BROTHERS, Inc. 
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THAT'S how you can achieve a /rve jasmine effect at synthetic jasmine 
cost. That is how you can render your product more subtle, more appealing, 
and decidedly more salable. 


In producing JASOLEA we have kept this one point firmly in mind: That however skilled 
the perfumer may be, and however fine the aromatics with which he works, his ability to 
simulate Nature’s handiwork without Nature’s aid is definitely limited. That is why we 
employ strong backings of the natural extractions wherever possible in the preparation of our 
synthetic flower oils and specialties. And that, specifically, is the secret of JASOLEA’S 
superior quality. Fortunately, our manufacturing facilities abroad enable us to utilize natural 
flower essences in Our compositions without excessive cost to the user, which means better 
values for less money. 

So turn to JASOLEA and we'll guarantee you one of the finest jasmine reproductions avail- 
able and in addition one of the perfumer’s most useful and adaptable odors. It is offered 
in the following grades: 


¢ C f WZ <p ¢ eames - 
JA § )/ EFA NJ —a remarkable simulation of jasmine by enfleurage. Its striking similarity, even to the 
obscure y odors of the natural oil, is a research achievement of highest rank. 


JASOLEA x duplicates precisely the jasmine absolute of volatile extraction. It blends perfectly with 
the natural oils, and in prescribed proportions, defies even expert detection. 

JASOLEA ‘‘F is a finished perfume specialty possessing all of the fragrance of the living flower. An 
indispensable working base for jasmine perfumes, its use necessitates little, if any manipulation. 
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Why GOOD La 1 
Why GOOD Lavender 


/ [ANY of the most successful manufacturers have found through 

actual experience that the use of finer grade lavender oils results in advantages 
and ultimate economies which more than offset their slightly higher cost. Their 
records show conclusively that a good, uniform, lasting fragrance is the 
strongest stimulus to repeating sales. And it is from repeat sales, coming as 
they do with no additional advertising effort, that the manufacturer derives 
his biggest profit. 
So we suggest this: If you're a manufacturer of soaps, perfumes or cosmetics, 
and desirous of creating a larger and more lucrative demand for your product, 
give it added sales appeal by investing a trifle more in its fragrance. And if 
you're using lavender oils you'll find none that offer greater odor value than 
the ones listed below. We shall be very happy to prove this point. 


LAVENDER ABSOLUTE, Seillans 
LAVENDER FLOWERS CONCRETE, Seillans 
LAVENDER FLOWERS CONCRETE, Colorless, Seillans 
LAVENDER FLOWERS, Barréme 
50% Ester 
LAVENDER FLOWERS, Barréme 
38/42% Ester 
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FRITZSCHE BROTHERS, lnc. 


Port Authority Commerce Bldg. 
76 Ninth Ave, New York, N. Y. 


BRANCH OFFICES: 


ATLANTA, GA COLUMBUS, O. NEW ORLEANS, LA. PHILADELPHIA, PA. SAN FRANCISCO, CAL. 
508 Standard “Building 21 East State Street 813 Louisiana Building 12 South 12th Street 1325 Howard Street 
BRANCH OFFICES and STOCKS: 
BOSTON, MASS. CHICAGO, ILL. LOS ANGELES, CAL. ST. LOUIS, MO. 
206 State Street 118 West Ohio Street 816 W. 8th Street 308 South 4th Street 
F RITZSC HE BROTHERS OF CANADA, LTD. PRODUCTOS FRITZSCHE eg B.A; 
77-79 Jarvis Street, TORONTO, CANADA Mesones 24, MEXICO, D. 


FACTORIES AT CLIFTON, N. J. and SEILLANS (VAR) FRANCE 
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necessary for him to buy in rather large 
quantities, besides equipping a laboratory 
with all the necessary equipment for com- 
pounding his oils. For example, when he 
required six pounds of oak moss, he would 
buy ten pounds in order to get the better 
price, and everything proceeded without 
difficulty until the annual inventory was 
taken. When the auditor submitted the 
inventory sheet for approval, the manu- 
facturer was very much surprised to learn 
that he was in the essential oil business to 
the extent of about fourteen thousand 
dollars, due first to the fact that he had 
overbought and, secondly, that it was 
always necessary to replace one or two 
items which would be necessary to com- 
plete the formula. Naturally, he felt that 
the money invested in essential oils could 
much better be used for his own business 
and so he called upon an essential oil house 
to make up his product, provided they 
would also take back the materials he 
had purchased. This was done and the 
firm in question is now back on the basis of 
buying specialties and would never again 
think of going back into the purchase and 
fabrication of their own materials. You 
can well see that this was a costly ex- 
periment insofar as the man’s time alone 
is concerned, not to mention the equip- 
ment, the processing cost, and the excess 
stock which was not consumed. 

The trend in this industry today is more 
and more toward the purchase of finished 
compounds from the essential oil houses, 
since they operate from big stocks, employ 
careful weighers, check and double check 
their formulas, and spend considerable 
money each year in employing expert per- 
fumers to develop new and_ interesting 
compositions for the use of cosmetic manu- 
facturers. Furthermore, the deliveries of 
any quantity can be facilitated and the 
fluctuation in markets is not a disturbing 
factor to any great extent, since the essen- 
tial oil houses make it their business to 
cover their requirements where their spe- 


cialty departments are concerned. 


EUCALYPTUS OILS 

The only types of eucalyptus oils suit- 
able for medicinal use are those with a low 
phellandrene content, as phellandrene has 
a depressant action on the heart. Eucalyp- 
tus is claimed to be useful in the treatment 
of catarrhal conditions and for the prepara- 
tion of liniments, embrocations, etc. 

Volatile aldehydes should also not be 
present in excessive amounts in medicinal 
eucalyptus oils. 

As an inhalant, eucalyptus oil is im- 
proved by the addition of 5 per cent. of 
menthol. Very good results in the treat- 
ment of catarrh are claimed for mixtures 
containing ephedrine. A compound of this 
type may be prepared from: 


Ephedrine base... ... 1.5 gm. 
Bucaly puso... cc scsis aes ] ‘< 
INNETIE DO Beds seo ceholsnks ss cies 1 - 
AMIN ORE os bomestacestaceies 1 
MINGrAMOID.. 2. 5..cs sews ne 200 ce. 
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Eucalyptus oils have high phenol co- 
efficients in comparison with most essen- 
tial oils, and their pleasant odor renders 
them suitable for use as general disin- 
fectants and for incorporation in toilet 
articles. The Rideal-Walker phenol co- 
efficients of some eucalyptus oils and their 
chief constituents are given below. 


Rideal-Walker 


Eucalyptus oils. Coefficient. 
E. phellandra............ 6 
E. polybractea....... sti 5 
EE MORON etait Lg Sie otto 8 
Bi. CREGRUIONG 56. ies 7.5 
E. australiana........... 5 
Be CUPIOUORE. 6. 6 cise ees 0% 8 
Eucalyptus oil constituents. 
COGN foe os eo ote es Be 
Phellandrene............ 9.25 
ROR INCOM esac i 2505 x Ba 16 
PINGRHONG siren ates 8 
LOT LCE CaS Rie a eenen eeee ae ee 19.5 
BUNCH OR vesnciot noon fe, 1 


For the purpose of making an atmos- 
pheric spray to deodorize the atmosphere, 
the oil is emulsified with a rosin soap, but 
if a finer product is desired which will not 
leave a tacky surface the rosin soap 
should be replaced by oleic acid soap. The 
following is a typical formula: 


Rideal-Walker 


Coefficient. 
E. phellandra or dives... ... 250 
OL CIEE SC aan a ae 105 
Caustic soda solution (257) 60 
NUDEOE orca hen Ria ical cies 300 
Denatured alcohol......... 60 


The soap is first prepared by dissolving 
the oleic acid in the caustic alkali and 
diluting with half of the water. On cooling, 
the eucalyptus oil is gradually stirred in 
and the rest of the water added. Finally, 
the alcohol is incorporated, and the prod- 
uct can be diluted from 10 to 100 times 
and used as required. 

The pleasant-smelling antiseptic phenol- 
salyl is prepared by heating together 
phenol (80), salicylic acid (10), lactic acid 
(20), and cineol (1). Phenol and eucalyp- 
tus oil, when incorporated in a coconut oil 
soap, forms the basis of a good many dog 
shampoos. 

Eucalyptus oils are excellent solvents for 
varnishes, tars, greases, and oxidized oil 
films. The latter property makes them 
very good paint removers, and, although 
they cannot be used for this purpose alone 
on account of their cost, they greatly im- 
prove ordinary benzol paint removers 
with which they are mixed. F. dives and 
E. phellandra readily dissolve carnauba 
wax, ceresine, etc., and, therefore, find 
application in the manufacture of various 
polishes, and also to some extent as sol- 
ventsin the production of cellulose lacquers. 
They are also useful as stain removers and 
rubber solvents. H. Silman, Manuf. 
Chemist. 
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PIPERITONE 


Piperitone is characteristic of the euca- 
lyptus plant, and has been found in more 
than 20 species in appreciable amount. It 
was isolated in 1900 by H. G. Smith, and 
found to be identical with the A}-menthe- 
none-3 present in Japanese peppermint 
oil. The chief source is the leaves of E. 
dives; the yield is high, especially on long- 
continued distillation. The third-hour oil 
may contain as much as 75 per cent. of 
piperitone. 

Piperitone is best estimated by the sul- 
phite method which may be carried out as 
follows: 

Piperitone is separated from EZ. dives oil 
on a large scale for the purpose of prepar- 
ing synthetic thymol and menthol. There 
are two main methods whereby separation 
is effected: 

(1) The crude oil is distilled in a pot 
still; the portion distilling below 220° C. 
contains the phellandrene, while the second 
fraction boiling at 229° to 230°C. con- 
tains the piperitone. In view of the fact 
that some decomposition is liable to occur 
on distillation at atmospheric pressure 
owing to the high temperatures necessary, 
it is preferable to conduct the distillation 
under reduced pressure. At a pressure of 
10 mm. the phellandrene fraction distils 
over below 100° C., the piperitone distill- 
ing at 110° to 112°C. 

(2) An alternative method which does 
not make use of reduced pressure is to 
steam distil the residue after removal of 
the phellandrene. The fraction in which 
the bulk of the piperitone concentrates is 
recognized by examination under the re- 
fractometer. The phellandrene may also 
be removed by distillation in a rapid cur- 
rent of steam. 

The purity of the product obtained by 
these means is usually of the order of 90 
per cent., which is satisfactory for the 
synthesis of thymol and menthol. A sub- 
stance of 99 per cent. purity is readily ob- 
tained by making the bisulphite com- 
pound. 

Piperitone may be oxidized to thymol by 
means of ferric chloride. One method, 
which it is claimed gives a yield of 25 per 
cent. or even higher, is as follows: 60 gm. 
of piperitone are added to a solution of 
175 gm. of ferric chloride in 500 c.c. of 
water, together with 160 c.c. of glacial 
acetic acid, and the whole boiled for one 
hour. The thymol is separated by steam 
distillation and treatment with caustic 
soda. Menthol is prepared by first reduc- 
ing to menthone with hydrogen in the 
presence of a nickel catalyst, with subse- 
quent further reduction to menthol. 
Manuf. Chemist. 
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America’s “No. 1” 


OIL OF ORANGE 


Compare this orange oil with any Orange, U.S.P. is in such great de- 
high grade oil and you will know mand. Ask our jobbers for sample 
why Exchange Cold Pressed Oil of and compare quality and price. 


COLD PRESSED, U.S.P. 





Sold to the American market exclusively through: 
FRITZSCHE BROTHERS, INC. , DODGE & OLCOTT COMPANY 
76 NINTH AVENUE, NEW YORK CITY 180 VARICK STREET, NEW YORK CITY i 


Distributors for: California Fruit Growers Exchange, Products Department, Ontario, California 


Producing Plant: The Exchange Orange Products Company, Ontario, California | 
Copr. 1939, Products Dept., California Fruit Growers Exchange 








UNION GENERALE DES COOPERATIVES | 


AGRICOLES BULGARES | 
(CONSISTING OF OVER 1200 COOPERATIVES) | 


OTTO" ROSE | 














e GUARANTEED PURE ORIGINAL PACKAGES e | 
BY THE BANQUE AGRICOLE ET COOPERATIVE pang sal | 

DE BULGARIE 250 GRAMS 

100 GRAMS 


SOLE AMERICAN AGENTS 
LAUTIER FILS, INC. | 
154-156-158 WEST 18th ST., NEW YORK 

REPRESENTING 


LAUTIER FILS 














GRASSE PARIS LONDON BEYROUTH KOBE 
MANUFACTURERS OF QUALITY RAW MATERIALS FOR PERFUMERY FOR OVER 100 YEARS 

€ 
106 The Drug and Cosmetic Industry Jan. ’39: 44, 1 } 


| 





———EE 


———— = 


ye 


ADVANCING THERAPY 


QUININE FOR INFLUENZA 

Arkema studied the prophylactic value 
of quinine against influenza in four in- 
fantry regiments. Two of these regiments 
were subjected to prophylactic treatment 
with quinine and the two others were not. 
Summarizing his observations, he says that 
in comparing the two regiments (5 and 16) 
in which quinine prophylaxis was em- 
ployed with those (18 and 21) in which 
this was not done, it can be seen that the 
first two regiments had a much smaller 
number of influenza patients and consider- 
ably fewer complications than the two 
others. However, this difference is due 
chiefly to the large number of influenza 
cases in regiment 21. Regiment 18, in 
which quinine prophylaxis was likewise 
omitted, did not have a larger number of 
influenza cases than the two regiments 
(5 and 16) which had been subjected to 
quinine prophylaxis. Moreover, records 
revealed that regiment 21 had had a com- 
paratively large number of influenza cases 
in three previous years. The author con- 
cludes from this that in the population 
from which the members of the twenty- 
first regiment are drawn there must be 
factors which are responsible for the high 
incidence of influenza. Thus the observa- 
tions made so far by the author do not 
furnish a convincing proof for the value of 
quinine in the prophylaxis of influenza. 
In view of the peculiar role assumed by 
regiment 21 in these investigations, the 
author intends to use quinine prophylaxis 
next year in this regiment and thereby 
determine whether it will reduce the inci- 
dence of influenza and thus furnish a better 
insight into its prophylactic value. Neder!. 
Tijds. Genees. vol. 82, p. 4789. 


VITAMIN E FOR INFANT 
FEEDING 


Widenbauer raised the question whether 
premature infants might perhaps suffer 
from a deficiency in vitamin E resulting 
from a vitamin E deficiency in the mother. 
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This possibility seems justified in view of 
the reported success obtained with vita- 
min E in the prophylaxis and therapy of 
habitual abortion and of the tendency to 
premature births. If women who are sub- 
ject to abortion and premature births have 
a deficiency of vitamin E, it may be rea- 
soned that the infant too might have such 
a deficiency. It has been proved by Emer- 
son and Evans that vitamin E influences 
growth and so Widenbauer decided to in- 
vestigate the effects of small quantities of 
wheat germ oil (vitamin E) on the growth 
of premature infants. A rapid increase in 
weight induced by vitamin E after pro- 
longed arrest of the growth was regarded 





as the criterion of the action of vitamin E. 
Since changes in feeding and care and the 
existence of infections would obscure the 
results, such cases were excluded in the 
estimation of the action of wheat germ oil. 
Consequently only a comparatively small 
number of cases could be selected in two 
years. Seventeen premature infants were 
treated with wheat germ oil and two per- 
mature infants served as controls and 
were given olive oil. In eleven of the 
seventeen premature infants the vitamin 
E produced a rapid increase in weight after 
a previous arrest in growth, and thus it 
seems possible that the wheat germ oil 
does promote the growth of premature 


HEMEL Hon 


“Well, if your husband's business was ethical like my husband's, he would 
like the new law.” 
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ESTABLISHED 1845 


BATZOUROFF & 


SOFIA, BULGARIA 
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MODERN DISTILLERIES AT: 
KARNARE KALOFER 
KARLOVO RAHMANLI 


SOLE DISTILLERS BY 
VACUUM PROCESS 


EXCLUSIVE AGENTS U.S. AND CANADA: 


GEORGE LUEDERS & Co. 
427-429 WASHINGTON ST., NEW YORK 


BRANCHES: 
CHICAGO - SAN FRANCISCO 
MONTREAL 





me uniform chemical and 
physical characteristics always asso- 
ciated with a synthetically perfected 
product assure... 


Constant Uniformity 


(SYNTHETIC) 





Its unique fineness, purity and uniform- 
ity result in smoother, more homo- 
geneous products when Sherka Camphor 
is used in the manufacture of. . . 





Sherka Camphor meets all U.S. P. specifications. 


Cosmetics and Pharmaceuticals Available as Slabs (22 Ibs.) and Powder; also 
Tablets (4 and 1 oz.) —all from one source. 


Write for samples and prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICAL CO. INc. is George Uhe Company— Distributors 
Bloomfield New Jersey 80 Eighth Avenue New York, N.Y. 
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infants. To be sure, the comparatively 
small material permits no definite conclu- 
sions, but the results obtained so far 
justify further investigations. Zeits F. 
Kinder, vol. 60, p. 216. 


CHEMOTHERAPY OF MEASLES 
AND WHOOPING COUGH 


In an attempt to assess the value of 
chemotherapy in the prophylaxis and 
‘ment of complications, Thompson 
sceenfield divided 1,219 cases of 
-s and 244 of whooping cough into a 
sd and a control group. The treated 
z-vup Of patients included a high propor- 
tion of more severe involvement who re- 
ceived sulfanilamide or benzylsulfonamide 
regularly from admission, the dosage being 
graded according to age and increased if 
any complications developed. In_ this 
group fewer complications developed than 
in the control group the difference being 
greatest in the aural complications of 
measles and in the pulmonary complica- 
tions of both diseases, tending toward a 
reduced stay in the hospital. Toxic effects 
were mild and the drugs were well tolerated 
by children over prolonged usage. The 
drugs gave encouraging results in young 
children, especially in bronchopneumonia, 
otitis media and catarrhs of the upper part 
of the respiratory tract. Sulfanilamide 
appeared to be more effective than benzyl- 
sulfonamide. Although the results have 
been encouraging, due allowance must be 
made for the mildness of the recent measles 
epidemic and the authors suggest that this 
form of therapy might be given a wider 
trial in future epidemics of a more virulent 
character. Lancet, vol. 2, p. 991. 


VITAMIN A FOR GASTRIC 
DISORDERS 

Kluth says that he studied the action of 
vitamin A on ninety-six patients with 
gastric disorders such as various types of 
gastritis and ventricular and duodenal 
ulcers. At first the vitamin A was given 
three times daily by mouth in the form of 
dragees. Later the oral medication was 
combined with intramuscular injections 
(three times each week). However, the in- 
jection treatments were later discontinued 
becav.se infiltrations were repeatedly ob- 
served at the site of injection. In review- 
ing the results that were obtained with the 
vitamin A therapy, the author says that 
favorable results could be obtained only in 
anacid and subacid gastritis. Cases of 
hyperacid gastritis and of duodenal and 
ventricular ulcer remained uninfluenced 
by vitamin A. The author shows that in 
this respect his observations differ, from 
other reports in the literature. In cases of 
achylia, free acid appeared only following 
the injection of vitamin A. In some of the 
patients increases in weight were observed. 
Especially noteworthy was the favorable 
effect on the intestinal activity in consti- 
Discussing 


A, the 


pation as well as in diarrhea. 


the mode of action of vitamin 
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author says that it is most probable that 
in patients with gastric disorders a vitamin 
A deficiency exists because of deficient 
resorption in the intestinal tract. This 
assumption is supported by investigations 
on the occurrence of night blindness in 
anacid gastritis and by the fact that these 
cases of night blindness can be influenced 
by the injection of vitamin A. Arch. 
F. Verdan, vol. 63, p. 177. 


VITAMIN K FOR 
HEMORRHAGE 


Snell and his co-workers administered to 
more than thirty patients, most of whom 
had obstructive jaundice, from 200 to 
1,000 mg. of concentrates containing vita- 
min K prepared from putrefied fish meal, 
together with bile salts or human bile 
obtained from a biliary fistula. A typical 
response of both prothrombin time and the 
concentration of prothrombin to vitamin 
K and bile when administered together 
has been obtained repeatedly. The pro- 
thrombin time decreased to within normal 
limits within a period of from twenty-four 
to seventy-two hours and the prothrombin 
itself showed a quantitative increase. 
Active bleeding has at the same time been 
controlled in several instances. It appears 
that the vitamin alone will not accomplish 
this result if bile is excluded from the in- 
testine, while bile or bile salts have some 
definite effect, presumably because these 
substances facilitate absorption of the vita- 
min which is already present in the intes- 
tinal tract. In the presence of injury of 
the liver larger amounts of vitamin K are 
required to achieve the desired effect. Pre- 
sumably the chemical laws governing mass 
action are operative in this connection. 
This treatment offers considerable hope 
for the ultimate control of the hemorr- 
hagic diathesis in jaundiced 
Amer. J. Dig. Dis., vol. 5, p. 590. 


MORPHINE SUBSTITUTES 


Myers and Davidson studied the effect 
of dihydromorphinone hydrochloride (di- 
laudid), dihydrocodeinone (dicodid), hy- 
drochloride of dihydroxycodeinone (euko- 
dol), diacetylmorphine and morphine on 
the human alimentary tract in young 
healthy adult male medical students. 
Barium sulfate meal and x-ray methods 
were made use of for the observations. The 
effects of dilaudid closely resemble those 
of morphine. Dilaudid produces a condi- 
tion of increased tone in the pyloric and 
ileocolic sphincters resulting in delayed 
emptying of the contents of the stomach 
into the duodenum and a delayed passage 
of the intestinal contents into the cecum. 
Dicodid has a much weaker action on the 
pyloric and ileocolic sphincters than either 
morphine, diacetylmorphine, dilaudid or 
eukodol. It causes only a negligible delay 
in the passage of food up to the time of 
three hours, it being normal at six hours 
owing to a hastening of the motility rate. 
Eukodol has an action resembling that of 


persons. 


The Drug and Cosmetic Industry 


morphine. All these drugs possess well 
marked analgesic properties. No gross 
rectal symptoms were observed in any of 
the subjects under observation. J. Hygiene, 
vol. 38, p. 432. 


THIOCYANATE FOR 
HYPERTENSION 


Massie and his associates administered 
sodium thiocyanate, according to the 
method of Barker, under carefully con- 
trolled conditions to fourteen patients 
suffering from uncomplicated vascular hy- 
pertension. Before the administration of 
sodium thiocyanate was begun, all direct 
treatment was discontinued and control 
observations were made for three months. 
There followed a test period of like dura- 
tion during which a 5 per cent. solution of 
sodium thiocyanate in syrup of wild 
cherry was given orally. This interval was 
followed by another control period of three 
months during which the syrup alone was 
administered in comparable dosage; the 
patient remained unaware that the active 
medication had been omitted. A definite 
lowering of the blood pressure occurred 
during the interval of treatment. Com- 
pared with the first control period, the 
average fall in the systolic pressure ranged 
from 66 to 21 mm. of mercury and the 
average fall in the diastolic pressure from 
33 to 8 mm. The blood pressure in each 
case generally rose during the second con- 
trol period, so that eventually the levels 
noted in the initial control period were 
approximated. The principal complaints 
attributable to hypertension were persist- 
ent and troublesome headache, nervous- 
ness and mild vertigo. These symptoms 
either decreased appreciably or disap- 
peared entirely under treatment in twelve 
cases. Insomnia was markedly relieved, 
so that sound sleep at night was more 
readily secured. Unusual activity, ex- 
citement and emotional upsets were well 
borne. Symptoms which had been relieved 
during thiocyanate therapy gradually re- 
turned with all their original severity dur- 
ing the second control period when the 
drug was surreptitiously omitted. Grad- 
ually, the blood pressure rose again. The 
toxic symptoms observed were occasional 
episodes of transient weakness, and infre- 
quent attacks of mild epigastric distress. 
In addition, nausea, vomiting and marked 
weakness occurred in one patient and three 
attacks of angina pectoris in another. In- 
dividualization of dosage is required for 
each patient, frequent blood cyanate deter- 
minations and sufficient intelligence on the 
part of the patient to permit an awareness 
of early toxic symptoms. For his own 
safety the patient must be cautioned re- 
garding the symptoms: of asthenia and 
nausea so that the more serious forms of 
toxicity may be avoided. New England 
J. Med. vol. 219, p. 736. 
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TONKAIRE 


whe little as two drams of TONKAIRE per gallon of 
alcohol does much to eliminate alcohol sharpness in all 
toilet preparations containing alcohol! 


TONKAIRE is also excellent for mellowing perfume 
oils used in powders and in perfumes. 

















Write for sample and full information today. 
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Compagnie Parento, Inc. 
Executive Offices and Laboratories 
sons CROTON-ON-HUDSON, N. Y. SEATTLE 
DETROIT PORTLAND, ORE. 
LOS ANGELES SAN FRANCISCO 
CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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ISKING 


IMPORTERS AND EXPORTERS 


DRUGS, CHEMICALS, MYSORE GOVERNMENT 
OILS, RAW MATERIALS, Etc. S an ra| 2 lwo 0 d 














ALKALOIDS 
CAMPHOR NATURAL, Japanese ae @) 11 i” 

CAMPHOR, U. S. P. XI, Du Pont 

COCOA BUTTER, U.S. P. Distilled from 
CONTI WHITE CASTILE SOAP, U.S.P. Santalum Album 
Bars, Powdered, Granulate 
sicientilias: INSIST ON ORIGINAL 
CANS AND CASES 
SANTONINE 
Sole Agents for the United States 
In Canada: Sole Agents 














W. J. BUSH & CO. (Canada) Ltd. Montreal 


CHAS. L. HUISKING & CO. W. J. BUSH & CO. 
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INCORPORATED (Incorporated) 
CHICAGO BRANCH —_155 VARICK ST. Essential Oils 
561 E. ILLINOIS ST. | NEW YORK. N.Y. New York 
Chicago National Citv, Calif. Montreal 
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FOR PERFECT EMULSIONS OF FIXED OILS 
‘HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 

ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 


Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
eHOPKINS NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country's largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 
powdered neutral white soap into wide use. 

WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroaowar NEW YORK 


Importers, Millers and Manufacturers of the World’s Best Botanical Crude Drugs 


















M WwW pP R O AN “ TELEPHONE BEEKMAN 3-3156-3162 
e o / | pa 
/ > CABLE ADDRESS PARSONOILS NEW YORK 
pe L \ S il bh 


IMPORTS 55 ANN STREET 
AND 
PLYMOUTH ORGANIC LABORATORIES: INC: NEW YORK-N*Y°U°S*A* 








PLYMOUTH POWDER BASE No. 7 


Since the introduction of this new face powder material sales of it have constantly 
increased because the use of it actually represents a development in fine face powders. 


Its exceptional silky, soft, smoothness, the complete absence of odor and the extremely 
fine particle size of it, plus its extraordinary adhesiveness actually improves a face powder 
in which it is used. As little as 5% added to your formula will bring about this result 
although it is being used in some face powder to the extent of 15% and a formula is 
offered showing its use in this percentage. 


Samples are at your disposal and we believe that this is one of the Plymouth products 
which warrants a serious investigation by every face powder manufacturer because it has 
real merit. 


A complete line of Cosmetic Raw Materials 
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B-W LANOLIN ets p. 





A quality product unequalled 
Contains 15.25% Cholesterol 


Also now offering: 


GLYCERYL MONOSTEARATE (self emulsifying) 
PROPYLENGLYCOL MONOSTEARATE (pure) 
CETYL ALCOHOL (pure) 





BOPF-WHITTAM CORPORATION 


America’s Original Lanolin Producer 
Executive Office ESTABLISHED 1914 Sales Office 
Laboratory and Factory 509 Fifth Avenue 


LINDEN, N. J. NEW YORK, N. Y. 
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— if you advertise in newspapers 
you should see the 


Drug Advertising Mat Service 


This service gives you mats of illustrations drawn by leading 
artists. 


Each issue is carefully merchandised to cover seasonal 
promotions, with well written copy and layouts. 


Plenty of hand-lettered headings and borders, as well as 
small “‘spot’’ cuts, and photos! 


, gun as 


If you are ready to advertise for increased business, this 
service can be useful to you. 


Executives may write today for free samples, on your com- 
pany letterhead, and state your title. 


(Because of the large cost of each sample, letters from individuals, and 
postcard requests cannct be answered.) 


Keanna tye eo ee ec ree ete ey See a ene 

Name... SET RCT AEs ee a Oe eee ean 

LE ee ee ee ee TR eee eS ee ae 
Mail to 


Vincent Edwards & Co. 


World’s largest Advertising Service organization 











188 Orme eR ea ree 

















342 Madison Avenue New York City 
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The “B. F.” seal is the 
seal of quality which 
} endorses all Bertrand 
Freres products. Qual- 
ity and uniformity are 
synonymous with the 
name Bertrand Freres, 


which the “B. F.” Seal 





signifies. 








Che Seal a | QOrality 


We recommend your 
inspection of “B. F.” 
products used by 
prominent perfumers 
everywhere. A com- 
plete selection of Nat- 
ural Flower Essences, 
Resinoids and French 
Essential Oils have 
been produced since 
1858, under the “B. F.” 
Seal. 





BERTRAND FRERES 


GRASSE, 
Sole U.S. Representative P R.DREYER Inc. 119W19thSt, New York City 


FRANCE 











BUY THE BEST 
INSIST ON 


GENUINE IMPORTED RUSSIAN OIL 


According to the Food and Drug 


Administration the use of the term 





“Russian” in connection with mineral 
oils coming from elsewhere than 
Russia, would be misleading and 
therefore violate the Federal Food 


and Drugs Act. 


WHITE OIL 


S. SCHWABACHER & CO., INC. 


Importers of Russian Mineral Oils 
25 Beaver Street New York, N. Y. 

















PRETTY... 


BUT OH HOW TOUGH! 
THESE 


LACQUER NAIL ENAMELS 


Pretty in their new Spring shades... their 
high lustrous gloss, their smooth-as-satin 
finish. But, man, are they tough when it 
comes to hanging on to a fingernail. 
Resist clipping, peeling, flaking, for days 
of extra wear! Always dependable, 
always uniform. 


Creme + Clear Colorless - Transparent Colored 


Write for information — there’s money in packaging nail enamel. 


LACQUE RS, Inc. 


ENGLEWOOD, N. J. 
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RE 


CREAM POWDER: I wish to make a face pow- 
der in cream form; a product that is somewhat differ- 
ent from the usual foundation creams in that tt will 
have greater covering power than these usually do. Is 
there anything wrong with just adding 10 to 15 per 





cent. of my present face powder to a vanishing or cold 
Q cream formula? Brooklyn. 
Y Both vanishing cream and cold cream depend 


upon soap for emulsifying power and the zinc 
oxide usually present in face powders as the pigment will almost 
certainly break down the cream by destroying the soap. To avoid 
this, you might use hydrogenated oil or petrolatum as the medium 
for the powder. This would lead to a product leaving a lustrous 
surface on the face, which is sometimes desirable. 

Probably the best type of product for your purpose would be a 
cold cream, for a lustrous surface, or a vanishing cream, for a dull 
finish, containing from two to three per cent. of suitably tinted 
titanium dioxide. The pigment must be very finely ground with 
a little water or glycerine and may be mixed with the finished 
cream. It seems to us to be wholly unnecessary to use a finished 
face powder for the purpose. In the first place, since the powder 
contains about 20 per cent. of pigment, 10 per cent. in the formula 
would only be equivalent to 2 per cent. of actual covering and 
tinting agent. In addition, the talc for giving slip, the mag- 
nesium carbonate or precipitated chalk for holding perfume, and 
the zinc stearate for increasing adhesion to the skin are unneces- 
sary, with the cream base itself filling all of these functions. 


LIQUID DEODORANT: T am in- 
terested in a liquid deodorant that will 


) 
i deodorize and stop perspiration com- 
~~ pletely. I should appreciate receiving 
Bi.” information as to a suitable formula. 
° Pittsburg. 
I\*\ 
N 


The standard type of liquid deodor- 
ant, containing 15 per cent. of alu- 
minum chloride and one per cent. of 

boric acid as a stabilizer should be just what you want. There are 
no difficulties in the manufacture and it is generally satisfactory 
as regards effectiveness and cost. However, this aluminum salt 
hydrolyzes to give hydrochloric acid which has a drastic effect on 
fabric with which it comes into contact. For this reason, similar 
solutions of aluminum sulfocarbolate or aluminum citrate are 
generally to be favored where the additional cost is not prohibi- 
tive. The first of these two compounds is soluble in alcohol as 
well as in water and the solution may therefore be made to 
evaporate at any desired rate. The citrate is not soluble in alco- 
hol but will slowly dissolve in water to give stable solutions of 
almost any desired concentration. 
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EFFERVESCENT SALTS: We are manufacturing an effer- 
vescent salt mixture which gives us a great deal of trouble, since it 
never seems to be uniform. Some lots seem to stand up better than 
others and the loss of weight is extremely variable. The loss is often 


from ten to fifteen per cent. by weight of the whole batch. Chicago. 


The loss of weight of which you speak is undoubtedly due to 
loss of gas during drying. Too high a temperature is probably 
being used and if your drying equipment is not entirely up to date 
or in the best of condition, drying is taking longer than it should. 
The varying moisture content of the atmosphere is also extremely 
important in this connection, and the only thing to do in this case 
is to instal air conditioning equipment. In fact, under modern 
conditions it is almost impossible to carry on satisfactory man- 
ufacture of effervescent mixtures without means of controlling 
atmospheric humidity. 


CALCIUM SULFIDE DE- 
PILATORY: We understand 
that calcium sulfide depilatories 
deteriorate on standing and event- 
ually become useless. Will you 
kindly explain the chemical action 
which takes place and causes the 
mirture to lose strength. New 
York. 

Calcium sulfide, especially in 
solution, is quite alkaline and 





the sulfide ion present is a very active reducing agent under these 
conditions. In fact, the depilating action of the mixture depends 
upon the combined action of the alkali and the reducing agent. 
Air, however, rapidly oxidizes the alkaline sulfide to calcium sul- 
fate which is chemically inert and practically insoluble. As this 
oxidation becomes nearly complete, the depilatory mixture loses 
strength and finally becomes completely useless for its original 
purpose. 


DUSTING POWDER: What are the characteristics of a good 
dusting powder, especially suitable for babies? Los Angeles. 

The powder must primarily be soothing, which, in a negative 
sense, means the complete omission of any ingredient that might 
possibly be irritating. Emollients, in small quantities are also 
important additions, and these include lanolin and cetyl alcohol. 
The powder should be absorbent, adherent and lubricating, and 
antiseptic value is desirable. The powder must be as free from 
hard, sharp particles and grittiness as the finest face powder and 
it may be desirable to tint the powder slightly. Talc and colloidal 
clay are the major constitutents of the powder, along with a little 
pigment, zinc stearate, and precipitated chalk. 
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PEANUT OIL SHAVING CREAM: 
I should appreciate your giving me formula 
for brushless shaving cream containing pea- 
nut oil. Boston. 

A quite good product can be made 
along the lines of the following formula: 





Stearic Acid... : ee 25.0 
Peanut Oil... ... : rae 4.0 
Triethanolamine. ... . 1.5 
Glycerin... .. 6.0 
Perfume. . . cee ; 0.5 
2 re 5 Sart ca or olesiehie re ee A ea ae ae nes 63.0 


Melt the stearic acid and peanut oil together and heat the 
triethanolamine, glycerin and water to the same temperature as 
the melted stearic acid. Mix the two and stir vigorously until 
completely emulsified. Stir slowly until the temperature drops 
to 40° C. and add the perfume. Allow to stand overnight, stir 
again, and fill cold. 


HORSE LINIMENT: At this time I would like to get two or 
three formulae which you might recommend for making a liniment 
for use in rubbing the swollen legs of a horse. There appear to be two 
types used, one which is used directly and contains some methyl 
salicylate and the other which contains ammonia and which is 
diluted with water before use. The swelling is usually due to too much 
work or work on hard surface. Denver. 

I am very sorry that on this single occasion when you call upon 
us for information we are not able to be of assistance. The sub- 
ject of veterinary medicine is out of our line, and we have no 
knowledge whatever on the subject. 


PAD PRODUCTS: Could you assist me 
with formulas for the following list of pad cos- 
metics, namely, cleansing pads, nail polish 
remover pads, Eau de Cologne discs, deodorant 
pads, and anti-perspirant pads. Paris. 

In all of these preparations, the flannel 
discs are placed in the jar and the liquid 
preparation poured over them. For cleans- 
ing pads use a mixture containing 10 per 
cent. of alcohol, 10 per cent. of diethylene glycol ethyl ether, and 
one-tenth of one per cent. of a wetting agent. Any suitable liquid 
nail polish remover that does not evaporate too rapidly may be 
used with pads. Any suitable grade of eau de cologne may be used 
for saturating the discs while the deodorant pad can be used 
in connection with 10 per cent. solution of benzoic acid in alcohol. 
For anti-perspirant. pads use may be-made of 10 per cent. solu- 
tions of aluminum chloride or aluminum sulfocarbolate in water. 
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MACHINELESS PERMANENT WAVE: I am making a 
machineless permanent wave pad, using calcium oxide. Although 
the temperature produced is high, the heat does not last long enough 
lo produce tight curls. Can you advise me as to how the product can 
be improved. Fort Wayne. 

What you probably need is better insulation in the pad to pre- 
vent loss of heat and you may be able to do this by altering the 
material from which the pad is made. It may also help if you will 
use an inner diluent such as precipitated chalk or whiting. 


PERMANENT WAVE SOLUTION: 
We are about to go into the permanent wav- 
ing field and we would appreciate it very 
much if you would send us a formula. We 
have several formulas, but we find them very 
unsatisfactory. What we want is a non- 
ammonia type solution. Something that will 
give a deep, oily wave. Chicago. 

As we have had very frequent occasions 
to say, we can only give general sugges- 
tions for the formulation of products like 
permanent wave lotions where results de- 
pend so much upon the operator. A mixture containing sodium 
sulfite, ammonium carbonate, and borax should be satisfactory. 
Use equal parts of the first two chemicals and about half as much 
of the borax. 


ZINC STEARATE IN FACE POWDERS: We are interested 
in determining the amount of zine stearate present in some of the face 
powders now on the market. Can you give us an approximate 
analytical method by which this may be done? Also, is the tale used 
in face powders of U.S.P. quality? Brooklyn. 

Although we have had no occasion to determine the amount of 
zinc stearate in mixtures, we believe that the following method 
should give satisfactory results. To a weighed quantity of 
sample, add enough dilute sulfuric acid to make the mixture acid. 
This breaks the stearate down into zince sulfate, which is soluble 
in water, and stearic acid. Extract the mixture with ether and 
evaporate the ethereal solution to dryness at a low temperature. 
Weigh the residue, which should be stearic acid. The perfume 
present, which should also be soluble is ether, is probably present 
in too small an amount to cause much trouble. This method had 
best be tried out beforehand on a mixture containing a known 
amount of zinc stearate in order to be sure that it will give ap- 
proximately correct results. 

The tale used in face powders is probably of far higher quality 
than the U.S. P. requires. In a general way the U.S. P. calls for 
whiteness and freedom from grittiness, while face powder manu- 
facturers have very strict standards for both these qualities. 
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RIEGELINE 


for ECONOMICAL 
TRANSPARENCY 








Riegeline combines the economy of 
ordinary glassine with a much higher 
degree of transparency. It twists 
well, works rapidly on any wrap- 
ping machine, and will not expand 
in wet weather or shrink to the 
splitting stage in dry weather. Avail- 
able in rolls or sheets of any size. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER CORP. 
342 Madison Avenue ¢ New York 











OULDS 


e LIPSTICK e 
e STYPTIC PENCILS e 
SUPPOSITORIES e MASCARA 


PROGRESSIVE MACHINE SHOP 


137 West 22nd St., New York, N. Y. 













ROUGE e COMPACT POWDER 


= DIES 


PUNCHES FOR TABLETS 











Ly 


SHEET METAL GOODS 





SPRINKLER TOPS 


DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 


CORK TOPS 
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LET US SOLVE YOUR 


COLO ne PROBLEMS 


ANILINE COLORS 
For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 
COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 






































We manufacture 


BENZOCAINE U.S.P. 





BENZOL PRODUCTS COMPANY 
237 South Street 
New Jersey 


Newark 








HYDROXY CITRONELLAL 


Exceptionally pure 
and free from 
minty by-odors 


SEELEY & COMPANY 


Van Brunt Division 
22 ALBANY STREET NEW YORK, N. Y. 








Cosmetic 

COLORS: és 
Vegetable 

The finest lake colors for lipstick, rouge, face powder, etc. A 


complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
® 
Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 
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HARTOLAN 


A MIXTURE OF FATTY ALCOHOLS 
IN WAX FORM 


Ideal For Cosmetic and 
Pharmaceutical Use 


Cholesterol Content-65% 





Hartolan is a convenient and very economical source of 
cholesterol. Can be used in any product where choles- 


terol is of value. 


Excellent Emulsification Properties 


A mixture of Hartolan and petroleum jelly will absorb 
875% more water than petroleum jelly alone. 


A request on your letterhead will bring you complete 


information together with a sample. 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 

















Glyceryl 
Monostearate 


Madein U.S. A. 


GLYCO 


PRODUCTS COMPANY, Inc. 


148 LAFAYETTE STREET 
Dept. 57, NEW YORK CITY 














ABBOTT 1 Quality —" 


DRUGS AND a +e 


CHEMICALS 





EPHEDRINE U.S. P. Xl 

EPHEDRINE HEMIHYDRATE NN. R. 
EPHEDRINE HYDROCHLORIDE U. S. P. XI 
EPHEDRINE SULFATE U. S. P. XI 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 











CASE 


# 1939 


+x At last . . . a reasonably priced rose com- 
pound that has the appeal and fragrance of 
the natural flower. We invite your comparison 
with any rose that you may now be using. 
You will be pleasantly surprised with the 
marked improvement it will make in your 
product. We will gladly submit samples and 
prices. 

+< Rose #1939 is only one of many valuable 
perfuming developments . . . our line of com- 
pounds is complete and offers you a wide se- 
lection. 


Consult us regarding your Perfuming Problems 


ARTHUR E. BENNETT & C€0., INC. 


109 W. HUBBARD STREET CHICAGO, ILL. 
IMPORTERS AND MANUFACTURERS OF ESSENTIAL OILS AND AROMATICS 
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PURCHASING DEPARTMENT 


DECEMBER MOVEMENTS 





Up 





Agar 22c 

Camphor oil, white 2c 

Cassia oil, Redist. 5c 

Chamomile flowers, Hungarian lc 
Gentian root 1c 

Mercury, bichloride 6c 


Calomel 8c 

Red precip. L0c 

White precip. 10c 
Oleoresin vanilla $1.50 
Papain, pure, powd. 5c 
Pennyroyal oil 50c 


Rue oil 45c 

Senega root 2c 

Tansy oil 60c 

Vanilla beans, Bourbon 25c 
Mex. cuts 25c 
Mex. whole 25c 





Down 





Anise oil 5c 

Belladonna leaves Ic 

Buchu leaves Ic 

Chamomile flowers, Roman 2c 
Citronella oil, Java 3c 

Cresol USP 814c 

Culvers root 3c 

Dil! oil 15c 

Echinacea root 4c 

Geranium oil Bourbon 15c 





Henbane leaves lc 
Horehound herb 4c 
Hydroxycitronellal 50c 
Japan wax 1c 

Lemon oil, Italian 10c 
Lime oil, dist. 10c 
Lycopodium 4c 

Malva flowers, blue 10c 
Mandarin oil 75c 








Rhubarb root HD Ic 
Sabadilla seed Ic 

Saccharin 25c 

Saffron Valencia $1.00 
Santonin $3.00 

Stearic acid TP lc 
Tragacanth gum, No. 2 10c 
Wormseed American 7c 
Wormseed oil 15c 

Ylang Ylang oil, Bourbon 50c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 
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15 Botanicals—Weighted Price Index. 1926— 100. 








"4 100 








\ a 








E 
























































































































































1932 1933 1934 1935 1936 1937 


118 


” JFMAMJJASOND SFMAMJJASOND 
1938 


The Drug and Cosmetic Industry 


Cosmetic raw materials averaged a 
slight decline, the index for January 1939 
being 76.0. Japan wax dropped from 1014 
to 934 cents; stearic acid dropped one cent 
to 13 cents. There was no further de- 
velopments in the Japanese menthol situa- 
tion but some change in the policy of the 
monopoly was expected during the early 
months of the new year. 


Prices for botanicals averaged higher, 
the index number of 96.2 for December 
1938 comparing with 98.6 for January 
1939. Agar increased from 78 cents to 
$1.00; belladonna declined one cent to 13 
cents; buchu declined from 35 to 34 cents; 
gentian increased from 7 to 7% cents; 
rhubarb declined to 35 cents. Difficulty in 
obtaining adequate labor decreased the 
production of Japanese agar sharply and 
as there was little or no carryover prices 
advanced sharply during late trading. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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The 50 commodity index remained unchanged for January 1939 at 71.1. 
Prices in general continued to favor manufacturing consumers and this con- 
dition was more or less true throughout 1938. Although business improved 
during the latter part of last year stocks of most raw materials were such 
that demand could be taken care of from supplies on hand. The develop- 
ment of anticipated business increases in 1939 would, of course, necessitate 


replacement buying and strengthen the price structure materially. 


15 Essential Oils—Weighted Price Index. 1926100. 
Essential oil prices averaged a decline 
the January index of 56.0 comparing with 
56.9 for the preceding month. Anise oil 
declined from 80 to 75 cents; cassia rose 5 
cents to $1.05; citronella dropped from 37 
to 34 cents; lemon oil declined 10 cents to 
$2.90. A substantial increase in both 
lemons and oranges is anticipated in the 
United States. What effect this will have 
on production of oil is problematical but 
the possibility of an increase in supplies 
kept prices easy. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 — 100. 





Medicinal chemicals showed no changes, 
the index remaining at 74.1. Increased 
buying for consumption was noted during 
the last half of 1938 but chemical manu- 
facturers desired volume sales on their 
books and as a result competition for busi- 
ness kept prices down to old levels. Mer- 
curials will bear watching during the early 
months of the new year. 
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DRUM MAJOR 


\ 


White Oil Review 


Suerwooo’s KREMOL 


@ The cosmetic base that’s got every- 
thing your critical production chief 
demands. 


@ Sweet, odorless, clear as crystal, with 
a viscosity and a specific gravity as 
uniform as a row of military buttons. 


@ Good to your product, good to your 
purse—there’s no sounder answer to 


the white oil problem than Kremol. 


SHERWOOD PETROLEUM COMPANY, Inc. 


NN 


Refiners of American Medicinal and Technica! White 
Mineral Oils, U.S. P. and Technical Petrolatums 
Main Office: ENGLEWOOD, N. J. 
BRANCHES THROUGHOUT THE NATION 4), 








**Look for the Symbol of 
Standardization’’ 


GUMS 


For over 75 years the recognized 
source of supply 


Arabic 





Tragacanth 
Karaya 





All powdered gums standardized by 
Laboratory Control 





THURSTON & BRAIDICH 











286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 


|! 
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Manufacturers of 


COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 


for 
LIP STICKS ROUGES 
FACE POWDERS LIP POMADES 
EYE SHADOWS COMPACTS 


OUR COSMETIC RESEARCH LABORATORY 
IS AT YOUR DISPOSAL 
Let Us Aid You In Your Color Problems 
® 
Originators 
of 


Fine Cosmetic Colors 


Iushachel ieale 


P.O Ri A Teas 


tee 
C O28 
WManufactucees of Fine Chemical ae Coloes 


eT T oe) Olle te Mele Cer tile Or lelele tiolal sy 
ROSEBANK, STATEN ISLAND, NEW YORK, N. Y. 
Los Angeles, Cleveland, Detroit, San Francisco. 


Richmond, 


ton, Chicago, 
Toronto, Can, 
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COD LIVER OIL 
SPERMACETI WAX 
CAMPHOR Tablets. Slabs . Powder 
MENTHOL 
FINE CHEMICALS 
WAXES, GUMS AND OILS 










For over twenty years we have been plac- 
ing our knowledge of drug markets and 
merchandise at the disposal of large con- 
sumers, here and abroad. They have 
learned to depend up ~n our experience. . - 
to rely upon our judgment with confidence. 
Our service can result in economy and 
profit to you, too. Let us figure on your 
requirements. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 


Tel. AShland 4-7500 
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MARKETS 


A summary of developments during the 
past year in the many raw materials used 
in the manufacture of drug and cosmetic 
products indicate a trend which, on the 
whole, has been favorable to manufactur- 
ing consumers. After twelve unsettled 
months prices are, for the most part, favor- 
able to the consumer. Although general 
conmodity indexes in practically all 
countries of the world showed advances 
during the latter part of 1938 this situation 
was not reflected in essential oils, aro- 
matic chemicals and pharmaceutical chem- 
icals. The primary reason for this is prob- 
ably the fact that, although business was 
generally better during the latter half of 
Jast year, demand could be satisfied from 
existing stocks on hand. In such cases 
where steady advances were noted in any 
item it was due mostly to war in the sup- 
ply country, governmental control or some 
other abnormal condition. 

With the close of the year foreign cur- 
rency in the leading countries abroad favor 
American importers. With the drop in the 
English pound, all commodities quoted in 
that currency or in currency connected 
with the pound sterling have dropped in 
value to the extent of the decline in the 
pound as related to the American dollar. 
Rumors are current as to how far down 
the pound will go and what action the 
United States will take should the pound 
be devalued sharply. The French franc 
has been weak for a long time and although 
now at a very low level it is generally 
conceeded that the trend will continue 
under the present troubled economic and 
political conditions in that country. 

Camphor, geranium oil, ephedrine, glyc- 
erine, lime oil, buchu, cananga oil, citron- 
ella oil, digitalis and vanillin are examples 
of raw materials which moved steadily in 
favor of buyers. The trend in Japanese 
natural camphor is particularly interesting 
because of the generally firm position of 
other Japanese raw materials. Japan has 
a monopoly on natural camphor and for 
many years more or less dictated world 
prices. The monopoly had competition for 
the first time with the advent of synthetic 
camphor. Synthetic camphor has made 
considerable progress as it has a price 
advantage over the natural of approx- 
imately 4c per pound in spite of the several 
reductions in the Japanese goods. Exports 
of camphor from Japan decreased in the 
first half of 1938 to 684,000 kin as com- 
pared to 1,196,500 kin in the corresponding 
period of 1937. The United States during 
the first six months of 1938 took only 
290,100 kin of natural camphor as com- 
pared to 400,300 kin in the first six months 
of 1937. 

On the other hand the Japanese have as 
yet failed to take synthetic menthol 
seriously. Natural menthol comes almost 


entirely from Japan where the Hokuren, 
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the cooperative society of peppermint 
growers, has fixed the export price of men- 
thol and have consistently throughout the 
past year refused bids at other than their 
set price irrespective of what effect it had 
on the export volume or the advantage it 
gave manufacturers of synthetic menthol. 
The United States and Great Britain are 
the largest consumers of menthol. Con- 
sumers in both these countries are opposed 
to the Japanese menthol monopoly to the 
extent that pressure for revision of the 
policy of the Hokuren is reported as likely 
to result in a price adjustment some time 
early in 1939. 

While on the subject of monopolies that 
of the Italians in Bergamot and the Persian 
Government control of tragacanth con- 
tinued unbroken. There were, therefore, 
little price fluctuations in these items, 
bergamot oil closing the year at the high 
level of $3.70 per pound while tragacanth 
No. 1 quality was not offered below $2.40 
per pound being much above normal and 
only slightly under the high of the year. 

Lime was probably the most competi- 
tive and the most consistently weak of all 
the essential oils. Mexico emerged as an 
important producer and offered oil at such 
low prices as to seriously challenge the 
West Indies for control of the market. 
Expressed oil sold down to $7.00 per 
pound, the lowest level to be reached in 
many years while the distilled oil, Mexican 
quality, was as low as $3.25. In December 
there was a further decline which indicates 
that the bottom of the movement has not 
as yet been reached. 

Geranium oil was another item which 
was consistently weak. Algerian oil in 
January 1938 was quoted spot at $4.00 
with a decline each month being registered 
until the December market level of $2.75 
was reached. The Bourbon grade fol- 
lowed the African or lead the decline as the 
December loss in the latter grade placed 
the spot market at $2.50 or 25c per pound 
below the African material. 

Glycerine turned easy during the last 
quarter of 1938 with the possibility of ac- 
cumulated supplies of both crude and re- 
fined material influencing the market 
trend into the new year. Stocks of chem- 
ically pure glycerine on hand as of Septem- 
ber 30, 1937 amounted to 23,882,862 
pounds. A very sharp increase of stocks 

on hand as of September 30, 1938 is noted, 
with chemically pure material being in 
supply to the extent of 44,278,211 pounds. 

It is also important to note that glycer- 
ine is not quite as important in munition 

manufacture as heretofore as other sub- 
stances are being employed in its place. 
Japan, new to the production of glycerine 
is reported endeavoring to dump surplus 
stocks wherever possible. 

During the last half of 1938 ephedrine 
also moved in favor of manufacturing con- 
sumers. Ephedria vulgaris is now in ample 
supply so that no shortage in the finished 
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products is likely to develop this winter. 
While prices for ephedrine are still above 
normal they are not unreasonably high 
and are considerably below the high levels 
of last winter. The alkaloid is currently 
selling at $2.25 per oz. in 100 oz. lots with 
both the hydrochloride and the sulfate at 
$1.60. 

Probably the most interesting develop- 
ment in raw materials during the past year 
was the fact that, although the raw ma- 
terials from the countries now at war, 
namely Japan, China and Spain fluctuated 
considerably, they were never unobtain- 
able and while they were above normal 
levels they never reached abnormal 
heights. Cassia oil from China in January 
1938 sold on spot at $1.20 per pound and is 
currently selling at $1.05. During the past 
10 years this oil never sold below 80c. 
Anise oil, also from China, sold January 
last at $1.25 per pound and is now selling 
at 75c. This item has not sold below 75c 
since October, 1936. Agar agar from 
Japan sold in January last at $1.05 per 
pound and although it reached a low of 
78c in July it is now at the $1.00 level. The 
advance in agar is reported to be due to 
the fact that estimated production in 1938 
is 2,740,000 pounds or 570,000 pounds be- 
low the 1937 crop. The shortage of labor 
is undoubtedly the cause of the decline in 
production as weather conditions during 
the harvest and bleaching season were 
ideal and the crop quality excellent. 

Vanillin was very competitive during the 
past 6 months due to the development of 
lignin vanillin from wood pulp. 

Brown camphor oil, however, has been 
seriously affected by the Japanese-Chinese 
war. No stocks are available for export 
and the position in this market is nominal. 
The camphor oils are being used for flota- 
tion purposes in Japan and as mining is 
experiencing a war boom there is not likely 
to be any shipments of these oils to world 
markets until the conflict is settled and the 
mining industry in Nippon gets back to. 
normal. 

Although Spain contributes olive oil and. 
a group of essential oils in large quantity 
probably its most important product is 
ergot. During the period of conflict spot 
ergot sold as high as $2.10 per pound, but 
is now currently at $1.35. This is not an 
exceptionally high level when it is con- 
sidered that Russia, formerly a large sup- 
plier, does not now produce more than is. 
needed for home consumption and has not 
made export shipments for several years. 

And finally a word about vanilla. Bour- 
bon beans have been very scarce and with 
the 1938 crop from the Islands not ex- 
pected to exceed 350 tons altogether, the 
position is such that, although prices have 
advanced to $4.75 minimum on spot, there 
is still possibility of further advances as no 
relief from the supply position can be ex- 
pected until late next year. Mexican 
beans are also scarce and moved along with 
the Bourbon grades. 
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The recognized 
standard, known for je 
its high vitamin con- 
tents. Guaranteed © 
thefinest Norwegian 
non-freezing medic- 
inal cod liver oil. 


Write us for 





quotations 











BRODR. AARSAETHER * 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United States 


119 WEST 19th STREET 
NEW YORK, N. Y. 











CHICAGO 


PHILADELPHIA 
BALTIMORE ST. LOUIS 
| LOS ANGELES 


KANSAS CITY 
CINCINNATI 
DETROIT 





SAN FRANCISCO 






























GUM ARABIC 
GUM KARAYA 


(INDIAN Gum) 
NEW ENGLAND REP. 
G. H. BUNTON 
CAMBRIDGE, MASS. 


ACANTH 
PHILADELPHIA REP. cum TRAG 
R. PELTZ & CO. 


112 SO. 16TH ST. 
(CAROB FLOUR) 


PAUL A. DUNKEL € CO., 


INCORPORATED 


82 WALL ST. 
NEW YORK, N.Y. 








Let us quote 
on your 
requirements 
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FRANCE, CAMPBELL ¢ DARLING 


IS™ STREET & 2"° AVENUE 
BROOKLYN, N.Y. 
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VANILLA BEANS 


The upward trend in all grades of vanilla 
beans continued unchecked during the past 
month. Spot prices for Bourbon beans at 
the higher levels now range from $4.75 to 
$5.25 per pound. Mexican cuts were 
again advanced and are currently selling 
at from $4.50 to $4.75 per pound. Mex- 
ican whole beans are also higher at from 
$5.00 to $5.25. 

Conditions in the vanilla market are not 
very promising for manufacturing con- 
sumers. Total production in Madagascar 
will not exceed 250 tons and some factors 
state final production figures will be from 
200 to 225 tons. Other sources for Bour- 
bon beans will add another 100 tons to the 
above figures so that the total amount of 
Bourbon beans available from this year’s 
crop will at the most be 350 tons. 

French importers are said to possess the 
smallest stocks in 25 years with some im- 
porters being entirely sold out. Stocks of 
unsold Bourbon beans in this market are 
said to be so small that two or three weeks 
of good business would about clear the 
warehouses. The first stocks of new crop 
to arrive here are also sold so that the 
situation will not be materially relieved 
before January-February-March arrivals. 

It is expected that, because of the high 
vanilla prices now prevailing, buying by 
manufacturing consumers will be cautious. 
This is a favorable development because 
any sudden increase in demand would put 
a burden on the supply position that would 
undoubtedly result in further price un- 
settlement. Importers are also unwilling 
to contract for periods in excess of 90 days 
because of the uncertainty regarding the 
replacement market. Factors in the Bour- 
bon market are looking toward the 1939 
crop which is expected to show some im- 
provement but it was also said that it 
would take several good crops to offset the 
series of small ones. 

Mexican vanilla beans are in a similarly 
bad way. Some German buyers are re- 
ported willing to pay prices considerably 
in excess of what American buyers offer. 
Germany is said to have taken 15,000 
pounds of prime Mexican beans this year. 
The supply of Mexican beans must last 
until next July and quantities available 
are none too large. 

There may be some setback in prices 
with the turn of the year but it is almost a 
certainty that vanilla consumers will pay 
considerably in excess of $4.00 a pound for 
beans for at least six or seven months. It 
would, therefore, probably be a good policy 
for buyers to effect replacements within 
moderate limits and so avoid further un- 


settlement of a rather serious condition. 
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MANNA 


Approximately 107,360 pounds of 
manna were exported from Italy during 
the first 8 months of the current year, 
which compares with 185,680 pounds in 
the corresponding months of 1937. The 
decline in exports of this product during 
the past year are believed to be due, at 
least in part, to the high prices being main- 
tained by the ‘“Ammasso”’ (State Manna 
Monopoly). The ‘““Ammasso”’ is now ask- 
ing 16.5 lire per kilogram for the highest 
quality against a high of 12 lire per kilo- 
gram in 1937. 

Numerous efforts to encourage the do- 
mestic consumption of manna in Italy 
have met with little success. Both in Italy 
and abroad other products are taking the 
place of manna in medicine, reports indi- 
cate. Manna is a gentle laxative. It is 
usually prescribed with other purgatives 
particularly senna, rhubarb, magnesia and 
the neutral salts. 


CITRUS OILS 


Demand for citrus oils is quiet. Italian 
lemon oil is quoted at $2.95 to $3.50 a 
pound according to quantity. In view of 
the low price of the California product and 
the fact that the new crop will shortly be 
available, it is not likely that any higher 
prices will be witnessed on the imported 
article. 

An official report on lemon fruit produc- 
tion in the United States suggests a sub- 
stantial increase during the next five years. 
From an average production of 4,900,000 
boxes in the 1919-20 to 1923-24 period, 
output rose to an average of 8,022,000 
boxes from the crops of 1932-33 to 1936-37. 
The report states that an average annual 
production during the next five years may 
reach at least 10,000,000 boxes. The effect 
of this increased output of the fruit on 
lemon oil production is a matter to 
speculate upon. 

An increase in the coming years in the 
production of oranges in the United States 
is also suggested. The record production 
of 74,000,000 boxes last season may be ex- 
ceeded. Large plantings between 1920 
and 1930 are now coming into fairly heavy 
production. Bearing orange trees are now 
double the number in groves in 1920. The 
effect on orange oil production remains to 


be seen. 


SULFANILAMIDE 


Producers of sulfanilamide announced a 
reduction of 25c per pound in this item and 
are now offering spot and contracts as fol- 
lows: 100 lb. keg $1.30 per Ib., 25 Ib. 
fibre drums $1.45 per lb., 5 lb. bottles 
$1.70 per lb. 
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OLEORESIN VANILLA 


Spot prices on oleoresin vanilla were ad- 
vanced sharply in December. Dealers are 
now quoting $11.00 to $13.00 a pound and 
in some directions $14.00 is quoted. Raw 
material has advanced sharply and stead- 
ily during the past six months and as there 
is little likelihood that there will be a re- 
action from the high vanilla prices for at 
least another six or seven months the 
oleoresin is most likely to continue firm for 
some time to come. 


NUX VOMICA 


Crude methods of harvesting practised 
by natives in French Indochina caused 
considerable damage to nux vomica plants 
in 1937 and resulted in a sharp decline in 
exports. Exports of nux vomica during 
the first half of the current year aggregated 
268 metric tons against 723 tons in the cor- 
responding months of 1937, statistics re- 
veal. Exports to the United States during 
these periods declined from 580 to 31 


metric tons. 


MERCURIALS 


Leading manufacturers of mercurial 
preparations announced advances in the 
items quoted herewith. Quotations are in 
lots of 50 pounds or over, without offer and 
subject to change without notice: calomel 
$1.36 per lb., corrosive sublimate powd. 
and gran. $1.05 per pound, crystal $1.20 
per pound; red precipitate, N. F. VI $1.61 
per pound; mercury oxide yellow, U.S.P. 
$1.83 per pound; white precipitate, powd. 
$1.56 per pound. Quotations are for 
prompt shipment only, no contracts being 


written at current levels. 


VANILLIN 


With the turn of the year there was a 
sudden change in the trend of vanillin 
prices. The new schedule in detail follows: 
U.S.P. pure crystal from wood lignin, 
single pound tins $2.25; 5 pound tins $2.15; 
25 pound tins $2.10; ex eugenol, single 
pound tins $2.35; 5 pound tins $2.25 and 
25 pound tins $2.20. The schedule on ex 
guaiacol vanillin is the same as that pre- 
vailing on vanillin from wood lignin. 
Prices are for immediate delivery or on 
contract covering a six months’ period. 
The downward revision of prices during 
the past few months was said to be due to 
the fact that additional supplies came on 


the market too fast. 
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METAL 


MDE cosocde tances 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


JOHN HORN, 837 Tenth Ave., New York City | 


(Sample booklet of Lect, sent to 
RESPONSIBLE MANUFACTURERS) | 














RoW, GRE 


10 East 40th Street, New York 


ALKALOIDS 


Arecoline Emetine 

Atropine Ephedrine 

Caffeine Scopolamine 
Theophylline 


QUININE 


Industrial 


and 


Pharmaceutical 


CHEMICALS 





SULPHONATED OILS for 
_ soapless. shampoos, ‘perma. 
“nent wave solutions and bath Ne 
- preparations. __ ne 





g Chemists and Importers, PASSAIC, N.J. 




















* 
ait B. L. LEMEE 
Specialties 74 Varick Street New York, N. Y. 
* 
- Allantoin 
eenrch Benzocain 
Chemicals Diacetyl, 100% 
; a Inuline 
Amino Acids Levulose, 99-100% 
* Mustard Oil, synth. 
Rare Sugars Phenobarbital 
* Uric Acid 
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Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


S 
Your inquiries are invited 


fatha 


Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 


























THE. ORIGINAL ABSORPTION BASE 
Write for booklet | 


Péaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 





ABONITA QUALITY 
FACE POWDERS 


HIGHEST QUALITY—ALL SHADES 


Supplying Discriminating Trade Desiring the Finest that 
can be Manufactured 





Truly Indelible Lipsticks, Creme Rouges, Commotinns (Mas- 
cara) Eyebrow Pencils, Handmade Rouges, Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loose Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


34 years of Quality Service to the 
Manufacturing Trade 


24 to 30 S. Clinton St. Chicago, Ill. 
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VAN DYK & CO. | 


Incorporated |?04 


MANUFACTURERS OF RAW MATERIAL FOR | 
. PERFUMING.. « sgt al bee FLAVORING | 


Executive Offia ‘ 
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REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 
Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY, N. J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 


SEYDEL CHEMICAL CO. 
Jersey City, N. J. ey 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 
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"LIPSTICKS 
. MASCARD 
’ SUPPOSITORIES 
 STYPTIC PENCILS 


oe Wet por 
4 A. CAVALLA, INC. 163 W. 181» ST. NEW YORK 


COMPACT POWDER 














Essential Oils, Aromatics 
Perfume & Flavoring Materials and Colors 


Distinctive perfumes, flavor materials and 
colors which will bring repeat orders. Con- 
sult with us on any perfume, flavor or color 
problem that you may encounter. 
STUYVESANT 9-2261-2 





121-123 East 24th St. New York 








ANEW SALES STIMULATOR 


Our Special Combination of 


FACE POWDER AND POWDER BASE 
CLEANSING PADS 


“the ideal selling combination, fourteen cleansing pads 
specially treated with a delightful powder base cleans- 
ing lotion in a nifty-looking black and white bakelite 
vanity cellophaned together with a four-ounce box of 
fine-texture face powder.”’ 


SEND FOR TRIAL ORDER OR SAMPLE TODAY 


LA PLAYA LABORATORIES, Inc. 
152 W. Walton St., Chicago, Ill. 














oe YOU ELIMINATE ANY ELEMENT * 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO., 


HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood ya 1444 


Over 85 years of continuous business in the United States. Established 1852. 


* Mid-Western Distributor: A.C. Drury & Co., Inc., 
219 E. North Water St., Chicago, Ill. 
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Distinction 


ON METALLIC FOILS AND PAPERS 
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Professional 


Service 








ae. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
resident Director 


FOOD RESEARCH 
LABORATORIES, Inc. 
RESEARCH — ANALYSES 
CONSULTATION 
Specialists in Vitamins 
WRITE FOR “ScIENCE AT YOUR SERVICE” 
Members Assn. 


Consulting Chem. 


114 E. 32nd St. 
NEW YORK and Chem. Eng. 








LAWALL & HARRISSON 


Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, — and Water — ses 

gal Testimon: 
214 South 120k Davset Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anp Foop ProsLems 
ComPLIANCE WITH OFFICIAL REQUIREMENTS 
Speciat ANm™mAL TESTING FOR PHARMACOLOGIC, 
Toxic or Sein IRrITATING PROPERTIES 
New Propuct DEVELOPMENTS 


39 West 38th Street :: New York 








H. A. Sen, Ph. D. E. B, Putt, Ph. C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts St Preparations 
Fo Spices Drug: 


Proprietary Medicines goes! Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone; AShland 4-4343 














# PATENT YOURIDEA 


send a Sketch or Model oR 
of your invention for LIG 










FREE {trex atu? 
U. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 











THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ‘LL. 








LONDON AGENT 


: Enjoying extensive connections with leading 
English Department stores is open for line of 


Hair Preparations of Various Kinds 


Volume business on right articles can be ex- 
pected. Submit full information to Box No. 
D12 DRUG AND COSMETIC INDUSTRY. 








H. CHAMBLISS, M.S., PH.D. 
Consulting Chemist: Drugs, Cosmetics 


Former college professor, dean and part-time 
consultant, is now full-time consultant on 
problems arising from the new Federal Food, 
Drug and ae Woe Act. Daily contact w ith 
VY, D. A.and F.T, 


1715 Varnum St., io Ww , Washington, D. C. 














Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 98 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FROM SEVERAL PLANT LIQUIDATIONS: 2- 
6' diam. Buffalo Vac. Crystallizers; Jack. Agit. Vac. 
Stills from 25 to 2000 gais., Glass Lined & Steel; 
Storage Tanks from 25 to 2000 gals., Glass Lined & 
Steel; Single Punch & Rotary Tablet Machines; 
Bottle Fillers; Filters and Filter Presses; Pebble & 
Jar Mill; Ointment Mills; Powder & Paste Fillers; 
Powder Sifters and Mixers; Crushers, Pulverizers, 
oeenagge | Bony sre etc. Send for complete 
Listing buy your surplus equipment for cash. 
ST EIN POUIBMENT CORP., 426 Broome St., 

New York, N. Y. 





Business Opportunities 


|| Rates—All classifications $1.00 

|| an issue for 20 words or less; 

|| additional words 5c‘each. 

| Payment must accompany 
order. Add 10 cents if replies 

| are to come to a box number 


and be forwarded. 




















Classified 





Business Opportunities 





PRIVATE BRAND BULK PERFUMES, Eau de 
Cologne. Lilac Vegetal, Hair Tonic, Pine Extract, 
Toilet Water, Cosmetics and Toilet preparations of 
quality. Manufacturers with background of twenty 
years service to the trade. We solicit your inquiries 
on any intricate problem. State size of package and 
quantity. LeMar Labs., S. — Chemist, 
37 West 20th St., New York, no 





FORMULA MODERN FOR MANUFACTUR- 
FRS. Fast Permanent Wave solutions, Waveset, 
Hair lacquers, Machineless Pads. INDUSTRIAL 
DEVELOPMENT, Box 463, Painesville, Ohio. 





WANTED: A used viscolizer or homogenizer. 
Advise size, price and condition. Box 111, DRUG 
AND COSMETIC INDUSTRY. 





Situations Wanted 





PERFUMER AND COSMETIC CHEMIST, 28, 
married, extensive experience with leading manu- 
facturer in Germany in production, sales and export. 
Speaks and writes English, German, French. Avail- 
able immediately. E xcellent references. Box 107, 
DRUG AND COSMETIC INDUSTRY. 





WELL-QUALIFIED TRADER in wholesale drugs, 
chemicals and allied lines, desires position as buyer, 
assistant or salesman with wholesale drug, import- 
export, chemical manufacturer, department or 
chain store organization. Box 108, DRUG AND 
COSMETIC INDUSTRY 





EXPERIENCED SALESMAN with following 
among drug and medical professions in southern 
states seeks connection pharmaceuticals or cos- 
metics. References. Box 104, DRUG AND 
COSMETIC INDUSTRY. 











WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experlence in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue —- Federal Trade Commission 
Correspondence Invited 


District National Bank Bldg. Washington, D. C. 
Metropolitan 2253 
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MACHINELESS PAD FORMULA, no special 
machinery needed. Simple to manufacture, not 
affected by atmospheric moisture. Market tested. 
HAIR LACQUER FORMULA for UPSWEEP 
$5.00 P. O. Box 463 Painesville, Obio. Industrial 
Dev elopment. 





FOR SALE: Well known reputable firm manufac- 
turing permanent wave solution. Three fourths- 
national distribution established through Beauty 
Supply Houses. Valuable formula and trade-mark 
included. Assets $10,000. No Liabilities. Estab- 
lished 5 years. Fine reputation. Sound profits 
assured. Price $40,000. Selling account other 
interests. Box 103 DRUG AND COSMETIC 
INDUSTRY. 





MANUFACTURING CHEMISTS—Manufactur- 
ing problems solved. Working formulae—stain re- 
mover for hair dyes—machineless pads—lotions— 
flavers—extracts——pharmaceuticals -and. cosmetics. 
Also private formula work. All formulae tested 
chemically and bacteriologically. Box 110, DRUG 
AND COSMETIC INDUSTRY. 
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SALESMAN: experiences selling drug, cosmetic, 
department stores and wholesalers. Also inside 
work with emphasis on merchandising, sales records 
and problems. Position with advancement most 
important factor. Excellent references. Box 105, 
DRUG AND COSMETIC INDUSTRY. 





CHEMIST, PERFUMER whose 10 years cosmetic 

production and 9 years compounding and selling 

essential oils has given him broad experience in 

every phase of the cosmetic industry, desires execu- 
tive position with progressive house. Se oral hard 

worker. Locate anywhere. Box 96, DRU ND 
COSMETIC INDUSTRY. 





FRENCH PERFUMER-CHEMIST, long ex- 
perience in modern perfume oils, flower oils, bases, 
soap perfumes and synthetics, desires responsible 
position with raw material house. Highest refer- 
ences—best selling relations abroad. Box 98, 
DRUG AND COSMETIC INDUSTRY. 
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ZINC STEARATE 


 ) 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF 
MAGNESIUM 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 





Prompt Shipments in any quantity 
Write for samples and prices 
-) 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. ater Resisting. Great 
Adhesiveness. Light or Heavy as 
desired. Highest standard of Pur- 
ity and Uniformity. 


FRANKS CHEMICAL PRODUCTS CO.,nc 


29 33 RO STREET 


BUSH TERMINAL BLDG. NO.9 


BROOKLYN,N.Y. 
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Beset by the myriad problems of busi- 
ness today — the pharmaceutical and 
cosmetic industries can derive some satis- 


Ane Jhi ut! 
wary AP 
fastion from the knowledge that the use of 


Sonneborn products means — 


ONE THING LESS TO WORRY ABOUT. 


ee 


EIR eS Ses 
he” 


The element of uncertainty 4 zemoved, because 


QUALITY * UNIFORMITY * ECONOMY 


ate assured to all purchasers of Sonneborn products. 





In the complete range of white mineral oils and U.S.P. petrolatums with which we are supply- 
ing the pharmaceutical and cosmetic industries, are included: 








WHITE MINERAL OILS U.S.P. PETROLATUM 

KAYDOL ORZOL PROTOPET—Refined in all colors, ranging 

plaid agile: | elation from Alba Protopet (superior white) down 

yo rene — to Yellow Protopet No. 2 (amber color). For 
ERVOL BLANDOL all pharmaceutical and cosmetic purposes. 
U.S.P. Light U.S.P. Light Other types of U.S.P. petrolatums for spe- 

CARNATION KLEAROL cial requirements are also available. 
SPECIALTIES 


SONO-JELL @ Base for liquefying cleansing creams, pomades, ointments, etc. Several types available. 


TRI-OL © Base for soapless oil shampoos, bath oils, etc. 








DEO-BASE ©@ Light hydrocarbon distillate refined to complete freedom from kerosene odor. 











aS ©) S) | 51 >1@) 54 sO)» S| LOOM) | =a a AO) 14,4 
iain Refiners of White Mineral Oil & Petrolatum 


“i Refineries: Petrolia & Franklin, Pa. 
BALT) MORE Southwestern Distributors: Sonneborn Bros., Dallas, Texas PHILADELPHIA 


STOCKS CARRIED IN PRINCIPAL CITIES 


LOS ANGELES 





128 The Drug and Cosmetic Industry Jan. ’39: 44, 1 











| to-life 
| tinctio 
“$0 ada 
Ameri 
exquisi 


of the 








a, / VIDAL-CHARVET 


ee 


HE SHEER artistry of this Vidal-Charvet 
Gardenia is sufficient to commend itself 
to you. If ever a superb specialty was true- 


to-life this faithful reproduction achieves that dis- 


| tinction. You will find it to be of the French type, 


| so adapted as to be commercially practicable for the 


| American markets. Treat yourself to a sample of this UN GERER & CO. 


} exquisite Gardenia. Remember---this is only ONE (13-15 WEST 20th ST., NEW YORK 
Philadelphia Chicago St. Louis Boston 


of the deluxe Vidal-Charvet Specialty Group. Los Angeles Toronto San Francisco 
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It is a great satisfaction to Dow that in the com- 
pounding of prescriptions that require chloroform 
for the alleviation of suffering and the restoration 
of health it is the Dow product that is used by so 
many pharmacists and manufacturers of phar- 
maceutical preparations. 


Dow Chloroform, U.S.P., is widely employed as 
a sedative agent in cough remedies, in the 
manufacture of internal and external pharma- 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and 
Madison Streets, St. Louis; Field Building, Chicago; 1400 16th Street, 
San Francisco; 2260 East 15th Street, Los Angeles 












THE FIRST TEST OF CHLOROFORM 
WAS A DANGEROUS ADVENTURE 


Sir James Young Simpson of Edinburgh, 
and two of his friends, risked their lives to 
test the effects of chloroform. It was in 
1847 and they were endeavoring to dis- 
cover a better anesthetic than ether. The 
picture shows Sir James coming to, while 
his friends are still unconscious. Chloro- 
form met with much opposition, but when 
it became known that Queen Victoria 
had taken chloroform during medical 
treatment, the last obstacle was removed. 


ceutical preparations and as an anesthetic. 


Preference for Dow Chloroform, U.S.P., and other 
Dow pharmaceutical products is the result of 
Dow’s high standards of purity and uniformity. 


A new and greatly enlarged catalog of Dow 
pharmaceutical chemicals has just been pub- 
lished. A copy will be furnished upon request. 


MARK 


REG. U. S. PAT. OFF. 








